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_ / FEDS TAKE COMMENTS ON CIGARETTE VENDING BAN 
_ Industry members still have more than a month to put 
- in their two cents on a proposed all-out ban of cigarette 
~ vending by the federal government. The Clinton adminis- 
_ tration has proposed the ban as part of a program to curb 
~ underage smoking. However, a final rule will not be writ- 
ten until the 90-day comment period expires Nov. 9. 
_ AMOA has produced a packet for members detailing its 
- position on the issue. AMOA staff members have also 


_ been meeting with federal officials about the issue; the as- 


_ sociation is urging state associations to file comments sup- 
porting its position. 


| / AAMA/AMOA REACH AGREEMENT ON COPYRIGHT LAW 
The American Amusement Machine Association and 
_ the Amusement and Music Operators Association have 
~ reached an agreement to avert a possible legislative con- 
_ flict over the expiration of a provision of U.S. copyright 
_ law governing the public performance right for “parallel” 
or “gray market” video games. Effective Oct. 1, parallel 
_ and gray market games cannot be publicly performed 
without permission of the copyright holder. 
Spurred by discussions with key members of Congress, 
_ including Sen. Orrin Hatch (R-Utah), chairman of the Sen- 
ate Judiciary Committee, and Rep. Henry Hyde (R-IIL), 
~ chairman of the House Judiciary Committee, AAMA and 
~ AMOA representatives met and resolved a number of dif- 
_ ferences with respect to gray market products. In addition, 
_AMOA representatives sought and received assurances 
_ from individual video game manufacturers of their intent 
_ to continue marketing video games to consumers world- 
- wide with consistent format configurations. 
Said Tami Norberg-Paulsen, outgoing AMOA presi- 
dent, “We are pleased with the response we have received 
_ from individual manufacturers to our concerns. Our in- 
_ dustry is best served by working together to resolve dif- 
ferences.” Added Rick Kirby, president of AAMA, “We 
_ are happy to resolve this potentially contentious issue. We 
look forward to working with AMOA in advancing the in- 
| terests of the coin- op amusement machine industry.” 


| iv MISSION CRANE APPOINTS KING PLUSH 
___ Mission Crane Service of Anaheim, Calif., has appoint- 
ed King Plush of Carson, Calif., as its exclusive supplier 
_ for the Mission Crane Group Operator Program, effective 
_ Aug. 16. According to Mission Crane president Mike 
_ Lewis: “Our program is growing and expanding and we're 
_ always looking for good qualified operators in different 
_ parts of the country. At the present time we have slightly 
, under 100 operators in our program coast to coast. / 
_ Mission Crane Service, in business since 1989, has 
_ been fine-tuning the turnkey operator program for two 
years. Said Lewis: “We’ve created a different image for 
cranes with our models crafted of fine quality woods.” 
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/ VALLEY ACQUIRED BY NEW YORK INVESTMENT FIRM 

As part of a $200 million corporate buyout, Valley 
Recreation Products has been acquired by New York- 
based Fenway Partners Inc. The deal was finalized on 
Sept. 15. Fenway Partners is an investment firm with ap- 
proximately $250 million under management. The com- 
pany concentrates its efforts on making investments in do- 
mestic industrial and service companies and then adding 
value by investing in their operations. 

The buyout by Fenway included a group of companies 
from U.S. Industries, a diversified industrial management 
corporation. Those companies, with aggregate sales of 
$340 million, fall into two broad categories, consumer 
leisure products and building materials. 

“We have assembled a package of properties that rep- 
resents attractive value with potential for growth both in- 
ternally and through acquisitions,” said Peter Lamm, a 
principal of Fenway Partners. “The profile of the business 
fits with our approach of acquiring mid-sized companies 
that can benefit from added operational focus.” 


| v NEW JUKEBOX COMPANY CONTINUES SEEBURG NAME 


Shuja Haque has started his own jukebox manufactur- 
ing company, Jukebox USA Inc., which will manufacture 
product under the Seeburg brand name. The designs and 
patents of the Jukebox USA line of products belong to 
Shuja, and had been licensed to Seeburg International be- 
fore the company closed its doors. Haque will serve as 
president and principal shareholder. He is joined by Jack 
Kapala, vice president and general manager, and David 
Loethen, sales and marketing director. 


/ MORTAL KOMBAT LIVE TOUR TAKES TO THE ROAD 
You have played the game and seen the movie. Now 


- experience Mortal Kombat—The Live Tour, a concert-like 


show that features martial arts, gymnastics, stunts, high- 
tech audience interaction, state-of-the-art special effects, 
and illusion. Tour producers are working closely with 
Williams Entertainment and creators of the Mortal Kom- 


| bat video game series to keep the show true to the story. 


The show, which opened in mid-September in two 


| East Coast markets, was described in the New York Times 


as “an action-fantasy spectacle.” It stars some of the real 
life actors digitized for the video game and showcases 


| spectacular feats of tournament fighting by the world’s top 
| martial artists. A new opening date has been set for the 
| national tour, to coincide with Mortal Triday, Oct. 13, 
- when Mortal Kombat 3 will be available for most home 


game systems. Tour producer David Fishof said, “We’ve 
decided to postpone the opening of our national run so 
that we can pump even more excitement and special ef- 
fects into the show. Call me crazy, but we want to give kids 
an entertainment experience that cannot be matched any- 
where.” & 
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_ ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK— 212-475-4960 
FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South ¢ New York, N.Y. 10010 





Limited Offer 


Pre-paid Debit Card System 


INC. 


Model 5860 


Eliminate tickets and tokens with a prepaid debit card system. XCP's paper 
or plastic VendaCards® store prepaid credits and redemption points on 
magnetic stripes for as low as 3.5 cents per card. The 5860 installs on virtually 
any video or skill game, soda machine, parking ticket dispenser, admission 
control turnstile etc. Rental $15. per month. 


Contact David F. Swan 
(813)-841-6630 or Fax: (813) 845-3640 
7212 US Highway 19, New Port Richey, FL 34652 
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Following this line of thinking we would like 

to present the essential expression of genius. 
The Amazing CashCode. To put it simply this 

is what this ingenious machine has to offer: 

An Amazing Plus device (stacker or stackerless). 
This user friendly, maintenance free upstacker 
or downstacker has a removeable, sealable, and, 
lockable cassette for total security. The most 


advanced optical and magnetic recognition. IT TURNS MONEY INTO CASH 
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CashCode 








LICITY (S THE 
ESSENCE OF GENIUS 























Pop-up cover for easy access to cleaning and 
service. Front colour LED to indicate operational 
mode. First in the industry-patented, non- 
contact note pathway with beltless mechanisms 
to insure the highest acceptance rate of genuine 
bills. All this genius at a simply unbelieveable 
price and warranty. For further information 


call your local distributor today or CashCode 
toll free at 1-800-584-2633. 


Amazing 
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GIVE US A CALL... 


Dan Highcove 
Mark Jakubiak 
1-800-435-3456 or 
Fax: 1-800-448-1775 
We supply toys / novelties to family entertainment centers, amusement parks, 


19 Industrial Lane, Johnston, RI 02919 bowling centers, roller skating centers and arcades. 
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From the Editor 
Taking a long hard look 








Valerie Cognevich 
Editor 
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beyond the obvious 


remember several years ago I was up in Michi- 
gan visiting Chuck Milhem of Valley. He was 
named “Man of the Year” by the American 
Amusement Machine Charitable Foundation, 
and I was honored to write the story of his life. 

As we were driving to his office, he pointed 
out an operator’s building and asked me if I was 
familiar with that particular operator. I wasn't, 
but Chuck proceeded to tell me that that opera- 
tor was the backbone of our industry. He was 
hardworking, diligent, and determined to be suc- 
cessful. He wasn’t a big op- 
erator, but then Chuck 
pointed out that there are 
more small operators than 
big ones. 

I thought about his words 
that day, secretly thinking 
that perhaps he was wrong 
and small operators were 
only mucking up the works 
for the bigger ones. If you 
read my editorial last month 
youll remember that I 
wrote about operators who 
really are mucking up the 
works, and I'll admit that I 
resent that they are includ- 
ed in an industry I’m very 
proud of. 

But the more I thought 
about that operator on the 
corner, I knew that’s not who I was talking about 
last month. I realize how vital small operators 
are to the industry. At the recent Ohio Coin Ma- 
chine Association trade show, we heard a lot 
about the National Amusement Network Inc. 
(NANI) and how it is supposed to fit into our in- 
dustry. One statement stuck in my mind: the suc- 
cess of NANI will not lie with huge operators just 
as the lottery does not rely solely on large opera- 
tions. The lottery makes sense and is available 
to everyone because you can purchase tickets on 
just about every corner, from where you buy gas 
to the grocery store. No matter what you are do- 
ing or where you are going, there’s a lottery tick- 
et a breath away. 

I visited a game room in Ohio that is par- 
ticipating in the NANI program. Contrary to 
what I expected, this was not a gigantic fami- 
ly entertainment center bulging with space 
and equipment. This was one of “Chuck's” 
operators who is doing what he has to do to 
keep his business fresh and alive. 


8 








One of the owners talked candidly of the time 
when his father passed away, leaving three 
brothers at the helm of the business. “A distribu- 
tor my father had done business with for many, 
many years abandoned us. They would not even 
talk with us because they assumed we would not 
make it,” he said. “But the lessons my father in- 
stilled in us made certain we would succeed. Do 
we do business with that distributor anymore? 
Of course not, because they weren't willing to 
even give us a chance. It’s pretty sad when some- 
one you've trusted for so many years simply 
turns their back on you.” 

Their father taught them valuable lessons 
that all operators should live by. One was not to 
fear competition. “Dad always said not to fear 
competition. He said that competition would 
bring more customers to the area and eventually 
those customers would go to the best place in 
the area. So just be the best place in the area!” 

Our industry is at a crossroads right now. 
We're offered new technology, but there are no 
instructions on what is the right thing to do. Is 
NANI for your business? Ask Don Rizek, and 
he'll tell you that his dad believed in taking risks. 
He knew that if you didn’t try something new, 
you'd never be any better than the guy down the 
street. 

Tami Paulsen, past AMOA president, called 
Ohio operators progressive and compared them 
to those in her home state of Minnesota. She is 
certain that operators are going to have to 
change their thinking and get into the ‘90s or be 
gone. 

“Progressive operators see value in promo- 
tions,” she began. “How important are our 
league promotions? Let’s just say that without 
them we wouldn’t be in business. Progressive op- 
erators have computerized their businesses. But 
it amazes me that there are still over half of the 
operators who have not made the step toward 
computers.” 

She continued, “Progressive operators have 
also diversified into other ventures. There is al- 
ways something that you can do to expand your 
business. In Minnesota we have found an alter- 
native in pull-tabs. There is always something.” 

And what better way to view our industry 
than to truly believe there are alternatives and 
actively seeki ways to expand your businesses. 
Yes, there is always something. It’s just that we 
aren’t always willing to open the door and let it 
in. Knock knock! & 
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Certain to make 
your location a 
FIELD OF DREAM$ 


e SKILL redemption Game 
e Ticket programmable 


e Game delivers 3 pitches — 
CHANGE-UP, KNUCKLEBALL, 
and FAST BALL - each with 
its own Progressive Jackpot 


e Hit all 3 pitches for Home Runs 
and win "GRAND SLAM" 
Progressive 


e Grand Slam “BLIMP” marquee 
optional for one or more games 


e Unique “STADIUM” cabinet design 
-— “TICKET” office — “PLAY BY PLAY” 
sound 


Real Baseball ACTION! 





Anotner Hall of Frame 
wame trom ICE! 


Letters. 





Susan B. not forgotten 


Thanks for the information on the Su- 
san B. Anthony dollar coin in your time- 
ly editorials in the August Play Meter. 

I have some recent information on 
what is happening to the Susan dollar 
coin at the present time. I have been one 
of those working for five or six years try- 
ing to get another dollar coin. I have 
been told by many that we don’t need 
another dollar coin because the Federal 
Reserve Bank has 560 million in storage 
in their vaults. 

This spring I read an article in the 
newspaper that said the Federal Postal 
Service was putting stamp vending ma- 
chines into service that gave Susan B. 
dollars back in change. It said they 
would have 1,700 of the machines in 
service by the end of 1995. 

The article also stated that these ma- 
chines had already reduced the stock 
pile of Susan B.s from 560 million down 
to 330 million. The representative of the 
Federal Reserve Bank did not know 
where the dollars were going but they 
were not coming back to the bank. He 





BEST QUALITY 
& LOWEST PRICE 


e Parts 


¢ Original New and Used PC Boards 


For Video Games 


e Power Supplies with Display 


Pushbuttons 
e Meters (12V and 6V) 


Why Not Earn More? 


Fax Us Today 


We Will Meet Our 
Competition’s Prices 
Contact Us Now! 
Compare And We Win! 


CLE-lectronic Co., Ltd. 
P.O. Box 20-146 
Tainan, Taiwan ROC 
886-6-2895901 (Rep.) 
FAX: 886-6-2896575 
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also thought they may have to make 
more Susan B. dollars to supply the de- 
mand because their supply was being de- 
pleted so rapidly! 

They have a new post office in the 
town of Mandeville and they have one of 
the new stamp vending machines. I put 
in a $20 bill and buy a $3.20 book of 
stamps. I then get back 16 Susan B. dol- 
lars, three quarters, and one nickel in 
change. I keep Susan B. dollars in my 
pocket at all times, and I pass them out 
wherever I buy or give a tip. Over half of 
those I pass out are being kept by those I 
give them to. They are a big hit for those 
getting them for tips. The Federal Re- 
serve will not be able to say they have a 
large stockpile of Susan B. Anthonys 
much longer! 

Mike Cannon 
Lakeside Electronic & 
Amusement Co. 
Madisonville, LA 


Capcom clarification 


Thank you for the August coverage 
on Capcom’s Coin-Op division. The ar- 
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ticle references the recent move of our 


coin-op that I feel may cause some con- 
fusion to your readers. Let me explain: 

The article states “Capcom U.S.A., 
previously located in California, recently 
absorbed its subsidiary, GameStar, 
changed its name to Capcom Coin-Op, 
and moved into the lavish GameStar fa- 
cility in Arlington Heights, II]. Capcom 
Entertainment, the consumer division, 
remains in California.” 

Capcom U.S.A. did not absorb its 
subsidiary, GameStar, and change 
GameStar’s name to Capcom Coin-Op. 
Capcom Coin-Op did move into 
GameStar’s facility in Arlington. How- 
ever, Capcom U.S.A. did not move to 
Arlington Heights. Capcom U.S.A. re- 
mains in California along with its con- 
sumer division, Capcom Entertainment. 

I appreciate your interest in passing 
this on to your readers. 

Melinda Mongelluzzo 

Senior public relations 

manager Capcom 

Sunnyvale, Calif 
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And on his arrival at JVL with its latest offering a collection of strategy type adult 
technical marvel Concorde I, Mort has this to say: entertainment games. And all this at operator affordable 

“After years of searching for a young, innovative engineering prices.” Discover for yourself the amazing company and the 

firm, I have found a company that was able to take my 15 equally amazing machine. The Concorde I will be on display 

years of experience and develop a product that the industry at all trade shows in 1995 and 1996. 

so desperately needs and justly deserves. 
The Concorde | is the first touch screen 
counter top with 21st century technology and 
state-of-the-art Super VGA graphics 


For further information contact your local 
distributor or call Mort Ansky toll free at 


1-800-296-6657. 





1-390 EDGELEY BLVD., CONCORD, ONTARIO, L4K 326, CANADA. PHONE: 800 296-6657 FAX: 800 296-6681 


Service or disservice? 


During these last six to seven weeks 
(July/August) I have had the opportunity to 
speak with several family entertainment 
center owners, seashore arcade operators, 
and distributors. 

I found it interesting that the fun center 
and arcade operators claimed that their 
revenue was down from last year. They all 
had purchased the number one and num- 
ber two ranked quick-money games for the 
season as recommended by their distribu- 
tor, and these games were doing very well. 
Traffic was good, but money was being 
spent on food and rides. It seemed to them 
that money was tight. 

The distributors claim they want some- 
thing different—only a “10” game for their 
customers—and no one can fault them for 
that. They want what is conceived as the 
best earning games for their customers. But 
are we as an industry doing a service or a 
disservice to our customers when we for- 
get that our industry is a “fun” industry? 
We should entertain, not drain the player. 

Not every game can be a “10” nor 
should it be. For the past two years or so 
the best earning games have been the coin 
rolls that can take 30 to 40 coins or tokens 
per minute. They usually have a high ticket 
payout and offer little else except being a 
ticket vendor. These games certainly have 


An enhanced level of 
security is now available 
for your vendor. A 


unique keyway and 
sequence of six tumblers 
provides greater pick 
resistancy. 

Exclusive key numbers 
available. Plus key 
handles now come in 
five colors to make 

route management easy. 


D 
CAMICLK 
SYSIEMS, INC 


(708)489-6000 ¢ Fax (708)489-6009 


EXCLUSIVELY DISTRIBUTED IN NO. AMER. BY CHICAGO LOCK CO 





TRACK NO. DISC NO. their place in our game rooms. What they 

NEXT WE'RE a FIRST lack, however, is entertainment. 

2 DIGITS tt 1 2 DIGITS A game that is fun to play offers enter- 
tainment value in addition to tickets as a re- 





ward for the skill level achieved. The 
games take 25 to 35 seconds to play and 
are interactive. They do not earn or gobble 
40 tokens a minute, but do keep players 
occupied and give them a sense of value 
for their money. 

When a player comes to your facility 
with $10 and 10 minutes later has spent all 
the money, are we acting in a self-defeating 
manner? The same $10 entertains them 
for two and a half hours at a movie theater. 
Think of a parent’s reaction to spending the 
money so quickly. Just remember what 
happened in 1982-83 with Pac-Man and 
Ms. Pac-Man on every corner. 

I thought this letter was in order, al- 
though I expect very few operators or dis- 
tributors to pay heed to my message. If 
greed gets a hold of our fun centers instead 
of good, clean entertainment, we will all be 
losers. & 


MUSIC OPERATORS SERVICE 
"GET IT RIGHT, GET IT FAST" 


| 

| 01 IN BUSINESS SINCE 1972 

| 02 LARGE INVENTORY OF COMPACT 
! DISC AND 45 RPM RECORDS 

| 03 LATIN PRODUCT AVAILABLE 
! 04 ALL SELECTIONS SOLD WITH 
| PRE-PRINTED TITLE STRIPS 

! 05 KNOWLEDGEABLE STAFF 

| 06 95% FILL ON ALL ORDERS 

! 07 DISCOUNT ON 2 DAY FREIGHT 

| 08 LOW WHOLESALE PRICES TO 

! OPERATORS 

| 09 STAY UP TO DATE WITH OUR MAILER 
1 10 

' 11 CALIFORNIA (714) 879-1771 

| 12 NATIONAL (800)354-5853 

| 13 FAX (800) 821-7878 


14 CALLUS TODAY wien a 


President 
Coin Concepts Inc. 
East Brunswick, NJ] 
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Features 


¢ 3 Skill game, options 
¢ Skill joy stick control 
¢ $1.00 and,& $5.00 
bill acceptor 
e Fully adjustable claws 
e Microprocessor gqameboards 
e I" square steel frame tubing 
¢ Double coin mechanisms 
¢ LED Credit / Timer readout 
e Adjustable game timer 
¢e Rope Lights 
¢ Sound System 
e Tamper Kesistant / 
Coat hanger proof 
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@ gal 5 
Options 1é : 
¢ Photo eye prize counter meter ane Zz} 
¢ Push button control available ie 

¢ Graphics package 


MF \\ 


Dimensions 


-60' wide x 3ddeep x 76" high | 





SMART INDUSTRIES CORP, MFG. 
1626 Delaware Ave. 
Des Moines, IA 50317 USA 
(515) 265-9900 1-800-553-2442 
FAX (515) 265-3148 , 
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Seven mystical masters present the player 
with feats that must be performed in order to join 
their supernatural society. There’s Nostradamus, 
foreseer of the future; The Shaman, medicine 
man from an ancient tribe; The Great Hansen, a 
modern illusionist who does things the great 
American way; Mr. Mystique, a stage magician 
with an unmistakable French flair; Kenzo, expert 
in Japanese Shinto magic; Jadugar, Middle- 
Eastern manipulator of nature; and, ultimately, 
Matra Magna herself, supreme ruler of the realm. 
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Each master challenges the player with an 
incredible bag of supernatural superstunts only 
Capcom could contrive. All make for play appeal 
and profits that are definitely out of this world! 


From the opening top hat skill shot to the 
ultimate ball-popping, eye-popping Magic Mayhem 
NAGS! ¥ a= where the player must defeat the power of Matra 

<7 ” CRE “a Magna’s wand, PINBALL MAGIC is a force 
oe - to be reckoned with! 





Engineering has a few tricks up their sleeves, too. — 
All the dazzling sights, sounds and sensational ; 
shots are choreographed to high-tech perfection 
to guarantee game reliability. 


e Short Circuit Protected Lamps And 
Solenoids 


e Brown-Out Compensation For Consistent 
Game Play 


levelers fully extended 
Height with backbox folded 


(Max): 54 1/2” with levelers 
fully extended 








e Lamp Warming For Prolonged Life Width: 27 7/8” 
¢ One Coil Type On Most Features Depth: 52 1/8” 
e Burned Out Lamp, Solenoid And Broken Or : pamaagere 
Open Wire Detection 4 As | 295 Ibs. 
COIN-OP, = 





e All-New Playfield Access System With 
Multi- Level Lift Bracketing ForSimplified 
Servicing And Troubleshooting 


e Adjustable Flipper Power 


Heights, IL 60004 
708-797-6208 


Capcom Coin-Op, Inc. 
INC. 


3311 North Kennicott Rd., Arli 


Phone: 708-797-6100, F 
NOTICE: “PINBALL MAGIC’ is a trade 


©1995 CAPCOM CO 















COIN-OP, INC. 


3311 North Kennicott Rd., Arlington Heights, IL 60004 Phone: 768-797-6100, Fax: 708-797-6208 
©1995 CAPCOM COIN-OP, INC. 
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MFG. MFG. 
ALLEY BOWLERS COIN DROP GAMES 
1. Striker (Design Plus) 8.40 1. Smokin’ Token (Seidel) 8.89 
ae nice: Parad ee 2. Wheel ‘M In (Bromley) 8.38 
4. Skee-Ball Lightning (Skee-Ball) 6.00 3. Home Run Hitter (CC) 7.63 
5. Alley Cats (Jaleco) 5.25 4. Roll for Gold (Benchmark) 7.20 
SPORTS GAMES 5. Aftershock (Lazer-Tron) 6.90 
1. Super Shot (Nat'l Sports) 9.67 6. Rock-N-Bowl (Bromley) 6.73 
2. Sonic Blast Man (Taito) 7.67 7. Coin Circus (Am. Sammy) 6.71 
‘i 7 one ual ae oo 8. Sonic the Hedgehog (Sega) 6.25 
oot atl Sports : 
5. Slugfest (Williams) 6.07 9. Super eat It (Lazer-Tron) 6.20 
6. Hoop Shot (Doyle) 6.00 10. Screamin’ Slopes (Midway) 5.00 
7. Arm Champs (Jaleco) 6.00 11. Goofy Hoops (Capcom) 4.75 
8. Two Minute Drill (Taito) 6.00 
9. Full Court Frenzy (ICE) 5.95 
10. Putting Challenge (ICE) 4.50 NOVELTY 
COIN PUSHERS 1. Cyclone (ICE) 9.75 
. Jungle Jive (Coastal) 9.17 2. Swamp Stomp (Lazer-Tron) 8.60 
- Rock ‘n Roll/ 3. Dino Rally (Bromley) 8.33 
Dinosaur Valley (Fun Merchants) 8.00 A Dinoscom (Planet Earth) 8 12 
3. Wedges/Ledges (Fun Merchants) 7.67 5 Spider S , ] 8.00 
4. Klondike/Gold Coast (Fun Merchants) 120 - Spider stompin (Jaleco) 
CRANES 6. Ribbit Racin (Lazer-Tron) La 
1. Clean Sweep (Sinari) 787 7. Feed Big Bertha (Smart) 6.88 
2. Rainbow (Rainbow) 7.67 8. Robo-Bop (Coastal) 6.67 
3. Candy Crane (Smart) 7.43 9. Ring Toss (Lazer-Tron) 6.60 
4. Candy Man (Fun Merchants) 733 10. Circus Hi-Rise (Skee-Ball) 6.60 
. peste meee Race (Smary 1.33 11. Wacky Gator (Data East) 6.56 
6. Big Choice (Fun Merchants) “Zo 
7. Action Claw (Fun Merchants) 7.00 12. Cracky Crab (Namco) 6.20 
8. Skill Crane (Grayhound) 6.43 13. Pop-A-Ball (Coastal) 6.11 
9. Jumbo Crane (Grayhound) 6.33 14. Whac-A-Mole (Bob's Space) 5.86 
10. Hollywood Crane (Maxwell) 4.50 15. Hop-A-Tic-Tac-Toe (Data East) 2.70 
CHILDREN’S GAMES 16. Bouncing Bandit (CCI) 5.67 
. et cert a ail es 17. Pop-A-Slot (Coastal) 5.67 
: oot to Win! Jr. mart é ; ; 
3. The Flintstones (ICE) 700 18. pete Ship (Konami) 5.67 
4. Toss Em (UETD) 6.33 19. Big Mouth (Meltec) 9.50 
5. Skee-Toss B.C. (Skee-Ball) 6.11 20. Dump the Ump (Doyle) 5.90 
6. Kiddie Clown Rolldown (Bay Tek) 6.00 21. Flip-N-Win (Planet Earth) 5.43 
: ae the Ump es = 22. Pop-A-Tac-Toe (Coastal) 5.33 
9, Godzilla Wars Jr. (Namco) 5.40 23. Hungry Hungry Hippos (ICE) 5.29 
10. Super Mario Mushroom (Premier) 5.29 24. Cosmo Gang (Data East) 9.25 
11. Bozo Basketball (Design Plus) 5.00 25. Simple Simon (Am. Sammy) 5.20 
1. Spin To Win lie Ton) 7A] 27. Double Cheese (Midway) 4.67 
2. Quackers (Seidel) 6.33 28. Neck-N-Neck (Bundra Games) 4.33 
3. Clown Rolldown (Bay Tek) 6.17 29. Pogger (Lazer-Tron) 4.33 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings on a scale 
of 1-10. Longevity Points: determined by standings in Video & Pinball combined column (#1 game receives 60 


points, #2 game receives 59 points, etc.) “Indicates new or reappearing games. 
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New! Vibrant Colors 
New! Big Digit Side Scorer 
Sure to Attract 
Attention € Profits 
Stainless Steel or Black Mica Top | 
oH 
Imagination Leisure manufactures the world’s most extensive line of 
Air Cushion Hockey Games, Neon Aire, Neon Aire Black Top, Rainbow Aire, and SST form 
SST } the most powerful foursome of Air Cushion Hockey Games available in the marketplace. 
The industry standard with Some have a Stainless Steel Top that Won t Wear Out. Others come with a super-tough Black Mica 
Stainless Steel Top that Ps a Top with a high-abrasive overlay for durability and long-life. All our games are durably built, 
Won't Wear Out! attractively styled and quality engineered. They're built with the rugged play appeal that you've 
Optional Top Scorer come to expect from Imagination Leisure, with service and earnings features which have been devel- 


oped through more than zo years of manufacturing Air Cushion Hockey Games. So let your earnings fly 
with Imagination Leisure's complete Aire-Line. 
For full color individual brochures and complete 
details call, e-mail or fax today. 





Specifications 







Overhead Big 
Tough Black Micé 


NEON AIRE 


Both Goals Neon Lit! 
Overhead Big Digit Scoring -_ 
Stainless Steel Top that Won't Wear Out 











251 Dixon Avenue, Am neil Y 11701 * Phone: (516) 812-4242 ° Fax: (516) 842-0532 ° E-mail: imagineapanix.com 


VIDEO DEDICATED 


VIDEO & PINBALL COMBINED 





MO. ON MO. IN POINT LONGEVITY 
GAME CHART TOP 10 VALUE POINTS 
1. Daytona USA (Sega) 13 13 1. Daytona USA (Sega) 9.45 773 
2. Cruis’n USA (Midway) 11 11 2. Cruis’n USA (Midway) 9.04 641 
3. Theatre Of Magic (Bally) 3) re) 3. Virtua Cop (Sega) 8.27 414 
4. Mortal Kombat 3 (Midway) *) re) 4. Virtua Fighter 2 (Sega) 8.26 430 
5. Virtua Cop (Sega) 8 7 5. Killer Instinct (Midway) 8.22 508 
6. Virtua Fighter 2 (Sega) 8 8 6. Solitaire Challenge (Dynamo) 8.00 652 
7. Killer Instinct (Midway) 9 9 7. Suzuka 8 Hours 2 (Namco) 7.93 897 
8. Street Fighter Alpha (Capcom) 1 l 8. Suzuka 8 Hours (Namco) 790 862 
9. Solitaire Challenge (Dynamo) 15 9 9. Ridge Racer 2 (Namco) 760 220 
10. Suzuka 8 Hours 2 (Namco) 17 17 10. Lucky & Wild (Namco) 729 862 
11. Suzuka 8 Hours (Namco) 17 16 11. Ridge Racer (Namco) 724 782 
12. Tekken (Namco) — . 8 8 12. OutRunners (Sega) 77 1207 
13. Frank Thomas’ Big Hurt (Premier) Za Z 13. Virtua Racing (Sega) 708 1733 
14. Star Trek: TNG (Williams) pA 20 14, Fast Draw (ALG) 6.90 349 
a bee Mbleswaihe i 3 15. Lethal Enforcers 2 (Konami) 6.82 664 
16. Ridge Racer 2 (Namco) 10 3 
18. Lucky & Wild (Namco) 26 3) 
19. Red & Ted’s Road Show (Williams) 10 10 1. Mortal Kombat 3 (Midway) 8 38 283 
20. Ridge Racer (Namco) 20 9 2. Street Fighter Alpha (Capcom) 8.07 a 
21. World Cup Soccer (Bally) 1b 15 3. Tekken (Namco) 768 2 97 
22. OutRunners (Sega) 25 20 4. Bust-A-Move (Taito) 7.05 284 
23. Virtua Racing (Sega) 3D Zk 5. Drug Wars (ALG) 6.90 1189 
24. Bust-A-Move (Jaito) © 7 6. X-Men (Capcom) 6.86 382 
25. Rescue 911 (Premier) — 7 ts 7. Lethal Enforcers (Konami) 6.65 1515 
26. Demolition Man (Williams) 17 12 8. Gal’s Panic II (Kaneko) 6.50 324 
27. Drug Wars (ALG) 18 13 9. Street Fighter: The Movie (Capcom) 6.36 57 
oS " : 10. Samurai Shodown 2 (SNK) 6.30 213 
29. Shaq Attaq (Premier) 9 11. Aero Fighters 2 (Mc O’River) 6.30 145 
30, X-Men (Capcom) 8 8 12. D&D Tower of Doom (Capcom) 6.27 451 
oh Seen Vey | 2 : 13. Raiden II (Fabiek) 6.17 715 
32. Lethal Enforcers II (Konmat) i 7 14. Great 1000 Mile Rally (Kaneko) 6.00 736 
33. Crime Patrol (ALG) ee 2 15. Mortal Kombat II (Midway) 5.93 965 
34. Lethal Enforcers (Konami) 36 30 16. Raiden DX (Fabtek) 593 243 
25. Baywaieh (oea) : 17. NBA JAM Tourn. (Midway) 5.79 433 
36. The Shadow (Williams) 8 5 18. Twin Eagle 2 (Seta) 575 4 
37. Gal’s Panic II (Kaneko) 14 10 19. Windiammiers (Data East 5 50) 101 
38. Virtua Fighter (Sega) 18 10 2 0. World Rally (TWD 5 38 14 
39. T-Mek (TWI) 12 3 y : 
40. COPS (TWI) 7 1 21. Alien vs. Predator (Capcom) 5:30 253 
41. Street Fichter: The Movie (C ) 4 3 22. Super Sidekick 2 (SNK) 5.13 25 
ghter: The Movie (Capcom ee 
42. The Flintstones (Williams) 12 4 23. Aero Fighters (Mc O’River) 5.06 ; 
a 24. SSF II Turbo (Capcom) 5.00 163 
43. Dirty Harry (Williams) a, 2 P 
44. Samurai Shodown II (SNK) 10 5 
45. Aero Fighter 2 (Mc O'River) il 4 P N BALLS 
46. Twilight Zone (Bally) 30 Zl 
47. D&D Tower of Doom (Capcom) 15 13 . Pea ane es gd Premier ] we 
48. Revolution-X (Midway) 15 a ee i 
. 3. Star Trek: TNG (Williams) 764 1114 
ae ue i . — 4. No Fear (Williams) 7.64 163 
51. Indiana Jones (Williams) 24 14 5. The Addams Family (Bally) aie 7.56 2385 
6. Red & Ted’s Road Show (Williams) 7.26 456 
52. Great 1000 Mile Rally (Kaneko) ri 5 7. World Cup Soccer (Bally) 719 656 
53. Frankenstein (Sega) _ 6 3 8. Rescue 911 (Premier) 6.94 570 
54. Mortal Kombat II (Midway) 19 18 9. Demolition Man (Williams) 6.94 530 
55. Raiden DX (Fabtek) 9 7 10. Shaq Attaq (Premier) 6.87 379 
56. NBA JAM Tournament (Midway) 15 10 11. Stargate (Premier) 6.83 226 
57. Twin Eagle II (Seta) 1 0 12. Baywatch (Sega) 6.58 116 
58. Cybersled (Namco) 19 5 13. The Shadow (Williams) 6.52 291 
59. Maverick (Data East) 10 3 14. The Flintstones (Williams) 6.33 281 
60. Windjammers (Data East) 1 O 15. Dirty Harry (Williams) 6.32 127 
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: THE COMPLETE SYSTEM 


‘> FROM THE ORI GINA TOR 0) ELE C sca seers . 


LEAUUES, PAN) | jOURNAMENTS, . ; + : i ¥ 


: Een = 2. oe ee me, °F. ¥ 
7 CHALLENGE. 


“Arachnid cr created the first ae dart (=¥-To 1 8[=) format in 1977. - - 





ties 


ae First CoInop. manufacturer to use modem based data transfer 
Automatic calculation for NDA “S. P. R. E." and points els round - 
4 6 State annual Fegional-tournament circuit blanketing the US ~ 

5 $200, 000 BullShooter world championship tournament tour . 
$90, 000. ten event Bullshooter Finals : A reer 4 - 


PROMOTIONS AND SUPPORT ae NS 





Seven trained league specialists available ite) operators for : 
software setup, league management, promotion and, ; 
--tournament operation’ _ y ; / 


~ —_ 


eS 5 ae Gun Challenge promotion that vaneeiiie pein ) 
: . the Toter-] (=\(-) lam -1-lelale-1ale| every location advancing : 
~~ tO a$15,000 final Ree / ; eee 


7 4 4 4 
! : F i i 


Bultshooter Magazine we , / , ; 


~~ , 7 


3 Software bulletin board and Tech Tips Newsletter. 2 
PAOD E ND | Tay EN Wh é / o. ‘ / 


The leader i in Modem- based ‘communications between office , 
~ computers-and route: equipment . Later es 





7 


; Operator selectable features without flipping switches : ; 
; - Single/double bullseye - Automatic player change “- > 
- Coins. per cfedit - Missed dart detector - Super Se} fo [= darthead 
- Dart, ascot ee win, bust and coin-up sound selection. 


AMOR 
"MOST PLAYED DART GAME” ile 
GALAKY 199381998 Seta 


-800-435-8319 

















— Don t ve —— By a 
if! | Li HY is y | kf ae & 99 








DO 
, q y | f ( J Lia . U 
In the world of stuffed animal 
suppliers and skill crane 
manufacturers, 


it's a jungle out there! 


The best, like Mission Crane, 
are often imitated, but 


never duplicated. 


Don't be fooled by imposters. 











For REAL Nationwide Support, REAL National Accounts, and REAL Profits 
‘ 


Call 1 (800) 692-CLAW Today! 


There's Only One 


ORIGINAL 


since 1989, Mission Crane Service has Offered Proven Quality and 


an Unsurpassed Success Rate 


° The First with a Variety of Hardwood Finishes 





¢ The First with a Group Operator Program 


¢ The First with Proven National Accounts lig 
Our Group Operator™ Program 


© The First Jumbo Skill Crane 
to receive ETL Certification 


° The First to be Certified by i 
National Games icberoiary nn 





The finest, most reliable 
equipment in the skill 


>. Se 


crane industry. Uniformity 
of service for the client. 
Higher profit margins for Over 7 models available for every decor, 
whether for traditional or contempory 


the operator. The finest 
tastes. Custom cabinetry available. 


plush at the lowest prices. 
New markets all across 
the country. These are 
REAL facts. If you want to 
expand your route, call 
the proven leader in the 
skill crane industry. Call 
Mission Crane. You'll be 


ftlisst 
Y} Crane Service, Inc. 
‘A World Leader in the Skill Crane Industry’ 


Toll Free: 1(800) 692-2529 
4, peeaaa aes 1641 S. Sunkist Street ¢ Anaheim, CA 92806-5813 
REAL glad you did. 94650 cetalts Nien Geos eae (714) 456-0550 © Fax: (714) 978-3056 





Upe “Prout 








Bonnie Theard 
Managing Editor 
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Value-added concept 
is put into practice 


he number of visitors is decidedly up 
this year in Jamestown, Va., site of the 
first English colony in the New World. 
Tourists are streaming into the historic 
triangle that comprises Jamestown, 
Yorktown, and Colonial Williamsburg. 

Right away you are thinking: Poca- 
hontas. The popular Disney film of the 
summer has had an impact, raising 
Jamestown from the netherworld of 
textbooks and giving shape to its former 
inhabitants along with 
several memorable 
songs and a season of 
licensed products. 

But officials at the 
area’s visitor bureau 
say the increase in traf- 
fic started long before 
the big-screen movie 
that caused a stir for 
taking liberties with 
historical facts (Poca- 
hontas was actually 12, 
not a curvaceous 
young woman when 
she saved John Smith’s 
life). 

The real reason that 
more visitors are com- 
ing this year is because 
of great marketing. Combination tickets 
are available for the area’s five major at- 
tractions. In addition to Jamestown, 
Yorktown, and Colonial Williamsburg, 
tickets can include admittance to Busch 
Gardens and Water Country USA. This 
is the value-added concept that is often 
discussed when family entertainment 
centers are the subject. 

Families want the most for their mon- 
ey these days. If several attractions are 
within striking distance of each other, 
combination packages are a proven 
method of maximizing crowds and 
keeping them in the vicinity for a longer 
period of time. In addition, the 
Williamsburg Hotel and Motel Associa- 
tion assures potential visitors that their 
comfort is a top priority by offering toll- 
free assistance in making room reserva- 


24 


tions that fit any budget, and producing 
the 100-page Williamsburg Great En- 
tertainer Magazine that is chock full of 
articles on the area sights and money- 
saver coupons on food, entertainment, 
and shops. 

Area hotels and motels also offer 
packages that include lodging and 
breakfasts and/or dinners, some with ei- 
ther Colonial Williamsburg or Busch 
Gardens admissions included. Any way 
you look at it, the folks in that part of 
Virginia have put the value-added con- 
cept into practice in ways that are pay- 
ing off in tourism dollars. 

As you can surmise, my family’s va- 
cation included a stay in Virginia. Be- 
sides taking note of the excellent mar- 
keting strategies there, we noticed 
something else that is now widespread: 
the term “full continental breakfast” at- 
tached to many motel descriptions in 
our handy AAA Tour Guide books. 

Whether we were staying in Nor- 
cross, Ga., Arlington, Va., Salem, Va., or 
Birmingham, Ala., motels were utilizing 
the value-added concept by providing 
extensive breakfasts. Forget the coffee 
and donut of day’s gone by, if you could 
get it. Now you can be treated to a 
choice of cereals and juices, milk, 
bagels, cinnamon rolls, English muffins, 
yogurt, regular coffee or decaf. ‘Toasters 
and microwaves are provided for warm- 
ing your choices. The new Holiday Inn 
Express in Salem included a small re- 
frigerator and a microwave in every 
room, plus a great breakfast in an attrac- 
tive dining area adjacent to the lobby, 
all at a reasonable price. You can bet we 
will remember this positive experience 
the next time we travel. 

While providing extra services is vital 
in the hospitality industry, it is a consid- 
eration in deciding where to spend your 
money no matter what business you are 
talking about. Now, more than ever, our 
industry needs new strategies to attract 
and retain customers. Creative value- 
added applications are a good place to 
start. & 
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Where Fun & Merchandising Go Together! 





24412 South Main Street * #103 al 
Carson, California 90745-6323 ce 
(310) 834-0499 © Fax: (310) 834-7905 = 


Toll Free 1(800) 473-3402 


Cocu-Of News 





WMS, Bally sue Alliance 


over proposed merger 


WMS Industries and Bally Gaming have both filed suit, in 
separate jurisdictions, against Las Vegas-based slot machine 
operator Alliance Gaming. The suits allege that Alliance's at- 
tempt to merge with Bally is predicated on misleading infor- 
mation and insufficient financing. 

Bally and WMS entered into a definitive merger agree- 
ment on June 21, and the two companies argue that Al- 
liance’s attempt to scuttle that deal is in violation of federal 
securities laws. They are seeking an injunction against fur- 
ther action by Alliance. 

A statement released by Bally said that “in its conditional 
partial tender offer for 4.4 million Bally Gaming shares, Al- 
liance has deliberately provided misleading information to 
(Bally) shareholders, gaming regulators, and the markets, cre- 
ating a coercive tender offer.” 

Among a number of allegations, the suits charge that de- 
spite claims to the contrary, financier and Texas Ranger co- 
owner Richard Rainwater is an active principal behind Al- 
liance’s controlling shareholder, Kirkland Investment Corp. 
Rainwater’s role has not been properly depicted to gaming 
regulators and Bally shareholders because Major League 
Baseball prohibits owners from having an interest in a gam- 
bling enterprise, they claim. 

The suits also allege that Alliance is underfunded and 
overleveraged. It would be unable to repay the debt incurred 
as a result of the merger, according to the suits. A statement 
released by WMS said the “combination of a perennially un- 
profitable Alliance with Bally Gaming would result in an un- 
stable, undercapitalized, highly leveraged company which 
could raise licensing concerns among gaming regulators.” 

Furthermore, the companies claim, Alliance has not been 
forthright in its approach to Bally Gaming. “Alliance's so- 
called tender offer is not designed to enable Alliance to ac- 
quire all shares of Bally Gaming at the same price, but is in- 
stead a vehicle to permit Alliance to interfere with and 
disrupt the merger agreement that has been entered into be- 
tween Bally Gaming and WMS Industries Inc.,” the state- 
ment from Bally said. 

“Uncertainties concerning the back-end merger will have 
the effect of coercing shareholders into tendering their stock 
to Alliance even if they would prefer the merger with WMS. 
If sufficient Bally Gaming stock is tendered to Alliance to per- 
mit it to replace the directors of Bally Gaming with its own 
designees, these designees will then ‘negotiate’ a merger 
agreement on Alliance’s terms,” the statement continued. 

The board of directors at Bally recently reiterated its posi- 
tion that a proposed merger with WMS is in the best interest 
of shareholders. Under the agreement between the two com- 
panies, Bally shareholders will get .55 shares of WMS for 
each share of Bally. Shareholders would also receive incre- 
mental value from the sale of Bally Gaming’s German opera- 
tion, Bally Wulf. 
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The comment period required by the Hart-Scott-Rodino 
Antitrust Improvement Act of 1976 and necessary for the 
completion of the merger between WMS and Bally has ex- 
pired without comment from the government. 

In unrelated news, WMS also announced that the Neva- 
da Gaming Commission voted unanimously to approve a 
two-year license for the company to manufacture and dis- 
tribute electronic gaming devices used in the state. 

The company is currently approved as a manufacturer of 
such gaming devices in Victoria, Australia, Colorado, Illinois, 
Louisiana, Minnesota, Mississippi, Oregon, Rhode Island, 
West Virginia, Wisconsin, and the Alberta, Quebec, 
Saskatchewan, and Maritime provinces of Canada. It is also 
authorized to make sales to casinos in Atlantic City and 
riverboats in Missour. 
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Families hop on the Main St. U.S.A. trolley at the entrance to Disney a 
World’s Magic Kingdom in Orlando, Fla., the ideal host city for the FEC 
trade show. For more details, turn to our Fun Expo Preview in this issue. 


Mortal Kombat movie 
tops the charts 


After three weeks at the box office, “Mortal Kombat” the 
movie was in the number one position, having earned $55 
million, and studio executives were already talking about a 
sequel, the Los Angeles Times reported. 

The live action tour also got underway last month with a 
Sept. 20 stop in New Orleans that coincided with AMOA 
Expo ‘95 held there. And licensed merchandise, as well as 
the home game version, was making its way to retail outlets. 

“We're seeing the start of a very successful franchise,” live 
tour producer David Fishoff told the paper. 
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Sareea 


@® = /Jicket Redemption Or Amusement Version 
@® One or Iwo Player Shooting Game 

@ Quick Mechanical Action 

@ Qualifying Bonus Round 


Dimensions: Large Cabinet Small Cabinet 


Height recy 39" 
Width 34" 24" 
Depth 72" (adustable) 
Weight 300 Ibs. 


19 Lexington Avenue 

East Brunswick, N.J. 08816 
908-390-9009 
1-800-462-COIN 

FAX 908-390-3373 






SD 


coin concepts, inc. 
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Caiu-Op News 


Acclaim, Lazer-Tron 
finalize merger terms 


Lazer-Tron shareholders have approved a merger plan in 
which Acclaim Entertainment will acquire all of the former 
company’s outstanding shares in return for a portion of the 
latter’s stock. 

Upon surrender of their stock certificates, Lazer-Tron 
shareholders will have the right to receive .314 shares of 
Acclaim common stock for each of their current shares of 
Lazer-Iron. 

A letter of transmittal will be sent to all Lazer-Tron share- 
holders instructing them how to submit their certificates for 
exchange. Lazer-Iron’s stock will also be delisted and dereg- 
istered; it will no longer be traded on the NASDAQ market. 

“We are pleased to complete the acquisition of Lazer- 
Tron, which broadens Acclaim’s offerings in the arcade and 
family entertainment center markets,” said Acclaim presi- 
dent Robert Holmes. “We look forward to coupling Lazer- 
Tron’s strong design, operations, and merchandising capa- 
bilities with Acclaim’s marketing and distribution resources 
to expand our entertainment success into this significant 
new arena.” 

In other Acclaim news, the company announced that its 
first three titles for the new 32-bit Sega Saturn system were 
the top three sellers for the system at major retailers nation- 
wide. The titles are Street Fighter: The Movie, Myst, and Ro- 
botica. “We are pleased to not only become one of the first 
companies to launch three compelling Saturn software titles, 
but also to have garnered the me three slots on the best-sell- 
er charts,” Holmes said. 7 

The company has also run a specially produced Batman 
Forever video game commercial as part of a broadcast cam- 
paign leading up to the release of the game. The commercial 
appeared on more than 1,000 movie screens, as well as net- 
work and cable television, and was complemented by a spot 
radio campaign. Acclaim has spent close to $10 million on 
the integrated worldwide marketing program. 








Bromley, Bulldog end sales support 


Lauren Bromley, president of Bromley Inc., recently an- 
nounced that Bulldog Amusements will no longer offer sales 
support for the company’s games. 


Bulldog has decided to dedicate all sales staff to its own ° 


product due to extreme demand, according to Bromley, who 
said that she and Bulldog president Bill Cravens have been 
good friends for 15 years. 

“The relationship remains as such,” she said. “It certainly 
is an amicable separation. This is simply a business decision 
caused by the high demand for kits sold by Bulldog.” 

Bromley vice president of sales Joe Bundra will serve as 
the only sales staffer until another salesperson has been as- 
signed to the division. 
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its 100th location 





Laser Storm recently opened its 100th location. 





Laser Storm opens 





Laser Storm has announced the opening of its 


_ 100th: jJaser tag arena in the United States. According 


to the cempany, new installations numbered 25 by 
the end of the second quarter and continued to aver- 
age one per week. 

“We're tremendously proud of our organization 


_and we welcome our new operators with a toast to 


early success,” said CEO Bob Cooney. “Four of the 
first 25 this year are operators who have opened sec- 
ond locations. I think that says a lot about the eco- 
nomics of our system.” 

Circuit Commandos is the. company’s newest 
themed adventure, and the action takes place inside a 
giant computer. Part of the challenge lies in competing 
not only against other players, but the arena as well. 
Completed systems:come in all sizes and can fit in as’ 
little as 50 square féét of space. 
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Take it to the streets 


* with. 
a i eee 
¢ Complete operator 


adjustable payout 
percentaging to 
maximize profit 






¢ Operator selectable 
basket value and 
timer setting to 
adjust difficulty 


¢ Compact size is right 
for any location 


e Two ticket 
dispenser units 


¢ Dazzling graphics and 
flashing lights pull 
players into the game 


e Simple and innovative 
Eliereledlelamee)anace)mie)é 
all skill levels 


A must for your mix. 
DYoysmmanlcmeleimelamaal ts 
soon to be classic 
sport novelty game. 


= A 






Height: Depth: interserivep ATARI 
75 inches (190 cm) | 35 inches (89 cm) GAMES 
Width: | Weight: Time Warner Interactive 
31.25 inches (80 cm) | 350 pounds Gh) kg) 675 Sycamore Drive 


Milpitas, CA 95035 
(408) 434-3700 


™ & © 1995 Atari Games Corporation/Time Warner Interactive. All rights reserved. Hoop It Up is the registered trademark of Streetball Sports Ventures Partners. Licensed to Atari Games Corporation/Time Warner Interactive. 


Cocu-Of News 


Virtuality, Q-Zar 
enter agreement 


Virtuality Entertainment and Q-Zar have recently 
completed a $750,000 agreement through which the 
former will finance virtual reality equipment in Q-Zar 
laser tag centers. 

In August, Q-Zar also opened a 14,000-square-foot 
flagship center at United Artist Plaza in Dallas, Texas. 
This center is now the largest of the company’s loca- 
tions in the world, and Q-Zar expects the facility to 
generate net earnings in excess of $500,000 annually. 
The company is in the process of negotiating with Unit- 
ed Artist to open 12 additional centers. 

In another team effort, Q-Zar’s first theme park fa- 
cility opened at Six Flags over the summer, and atten- 
dance is reportedly breaking records. 

As part of its ongoing expansion, Q-Zar has addi- 
tionally completed the acquisition of the QML Group 
of companies from LeisureCorp International, an Irish 
entertainment group, for $3.96 million. Through this 
acquisition, the company now owns a manufacturing 
plant in Dublin, Ireland, together with the worldwide 
intellectual property rights. 

“As a result of the acquisition, Q-Zar expects to real- 
ize cost savings of more than $1.2 million for the re- 
mainder of 1995,” said Tom Butler, company presi- 
dent and CEO. “In addition, we expect further cost 
savings through the streamlining of central admuinistra- 
tive functions.” 





NIGA opposes budget cuts 


The National Indian Gaming Association has joined with 
the National Congress of American Indians and other Native 
American organizations nationwide in opposing budget cuts 
in Indian programs being proposed by Congress. 

Proposed cuts total $434.5 million, or 27 percent of cur- 
rent funding for such programs, according to NIGA, which 
calls these reductions “beyond cruel.” 

While the cuts are not based on an original proposal to 
reduce programs by the same amount generated by Indian 
gaming nationwide, NIGA said the level of reductions comes 
very Close to that mark. 

“Only a handful of tribes earn sufficient revenue to with- 
stand such reductions,” a statement released by the associa- 
tion said. “The remainder will just have no alternative but to 
suffer without vital services.” 
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Sega Pinball brings 
out new innovations 


Technicians who have had trouble in the past gaining ac- 
cess to the PCBs mounted behind or to the speaker of a pin- 
ball game should be pleased with a new design element be- 
ing introduced by Sega Pinball. 

Starting with its next machine, entry to the lower backbox 
area will be accomplished with as much ease as opening the 
gate to a picket fence. Simply pop the safety catch and the 
speaker panel swings away to the right giving technicians 
complete and total access. | 

The panel is also easy to remove so as not to hinder left- 
handed technicians. All that is necessary is to unhook the 
four connectors. 

“The addition of our new speaker housing makes our 
back box the most service friendly in the industry,” said ex- 
ecutive vice president of engineering Joe Kaminkow. “It’s an 
innovation that, like our Portals software, will be noticed and 
appreciated by one of our toughest customers, the techni- 
cians that work on our games.” 

Sega Pinball has also introduced a new feature aimed at 
bridging the gap between how the expert and novice play its 
games. This feature, known as Guaranteed Time Play, can 
be chosen by players at the start of every game and will en- 
sure a minimum of two minutes of play regardless of the 
number of balls drained. 

At the end of two minutes, the game reverts to last-ball 
regulation play and will not end until the ball in play and any 
extras won have fallen. The number of guaranteed minutes 
is operator-adjustable. 

“It gives the novice value for his money,” said Kaminkow. 
“The knowledge that he has got at least two minutes of en- 
tertainment makes the game less intimidating.” 


Open house update 


Here’s a look at some of the post-AMOA open houses 
that have been scheduled: 


Greater Southern: Oct. 1, Atlanta, Ga. 


(12-4 p.m.) 

Oct. 5, Carlstadt, N.J. 
(1-7 p.m.) 

Oct. 10, Seattle, Wash. 
Oct. 11, Norwood, Mass 
(1-7 p.m.) 

Oct. 13, Denver, Colo. 
(11 a.m.-4 p.m.) 

Oct. 13, Portland, Ore. 
Oct. 14, Memphis, Tenn 
(1-5 p.m.) 

Oct. 15, Syracuse, N.Y. 
(1-6 p.m.) 

Oct. 24, Spokane, Wash. 


Betson New Jersey: 


Music-Vend: 
New England Coin-Op: 


Colorado Game Exchange: 


Dunis: 
Green Games of Tennessee: 


Betson Advance: 


Music-Vend: 
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1 SPIDER STOMPIN’ (Jaleco) (3) 
2 SWAMP STOMP (Lazer-Tron) (3) 

3 POGGER (Lazer-Tron) (6) 

4 POT 0’ GOLD (Meltec) (1) 

5 ROBO BOP (Coastal) (4) 


NOVELTY 
. Dinoworld (Planet Earth) 
. Cyclone (ICE) 
3. Spider Stompin’ (Jaleco) 
. Ribbit Racin (Lazer-Tron) 
. Dinoscore (Planet Earth) 
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WHEN LIT JALECO EUROPE 


188 Brent Crescent London, NW 10 OQT England 
Tel-4481 838 4600 Fax- 44 81 838 4515 


JALECO LTD. 
2-19 Yohga, Setagaya-ku Tokyo 158, Japan 
Tel- 03-3/08-4830 Fax 03-3708-4822 Telex J 27891 





Cocu-Of News 


@- Video Lottery Consultants has been awarded a 


$600,000 contract to supply the Northern Racing & 
Gaming Authority of Australia with a central moni- 
toring system for gaming machines. The contract was 
won through a competitive bid process. VLC has also 
been awarded a $2 million contract to supply the 
Icelandic Gaming Fund with 300 machines over a 
three-year period and been chosen to supply gaming 
machines for the Delaware State Lottery. 


The largest growth segment in the color CRT indus- 
try over the next five years will be in the over-20- 
inch monitor category, according to MicroTouch Sys- 
tems Inc. The company says the increasing demand, 
and resulting volumes, for larger-sized tubes will 
cause continuing price declines for monitors in this 
category. 


Common stock shares have been issued on the NAS- 
DAQ stock exchange by the Tridex Corp., a manufac- 
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turer of specialty printers, terminals, cash drawers, 
and other peripheral devices. The company’s four 
operating subsidiaries are Magnetee Corp., Ithaca Pe- 
ripherals Inc., Ultimate Technology Corp., and Cash 
Bases GB Ltd. 


@- Comdata Holdings Corp., a leading supplier of trans- 
action processing and information services to the 
transportation and gaming industries, will be ac- 
quired by the Ceridian Corp. Ceridian is an informa- 
tion services and defense electronics firm, and the 
combination will create a company with approxi- 
mately $1.3 billion in annual revenue. 


@- Children’s entertainment and fitness center fran- 
chisor Explorations was recently purchased by Chil- 
drobic, a company which owns and operates chil- 
dren’s recreational facilities nationwide. Explorations 
is also set to open two new centers in the United 
Arab Emirates. & 


If You Think Just Any 
Soft Playground Equipment 
and Design Creates a Smile 

Like This... Think Again. 


PRIME PLAY SYSTEMS 


Designs, Manufactures and Installs Soft 
Playground Equipment For Malls, Restaurants 
and Family Entertainment Centers. 

- Manufactures Its Own Components Offering 
Significant Cost Savings to the Customer 

- Creates Innovation Modular Designs 

- Engineers State-of-the-Art Play Components 
Designed for Easier Mobility and Maximum Safety 

- Tube Sizes Available from 24 - 34 Inches 


PRIME PLAY SYSTEMS 


Guaranteeing Fun & Adventure For Everyone 


#7-19272 - 96th Avenue 
Surrey, B.C. 


Canada V4N 4Cl1 
Tel: (604) 882-1801 nme 
Fax: (604) 882-1804 


systems Inc. 
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| a EeExperrenc 
fullcounton & - the “real life” 
the batter, sounds at 
runners go... the ballpark. 
here's the Score on 
pitch... Base Hits: 
Crrraack! Singles, 


Doubles and 


its a gapper to Triples always 


the wall, one run 


scores, two runs score BIG! 
score... SMASH a 
the winning run is HOME RUN and hit 
around third... the progressive 

JACKPOT! 


and here's the... 


Safe! You Win 


e ONE TO FOUR PLAYER fast © Separate coin and ticket meters 
paced action! More players ... for each player station. 
more fun ... more $$$!! 





° Fast loading electronic ticket 
® Reliable, durable and depend dispensers. 
able SOLID STATE design. LED 
lamps and scoring — 


NO bulb replacement! 


© Low ticket warning light. 


© Quality made in the USA! 
© Progressive JACKPOT! Fast and 


furious action as the JACKPOT © Operator adjustable features 


and controls. 





climbs! 
~ High fidelity music, speech and DIMENSIONS: 
sounds. Just like being in the Height: 34” 
park! Bee . 
Data East USA, Inc. ee 8 
_ Separate service and collection 1850 Little Orchard Street Lona 48 
access ... simple, safe & secure. San Jose. CA 95125 Weight: 175 Ibs. 


(408) 286-7080 


Who's News 





The dapper and always smiling Jim Newlander of Time 
Warner Interactive, formerly Atari Games, retired from the 
coin machine world at the end of August after 12 years with 
the company. 

Known for his dedication, honesty, and warm and endear- 
ing personality, Newlander has been a fixture at industry 
events, from distributor meetings to operator state shows to 
major trade expos. The veteran regional sales manager often 


Treankler departs BayTek 


Lori Treankler has re- 
signed her position as vice 
president of sales and mar- 
keting at novelty and re- 
demption game manufactur- 
er Bay Tek Inc., citing 
personal reasons and a de- 
sire to spend more time with 
her children. 

“T will dearly miss the chal- 
lenge and adventure my role 
offered, as well as the many 
friends with whom I’ve en- 
joyed doing business,” said 
Treankler. “BayTek has beet a dream for me and a big part 
of my professional life and personal growth.’ 

Treankler plans to pursue other career interests within 
the amusement industry. In keeping with that goal she is 
working with the Silent Auction Committee of the Interna- 
tional Family Entertainment Center Association for the up- 
coming Fun Expo. She may be reached at (414) 822-1622. 


Henneman moves up at 
Oasis Gaming 


Scott Henneman has been 
promoted from vice president 
and general manager to presi- 
dent of Oasis Gaming, a sub- 
sidiary of International Gam- 
co Inc. 

IGI is an Omaha, Neb.- 
based manufacturer and mar- 
keter of paper and electronic 
tickets for charity, lottery, In- 
dian, and promotional mar- 
kets, and the Oasis Instant 
Ticket Vending Machine. 

Henneman was formerly director of operations for the 
South Dakota Lottery during the startup and early years of 
video lottery in that state. 

Phillip Glassman, president of IGI, who previously held the 
title at both IGI and Oasis Gaming, said, “Scott has done an ex- 
cellent job in building this subsidiary. We are positioned for 
some very good things in the near future.” 








Lori Treankler 





Scott Henneman 
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visited operators and loca- 
tions in his territory, which 
afforded him a greater un- 
derstanding of the day-to- 
day business and concerns 
on the operating level. 

Newlander worked from 
his home base in New Jersey 
handling sales in the North —- 
and Southeast, as well as parts of the Midwest. Retirement 
may be only temporary, as Newlander has many personal 
interests outside of the coin industry and is sure not to be 
idle. 

Mike Taylor, vice president of TWi, said of Newlander: 
“Jim is one of the great icons in this industry, and he is 
deeply respected by all his customers and co-workers. We 
regret to see him leave the company, but he certainly can re- 
tire knowing he leaves behind many accomplishments and 
an industry of friends.” 

Newlander was honored on his home turf in late July 
when 85 of those friends gathered at Sammy’s restaurant in 
New Jersey to celebrate his retirement. In a true measure of 
the man, he is well regarded by other factory representatives 
as well as his own company’s staff. 

The industry veteran entered the coin business in the late 
‘50s when he joined the National Automatic Merchandising 
Association. He moved to Rowe in 1961, where he worked 
for 16 years as vice president of sales and marketing. New- 
lander was also in sales with Gottlieb before joining Atari. 

Newlander’s territory will be handled by Tom Keil, who 
is currently regional sales manager for TWi. The western 
half of the country will be covered by Elaine Shirley, region- 
al sales manager. 


Ohata promoted at TWi 


Masao Ohata has been 
promoted to the post of vice 
president, international busi- 
ness, at Time Warner Inter- 
active. Since joining the 
company last year Ohata has 
been responsible for devel- 
oping the Asian market, as 
well as handling sales for 
South America. 

Ohata also will be respon- 
sible for product manage- 
ment and localization of in- 
ternally developed games. 
In addition, he will be in- 
volved with licensing product from other developers. 

TWi president Dan VanElderen said: “Masao brings to 
the company a strong knowledge of the industry and famil- 
larity with international business. His promotion is part of 
our corporate effort to increase our presence in the rapidly 
growing Asian market.” 





Jim Newlander 











Masao Ohata 





OCTOBER 1995 





further ...new accents, new light-transmitting affects, new 
Cole pulsating laserrods. Anc OM -Miluclomiaimells NEW 
ultra-high-per ormar /perBeam™ sound system —an 
even faster speed of CD change, even more features, an 
even more powerful sound, even greater technological 


“flexibility.” «4 > om 


See the new “Performer Grand 2000” at your nearest 
INESYV BI site elel cela ’ 












Look closely. . 
What other jukebox has 
inspired an entire bar design? 


NSM /V\.U 8). 


NSM-America 
1158 Tower Lane ¢ Bensenville, IL 60106 
Phone: (708) 860-5100 FAX: 5144 


Performer Wall 2000™ 


™ “Performer Grand 2000,” “Performer Wali 2000,” and “HyperBeam” are trademarks of NSM - Bingen, Germany ¢ Bensenville, Illinois © Copyright 1995, NSM - Bingen, Germany ¢ Bensenville, Illinois 


Whos News 


Acclaim Coin-Op expands staff 


Acclaim Coin-Operated Entertainment Inc., a division of 
Acclaim Entertainment Inc., has appointed two new artists, a 
programmer, and an electrical engineer in a move to step up 
the expansion of its technical and creative staff. 

Said John Pasierb, vice president of research and develop- 
ment: “All four of our new employees bring a wealth of tal- 
ent and diverse experience to our growing coin-op division.” 

Ed Pearson and Jason Leong are the new artists who will 
create visual effects for the company’s forthcoming coin-op 
arcade games. Pearson was formerly with Atari Corp., where 
he served as a senior artist and art director. Leong was previ- 
ously at Time Warner Interactive, where he was the lead 
artist and character creator for the Primal Rage video game 
and delivered the final graphics for several other video titles. 

Tom Desmarais is the lead programmer. Prior to joining 
Acclaim Coin-Op he was a senior software engineer for 
American Laser Games and a consulting engineer for Im- 
pulse Imaging Inc. 

James Hunkins is the new senior electrical engineer who 
will be responsible for hardware development. 

The company’s first coin-op title will be based on the 
Warner Bros. big-screen film, “Batman Forever.” It will uti- 


PLAYSAFE, INC. 


QUALITY SOFT-TYPE 
PLAYGROUNDS 


EVERY PLAYGROUND |S 
CUSTOM DESIGNED AND 
. WILL FIT ANY BUDGET 


PLAYSAFPE 





We Sell Playgrounds... 
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e BUILT TO LAST 
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¢ COMPETITIVE _ 


— | _+Fun Expo = 
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PLAYSAFE, INC. 
QUALITY SOFT-TYPE PLAYGROUNDS 
WE CAN DO IT! 

1309 Capital Avenue « Plano, TX 75074 
(214) 422-1301 ° Fax (214) 881-1230 
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lize Acclaim’s motion capture technology and is expected to 
debut in February ‘96. 

In other Acclaim news, Court Shannon has been appoint- 
ed sales director of Acclaim Distribution Inc., the sales and 
distribution subsidiary of Acclaim Entertainment Inc. He 
will be responsible for strategic business development, coor- 
dinating the marketing efforts of ADI’s affiliated labels, and 
expanding ADI into new channels of distribution. 


Virtuality names three 


Virtuality Entertain- 
ment Inc., a leading 
provider of immersive vir- 
tual reality entertainment 
systems, has expanded its 
marketing, service engi- 
neering, and customer ser- 
vice departments with two 
appointments and one pro- 
motion. 


Mindy Moore hasbeen [| ™ 
named to the new post of Mindy Moore 
marketing manager. 

Moore will oversee all 
North American sales pro- 


motions and corporate 
marketing programs for 
the company. 

Jack Williams has been 
named to the position of 
service engineer and will 
oversee the installation, 
maintenance, and repair 
of the more than 300 Vir- 
tuality Series 2000 virtu- 
al reality entertainment 
systems in the United 
States and Canada. 

Norie Bauer has been 
promoted from sales coor- 
dinator to customer ser- 
vice supervisor. Her new 
duties will include super- 
vising all North American 
customer service and con- 
tinuing the coordination of 
Virtuality’s equipment 
sales and installations. A 





Norie Bauer 
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DAZZLING, 
VIBRANT 
COLORS! 


POPULAR 
PRICE! 


A brilliant display of color; A grand display of score; Sure to attract attention and certain to bring the Pot of Gold to your cashbou. 
Available with either a Stainless Steel Top that Won't Wear Dut or a super-tough and durable Wack Mica Top. 
Hig Digit Side Scorer [shipped inside the game] that assembles in seconds and provides rugged durability and an assured long life. 
heyed access to both ends of the game for cleaning and easy service. 


From the company with the longest tradition of manufacturing Aire games, Imagination Leisure. We've heen 
making them for over cO years. All our fire games are durably built, attractively styled and quality engineered. 


Your best coin-op investment and just the right colorful addition for your locations. 


apecifications: 103° 4 a0", 450 lhs.¢ did cm x ld? cm, 205 kg = Worldwide voltage and currency settings available. 





251 Dixon Avenue, Amityville, NY 11701 
Phone: (516) 842-4242 e Fax: (516) 842-0532 ¢ E-mail: imagine@panix.com 


Southeast Amusement 
& Vending Corp. bowls 
them over in Atlanta: 
Paul Virgadamo (I) of 
SAVC joins Ann Taylor 
of Sunshine Bowl and 
Mike Larsen of Sunrise 
Lanes during the recent 
Southeast Bowling Pro- 

| prietors Association an- 
nual trade show at the Stouffer Concourse Hotel, where 
SAVC displayed a wide variety of equipment. SAVC is a 
major supplier of amusement and vending equipment to 





Gee, Mom, it’s a Wurlitzer! That well-known phrase of the 
jukebox Golden Age is appropriate now that the new U.S. 
the bowling center community nationwide and special- Postal stamp has been released featuring the Wurlitzer Mod- 


ee: el 1015, acknowledged as the most famous jukebox of all 
ria, arcade and sedem plete ee time.Wurlitzer USA president Joe Pankus was busy signing 


posters featuring the stamp at the summer grand opening of 


mate, it has become important for proprietors to maxi- the 65,000-square-foot flagship store WIZ in the Crossgates 
mize revenue from every square foot of their facilities as Mall in Albany, N.Y. The young man holding the authenti- 
they can no longer depend on bowling revenue alone to cated poster with Pankus is none other than Bill Clinton Jr. 
survive. More than ever, amusement revenue is an inte- (no kidding); his mother Pat Clinton is at right. 

gral part of every proprietor’s bottom line. As a result of 
these increased economic needs, bowling center owners 
showed a greater interest in our programs, which have 
produced substantial revenue increases in all bowling 
centers where implemented. This was our most success- 
ful bowling show to date.” 


Says Virgadamo, “In today’s depressed economic cli- 


Congratulations are in order for Maria Fotinopoulos at 
American Sammy Corp. Maria, who is in the sales and 
marketing department at the company, recently completed 
her MBA. Congratulations, Maria! 


Joe Kaminkow, executive vice presi- 
dent of engineering and design at Sega 
Pinball, has other designs in mind, 
namely to help make dreams come true 
for worthy children. A devoted support- 
er of The Starlight Foundation of Chica- 
go, Joe and his many friends in the en- 
tertainment world donated generously 
to the Foundation’s annual gala fund- 
raiser, accounting for half of the 
$100,000 raised this year. 
“I can’t adequately express my gratitude to those who 
helped us achieve our goals,” said Kaminkow. “To know 


Meet Mondial’s newest 
game player, little 
Christopher Patrick 
Vecchione, born July 19. 
Dad Chris says his name- 
sake is “absolutely 
wonderful.” His mother 
Maureen agrees that he is 
the love of their lives. 
Vecchione is the sales 
manager at Mondial 
Distributing’s Philadel- 
phia, Pa., office. 





that we’re able to help brighten the lives of seriously ill chil- 
dren is truly a privilege.” 


Tornado readies new headquarters in Ft. Worth, Texas: The list of individuals who contributed includes coin-op 
During the Tornado World Foosball Championships held manufacturers, distributors, publishers, and operators, in- 
over Labor Day weekend in the Dallas/Ft. Worth area (see cluding Sega Pinball Inc., Play Meter publisher Carol Lally, 
separate story this issue), the company was simultaneously Rubin Franco of Franco Distributing Co., Morris Phia of 


completing new office and factory facilities adjacent to the 
current Tornado Table Sports eae on Rendon Road. The 
— ? move is necessitat- 
ed by an increased 
demand for the 
company’s coin-op 
and home line of 
foosball tables in 
the United States 
and overseas, plus 
the introduction of 
the Tornado Aire air 
hockey table. 


Greater Southern Distributing Co., Rob Berk of the Pinball 
Expo, and Jack Kerner of Melo-Ione Vending, among others. 
Joe’s friends in the movie and T’V industries who con- 
tributed include producer Ron Howard, actor/director/pro- 
ducer Kenneth Branagh, cartoonist Matt Groening, publish- 

er Hugh Hefner, producer Aaron Spelling, 
producer/director Steven Spielberg, director Robert Ze- 
meckis, and Universal Studios, plus many more. 

Anyone interested in helping the Foundation can send 
contributions to The Starlight Foundation, c/o Sega Pinball 
Inc., 1990 Janice Ave., Melrose Park, IL 60160, Attn: Joe 
Kaminkow. 
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LAZER-TRON........No 1 in Redemption 
and climbing higher 






Players get three attempts to stop the 
a spinning hands on desired slots which are 

be 4 worth a number of tickets in this exciting skill 
=| — stopgame. They canwin up to 60 tickets on 
a single coin, but must avoid the Bankrupt 
slot which will wipe out their winnings 
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Players try to navigate their coins through 
the pins into the target holes in this fast paced 
coin drop game. Pirates Gold features a ‘play 
till you win" style, unique to coin drop games 







Brings the all-time favourite of the 
midway to your location. Lazer-Tron's 
new Ring Toss game is a fully auto- 
mated version of the all time classic. 
Players get five rings to toss over the 
bottles and games can be linked for 
Super Jackpots 
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LAZER-TRON 


4430 Willow Road 
Pleasanton, CA 94588 
Phone: +1 510 460 0873 
Fax: +1510 460 0365 


Call today for the distributor 
nearest you. 


Geyoud the Playfield 


Image-conscious locations such as restaurants and 
hotels are taking a new look at cranes, thanks to Mis- 
sion Crane Service Inc. MCSI considers earnings poten- 
tial for skill cranes to be high in these types of locations, 
noting that the company’s research shows the average 
age of the people who use MCSI skill cranes is about 
45. Says MCSI president Mike Lewis: “We took our 
client’s lead and met their needs through a totally up- 
graded look and feel. Many restaurants are going 
through a re-imaging process to capture more market 
share, and our skill cranes with their aura of fine furni- 
ture provide wholesome, family-oriented entertain- 
ment for waiting customers.” 

MCSI considers hotels and restaurants to be un- 
tapped markets that, with the right equipment, have the 
potential to provide a substantial source of new rev- 
enue for participating locations. The company’s Group 
Operator Program provides an opportunity for local 
vending operators to service national accounts follow- 
ing MCSI’s guidelines. MCSI exhibited its products and 
services at the ‘95 Western Restaurant Show Aug. 26- 
28 in Los Angeles. MCSI can be reached at (714) 456- 
0550 or (800) 692-2529. & 


Ask about our new 15’ Bullet Shuffle- 
board with the “Armour Top” surface. 


A scaled down size with a scaled down price. 


w Actual Voice Sound 
vot m Extended Play Options 
bh. w Pingate With Battery Backup 
mw We Can Customize Games With Your Logo 
mw Triangular Scoring Unit — Easily Seen From Any Angle 
ws Individual Timers for 15-21 & 51 Pts 
= Expiring Time Warnings 
@ Oak Finish 


for Profits! 
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mw Life Like Controls 
w Realistic Sounds 
mw Flexible Scoring Programs 
—) om Large Cash Box 
S&S = Auto Ball Counter 
S, = Completely Electric (Easy Repair and Maint.) 
= Great for Family Theme Parks 
w Available With or Without Redemption 
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SPECIFICATIONS 


LOCATION: Length 11’ 
Width 5’ Fence 3’ Cab 
Height 6'1” 
Weight 700 lbs. prox. 


m= Resurface Old Playfields SHIPPING: Length 9’ Width 4’ 
Height 6’8" Weight 700 lbs. prox. ay, 


7100 BURNS STREET: RICHLAND HILLS, TEXAS 76118 
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- Reliable Ticket Dispenser with 6000 Ticket Capacity 
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Getting a grip for charity at the Celebrity Golf Classic sponsored by ATEI and 
BACTA, (I-r): former Goody Tim Brooke-Taylor, weatherman Jack Scott, box- 
ers Joe Conteh and Henry Cooper, comedian Joe Goodman, and judo champi- 
on Brian Jacks. 


Visitors to next year’s ATEI show in London can expect a 
few surprises, including an area dedicated to amusement 
park equipment and a more accessible layout, says show 
chairman Sonia Meaden. 

A former president of the British trade association BAC- 
TA and marketing director of her own group of holiday 
parks, Meaden became ATEI chairman in the spring. 

Meaden said the show is already in a very healthy posi- 
tion with international participation up 275 percent in the 
last four years. 

“My first task is to obviously ensure that this high stan- 
dard is maintained, but in terms of new initiatives the 1996 
event will see the introduction of a dedicated sector for 
parks, rides, and family amusement centers,” she said. “This 
has been very well received by our customers.” 

Continued Meaden: “The International Casino Exhibition 
will be on the first floor of the Earls Court exhibition hall, al- 
lowing visitors to clearly 
identify which companies 
they want to see. The layout 
of the hall will help visitors 
to make best use of their 
time and to take in smaller 
exhibitors, many of whom, 
from my experience, have 
extremely innovative prod- 
uct to show.” 

The show chairman also ad- 
vised visitors, particularly 
those coming for their first 
ATE], to allow plenty of 
time and utilize all the avail- 





Sonia Meaden 
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Surprises to be seen at ATEI 


able services and discounts. They include 50 percent off at 
London hotels, help with travel arrangements, transportation 
to and from the airport, free interpreters, and a special 
lounge for international visitors. 

In other ATEI news, show organizers recently held a 
celebrity golf tournament and donated the revenue totaling 
15,000 pounds to seven British charities. Celebrities from 
the sports world who participated included former boxing 
champions Henry Cooper and John Conteh. 

“I’m pleased to say that despite the financial pressures 
being felt by all companies, we were successful in meeting 
our target and raising more money for charitable causes 
than in previous years,” said Meaden. 

ATEI also announced that post-show analysis from the six 
companies awarded space on the Prince’s Youth Business 
Trust Pavilion earlier this year indicates that all of the com- 
panies profited from the experience. 


SGD brings miniature 
golf to mainland China 


While it may not be the answer to all of this coun- 
try’s trade problems, the Akron, Ohio,-based Sporting 
Goods Discount Co. has broken into the Chinese mar- 
ket as a supplier to the first miniature golf course in 
Beijing. 

The miniature golf course manufacturer and distrib- 
utor, headed by Don Nelson, is providing hard goods 
and supplies to equip the state-of-the-art Beijing 
Amusement Park. Nelson said the company had to 
overcome stringent customs requirements and com- 
plex legal procedures in order to secure the job. 

“It’s exciting for us to equip the very first miniature 
golf facility to operate in Beijing but we had our share 
of obstacles,” he said. “Getting money through was one 
of them. It required 11 days for bank wire transfers to 
reach us from China, when it would otherwise take 
only two or three. But everything is progressing 
smoothly now.” 

Among the items shipped to China by SGD were the 
latest artificial carpeting, adhesive materials, putters, 
and balls. Every item had to be shipped by air. 

The company says that with the potential patronage 
of tens of millions of Chinese, the growth of miniature 
golf in that country could prove phenomenal. SGD has 
a customer base that includes clients in the United 
States, Canada, Mexico, Switzerland, Italy, Malaysia, 
Indonesia, Pakistan, and Qatar. 
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BUSINESS 


If you want added profits for your business, 
you simply cannot afford to miss ATEI ’96. 


BUSINESS 


Every year leading buyers from every part of 
the world meet at ATEI for one important 
reason - to do business. 


BUSINESS 


These figures will grow even further in 1996 
with our new dedicated Parks, Rides and 
FEC business section. 


Apply for your free badges before 6 January 1996 
with details of each visitor:- 


By Fax: +44 171 713 0446 

By Email: atei@fastnet.co.uk 

Or Post: ATE Ltd., 40 Moor Street, 
Coventry, UK, CV5 6EQ. 
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IMA “96 headed for 
record participation 


With over 70 percent of the larger exhibition area already 
spoken for, IMA ‘96 is looking at a new record for exhibitors. 
The show is set to be held Jan. 24-27, 1996, at the fair- 
grounds in Frankfurt, Germany. 

IMA will also feature a new area known as the BSI (bil- 
liards, sports games, and innovations), and organizers say de- 
mand in this section has been great. 

“The response to this new concept proves to us that we 
have evaluated the market correctly,” said IMA project man- 
ager Petra Lassahn. 

Vending machine exhibits will also be afforded more 
space at next year’s show. “IMA ‘96 will show vending ma- 
chines as an independent but integrated part of the entire in- 
dustry,” explained Lassahn. 





Sega pursues amusement 
park growth in Japan 


Tokyo-based Sega Enterprises Ltd. is moving for- 
ward with plans to establish an amusement theme park 
that will be called E-Zone Sega World in Singapore, ac- 
cording to Game Machine. 

The park is tentatively scheduled to open in Decem- 
ber within the large leisure complex E-Zone, the maga- 
zine reported, and Sega is expecting one million visi- 
tors to bring in more than $8 million in revenue 
annually. 

In pursuing the venture, Sega has established a joint 
venture company, E-Zone Leisure, with two local en- 
terprises: Grande Leisure Met. and the government-af- 
filiated Safe Enterprises. 

Park entertainment will reportedly include 270 
video and arcade games, as well as attractions such as 
VR-1, Mad Bazooka, and Ghost Hunter. 

In other Sega news, the company has recently intro- 
duced the simulation system Maxi Motion 4 and the 
motion film Devil’s Mine Ride at its amusement park 
in Osaka, Game Machine reported. 

Maxi Motion 4 by Switzerland-based Intamin is a 
simulation system that includes seating for four and is 
driven by a hydraulic mechanism. At the ATC Galbo 
park in Osaka, Sega has reportedly combined five sets 
of the seats in order to provide capacity for 20 cus- 
tomers at a time. The film being used, Devil’s Mine 
Ride by Showscan Corp., sends player on a tramcar 
ride through a deserted mine. 
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Pinball tourney 
held in Finland 











The three best Finnish pinball players, (I-r): second place winner 
Jarkko Koste, winner Mike Makela, and third place finisher Janne 
Eskola. 





For the second year in a row, Mike Makela has been 
crowned the best pinball player in Finland by winning 
the 2nd Flipper Open Championship held during the 
PLAY-95 exhibition in Helsinki. 

Out of an overall field of 2,000, 89 players made 
their way into the finals to compete against one anoth- 
er on four different pin games: Dirty Harry, Theatre of 
Magic, Baywatch, and Stargate. 

Pelika RAY Oy, one of the country’s leading amuse- 
ment operators, arranged the event. Co-sponsoring the 
event were NOVA Apparate GmbH and Coca-Cola 
Finland. 

As the first prize winner, Makela was awarded a 
new Dirty Harry pinball and a trip to the European Pin- 
ball Championship in Gothenberg, Sweden. Second 
place winner Jarkko Koste also won a pinball game and 
the right to represent Finland in Gothenberg. 


Game market in Japan surveyed 


A report compiled by three Japanese trade associations, 
including JAMMA, AOU, and NSA, has estimated the com- 
bined size of the coin-op and home game market to total $18 
billion annually, Game Machine reported. 

The report was based on figures compiled from 1993. In 
that year coin-op sales reportedly totaled $2.2 billion, while 
operating income saw $6.4 billion in revenue. 

Home game sales brought in $4.2 million on the hard- 
ware side and $5.2 million for software. According to the 
survey, close to 25 percent of coin-op sales were exports. 

In reporting on the survey, Game Machine took issue with 
the inclusion of home game sales and revenue. While JAM- 
MA does represent manufacturers in both markets, AOU 
and NSA are associations of operators and “should have no 
relations with home videos,” the magazine said. 


OCTOBER 1995 





IFEMA 





m-lat-me(-M\t-lelale, 








FERIA DEL JUEGO 


= 





26, 27 Y 28 DE OCTUBRE DE 1995 
PARQUE FERIAL JUAN CARLOS I 
MADRID - SPAIN 


Show Management | 
C/ Santa Engracia, 113. 4°. 28010 Madrid - SPAIN Tel.: (84-1) 445 37 02 - Fax: (34-1) 594 30 05 





Tuteruatioual Scene 


New lottery company 
tackles South America 


Oasis Gaming, a division of International Gamco Inc. has 
recently joined with the Argentine company Osel, SA to form 
the new OselOasis, SA to market Oasis Instant Ticket Vend- 
ing Machines to lotteries throughout South America. 

The Oasis ITVM, which will be known as the Oasiscard in 
Argentina, is a finite networked gaming system which dis- 
penses multiple lottery scratch and pull-tab instant tickets in 
touch screen video format. 

The Oasis game center has the capacity to download oth- 
er electronic games that may eventually be permitted, via 
phone or satellite link to each dispenser on location. 

Osvaldo Echavarria, president of Osel, SA has been 
named president of the new company, which will be located 
in Tucuman, Argentina. The system game center will be lo- 
cated in Buenos Aires and will be supported by an identical 
system at Oasis Gaming’s facility in Omaha, Neb. Oasis presi- 
dent Scott Henneman said all game development will initial- 
ly be done in Omaha, but will eventually become part of the 
support services offered by OselOasis, SA. 

Installation is expected to begin by November, and the 
company anticipated that over 2,000 dispensers will be in- 
stalled by the end of next year. 


Growth predicted 
for Gulf show 


The Gulf Leisure Parks & Fun Centre Show, sched- 
uled to be held April 2-4, 1996, at the World Trade 
Center in Dubai, United Arab Emirates, has already 
seen more than half of its exhibit space reserved. 

Organizers say the show will occupy approximate- 
ly 25,000 square feet inside and 4,500 square feet 
outdoors, with room for close to 100 international 
companies. 

Next year’s show will also be marked by the intro- 
duction of several new projects including the addition 
of exhibitors aimed at leisure/water parks and family 
entertainment centers. 

The recent creation of the Middle East Leisure 
Trade Association has helped stir interest in the show, 
not only from the Gulf region but also from India, Pak- 
istan, and Africa. 

“While it is accepted that this event will never beat 
any world records for volume visitor attendance, it 
will certainly top the list for sheer quality and indi- 
vidual purchasing power,” said show organizer Gerry 
Robinson. 
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International Calendar 


October 10-12 


Consumer Electronics Show, Mexico City, Mexico. 
Call Consumer Electronics Group, (202) 457-8700. 


October 12-15 
23rd Esposizione Nazionale Apparecchi Divertimen- 
to Automatici, ENADA, Operative Centre No. 4 at 
Rome Fair 7, Georgofili Street, Rome, Italy. Contact 
SAPAR-AGIS, (06) 4402718-4403686-88473217; 
fax (06) 4402718. 


October 25-28 
Amusement Machine Operators Association of 
Queensland International Convention, Conrad 
Jupiter’s Hotel & Casino, Queensland’s Gold Coast, 
Australia. Call 61-7-841-1021; fax 61-7-841-1332. 


November 6-8 
African Gaming and Amusement Exhibition, 
GAMEX S.A., Gallagher Estate Exhibition & Confer- 
ence Center, Johannesburg, South Africa. Contact 
World’s Fair Exhibitions, +44 (0) 161 624 3687; 
fax +44 (0) 161 665 1260. 


December 7-10 
1st Supergames Moscow, Krasnaya Presnya Interna- 
tional Exhibition Centre, Moscow. Call +44 (171) 
286-9720; fax +44- (171) 286-0177. 


December 16-19 
Amuse World ‘95, Koex Korean Exhibition Center, 
Seoul, South Korea. Contact KAMMA, +82 2 237 
2582: fax +82 2 237 2583. 


1996 —— 
January 20-23 


|nterschau ‘96, Munich Trade Fair Center, Munich, 
Germany. Contact U.S. representative Jerry Kallman 
Jr, (201) 652-7070. 


January 23-25 
ATE International, Earls Court 1 Exhibition Hall, 
London, England. Contact ATE Ltd., 0171-713- 
0302; fax 0171-713-0446. 


January 24-27 
IMA ‘96, Frankfurt Fairgrounds, Frankfurt, Germany. 
Contact Petra Lassahn, +49(0)211-90191-83-33; fax 
+49(0)211-90191-83-27. 


March 21-23 


Leisure Asia ‘96, Singapore International Convention 
and Exhibition Centre, Singapore. Contact Leisure 
Asia Pte. Ltd., +65-290-5810; fax +65-292-7577. 


April 2-4 
Gulf Leisure Parks & Fun Centre Show, World Trade 
Centre, Dubai, United Arab Emirates. Contact Gerry 
Robinson, +44 (0) 1905 61 32 56; fax +44 (0) 
1905 72 47 68.A 
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Rx for the industry: 
Is a universal 

video game 
platform the cure? 


The patient in question is the 
coin-op amusement industry, which is 
trying to maintain its appeal to an in- 
creasingly sophisticated audience be- 
ing bombarded with entertainment 
choices inside and outside of the home 
environment. 

Fourteen-year industry veteran 
Brad Brown of Worldwide Video En- 
tertainment in San Diego, Calif., has 
proposed, through full-page print ads 
in the trade press, that the time has 
come for a universal video game sys- 
tem or platform. He called upon trade 
associations around the world to lead 
the industry forward in a cooperative 
effort to insure a continuing supply of 
good, economical video games. 

In theory, such a system or platform 
could streamline an operator’s route, 
encourage new ideas from indepen- 
dent game designers, and deliver years 
of low-cost quality games. But is it fea- 
sible? 

Play Meter asked Brown to ex- 
pound on his ideas, and did some spot- 
checking with industry members for 
their thoughts on this proposal. Here 
are the responses: 


Brad Brown 


Worldwide Video Entertainment 

san Diego, Calif. 

Driving games and extraordinary 
games can be left alone. The rest of the 
market, the average games, should be 
on one platform using a system board 
that all manufacturers agree to use for 
game development for a specific peri- 
od of time. 

With SNK’s Neo-Geo the software 
and hardware are reasonably-priced, 
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the risk factor is low, the games are 
good, and there is a track record of 
support. All the companies are coming 
out with their own system boards now 
but prices are too high. An operator 
will only buy a more expensive system 
board if the game is worthy by itself: 

Operators need games in the $500- 
$900 price range: buy in quantity and 
buy in confidence that there will be 
software for the system. And they 
need the source of the games to come 
from more than one place. 

They are not getting that right now. 
They are only getting part of it and not 
at the price level they want. In my 
opinion the industry desperately needs 
a one-platform system for a term of 
about four years. If a better system 
technology comes out, develop it on 
the side as a separate unit. In the 
meantime, let operators have games at 
a reasonable price. 

When things are down operators 
are the first to lose. Ultimately the 
manufacturers, and finally the entire 
coin-op industry, will lose. We’re al- 
ready losing our players because we’re 
not getting more games out. Besides 
the demographics showing the trend to 
fewer teens, operators cannot afford to 
put out enough games and get a fair re- 
turn. 

We need leadership. There does 
not seem to be any right now. What we 
can do today is agree upon one good 
platform and design games around it. 
New technology will make it obsolete, 
but at least for the next four years op- 
erators could have confidence. They 
are bound to have more games to 
choose from, and good games. If a 
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Game Development 


game does not live up to expectations, 
the operator has not invested so much 
money. 

Lower the price of entry and you 
will find a market. There’s no reason 
why we can’t have something cheaper. 
Look at the home market—great 
graphics at under $400, but we have 
to pay $2,500 for the MK3 kit. The 
MK3 CD-ROM cartridge will cost $79. 

Big ideas and big machines. Manu- 
. facturers have chosen the wrong path. 
They seem to have abandoned the 
mass market of coin operators and 
gone exclusively to the elite arcades. If 
they can capture the mass market at 
Lome there’s no reason we cannot at- 
trect players to the street. 

Players are hungry and willing to 
play. Operators are willing to buy, as 
long as it’s on a platform they can af- 
ford. Our market has always been 
there. let’s go get it. 


Jim Jarocki 


American Laser Games 

Albuquerque, N.M. 

I understand the motivation behind 
a game system that allows for third- 
party developers to supply software. 
Why can’t the coin-op business have 
the advantage of shopping from many 
titles that can be dropped into one 
hardware system? 

Game development can cost up to 
$1 million for each title. For a third- 
party developer to put that out for the 
arcade market doesn’t make sense be- 
cause he doesn’t see the payoff. It 
doesn’t look like a slam-dunk business 
opportunity and it becomes a matter of 
economics. 

Developing games for home sys- 
tems is different from developing them 
for coin-op. Take the popular comput- 
er game Doom, for instance. Such a 
game is deep and requires complex 
thinking and role-playing. In the coin- 
op world we are looking to give the 
player a great deal of satisfaction in a 
minute or a minute and a half. If you 
can't do that you can’t get the return 
on investment. 

When you walk up to a coin-op 
game you need to know how to play 
without complicated instructions. 
There is no time to read a manual. The 


Jim Jarocki 
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game must be intuitive and challeng- 
ing but easy to play so it is enjoyed 
from the first minute. 

American Laser Games has had 
experience with third-party develop- 
ers. Remember Way of the Warrior 
and VR Stalker? We took these games 
a long way. Both turned out to be suc- 
cessful home games but didn’t work 
for coin-op. We could not get the de- 
signers to understand how to make 
the games work as coin games. You 
can come up with a game that’s fun to 
play, but unless it produces in the 
cash box it isn’t a good game for our 
industry. 

Two years ago 3-DO signed up 
three manufacturers to produce ar- 
cade games with hardware from Elec- 
tronic Arts. We were the first on line 
with a game, Shootout at Old Tucson, 
and are now the only manufacturer 
developing games with 3-DO software. 
After Mad Dog IIT came Crime Patrol, 
now Orbatak, and a fifth game will fol- 
low soon. 

This hardware uses a disc; it is a 
high-tech cartridge system. When you 
kit the game and sell new titles for the 
hardware you provide a five-inch CD 
and controls that are necessary to op- 
erate that game—joysticks, trackballs, 
whatever. 

One of the difficult parts of creating 
a universal hardware system is fixing 
the control interface to use trackballs, 
guns, and other control options. There 
is no need to always have joystick con- 
trols. Controls must match the game 
play. We could have done Orbatak 
with a joystick but it wouldn't feel the 
same. 

My concern with a universal game 
platform is, where do you draw the 
line of technology? Our 3-D system is 
a good system but there will be some 
other technological breakthrough in 
coin-op that delivers a unique experi- 
ence. If you lock into one hardware 
system, later you could find a home 
game system that becomes more ad- 
vanced. 

There should be a place for a sys- 
tem like our 3-DO system where you 
can get good technology, inexpensive 
updates, and games that are easy to ex- 
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change. But I don’t think it’s the be-all, 
end-all. 

Big companies have to be profitable 
and that means selling thousands of 
units. It’s in the manufacturer's best in- 
terest to sell as many upright cabinets 
as possible. Call it one of those wicked 
situations like peace in the Middle 
East; everyone has ideas, but making it 
happen is difficult to accomplish. 

I would be elated if I had five out- 
side houses developing for my CD- 
ROM system. No matter how good we 
are, we can only do a certain number 
of games on that system because we 
are limited in engineering resources. 
Even in a system that’s made to be 
converted, manufacturers must keep 
pushing the envelope. 


Bill Beckham 


Red Baron Amusements 

Toledo, Ohio 

Theoretically, the concept of a uni- 
versal platform is great. Whether it 
would save the industry or not, I don’t 
know. But it would give us a cheaper 
source of product. 

From a practical standpoint I don’t 
know if manufacturers now in our In- 
dustry are going to have the incentive 
to develop one platform. There are too 
many different directions the manufac- 
turers are going with technology. 

If it was done, you would open up 
the possibility of getting software from 
hundreds of programmers and that’s 
good—that would be the biggest ad- 
vantage. Right now those software pro- 
grammers don’t think of the coin-op In- 
dustry because there is no universal 
platform. 

It would be extremely tough to im- 
plement; I don’t know if anyone in the 
industry has the power to do it. It 
would be beneficial if you had some of 
the heavy-hitters designing for the 
platform. 

The whole National Amusement 
Network Inc. plan is a similar idea. If 
NANI gets units out there—we’ve al- 
ready got things in place—the platform 
could be opened up to everybody. The 
idea is you would have your game 
compatible with the NANI system. 
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Tami Paulsen 


“CD-ROM and 
improved 
processors 
clear the way 
to do some 
really decent 
products on 
home-based 
machines.” 


—David Foster 
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Gene Sieben 

M.H. Associates Ltd. 

Fargo, N.D. 

We need to emulate the movie in- 
dustry. Right now we put a game on 
one platform for coin-op and then put 
it on a different platform for home sys- 
tems. With a single platform that cross- 
es both, this industry would be up 
there with the movie industry. 

Movies go to first-run theaters, then 
$1 cinemas, cable, videotape rental, in- 
dividual purchase, and a few years lat- 
er you can see it on network TV for 
free. The people who produced the 
movie are making money every step of 
the way. It’s a profitable method of dis- 
tribution; they have already shown us 
how to do it. 

Originally TV was supposed to kill 
the movie industry. Now it’s a profit 
center for movies. We need to take 
that home video game market and 
turn it into a positive for the coin-op 
market. It’s not the only way; it’s the 
smart way to take this industry for- 
ward. 

With both the movie industry and 
the software industry the big cost is up 
front in development and the specula- 
tion that people will pay money to see 
your movie or play your video game. 
The cost of film is negligible. The cost 
of a circuit board is the least of our 
worries. It’s the programming. If we 
had one platform we could make mil- 
lions of units. You could take a whole 
circuit board and turn it into a chip if 
you make enough of them. Designing 
that first chip is the expensive part. 

When you only make runs in the 
thousands you are stuck with making 
these big circuit boards which are 
more expensive to produce. If every- 
one could agree on one platform it 
would be a superstar machine. The 
economy would be tremendous, and 
the cost of the hardware and software 
would come down and allow indepen- 
dent software developers to invent 
games and crack into the coin-op mar- 
ket. 

All the manufacturers are trying to 
go for the bigger piece of the pie, 
which are male players aged 15 to 22. 
We need games that make $100 a 
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week but only cost the operator $500. 
With a single platform you could do 
that. You could put out games that 
don’t go to the biggest audience, but 
are aimed at a smaller niche, and you 
could make money at it. You can't 
make a living on one piece of the pie; 
you need a whole pie. 

What’s happening with all the fight- 
ing games is we are appealing to a very 
small segment of the population. Sure, 
this is a loyal group of people. But if we 
keep putting out fighting game after 
fighting game, sooner or later women 
and some of the boys will leave. Our 
player base will keep shrinking. We've 
concentrated too much on the fighting 
game so there are not as many people 
going through our locations. 

Another thing we need is game test- 
ing in different types of locations. The 
operator needs to know where he can 
put that game to get the highest return. 
We have only a handful of collection 
reports to go by and most of the test 
figures are from big arcades. We'd like 
a reality check, please. 

Manufacturers spend $1 million or 
$2 million to develop a game and then 
say, “Go sell it.” It’s like going fishing 
without any bait on the line. The lack 
of legitimate, honest testing is appalling. 
Certain games may make double in 
one type of location. If the operator 
knows that at the beginning the games 
could be paid for quickly. You find out 
two or three months later, but by that 
time the best revenue could be lost. 

This is what I often hear from oper- 
ators: “I took this game and put it in 
my best spot and it’s not making any 
money.” From contact with other cus- 
tomers I can suggest he take that same 
game and put it in a pizza parlor or a 
truck stop where I’ve heard it will do 
better. But that information was not 
available when it should have been. 

The level of trust that used to exist 
among the operator, distributor, and 
manufacturer has eroded year by year. 
A new game comes out and the opera- 
tor is as skeptical as hell about buying 
it. As a distributor we try hard to be 
the filter and to weed out the stuff 
that’s not going to make it. Our job has 
become a lot more complicated and 
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Tracy Tate 


Rick Kirby 


“Players are 
hungry and 
willing to play. 
Operators are 
willing to buy, 
as long as it’s 
on a platform 
they can 
afford.” 


—Brad Brown 
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more difficult. We’re on the front lines, 
seeing it with our own eyes. 

The business has to change. There 
is so much potential. I think we could 
catch up to the movie industry and per- 
haps surpass it. People don’t go to the 
movies all day long, but they will play 
games during the day and in the 
evening. It’s time to change the trend of 
innovative people creating games for 
personal computers or home systems. 


Tami Paulsen 

C & N Sales 

Mankato, Minn. 

AMOA President/’94-’95 

The AMOA has had discussions 
about the proposal of a universal video 
game platform but we're not in a posi- 
tion to manufacturer the equipment, 
nor can we tell the manufacturers how 
to go about doing that. 

AMOA’s role is to educate and in- 
form industry members about what we 
believe is going to happen in the fu- 
ture. With the National Amusement 
Network Inc. we have put out invita- 
tions to all video game manufacturers 
to participate and make their product 
NANI network-aware and compatible. 
The response from some has been pos- 
itive, and we have not heard from oth- 
ers. We have not been shy about 
telling manufacturers that other soft- 
ware producers have contacted NANI 
and expressed interest. Our first priori- 
ty is to work within our own industry. 

As an operator, my personal belief 
is it’s where the industry will be head- 
ed anyway because of technology. Pro- 
grammers in general will be able to 
write for a wide variety of mediums. 
Look at Windows ‘95 and the talk 
about Microsoft getting into game sys- 
tems. Inevitably that’s what is going to 
happen. You see more and more of our 
manufacturers entering the home mar- 
ket. A natural evolution will take place. 

Downloading will be coming in the 
future, whether for personal computer 
format, home systems, cable systems, 
or in coin-op. 


Tracy Tate 


SNK Corp.of America 
Torrance, Calif. 
As technology changes daily I don’t 
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necessarily see companies designing 
for new special hardware. Companies 
want to do something totally on their 
own and separate themselves from 
other factories. When you throw that 
into the scenario I don’t see it going in 
that direction. 

Manufacturers use different design 
tools. If they would have to change 
those tools it would be costly, and that 
would mean another capital invest- 
ment for a new universal system or 
platform. It takes a long time to get 
something new off the ground. The 
National Amusement Network Inc. test 
is a perfect example. 

The brightest part of a universal 
system would be that operators would 
feel there would be a lot of games 
available for it. It would bring new de- 
signers into the coin-op realm and we 
might see different types of games that 
we have not seen in the past. 

Over time it has been proven that a 
system can work, be supported, and 
stay for quite a few years. The system 
we have now (Neo-Geo) will not be 
adapted or upgraded. There is still a lot 
of memory left in designing games 
specifically for that system. We are 
about a year away from introducing a 
deluxe system—not to replace the Neo- 
Geo—but something entirely new, a 
simulator-type setup focused more to 
arcades and game rooms. 

There is concern that SNK will 
move totally away from our current 
platform. We are still committed to 
Neo-Geo until the end of the decade. 
That’s a long enough run. 

For a few years now there have 
been complaints about the size and 
price of games not helping the street 
operator. We have filled the niche, but 
one company can’t keep that going. 
That’s why you are going to see more 
systems. | think that’s the wave of the 
future for street locations. There has to 
be an affordable alternative for street 
operators to survive in video. 

In the past it was simple: plug in the 
games, walk away, and you still got a 
good income in the cash box. Now it 
takes a lot more effort to stay in the 
black. Because it was easier in the past 
some operators are throwing up their 
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“The cost of 
the hardware 
and the 
SOTA ET KS 


would come 
down and 
allow 
independent 
developers to 
invent games 
and crack into 
the coin-op 
market.” 


—Gene Sieben 
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arms and saying it’s all going away. 
They have to work harder to increase 
the revenue on what they have. 

There is a lot of fear out there, | un- 
derstand that. Certain operators are 
satisfied with a cartridge that’s two 
years old, but their revenue could in- 
crease substantially if they put in new 
software and new headers. It goes 
back to trying something new. Remem- 
ber that we are in the entertainment 
industry. 


David Foster 


Readysoft 

Toronto, Canada 

Our perspective is that of a software 
developer. Our genre is action games, 
intuitive games the player can really 
get into. We are developers and pub- 
lishers of titles for the home market, 
such as Dragon's Lair, Space Ace, Drag- 
on’s Lair II Time Warp, and the upcom- 
ing Brain Dead 13 which we are look- 
ing to put into the arcade market built 
around the 3-DO platform. 

Essentially you need to have action 
games or puzzle games to make the 
transition from home games to arcade 
games. For the most part it is going to 
be action games that are going to make 
the move from both sides. 

We are interested in supplying up- 
grade CD-ROM kits to existing arcade 
hardware that can be sold in the af- 
fordable $300 to $600 range, sort of 
an enhanced Neo-Geo. We'd like to 
see that arrangement done with CD- 
ROM-based next-generation home 
console units as the hardware basis. It 
does two things: sets the standard and 
lets us amortize the development costs. 
We could develop for one platform 
and release to both the home and the 
arcade; make it negligible to do an ar- 
cade version. From our point of view it 
has to be CD-ROM-capable; we are 
not interested in boards. 

There were two limiting factors in 
home-based units in the past: proces- 
sor speed and data storage. CD-ROM 
and improved processors clear the way 
to do some really decent products on 
home-based machines. In that same 
line of thought, those next-generation 
console games for the home (Sega Sat- 
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urn, Sony PlayStation, Atari Jaguar, 3- 
DO) are even more powerful than the 
personal computer and more afford- 
able, albeit dedicated to games and not 
used as a general purpose machine, yet 
spectacular in their single purpose of 
playing games. 

Right now we are looking to work 
with American Laser Games since it 
is the only company with next-gener- 
ation home console hardware as a 
platform in the arcades. We develop 
on 3-DO anyway, and we have an ac- 
tion adventure game that will transfer 
well to the arcade. Not everyone is in 
that position, but we happen to be 
one that could make the transition 
fairly painlessly and that’s what we 
are looking to do. 


Rick Kirby 


New England Coin-Op Distributors 

Norwood, Mass. 

AAMA President/’95-'97 

From a pure business point of view 
a universal platform takes away the 
competitive nature of the business. 
Manufacturers do different things with 
their own hardware systems, which 
gives the players the option of what 
game to play. It’s not an association’s 
position; it’s an individual manufactur- 
er’s position. 

As a distributor I’ve observed this: 
everyone wants things cheaper but still 
demands the best product possible. 
The two do not always come together. 
I understand the need for good game 
play—that’s what drives our business, 
nothing else. 

The problem we have today is not 
enough variety. Per unit, the games are 
making more, but there are not 
enough games for the street market 
(the taverns). ’m not too sure we'll 
ever have enough games for the regu- 
lar tavern because the patrons are old- 
er; they’re not kids. 


Ross Smith 


3Dfx Interactive 

Mountain View, Calif. 

We are primarily a game technolo- 
gy company founded in 1994 to de- 
velop games for both the coin-op and 
home game markets working with in- 
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dependent game designers. 

The really important thing about a 
coin-op game system is that it has to 
provide a different game experience 
than what you find in the home. Look 
at the games that are at the top of the 
charts—they are all 3-D games. Very 
strong 3-D components make them 
unique experiences. 

Game designers we talked to see 
the connection between coin-op suc- 
cess and home success. Mortal Kom- 
bat and Street Fighter were tremen- 
dous hits in the home as well as the 
arcade. It’s much like the movie busi- 
ness. Everyone develops for the big 
screen, but the home video receipts 
are larger than the box office receipts. 
The coin-op world is the big screen 
development. 

If you develop a scalable platform 
that can be tailored to different envi- 
ronments it would be possible to have 
a universal game system where indi- 
vidual developers could target coin-op 
game systems. 

Certainly the technology is out 
there. Personal computers are getting 
powerful enough. You can have a low- 
end PC and a high-end PC used as a 
coin-op machine. The only question is 
price point, possibly $4,500 to 
$6,000. You can’t buck too many 
trends in the industry. Updated soft- 
ware would have to be reasonably 
priced. The best model to look at in 
the coin-op world is what SNK did 
with Neo-Geo. 

A PC equipped with special graph- 
ics becomes a very powerful general 
purpose system. Intel’s Pentium 
processor and Microsoft are enabling 
the PC to do the kinds of things that 
were previously impossible on the 
PC. 

If one could imagine a system un- 
der the $6,000 price point with the 
same kind of punch the Daytona 
USA platform has, it might be very 
interesting. We certainly hope that’s 
the case. A 





Bonnie Theard 
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Tornado’s World Foosball 
Championship sets record 


T.. road to the 23rd World 
Foosball Championship led through 
75 regional competitions and four na- 
tional playoffs before the final show- 
down at the Dallas/Ft. Worth Hyatt 
Regency Hotel over Labor Day week- 
end. 

Contestants numbered 3,845 and 
teams 2,445 as dedicated players 
competed from Aug. 30 through Sept. 
9, going down to the wire to stake a 
claim on part of over $100,000 in 
prize money and gifts. 

Tornado Table Sports and the Unit- 
ed States Table Soccer Association 
sponsored the, annual event, which 
counted players from the United 
States, Canada, Germany, Belgium, 
‘ Switzerland, Mexico, and England. 


Hot Women’s Doubles action with Christine According to Dave Courington, vice 


Fuchs and Liz Hill (I) against Cindy Head © president of marketing for Tornado 
and Tiffany Billirakis. | and organizer of the championship, 


“This was the smoothest-run event on 
the tour because of the expanded tour- 
nament organization, new facilities, 
and efficient computer operation.” 

A total of 211 Tornado tables were 
used during the event, a sharp increase 
in the 160 tables used last year. 

Once again, proprietary tourna- 
ment software proved to be a major ex- 
pediter of play. This system draws 
matches, prints match labels, and as- 
signs tables. Competition rules also 
were adjusted to eliminate downtime 
between matches. 

Added Courington, “None of this 
would have been possible without the ex- 
panded World Championship staff and 
over 200 volunteers who helped us.” 

Cami Carter, Women’s Open champ 
from Trinity, N.C., said “This tourna- 
ment was the best ever. The tourna- 
ment organization helped the players 


Concentration reigns in Open Singles with long so much that all we had to do 
Don Swan (I) and Rob Marsey. was concentrate on our game.” Carter 
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Near right: 

Tornado’s Ed McCloud (1) shows Tammy 
Schmidt of Hanson Distributors and Blair 
Norris of Brady Distributing the new Jorna- 
do Aire. 


Far right: 

Tornado’s Dave Courington (1) and Ed Mc- 
Cloud (r) show Ed Roche of Mountain Coin 
Distributing/Albuquerque some Tornado 
fashion wear. 


A} year old's idea 


of an amusement park. 





beat out eight-time winner Cindy 
Head and top seed Liz Hill to take 
home honors as the best-of-the-best. 

Each year the Muscular Dystrophy 
Association benefits from proceeds do- 
nated by the competitors for the annu- 
al player’s party; the sum is matched 
by Tornado Table Sports. This year the 
check totaled $2,500 and was present- 
ed by Tornado president Ed McCloud, 
who stated, “We are happy to con- 
tribute to the MDA; it’s a wonderful or- 
ganization with which we are proud to 
be associated.” 

McCloud commented on the un- 
precedented growth he sees in the 
sport of foosball: “I predict that foos- 
ball tables on location will rival pool ta- 
bles within 10 years. Player appeal is 
shifting in that direction and operators 
prefer foosball with its smaller foot- 
print, quicker coin drop, and much 
lower maintenance. 

“I love it when our distributors 
come to our finals. The player enthusi- 
asm is catching. Afterwards their sales 
of our table skyrocket for the next six 
months.” 
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nado quality, including a laminate sur- 
face tougher than any on the market, 
and a price lower than the industry 
might expect.” Plans call for new mod- 
els with custom colors, neon, and over- 
head scoring to be available next year. 

The growth of the sport is no sur- 
prise to Courington. “Operators, dis- 
tributors, and manufacturers are still 
talking doom and gloom,” he said, “but 
our sales are great. What the industry 
needs is quality products. It doesn’t 
matter whether you are talking about 
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table games, video games, pinballs, or 
jukeboxes. If your product is operator- 
friendly, requires low maintenance, 
and has player appeal, it will sell.” 





Clockwise from above: 
1. Referees watch this one carefully: Terry Moore (1) battles Tommy Adkisson. 
2. Steve Murray (1) takes on Evan Stachelek in Open Singles. 


3. From left: Tornado’s Mick White, Angelique McCloud, and proud dad Ed McCloud. 
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market is coming back. Interactive, 
competitive games are what players 
are looking for. Unlike video games, in 
which home games killed the market, 
McCloud interjected, “The tavern our home product actually increases 





the player market for coin-op.” 

Winners in the major championship 
categories were: 

Open Doubles Team: 1st—Todd Lof- 
fredo and Scotty Wydman, both of 
Colorado; 2nd—Terry Moore of Cali- 
fornia and Bobby Diaz of Florida; 
3rd—Adrian Zamora of California and 
Louis Cartwright of Nevada; 4th—Don 
Pfleideder of Minnesota and Garrett 
Scherkenback of Colorado. 

Open Singles: 1st—Dave Gumme- 
son of Minnesota; 2nd—Robert Mares 
of Colorado; 3rd—Randy Stark of Ari- 
zona; 4th—Tommy Adkisson of Okla- 
homa. 

Open Mixed Doubles: 1st—Adrian 
Zamora, and Caryn Varapiner of New 
York; 2nd—Terry Moore and 
Stephanie Dean of Oklahoma; 3rd— 
Dave Gummeson and Melanee Tosh of 
Oklahoma; 4th—Chris Dube of Mis- 
souri and Kelly Young of California. 

Open Women’s Singles: 1st—Cami 
Carter of North Carolina; 2nd—Tiffany 
Billirakis of Illinois; 3rd—Cindy Head 
of Alabama; 4th—Liz Hill of Okla- 
homa. 

Open Women’s Doubles: ist— 
Tiffany Billirakis, and Angela Sine of 
Florida; 2nd—Christine Fuchs of Cali- 
fornia and Liz Hill; 3rd—Julie Sims of 
Washington and Moya Tielens of 
Canada; 4th—Stephanie Dean and 
Melanie Tosh. A 
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- SMART TICKET CENTER 
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SMART PRIZE CENTER 
41” wide x 36” deep x 78” high 


FOR MORE INFORMATION 
CONTACT YOUR AUTHORIZED 
DISTRIBUTOR OR FOR REFERRAL 
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FEATURES: 


eGas Plasma Display 
eCoin Shooter 
eMoving Targets 
eMoving Football 
eLarge Coin Box with Separate 
Lock 
eHigh.Security "T-Handle" Lock 
System 
eFull Front Door for Easy 
Access 
eStereo Sound 
eAction Graphics on the 
Display 
eTicket Dispenser 


DIMENSIONS: 


31" wide 
36" deep 
78" high 


af l ae 


es, ree 
J eee 
= 
+> 5 Ww, 
Yaa 
= CAT Py 
y fcr), 
= ) eres 
3%, 2 
i 


SMART INDUSTRIES CORP, MFG. 
1626 Delaware Ave. 
Des Moines, IA 50317 USA 
(515) 265-9900 1-800-553-2442 
FAX (515) 265-3148 





ment and Music Bs 


ore exhibited at the 

show. Major factories that normally dominate the floor pr Smaller booths but 
got their point across to attendees nonetheless. 

A visit by State Police to turn off all machines with e 
put a damper on the show. AMOA said that the exhibito 
approval from police ahead of time. Exhibitors counter 
ty to find out if those games would be allowed. 

One operator lamented, “Isn’t it ironic that at a show professing 
tors, the only equipment that’s making m money is turned offi the 
AMOA have the aes Sight to check it out.before manufacture d their 
it?” Anothet perate ‘ed si : 
to say: 
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happened before and only an idiot 
would let it happen again.” Read all the 
details in the story that follows. 

There was a good mix of equipment 
including redemption, videos, pinballs, 
vending, darts, pool tables, air hockey, 
foosball, kiddie rides, and related sup- 
port and supply companies. Though 
still gun-shy about investing too heavi- 
ly in video games, operators were talk- 
ing about the games they saw with 
comments like these: 

“I keep thinking I'll come to a show 
and not see anything new. But I come 
and I usually see something that will 
enhance my route. I’m very leery 
about video games, but they are a vital 
part of my route so I make a point of 
finding some I can use. If anyone 
thinks they can stay in business with 
the same tired games they're wrong. 
But I agree that it is possible to have a 
mix of older games and new games 
and be successful.” 

“I figured I would go home with 
nothing after hearing sob stories from 
fellow operators about how bad things 
are. But my business is keeping me go- 
ing because I seek out new things and 
I found a few this time, as usual.” 

“I was discussing some things with 
other operators and we seem to agree 
that the selection of video games is 
much better than it has been. There 
are the high-end, expensive games but 
there are also some kits and inexpen- 
sive videos that we'd be crazy not to 
try. There’s not so much crap as there 
was only a few years ago.” 

“I read an interview with Sega's Ken 
Anderson in your September issue and 
had to read it again. He has the right 
idea and said some things that should 
have been said a long time ago. He got 
me thinking and I’m recommending 
that every operator in America read 
that interview.” 

An exhibitor, who obviously was a 
little tired of hearing negative com- 
ments about the show, had this to say: 
“The people who really work the show 
will make a point of seeing everything. 
We’ve seen everyone we wanted to see 
and we’ve gotten a few new accounts 
also.” And another: “The bottom line 
at this or any show is that if you have a 
good product, you'll have a great show. 
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If you don’t you'll be complaining.” 

Some exhibitors were not satisfied 
with their booth location and didn't 
mind voicing their displeasure. In fact, 
when the show opened the second 
day, there were some exhibitors who 
had moved during the night. One high- 
ly vocal exhibitor was outraged at his 
location in the show. “We’re consider- 
ing pulling out altogether next year,” 
he said. “How can AMOA treat their 
loyal exhibitors like this.” 

However, others claimed the floor 
plan was the best it’s ever been. “It was 
kind of nice walking in and seeing 
some space. The aisles were easy to 
travel and I especially liked the way 
AMOA set up comfortable sitting areas 
all around the floor. I’ve left the show 
in the past because I just had to get off 
my feet. This time I could always find 
a place to relax.” 

And how about these two com- 
ments that seem to sum things up: “If 
anyone tells you business is good, 
they’re lying.” “If anyone tells you 
business is bad, they’re exaggerating.” 


Cigarette vending 


Operators had several things on 
their minds; one, proposed legislation 
to ban the use of cigarette vending ma- 
chines. Approximately 30 operators 
met during the show to discuss a line 
of defense. The Food and Drug Ad- 
ministration summarized its goal like 
this in its proposed rules package: 
“The FDA is proposing new regula- 
tions governing the sale and distribu- 
tion of nicotine-containing cigarettes 
and smokeless tobacco products to 
children and adolescents in order to 
address the serious public health prob- 
lems caused by the use of and addic- 
tion to these products. The proposed 
rules would not restrict the use of to- 
bacco products by adults.” 

The goal, the FDA noted, is to help 
the country achieve one of the objec- 
tives of the “Healthy People 2000” re- 
port. And that is to reduce by half the 
number of adolescents and children 
who use tobacco. This report was a 
joint venture between the Institute of 
Medicine of the National Academy of 
Sciences with the help of the U.S. Pub- 
lic Health Service, and included almost 
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300 national membership organiza- 
tions and all state health departments. 
They studied current patterns of to- 
bacco use and determined that more 
than three million adolescents smoke, 
and an additional one million use 
smokeless tobacco. They further deter- 
mined that anyone who does not begin 
smoking during adolescence most like- 
ly never will; 87 percent of adult 
smokers began before the age of 18. 

The stated goals of the FDA are 
quite clear that they do not want to in- 
terfere with adult smokers and are 
strictly aiming at preventing children 
from starting to smoke. And while no 
one disagrees with the objective, there 
is a definite misunderstanding about 
banning cigarette vending machines. 
AMOA noted in its list of key points in 
the defense of cigarette vending, “The 
vending industry has always support- 
ed age restrictions and their enforce- 
ment. We support and participate in a 
national program titled ‘It’s the Law. 
Over 90 percent of cigarette vending 
machines are already placed in age re- 
stricted locations, primarily liquor es- 
tablishments and places of work.” 

AMOA pointed out, “There is no 
evidence that the banning of the ciga- 
rette vending machines is needed. Pro- 
moting compliance with current laws 
and regulations would be a more effec- 
tive means of achieving a reduction in 
underage use of tobacco products.” It 
continued, “Cigarette vending ma- 
chines are used by legal adult cus- 
tomers. Less than two percent of ciga- 
rettes are even sold through vending 
machines.” 

While a ban on cigarette vending 
will have no impact on the number of 
teenage smokers, AMOA said, there is 
evidence that a total ban would affect 
small family businesses. The average 
vending company has less than 10 em- 
ployees. AMOA estimates that over 
10,000 jobs will be eliminated if such 
a ban were put into effect. 

To help operators fight this battle, 
AMOA has put together a resource 
packet containing valuable informa- 
tion. If you'd like to know more contact 
Laura Olson at (202) 857-1182. A 
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This sign at the Rose- 
mary Coin Machines 
booth tells the tale. 


Ton: Tucker didn’t realize what 
a chord she would strike with the audi- 
ence at the AMOA Awards Show and 
Banquet when she began her perfor- 
mance with a new song, “Trouble.” Fri- 
day, Sept. 22 had been a harrowing 
day for several exhibitors whose 
games were determined by the 
Louisiana State Police to be in viola- 
tion of the law. The result? Removal of 
the games from the exhibit floor in the 
middle of the show. 

Among the affected companies 
were Best Amusement, Dynamo Corp., 
Merit Industries, Rosemary Coin Ma- 
chines, Micro Mfg., and U.S. Games. 

While attendees were hearing an 
inspirational message from keynote 
speaker Pat Williams on the second 
floor of the Ernest N. Morial Conven- 
tion Center at the annual business 
meeting, on the exhibit floor staff 
members of Micro Mfg. and US. 
Games were busy removing card- 
themed games from their multigame 
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countertop units in hopes of complying 
with the law. 

At the Dynamo booth boards were 
removed from Solitaire Challenge and 
Tournament Solitaire games. A few 
aisles away at the Rosemary Coin Ma- 
chines booth, multiplayer blackjack- 
themed games on redemption mode 
sat with blank screens. 

Games had not yet been touched at 

Merit Industries, where Merit’s Dave 
Myers said, “This is terrible. I’m SOITy 
we came to this show. It’s a shame to 
do this to the companies who are the 
only ones doing any business for the 
street operator.” (Ironically, Merit re- 
ceived an award that evening for its 
Mega Touch II game as Most Innova- 
tive New Technology.) 
Later in the day all the alleged ille- 
gal games were removed from the 
show floor; possession was considered 
a felony. This marked the second time 
in three years that AMOA has faced 
this situation; the last time was 1993 
in Anaheim, Calif. 

This action was not a total surprise 
since the State Police notified AMOA 
public affairs manager Laura Olson on 
Sept. 6 that “it has been determined 
that the convention would potentially 
involve the possession of and/or trans- 
portation into and within the State of 
Louisiana, devices which are prohibit- 
ed under the laws of this state.” AMOA 
in turn faxed exhibitors with this news. 

At a Friday afternoon press confer- 
ence AMOA executive vice president 
John Schumacher acknowledged that 
the association lost 30 booths about 
three weeks before the show as a result 
of companies deciding to pull out. 

Some companies felt that their 
games would not be considered illegal 
and took their chances bringing them 
to the show in spite of the notice. 
While games with card graphics were 
shut down, reel-type games were not, 
resulting in some hard feelings and 
questions about interpretation of the 
laws. 

Companies such as Arachnid and 
VLC that are licensed under the video 
poker law were allowed to show 
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State Police pull games 








games, but only the specific licensed 
models. 

The situation was termed “a bigger 
issue than a trade show.” The state’s 
gambling industry recently has come 
under fire for improprieties that range 
from questionable licensing practices 
to illegal campaign contributions to 
legislators. The letter-of-the-law ap- 
proach was considered by many to be 
a reaction to the increased scrutiny of 
Louisiana’s gambling industry. 

Following are more comments: 

Horst Wedner of Dynamo: “It’s 
ridiculous not to give the manufactur- 
ers the outline of what they can dis- 
play. We’re in both businesses (amuse- 
ment and gaming). It’s not fair to make 
an assumption that it’s a gaming device 
when other states say it’s not.” 

David Beasley of Micro Mfg.: “They 
(La. State Police) wanted us to pull the 
boards. In that case we might as well 
go home.” 

Jay Tenenbaum of U.S. Games: 
“These games simply are on demon- 
stration mode and no one is getting 
any money. At an Indian gaming show 
in Wisconsin temporary licenses were 
issued for a three-day period so every- 
one could display their wares. That’s a 
pro-business approach.” 

R.A. Green III of Rosemary Coin 
Machines: “I could understand their 
concerns if the show was open to the 
public and gaming was going on, but 
this is a trade show. I have reservations 
about ever showing here again. It’s 
hard to believe they are going to re- 
move a countertop Solitaire game 
that’s running all over the country be- 
cause it has a card on it.” 

Rep. Peppi Bruneau (R-New Or- 
leans): “This is a clear case of lack of 
communication all the way around. 
There should have been more clarifi- 
cation about what you can bring in, 
some legal work done on the part of 
the convention center. This is a trade 
show; nobody plays cash in these ma- 
chines. It would be a tragedy to lose 
this trade show. In the future we 
should try to work things out on a spe- 
cial permit basis.” A 
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Ilene Kent (1) with the National Hockey League From left: Diane Cormier (BUW Dist.), Larry Sin- Floyd Taylor (1) and Jerry Johnston (r) of H.A. 
and Jack Haeger (r) of Williams look on as clair (Southern Music Dist.), and Andy Anderson Franz pose with Dave Courington of Tornado 
Gordie Howe signs autographs. and David Peckels (Wurlitzer). Table Sports. 


i 


: : = Pictured in front of CGI’s new crane, (I-r): Richard David Vega (1) of Kiddie Rides & More helped 
Pictured at the Best Amusement booth, (I-r): Bob Atchley (CGI), operator Bernard Cormier, Steve John Nelson of Astro Amusements with booth 
Martin, Mike Macke, and Bob Mosely. Hart, (CGI), and Pat Schroeder (CGI). 


Doug Roberts (1) and Mindy Moore of Virtuality | 
Entertainment monitor Kevin Lintner of Video Operators Tom Wurzer (1) and Mary Herlache (r) SNK group, (I-r): Bruce Tomiyana, Tracy Tate, 


Lottery Consultants as he plays the game. stop to talk with Danny Rowell of Action Trackers. Heh-Kyu Lee, Marty Kitazawa, and Jeff Yantz. 


a ° 


From left: Sue Happ of Happ Controls, Gene and Pictured with the U/tra Sports girl Kristy Martin Operators)Georgette Becu and Robert Burns lis- 


Vicky Sieben of MH Associates, and Tom Happ of are Sam Yerushalmi (1) and Mike Rudowicz of ten intently as Colin Horniak (r) of Deltronics an- 
Happ Controls. Konami, and Jon W. Brady (r) of Brady Dist. swers their questions. 
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Advanced Games & 
Engineering 


¢ Snack Attacker (crane): This win- 
ner every time candy crane comes 
in a heavy-gauge steel cabinet, and 
features a new larger 13” fill, as well 
a new sound effects and play action. 
A lighted dome top has also been 
added to the machine. 

* Also shown: Challenger crane for 
toys only. 


American Laser Games 


¢ Orbatak (video): Available in a 
25” dedicated cabinet and con- 
trolled by a trackball. This ball 
slammin’ action game features mul- 
tiple arenas with six selectable char- 
acters. Available as a conversion for 
ALG’s CD-Rom system. 


American Sammy 


- Zombie Raid (video): A two-play- 
er, dedicated gun game. Players use 
specially designed sawed-off shot- 
guns with pump action reload to 
fight their way through the grave- 
yard; castles and dungeons; and the 
mad scientist’s laboratory. Players 
will feel like they’re lost in a horror 
movie with all the ghastly creatures, 
zombies, and other dastardly 
demons. 

* Keroppi (video redemption): This 
game features the licensed charac- 
ter Keroppi from Sanrio Co. It’s 
housed in a small cabinet, ideal for 
small children, and makes place- 
ment easy. The game is played with 
one great big button for easy play. 
Even two-year-olds will be able to 
give it a shot. A capsule dispenser is 
optional. 

* Also shown: Simple Simon (match 
lit squares), Magic Mr. X (tic-tac-toe 
theme), Coin Circus (coin drop 
game in three versions), Bandits 
(pachinko style playfield), and Alley 
Cats (ball roll). 


American Shuffleboard 
* Classic ‘95 (pool table): This up- 
PLAY METER 


Games at a glance 





The following is a list of games we compiled at the show. 


graded table is made of all plywood 
and formica and comes in three col- 
ors: woodgrain, white, and walnut. 
Options include custom cloth color 
and a regular or oversized cue ball. 
* The Royal (shuffleboard): The 
game’s pin gate control ensures that 
every playable minute counts for 
profit; at the conclusion of each 
game steel pins rise across the cen- 
ter of the table to prevent free play. 
Other features include a dura-lak 
finish, climatic adjusters, electric 
scoreboards, sparkler weights, and 
tournament kits. 


Arachnid 


* Galaxy (darts): Equipped with new 
DartMan II software that will virtu- 
ally run dart leagues automatically. 
It stores statistics, NDA S.P.R.E. 
points per round, and feats for any 
dart league. Additionally, DartMan 
IT sorts and calculates all league in- 
formation recorded by Galaxy. The 
company has also introduced a new 
game, Low Ball Cricket, which is 
faster than regular cricket thus in- 
creasing the coin drop. The number 
one through six, and the bullseye, 
are always active in this new ver- 
sion of cricket. 

* Also shown: Lucky Touch video 
poker machine licensed _ in 
Louisiana. 


Astro Distributing 


* Hoparoo (kiddie novelty): Little 
ones will not be able to pass this by. 
A hop-scotch type pad on the floor 
lights up and children jump on light- 
ed squares. 

* Gumball Tanker (kiddie novelty/ 
ride): An appealing semi truck with a 
tanker full of colorful gumballs beck- 
ons. Two coin mechanisms offer a 
choice of a gumball only or a gum- 
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ball plus a ride on the truck. 
¢ Also shown: Kiddie rides from 
Kiddie Rides & More. 


Automatic Products 


* Model 213 Hot Beverage Mer- 
chandiser (vending): A number of 
new features have been added, in- 
cluding redesigned selector panel 
and adjustable cup rings which al- 
low the use of any style of cup. 

* LCM Glassfront Merchandiser 
(vending): This machine does the 
work of two merchandisers, vend- 
ing both snack items and cold can 
drinks. Features include 180-can 
capacity, two five-item-wide snack 
shelves, and a management infor- 
mation system. 

* Also shown: the LCM Glassfront 
Merchandiser and the Model 211 
Hot Beverage Merchandiser. 


Bally 


* Indianapolis 500 (pinball): “We 
built this one to move fast!” said the 
company. Players will hear roaring 
engines and flashing lights from the 
drop of the green flag to the wave of 
the checkered one. Along the way 
players face challenges inspired by 
the greatest spectacle in auto racing. 


Bay Tek 


- Bug Bash (redemption): This roll 
down game gives players the oppor- 
tunity to smash brightly-colored in- 
sects to their heart’s desire. En- 
hanced digital audio, voice, and 
music encourages repetitive game 
plays. Each unit is equipped with 
ticket dispenser, ticket counter, 
games counter, operator adjustable 
ticket payout and playing fee, and 
comes with a six-month warranty. 

* Also shown: Star Shooter and 
Clown Rolldown. 
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Michael Pszcola (1) and Gary Warner (r) of CCI 
pose with operators Roben Stringfellow and John 
Abbott. 





Frank Cosentino (1) of Namco shows his ma- 
chines to Leon Cauchos of Palisades Amuse- 
ments and Gady Hoffman (r) of Splush Toys. 
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From left: James and Deanna Noland of Island 
Design, Mary Hermanson of Jaleco, Richard 
Castillon of Island Design, Jolly Backer of Jale- 
co, and John Noland of Island Design. 





From left: Paul Cohen of Laser Storm, operator 
Jeff Brown, Pete Schwartz of Laser Storm, and 
operator Steve Daley. 


PLAY METER 





y one) tricn Loves Beat 


ee... 
| eee — ™ , 


> Osa v- RE, 4 
a | 
; = b 


im 
4 , SF a 7 
baad) EF en 
> Zo \ : wis 2 


From left: Mike and Scott Cannon of Lakeside 
Distributing, and Jim Zielinski, Larry Hodgson, 
and Elaine Ditton of Incredible Technologies. 


NOW PLAYING 
OrBar ac 


STOMER SERVICE 


From left: Paul Janda and Mike Cooper of New 
Way Sales, Jim Belt and Jim Jarocki of American 
Laser, Doug Bailey of New Way Sales, Stan 
Jarocki of American Laser, and Jerry Janda of 
New Way Sales. 





Hockey legend Gordie Howe (suit) pictured with 
part of the Williams Open Ice design team, (I-r): 
Carlos Pesina, Mark Pecnacho, Jack Haeger, 
Martin Martinez, and Josh Tsui. 





Mark Coldebella (1) of Capcom shows Randy 
Fromm of Randy Fromm’s Arcade School the in- 
side of Pinball Magic as Ed Schmidt of Capcom 
watches. 


iz 








From left: David Cane, Rick Rochetti and Maria 
Fotinopoulos of American Sammy, with Hal 
Lieberman and Glenn Charney of Lieberman Dist. 





Mark Blum (1) of United Distributors with Peter 
Feuer of Merit. 





Capcom’s Pinball Magic design team, (I-r): Ed- 
ward Schmidt (field service manager), Frank 
Lowney, Python Anghelo, Pfutz, Chris Granner, 
Bryan Hansen, Mark Coldebella, and Mark 
Ritchie. 





Jeff Smart of Smart Industries is pleased to pose 
with Saints Cheerleaders Jessica Aubrey (I) and 
Stephanie Rutherford. 
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GAMES AT A GLANCE 
R.H. Belam 


¢ Belita Kiddie Rides (kiddie rides): 
A full line of colorful, interactive 
kiddie rides including the Belita Ex- 
press train, which can be operated 
with a coin, ticket, or token. Other 
rides include the Dozer, Locomo- 
tive, and Swiss Boy. 


Benchmark 


¢ Camelot (redemption): A new roll 
down featuring six flashing lights 
that offer six different payouts. One 
of them being up to 500 tickets. 
This feature offers a novice player 
the opportunity to win big. 

¢ Spin For Tickets (redemption): A 
one- or two-player game that will 
pay tickets on every spin of the 
wheel. The player drops in one to- 
ken for one spin or two tokens to 
double the ticket payout on his spin. 
The goal is to stop at the jackpot, 
which will pay up to 500 tickets. 

¢ Super Roll For Gold (redemption): 
An improved roll down game 
where the player can win big by hit- 
ting the clown four times in a row 
without a miss. The game features 
the double pay feature when two 
coins are played at once. Single coin 
play offers a progressive jackpot. 


Bob’s Space Racers 


¢ Barrel of Fun (novelty): The game 
is two barrels, one inside the other, 
both with matching holes cut out. 
The inside one rotates, and the ob- 
ject of the game is to toss balls 
through the holes as they open and 
close. Features include variable tick- 
et payout and speed adjustment as 
well as a digital sound package. 
* Monkey Drop (novelty): Players 
must skillfully catch an item before 
it drops to the bottom of a tree. A 
playful monkey in a tree supervises 
the action. Features include a 
coin/token acceptor, ticket dis- 
penser, digital sound, announce- 
ment of prizes, and win indicators. 
¢ Also shown: Bowler, Roller, Can 
Alley, and Rising Waters. 

PLAY METER 


Best Amusement Co. 


¢ Cadillac Jack: Three- and five- 
player model blackjack game with 
39” VGA color monitor, multiple 
decks, dual speakers with audio 
prompts, built-in security with 
alarms, internal bookkeeping, and 
progressive option. Printer, ticket, 
or hopper configurations available. 


Bromley 


¢ Colorama (novelty): Roulette- 
themed game in which players put 
in from one to five coins, then 
choose one of five different colored 
lanes where they think the ball will 
land. Features include adjustable 
marquee height, all-plywood cabi- 
net construction, large casters, dou- 
ble-stack ticket tray, and four player 
stations. Extremely colorful cabinet. 
¢ Derby Dash (novelty): Four-player 
electromechanical horse race- 
themed game reminiscent of a mid- 
way. Flip a ball into one of four 
lanes to move the horses down the 
track. One to four players can play 
at a time; a plasma display shows 
lengths during the race. 

¢ Prize Tree (coin drop): Combina- 
tion coin drop game and prize ven- 
dor in one. The object is to roll a 
coin toward a row of numbered 
spaces, including one marked 
“prize” while the prize light is on, 
for an instant vend of toys or plush 
on display at the back of the cabi- 
net. Tickets can also be won. 

* Also shown: Dino Rally and Turf 
Champ novelty games, Rock N’ 
Bowl, Super Rock and Bowl, Wheel 
‘M In, and Super Wheel ‘Em In coin 
drop games. 


BWB Newark Lid. 


- Bullion Blox (novelty): Play Tetris 
to gain points and win prizes. The 
machine holds a maximum of 65 
prizes on three value levels. Three 
spaces at the top of the game indi- 
cate prize styles; prizes are dis- 
pensed directly from the machine. 

¢ Sunset Skillstop (novelty): Skillful- 
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ly line up symbols to gain tickets or 
tokens. Features include CD-quality 
sound effects, high-quality cabinet 
construction, adjustable payout, 
and double locked cash box. 

¢ Happy Hour (novelty): An up- 
grade of the Sunset with prizes and 
either tokens or tickets. The unit 
holds 140 prizes on three value lev- 
els. Small boxed items are suggest- 
ed as prizes. 

* Also shown: Cup Final, a proto- 
type conventional reel game with a 
soccer theme—line up three sym- 
bols to accumulate points and win 
more game time or awards (tokens, 
tickets, or prizes). 


Capcom 


¢ Cyberbots (video): A new combat 
game, which features dual special 
attack buttons with separate 
weapon and boost controls for the 
characters in this space-age drama. 
The game features six pilot styles, 
four robot classes with four cyber- 
bots for each class, and special com- 
bination and multilevel moves. 

¢ Marvel Super Heroes (video): This 
video, based on a license from Mar- 
vel Comics, continues the tradition 
of fighting games with familiar com- 
ic book heroes such as Spider Man 
and Captain America. 

¢ Pinball Magic (pinball): Features 
include multilevel lift bracketing, 
automatic troubleshooting, short 
circuit protection, brown-out com- 
pensation, lamp warming, and visu- 
al feedback diagnostics. The game 
also showcases Capcom’s exclusive 
MB III (TM) Super High-Tech 
Sound System with Multi-MPEG 
sound processing, as well as a 16 
megabit ROM dot-matrix display. 

¢ Street Fighter Alpha (video): The 
game features both new and old 
Capcom characters in a head-to- 
head fighting battle. There are new 
moves, new three-level super com- 
bos, new blocks, and new counter 
moves. 

* Also shown: Eureka and X-Men: 
Children of the Atom. 
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Checking out Skee-Ball’s Sittin’ Ducks (\-r): Na- 


tional Ticket's Bill Alter With Skee-Ball’s Joe Tekbilt’s Buzz Bruner (c) chats with Mars’ Jerry Betson’s Lou Larsen poses with Time Warner In- 
Sladek, Mark Kane, and Tom Kane. Carr (1) and Dan Gilman. teractive’s Area 57 model Donna. 
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| . (Fram left) Time Waraee interactive’ S “Ani Den: 
Farin, Haves Gost Jan Grea, tevin ton and Holly La Montague stop to pose with the 
Blondeau (Happy Hour Amusements), and John Goins of Maxaam Entertainment (I) joins C.A. Robinson, Bettleman clan- Sandy, Adrea, 
NECO’s Rick Kirby and Dick Donlan. Klopp’s Jack Lanagan. Leah and Ira Bettleman. 
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Big smiles at Plush ane (L ‘i Betty E Edward 
9 . “ie (Appalachin Amusements), Cathrine Fletchinger 
Machine-O-Matic’s Sandra Parrinton welcomes (Plush Appeal), Arthur Edwards (Appalachin), 


Dave & Busters (I-r): Garr Duffey, Ken Metz, and Darryl Fletchinger (P.A.), Joanne Jennings Asahi Seiko’s Pam Hugill-Schaeffer and Don Sea- 
Brian Mitalekk (P.A.), and Cele Ogrodowski (P.A.). gle (r) talk with Sting’s Mark Sprenger. 








(From left):, Premier Data’s Uzay Togay and Vin- > | ae 
cent McCroy demonstrate their Window’s com- 3 i 
Meltec’s Brad Danelson (1) and Mike McEwan in patible software to Storz Novelty’s Ken Olster and The A-1 Security team (I-r): Fred Tupper, Scott 
front of their ever popular Big Mouth. Conrad Storz. Tupper and Roy Chamberland. 
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GAMES AT A GLANCE 
CGI Entertainment Group 


¢ Skyline (crane): An attractive 
crane utilizing new technology. 
Available in red or blue in two dif- 
ferent sizes. 

- Also shown: A complete line of 
video game cabinets. 


Classic 


* Gumball Factory (vending): This 
gum vending machine looks like 
something from Alice’s Wonder- 
land or Willy Wonka’s chocolate 
factory. The gumball must make its 
way to the customer through a 
wacky, colorful maze. The machine 
has a rectangular cabinet with glass 
on three sides. 

¢ Water Works (crane): A skill crane 
for large plush items with an aquat- 
ic theme. The effect is achieved 
through blue coloring, art depicting 
tropical fish, and a bubble effect. 

¢ Also shown: Penny Press and 
Treasure Chest. 


Carousel 


¢ Speedster (kiddie ride): Bright 
blue race car kiddie ride that’s inter- 
active. The child can speed up the 
movement of the ride and gain 
points for safe driving. The car’s 
progress is seen in a 14” video 
screen in front of the driver. 
¢ Susie & Allie’s Kid Phone (child’s 
novelty): Children dial the phone 
and hear songs while a capsule is 
dispensed. The unit holds 1,500 
capsules and measures 24” wide x 
24” deep x 6’ high. The company 
supplies filled and unfilled cap- 
sules. 
¢ Also shown: Kid Kop Patrol Car 
that features an officer talking to 
the dispatcher, Li'l Squirt fire en- 
gine with redemption feature (win 
one ticket with each ride), Truckin’ 
484 two-seater ride, and a three- 
child carousel. All Carousel rides 
are UL and CUL approved for both 
indoors and outdoors; the redemp- 
tion feature is an option on most 
models. 

PLAY METER 


Coastal Amusements 


¢ Big Wheel (coin pusher): Launch 
one or two coins at a time, aiming 
for six moving ferris wheel-type 
cars. When a car fills, it spills tokens 
onto the playfield and triggers a 
chain reaction that delivers tickets 
to the player. 

* Bouncing Buggy (child’s game): A 
variation on the 

Dash game with a car racing theme. 
* Dash (child’s game): Two-player 
ball toss race game where children 
toss soft plastic balls into two sets of 
three brightly-colored buckets that 
rotate on platters. Buckets are 
marked with numbers that match 
the distance game characters ad- 
vance toward the finish line in a 
retelling of the time-honored tale, 
“The Tortoise and the Hare.” 

- Kaleidoscope (roll down): Roll 
balls down a colorful rainbow and 
star decorated playfield toward a 
16-hole spinning wheel with both 
positive and negative numbers. A 
corresponding wheel on the back- 
glass shows the numbers earned or 
lost. The object is to score as high as 
possible while avoiding penalty 
holes. The game talks to the player 
and thanks them for playing. 

¢ Also shown: Fred Flintstone’s 
Memory Match child’s game, Jungle 
Jive (six-player model coin pusher), 
Penalty Shoot Out sports game and 
Pop-A-Ball I, Pop-A-Tac-Toe II, and 
Robo Bop novelties. 


Coin Concepts 


¢ Six Gun Saloon (redemption): On 
this two piece, one- or two-player 
shooting game players take the real- 
istic gun and aim at cans in a West- 
ern saloon setting. 
¢ Airruption (redemption): In this 
air hockey action game, players aim 
the puck with a realistic miniature 
air hockey paddle at targets for 
maximum ticket payout. There’s a 
3-D volcano for visual attraction, 
unique puck capture system, and 
optional prize vendor. 
* Olympic Race (video): Players 
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choose their runner and place their 
bets in this Olympic challenge. 

* Double Top (redemption): There is 
a rotating dart board onto which 
players drop the dart (which is con- 
figured like a claw on a crane and it 
is operated similarly) onto the dart 
board targets. The smaller the tar- 
get, the higher the point value. 

- Also shown: Over the Rainbow, 
Dream Boat, Triple Play, The Deal- 
er, and Home Run Hitter. 


Connelly Billiards 


¢ Coin-Op I (pool table): Construct- 
ed of high quality MDF covered 
with thermal fused Melamine lami- 
nate; 3/4” plywood vertical slate 
beams and base board; one piece 
diamond honed Italian slate; and 
solid brass corners and feet. 

* Coin-Op II (pool table): Formica 
covered hardwood rails with solid 
brass corners; solid hardwood legs 
and solid brass feet; and one piece 
Italian slate. 

* Also shown: Complete line of 
home pool tables. 


Creative Products 


- The Twist (vending): This gumball 
machine holds over 3,400 gum- 
balls and retains over $2,000 in 
quarters. It has a Lexan plastic cen- 
ter section, fiberglass base, 18” di- 
ameter polycarbonate globe, dou- 
ble lock lid, and factory warranty. 
The vendor is 4’10” tall, weighs 44 
pounds, and has a base of 22”. 


¢ Chain Reaction (video): Two- 
player puzzle game where players 
line up three or more balloons of 
the same color vertically to burst 
the balloons and cause a chain re- 
action that affects the opponent’s 
side of the screen. Available this 
month. 
¢ Hoops (video): One to four-player 
street basketball-themed video that 
is linkable for competitive play. 
Players choose from 12 teams. 
OCTOBER 1995 


At the Mazzco Parts booth (I-r): Mazzco’s Greg 


Rutherford, Sidney Falix (KXL Corp.), Diane Ras- 
mussen (Lieberman Music), and Mazzco’s 
“Moose” Shaaffler, Mike Lane, and Mike Maz- 





The Music Operator Service team (I-r), Gary 
Bracher, and Rita and Terry Hopple welcome Best 
Vendor’s Glenn Palmer. 


se KELP 9 


Monarch Tool’s Pete Bigner chats with Dynamic 
Dart’s Sharon Harris. 





At the R.H. Belam booth (I-r): Julian Hoyos (Be- 
lam), Heryl Coletti (Belam), Rober’s Amuse- 
ment’s Robert Elias, and Belam’s Buzz Weber, 
Marc and Bob Haim. 








Silent Partner’s Len Simikun (I) explains the soft- In happier times (before the raid), Green Games’ 
ware program to Lone Star Music’s David Book R.A. Green (1) and dad Royce in front of their new 
(c) and Jeff Savage. Blackjack game. 





Ace/Acme’s Linda Ohlsen (1) and Rorie Keller (r) Coin Mechanisms’ Frank Schubert jokes with 
with Fannie Farkle’s Marion Paul. T.L.C. Plush and Novelty’s Tamara Cooke. 





Arachnid’s Lamar Forque (I) and Sam Zummoto 
flank Troy Vending’s Duke and Judy Tartaglio. 





Valley darts are of interest to (I-r): Tip Top 
Amusements’ Doug Minter; Valley’s Melody 
Dart World’s Ed Deschene (1) and Kathy Poirier Sutkowi, Jim Rowe and Doug Sershon; and First 
chat with Conte Sales’ Alan Conte. Choice Distributor’s Ed Boyd. 
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GAMES AT A GLANCE 


Available this month. 

* Play At The Plate (novelty): Oc- 
tagonal-shaped one- to four-player 
baseball-themed game with solid- 
state design, LED lamps and scor- 
ing, progressive jackpot, electronic 
ticket dispenser, low-ticket warning 
light, ballpark sound package, and 
separate coin and ticket meters for 
each player station. Available in 
November. In the future look for 
basketball and  soccer-themed 
units. 

* Rescue The Guppy (novelty): A 
mallet game with an underwater 
theme. Players bop hungry turtles 
on the head to prevent them from 
eating defenseless little guppies. 
Features include solid-plywood cab- 
inet construction, timed play, low- 
ticket light, operator-adjustable pay- 
out, and dot-matrix display with 
animated graphics. 

¢ The Mask (coin drop): Features 
include Jim Carrey graphics and gi- 
ant 6,001 ticket capacity, progres- 
sive jackpots, self-clearing vibra- 
playfield, low-ticket warning light, 
custom speech and sound, flexible 
ticket award, and removable ticket 
magazine. Recognition is_ en- 
hanced by the cartoon series and 
movie. 

¢ Touchdown (novelty): football- 
themed version of Play At The 
Plate. 

« Also shown: Flower Buster novel- 
ty game and Avengers Galactic 
Storm video. 


Design Plus 


¢ Striker (bowler): Bowling fun with 
real pins and interactive sounds 
housed in an all-plywood cabinet. 
Low-maintenance air cylinders pull 
up pins with ease. Games can be 
placed side by side. 


¢ A car from the Mini Family Hi- 
malaya iron ride was on display. 
The company also showed films of 
its Thunder Air park-style ride with 
six airplane pods standard. 

PLAY METER 


¢ Speed Puck (novelty): Play hock- 
ey with a real puck on a guided 
track and two hockey sticks. The 
game measures the speed of each 
shot. features include operator-ad- 
justable pricing, double coin mech, 
optional ticket dispenser, and 
sports action sounds. No attendant 
is needed. 


Dynamo 


¢ Tournament Solitaire (video): 
Based on Solitaire Challenge, the 
new tournament feature is com- 
pletely managed by the game’s own 
software. This will allow hundreds 
of players to compete for cash and 
prizes each week. Players can 
choose from single game or tourna- 
ment mode. A tour escrow account, 
which is operator activated, will 
award a certain percentage of the 
collective prize to the three top 
players at the end of the tourna- 
ment. Game play awards competi- 
tors not only for correct cards, but 
also for rapid moves. A help button 
is available, and players may 
change the playing field colors and 
the design of the cards. 

¢ Also shown: Dynamo Hockey, Hot 
Flash Mini Table, Striker Electronic 
Soccer, and the Top Brass pool 
table. 


EMT 


¢ Three lines of kiddie rides: Along 
with its standard line of kiddie rides 
and its high-end interactive rides, 
which include kid-controlled fea- 
tures such as responsive foot pedals 
and control sticks, EMT has intro- 
duced a new line of value kiddie 
rides with all the same safety fea- 
tures and durable construction but 
without all the bells and whistles. 


Fabtek 


¢ Viper Phase 1 (video): The newest 

member of the Raiden family of 

videos features a space theme that 

has the staying power to take oper- 
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ators to the next level of achieve- 
ment. The game is currently avail- 
able as a kit. 


Funhouse Games 


(A new division of WMS Industries 
developed to design and build nov- 
elty games) 

¢ Piece-A-Pizza (redemption): Kids 
watch their quarters roll around a 
constantly changing pizza maker, 
landing on tantalizing toppings to 
create a whole new pizza. 

* Bozo Buckets II (redemption): 
From the hit TV show featuring 
America’s favorite clown. Kids try 
to throw the Bozo balls into each 
bucket in succession for big win- 
nings. The more buckets they make, 
the more tickets they win. 

* Wheel of Fortune (redemption): 
Licensed from the legendary TV 
show, this interactive game chal- 
lenges up to three players at a time 
competing in a fast-paced game of 
skill to solve the puzzle J-A-C-K-P- 
O-T. A super jackpot prize to the 
player who wins all of the puzzle 
letters singlehandedly. 

¢ Also shown: League Champ (shuf- 
fle alley). 


Fun Industries 


¢ Steer Crazy (novelty): Turn a steer- 
ing wheel to rotate a large neon disk 
dotted with pegs and guide a ball 
through the obstacle to reach a 
bulls-eye. Features include sturdy 
cabinet construction, high-capacity 
front-load ticket dispenser with 
6,000 ticket capacity, programma- 
ble play and vend, digital settings 
and game/ticket accounting, and 
high-tech movable graphics and 
scoring. 

¢ Also shown: Copy Cat and Kick ‘N 
Catch novelty pieces and The Grab- 
ber and Money Machine specialty 
items. 


Fun Merchants 


¢ Spinna Winna (redemption): A 
coin pusher with an aeronautical 
OCTOBER 1995 
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Marcel Lashover (1) of Baton Lock takes a mo- 
ment to chat with Pete Thomson of Video Connec- 
tion. 


~~ 7. ———- 
ce 
enna 
# = Spl 


ea 


——_—— 
om THA SS TSI a r= pes RS : 
é MTO ; g 


Jim Pietrangelo and Mary Ann Brauninger of 
AMA Distributors play Premier’s new Strikes & 
Spares. 


Dickie McCannell (I) and Jeff Douglas (c) of Op- 


erators Distributors check out a prototype with 
Drew Maniscalco of Data East. 





Operators David (1) and Bob Phipps are pictured 
with Tony Alivastro and Marty Luepker (r) of S&B 
in the Advanced Games and Engineering booth. 
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From left: Glenn Streeter of Antique 
Apparatus/Rock-Ola pictured with Mike, Dan, 
and Tom Riquier. 


Operators Cindy Kennedy (1) and G 
(r) pose with Bill Guler of Hot Hits. 





From left: Liz Kiokus and Tom Ricci of Grayhound 
stop at Play Meter’s booth to visit with Carol Lal- 
ly, Carol Ann Longacre, and Ernest Milner. 


Bobby Keelyn (I) and Joe Tunney (r) of Coastal 
Amusements talk with distributor Sung Ho Lee. 
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From left: Hugh and Charlotte Reid of Action 
Lighting with operators Dale and Derek Balzane. 


The elephant and Alicia Sadoff of EMT are pic- 
tured with Alouette Amusement’s Gerald O’Reilly 
(1), Pierre Morel (c), and Richard St-Hilaire. 





Mike Rose (1) and David Beasley of Micro Mfg. 
pose by their countertop unit before it was re- 
moved by the state police. 
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Bob Welsh (I) of Welsh Amusement Co. and Mark 
Loethen of DDA look over the Panther by Micro 
Digital Disc. 






GAMES AT A GLANCE 


theme in which players try to 
launch their coins and activate 
three targets that are worth differ- 
ing values for different combina- 
tions. 

¢ Watch Box Crane (redemption): 
Features a Belgium mechanism able 
to pick up a watch box. Offers oper- 
ators the ability to always have a 
display of watches and jewelry even 
with only 10 percent of the original 
display left on the playfield. Can 
handle a large variety of luxury 
merchandise like other jewelry, 
sunglasses, and pogs. 

¢ Also shown: Big Choice, Candy 
Man, Digger’s Prize, Flippa Winna, 
Gold Coast, Punch Belly, Rage ‘N 
the Cage, and Top Choice Crane. 


GaMCo 


¢ Clown Dancers (novelty): Shoot 
balls into the mouths of dancing 
clowns with big heads. Their 
mouths open and close to real circus 
music. The cabinet is furniture- 
grade with tri-door access, separate 
coin in and ticket out meters, solid- 
state electronics, and powder-coated 
steel gun. A large moving clown 
head atop the game draws attention. 


The Game Room 


¢ Lethal Justice (video): Two-player 
shooting game in which the player 
takes on the role of a policeman 
who fights crime on the streets. 
Players lose a life in the game for 
shooting bystanders. 

¢ Mouse Attack (video): Players 
must keep mice from reaching 
cubes of cheese by hitting a button 
that brings a hammer down on the 
advancing mice. Smashed mice 
don’t die, but come back to life and 
try again. The number of mice and 
pieces of cheese are dipswitch-set- 
table. 


¢ Championship Line (shuffle- 

board): Features include oak veneer 

cabinet, polymer finish, cam-driven 
PLAY METER 
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pingate with battery backup, and 
state-of-the art electronics. Tables 
range in size from 12’ to 22’. 

- Diggin’ Mini Max (specialty): Me- 
chanical shovel that’s sturdy 
enough for adults. Players scoop up 
balls from a mesh-enclosed bin. 
Flashing lights add to the unit, 
which can be outfitted for redemp- 
tion. 

¢ Shoot The Bullet! (shuffleboard): 
A 15’ shuffleboard that’s 35” wide. 
It has dip-switch settings for flexibil- 
ity, a four-point scoring section, and 
actual voice sounds. 


Global Billiards 


¢ Buckingham (pool table): Upscale 
pool table with solid maple legs and 
leather pockets, available in 7’, 8’, 
and 9’ models. Felt color choices in- 
clude burgundy and green, or cus- 
tom colors. 

- The Coin (pool table): Standard 
pool table available in either 7’ or 
8’ sizes with either an oak finish or 
black finish. Features include solid 
hardwood rails, all-plywood con- 
struction, Formica laminate, and a 
separate front cash door. 


Grandview Products 


¢ Pachinko (novelty): Just turn the 
handle to send the metal balls flip- 
ping through a maze of pins and 
wheels. Players attempt to make the 
slot machine-type wheels spin, win- 
ning seven to 15 additional balls 
and optional redemption tickets. 
The commercial machine comes in 
a 3/4” wood cabinetry with a 
durable formica finish. 

¢ Also shown: Continental II, Al- 
addin I, and Appolon. 


Grayhound Electronics 


¢ Dunk the Clown (novelty): Players 
toss balls at a target, and when they 
hit it the clown figure in the adja- 
cent cage is sent falling into the wa- 
ter. Targets hit while the clown is re- 
set are still credited to the player. 

¢ Prepaid Calling Card Dispenser: 
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Features include programmable, 
multilingual, fluorescent scrolling 
display, 12-gauge high security cab- 
inet and locking system, up to 500 
card stackers, and a programmable 
bill validator with locked box 
stacker. 

- Jumbo Single Skill Crane (crane): 
The Jumbo Single is for locations re- 
quiring a crane larger than a single 
but smaller than a Jumbo. It has all 
the dependable features of Gray- 
hound’s other cranes. 

¢ The Watch/Jewelry Crane (crane): 
Designed for operators who need a 
new look for their crane locations. 
It has a cushioned drop area, unob- 
structed view of merchandise, chas- 
er lights, sound effects, and a stylish 
cabinet. 

¢ Also shown: Candy Shop and Jum- 
bo Skill Crane. 


Great American Billiards 


¢ Foosball (table soccer): Choose 
from angled corner top with one 
goalie or flat corner top with three 
goalies. Look for the anti-cheat ball- 
return system, ABS-injected legs, 
and a cabinet covered with Formica 
on 1” MDF core. 

¢ Pool Tables: Constructed of 3/4” 
cabinet-grade plywood with a uni- 
tized composite ball return system, 
magnetic cue ball, hinged and 
locked trap door, steel slate sup- 
ports, and modular coin box hous- 
ing. Available in four different sizes. 
- Power Hockey (air hockey): Fea- 
tures include electronic scoring 
bridge with table light, internal 
puck-drop mechanism, solid-alu- 
minum under rail, ABS-injected 
legs, Formica top with Wearguard 
finish, and construction of cabinet- 
grade 3/4” plywood. 

¢ Also shown: Jr. Power Hockey 
with the same features as the full- 
size Power Hockey, complete with 
bridge bar for scoring. Dimensions: 
24” high x 30” wide x 60” long. 


¢ Discount Phone Cards (vendor): 
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Brian Duke (l) ae Ron Carrara (r) of Lazer-Tron 
with operator Matt Barkin in front of Pharoah’s 
Fantasy. 





Sega staff from left: Joe Balcer, John Borg, 
Shelly Sax, Joe Kaminkow, Gary Stern, Brian 
Rudoff and Mike Salas. 





Pictured from left: distributor tai Mitchell, with 
Julia Stiler and Stan Gossard of Dixie Narco. 





Jerry Gordon (I) and Joel Friedman (r) of Rowe 
with Enrique Calderson of Mexico. 


PLAY METER 


The Duke family, (I-r): Alan, Emi, Briana, Brian 
and Evan Duke. 





Wrestler Bret Hart signs autographs at Williams 
booth for WrestleMania. 





Sharon and Jim Fox (1) of ABC Coin Sorting greet 
Joel Ford (r) of Federal Vending. 





Steve LeBell (1) and Becky Keating test Mayoni’s 
Personality Analyzer while Isaac Ben-Yehuda 
looks on. 
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Ralph Orlowskie (1) and Paul Hirose (r) of Taito 
pose with Jon Brady of Brady Dist. 





From left: Aldo Andreu of James Industries 
South, Carlos Sanz Blanco of James Industries 
Mexico, Roger Sharpe of Williams, Jim Roberts 
and John Blouin of James Industries after signing 
the distributing deal for Mexico. 
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John Margold (1) of NSM shows the Emerald Ice 
wallbox to Dave Gabrielli and Gordie White of 
Hanson Distributing. 





Steve Devlin (1) of LA East and our own Steve 
White take the show seriously (or they are just 
dog tired). 
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Customers choose from $5, $10, 
and $20 amounts. It can dispense 
two denominations of cards. Fea- 
tures include a heavy duty 3/16” 
carbon steel cabinet, wraparound 
door, and stainless steel Medeco 
plug locks. A jomt venture with Dis- 
count Communication Systems. 


Hanaho Games USA 


¢ Ghosthunter (video redemption): 
Haunted house-themed video re- 
demption shooting game for two 
players. The object of the game is to 
shoot the ghosts before they take 
the fruit and bonuses on the screen. 
Along the way the player can gain 
hidden bonuses and tickets. There 
are many operator-adjustable fea- 
tures. 


ICE 


¢ Hitting Streak (redemption): Play- 
ers attempt to hit a light-simulated 
pitch in this baseball themed game. 
Payout is programmable, and the 
game comes in a unique stadium-like 
cabinet. The game delivers three 
pitches, each with its own progres- 
sive jackpot. Players hitting home 
runs on all three pitches win the big 
grand slam progressive jackpot. 

¢ Street Fever (sports): A new take 
on Full Court Fever, this game also 
has a multipositional basket, as well 
as a new look and 10 different 
shots. Features include an all-steel 
and plywood frame, maintenance- 
free turntable movement, and new 
discreet motor-drive electronics. 

« Also shown: Cyclone, Full Court 
Fever, ICE Ball, Mini Dunx, and Su- 
per Chexx. 


Imagination Leisure 


* Rainbow Aire (air hockey): Avail- 
able with either a stainless-steel or 
durable black Mica top. Dazzling vi- 
brant rainbow color scheme at a 
popular price. 

¢ Also shown: SST Air Cushion 
Hockey, Neon Aire Black ‘Top, and 
Neon Aire. 

PLAY METER 


Incredible Technologies 


¢ Peter Jacobsen’s Golden Tee 3-D 
Golf (video): Up to four can play this 
pro-endorsed golf game. Choose 
from three 18-hole courses with 
varying tee zones and pin positions. 
Complete JAMMA horizontal kit. 
Networked in three separate booths 
at the show. Uses an international 
networking system that does not re- 
quire a dedicated phone line. Each 
machine has special hardware. In- 
stead of the computer calling the 
machine, the machine calls the com- 
puter. Available in early 1996. 


Intersphere USA 


¢ Laser tag system: Based out of Des 
Moines, Iowa, at its flagship 12,000- 
square-foot laser tag arena, the 
company provides laser tag equip- 
ment, including guns, vests, and 
software. The company also offers 
design and operating services for 
potential franchise owners. 


Jaleco 


¢ Desert War (video): This is avail- 
able in kit or upright. It is a vertical 
scrolling helicopter game challeng- 
ing players to hit targets to rescue 
the P.O.Ws. 

¢ The Tortoise and the Hare (re- 
demption): Shown as a prototype. 
Players stomp on lighted disks to 
move their character (either a tor- 
toise or hare) around a track shown 
on the backboard. 

¢ Spider Stompin’ (novelty): Players 
stand on a pad and stamp their feet 
on the appropriate spot as the “spi- 
ders” light up. Great fun! 

* Spider Splattin’ (redemption): 
Younger kids take a mallet and hit 
the spiders as they pop up on the 
playing surface. 


Jukebox USA 


- A redesign of the Seeburg CD 
jukebox that holds 102 CD selec- 
tions. Included is a new title flip- 
ping page and add-on karaoke kit 
that plays any combination of 
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CDs and karaoke CDs with back- 


up advertising. 

¢ Also shown: Classic 102 CD-ca- 
pacity jukebox and the Micro Music 
wall box. 


Just Kiddie Rides 


* Bulldozer (kiddie ride): Fully inter- 
active ride with flashing lights. The 
ride talks to the children as they en- 
joy the ride. 

¢ Batmobile (kiddie ride): Prized ve- 
hicle of the American superhero, 
modeled after the new high-tech 
Batmobile featured in the movie, 
“Batman Returns.” 

¢ The Jetsons (kiddie ride): Join the 
famous TV family of the future on 
two rides. One is a space-age pod 
that accommodates two riders. The 
entire Jetson family, including the 
family dog and robotic maid, are 
pictured on the front. The second is 
a single-rider space cycle in white 
and blue. 

- Tom & Jerry (kiddie ride): The fa- 
mous cat and mouse cartoon team 
beckon youngsters to step up and 
ride a yellow and red motorcycle 
with Tom in back and Jerry in a side 
car. 

¢ Also shown: The Flintstone kiddie 
ride series; pink Carnival Horse ride 
on new pink fiberglass base; Kiddie 
Porsche and Ferrari; and Baywatch 
Jet Ski, Techno Express Train, and 
Techno Ted rides. 


JUL 


* Concorde 1 (countertop): Touch 
screen countertop with state-of-the- 
art super VGA graphics and a vari- 
ety of games, from puzzles to adult 
entertainment games. Over 40 se- 
lections, including Image Trivia, 
Pegged, Aviation, Cars, Picture 
Shuffle, Showbiz, and more. Every 
game has extended play, adjustable 
time and rounds. With variations 
the unit ultimately can handle 90 ti- 
tles. The cabinet is made of fire- 
proof polycarbon and sits on a swiv- 
el base. A coin mech and bill 
acceptor with stacker are standard. 
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From left: Steve Schulman (HMS), Jan Gillett 
(Tataka), Bruce Haber (HMS), Joe Aboid (Putt- 
Putt Golf), Ira Erstling (HMS), David Rubinstein 
(HMS) and Bob Lawrence (Dream Machine). 


[ ~ 


Beside ICE’s new Hitting Streak are the compa- 
ny’s Ralph Coppola (1) and Gene Brodowski. 





Theisen Vending’s Tom Theisen (r) is seen with 
Namco Cybertainment’s Rich Ipankek (1) and 
Kevin Heins. 


Bob’s Space Racer’s Ted Sloane, Lottie Minick 
(c) and Sandy Mendes take a rare breather. 


PLAY METER 
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“It’s a Louisiana gator,” says Kiddie Rides USA’s 
Brian Carasik (1) to Lousianian Brian Genco of 
Genco Distributing. 


Benchmark Entertainment's Al Kress (I) and 
Arnold Kaminkow flank Tom World’s Mr. and Mrs. 
Henry Lee. 


Oriental Trading’s new booth is shown with (I-r): 
Oriental Trading’s Sondra Doyle, Tim Jones, 
Karen Gayer, Mike O’Malley, Jeff Rice and It’s 
Your Quarter’s Deborah Turner. 


(From left): Angle Mingie (King Plush), Chris 
Musser (J&S Electronics), Chuck Thuber (K.P.) 
and Mike Musser (J&S). 
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Warden Amusement’s Gary Warden (c) is being 
shown Hamilton Manufacturing’s new phone card 
machine by Hamilton’s Rich Mann (1) and Pat 
Reddington. 
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Stopping for a quick pic is Plush-4-Play’s Joe 
Bates (c), Tony Parina (Parina’s Entertainment) 
(1), and Automatic Mechandise’s Steve Danford. 


“Tournament Solitare is hot!” says Dynamo’s 
Damon Paramore, Terry Stone-Wedner, and Mike 
Prendergast. 


Muncie Novelties’ David and Claudia Broyles 
with Fannie Farkle’s Marion Paul. 
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Kiddie Rides USA 


- Off Road: The newest addition to 
the company’s line of high-end kid- 
die rides aimed at upscale locations, 
this truck-theme ride comes with in- 
teractive foot pedals, a quality, long- 
lasting paint job, and real tires. 

* Also shown: USA Shuttle, Up and 
Down, Ranch Coach, Jolly Roger, 
Bozo, Cobra, Rabbit Car Co., and a 
photo machine designed to take pic- 
tures of young riders. 


Kid Zone/ 
Standard Metal Typer 


¢ Classical Model and Rock & Roll 
Model (specialty): Traditional ma- 
chines that vend colorful anodized 
discs with custom logos. The former 
model has an oak finish and curved 
metal leg; the latter has a tailfin top 
design. 


* Crypt Killer (video): This utilizes 
high-resolution texture-mapped 
polygon technology. Players use 
pump-action shotguns to blast their 
way past sphinxes and seven-head- 
ed hydras on a death hunting ad- 
venture through catacombs of 
doom. 
* Chicken Dash (redemption): A 
coin roll down game with the sim- 
ple concept of the chicken trying to 
cross the road while avoiding on- 
coming cars. The company says it’s 
fun and challenging with the poten- 
tial of becoming a classic redemp- 
tion piece. 
* Dynamite Boxer/Puncher (redemp- 
tion): A head-to-head boxing game 
that features two mechanical robot 
boxers in a bubble-enclosed chal- 
lenge bout. Each player tries to score 
a knockout by punching the target 
zones on their opponent's robot. 
* Sports Ultra (video): This unique 
cabinet reminds us of the old Atari 
Football game. It uses a trackball 
control and comes with three differ- 
ent playfields including Ultra Hock- 
ey and Five-A-Side Soccer. 

PLAY METER 


* Goal Storm (video): This kit offers 
a challenging soccer theme with 
PXS2 technology. It’s enjoyable for 
players and affordable for operators. 


Laser Storm 


* Laser Storm (laser tag): Choose 
from six themed laser tag arenas of 
varying sizes, from 1,000 square 
feet up. The newest theme is Star- 
gate (based on the feature film of 
the same name), which will be avail- 
able in November. The company 
suggests bowling centers, FECs, and 
roller skating rinks as popular 
venues for its product. 


Laser Tron 


° Laser Tag system: New features in- 
clude 900 megahertz radio com- 
munication which has significantly 
increased the speed of transmittal of 
game data. Also being introduced is 
a foam vest which is lighter and 
more comfortable than the original. 
This laser tag game offers real-time 
communications, individual scoring 
display on vest and monitors, and 
multidirectional vibrating sensors. 


Lazer-Tron 


* Miners’ Revenge (video redemp- 
tion): The company’s first video ef- 
fort is a two-player video redemp- 
tion shooting game with SGI- 
rendered 3-D images combined 
with new MPEG technology for 
quality graphics. Players try to blast 
ghosts on a wild four-stage ride to 
win progressive jackpots by defeat- 
ing the army of ghosts. Available in 
November. 

* Pharoah’s Fantasy (coin roll 
down): Interactive game that lets 
players rapid-fire 20 coins at 10 tar- 
get slots to win tickets. Graphics fol- 
low an Egyptian theme. Other fea- 
tures include full metering, 
operator-programmability, _ self- 
clearing playfield, and a quality 
sound and graphics package. 

¢ Rollin’ For Riches (roll down): Roll 
up to five balls to get the mechani- 
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cal spinning dice on the back wall to 
show one pair, two pairs, three of a 
kind, etc. The reward is measured 
in tickets. The game is fully metered 
and fully operator-adjustable. 

- Also shown: Pirate’s Gold and Su- 
per Bank It II coin drop games; Pog- 
ger merchandiser; Ribbit Racin, 
Swamp Stomp, The Flintstones, and 
Wheelin-N-Dealin novelty games. 


* New: Solid base with concealed 
wheels underneath with two of the 
round Beavers on topand two on 
the bottom. Can wheel outside dur- 
ing the day and inside at night. 

¢ Also shown: Tri-Tower, Half Island 
and various kinds of stands with sin- 
gle, double, or triple heads. BS-800 
rack with 11 machines. 


Mayoni Enterprises 


* Big Top Mini Pinball (novelty): Re- 
designed pinball game/bulk vendor 
that can vend large eggs or small 
capsules. Colorful circus graphics 
appear on the all-steel cabinet with 
powder-coat finish. 

* Dolphin (kiddie ride): A child’s an- 
imal ride with an attract mode that 
can be set for the ride to “talk” at 
various timed intervals. It rocks, 
plays six different musical tunes 
(operator-adjustable), and tells the 
young rider to “Hold on tight!” 

* Also shown: Dinovend, Sergeant 
Major, Ziggy, Zord, CompuScale, 
Multivend, and a complete line of 
impulse machines. 


* Dart Star 2000 (electronic 
darts): Features include 14-inch 
color monitor, laminate surfaces, 
back screened Lexan graphics, 
heavy-duty leg levelers, target 
lighting, modular electronics, and 
game options. 


* Cavemania (redemption): A family 
roll game set to a prehistoric car- 
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U.S. Games’ Jay Tenenbaum hugs the Countertop 
Champion 2 as Weiner Distributing’s Jason Rubin 
(1) and Chuck Weiner look on. 





Imagination Leisure’s Dick Simon (1) and Jim 
Fish (r) show the Rainbow Aire to Automatic 
Amusement’s Ron Barnes. 


Planet Earth Entertainment’s Valerie Bechtold (c) 
and Cindy Faith show the Ticket Catcherto 
Galaxy Distributing’s Nick Shah. 





From left: Star Track’s Bill Denton, Frank Santos, 
Cindy Fasone, Allen Justice, and customer Anto- 
nio Vidal of Puerto Rico’s Ponce Coin. 


PLAY METER 
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LAI’s Lisa Lim (1) and Bertha Higareda entertain 
Kiddie Rides & Amusements’ Fred Armstrong. 


Right out of the WrestleMania screen comes the 
“Hit Man” Bret Hart (c) here with Midway design- 
ers Mark Turmel (1) and Sal DiVita. 


REDEMPTION vICKETS 
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Next to Phoenix Games’ Shot Clock 21 are (I-r): 
Michael Homas (Phoenix), Mark McCan (Nickles 
& Dimes), Craig Guisinger (Nickles & Dimes), 
and Gary White (Phoenix). 





Price Music’s Linda and Kenny Price (c) get ticket 
basics from National Ticket’s Mike Foulds. 
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Britain’s Harry Levy (Levy Amusements) (c) with 
Coastal Amusement’s Lenny Dean (I) and Sal 
Miriando looks over Coastal’s Dash and Bouncing 
Buggies. 


Looking over Premier’s Strikes and Spares are (I- 
r): Cleveland Coins’ Herman Fox, Premier’s Paul 
Wiederaenders, C.C.’s Ron Gold’ and Premier's 
Steven Kaufman. 








(From left): “More than a Game” is what Torna- 
do’s Larry Davis and Dave Courington are telling 
Genco Distributing’s Steve and Brian Genco 
about their new air hockey table as Tornado’s 
Mick White concurs. 
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Fun Industries Bud Johnston (1) and Mel LaForce 
(c) discuss business with Reno Game Sale’s Mar- 
ty Shumsky. 
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toon theme. It has three rotating 
wheels in the scoreboard and three 
caves just under it. The game is 
played by rolling each of the three 
balls into each cave. When the ball 
enters the cave it stops the rotating 
wheel. The goal is to stop all three 
wheels on the same character. 

* Pot O’ Gold (redemption): Meltec’s 
first roll down game. It’s an Irish 
theme with a U-turn alley. Players 
roll a ball up the right side of the al- 
ley, through the U-turn and into the 
16-hole scoring grid. The object is 
to land in the triple score cup, 
which propels the ball to the scoring 
grip for triple the score. 

* Also shown: Knock Down (shoot 
the cannon at screaming cats); 
Shoot Out (western theme rapid-fire 
cannon); Boom Ball (original shoot- 
ing game); and Big Mouth (Meltec’s 
most popular game). 


Merit Industries 


* Tournament MegaTouch (video): 
Available in countertop or the new 
19-inch upright and cabaret models. 
* MegaTouch 1996 (video): New 
games for this multigame touch- 
screen unit. Available in cabaret 
and 19-inch upright. 

* Scorpion DX (darts): Challenges 
players to advanced dart play com- 
bined with league management 
simplicity. Start league matches 
from the LCD screen with a swipe 
of their player ID card or by keying 
in their ID number on the keypad. 

* Also shown: Scorpion dart wall- 
board. 


Mexel 


* Planet Jackpot (redemption): This 
four-player game features an innov- 
ative club-length coin controller 
that players use to guide their coins 
into a large globe which sits at the 
center of the game. The game fea- 
tures a progressive jackpot, winner 
every time, digital sound, solid ply- 
wood cabinet, double anti-theft 
cash box door, and high-security 
tempered glass. 
PLAY METER 








Micro Mig. 


* Micro Mustang (pool table): Seven- 
foot model table with 3/4” one- 
piece slate, magnetic cue ball, one- 
piece ball return system, and 
adjustable pricing up to $1. Includ- 
ed are Belgian balls, a ball rack, and 
four pool cues. Available with new 
gray felt and black sides. 

- Grippit (crane): Bright blue crane 
with adjustable length of play, level 
of difficulty, and price per play; joy- 
stick controls and wide prize chute. 
Options include sound, lighting, and 
bill acceptor. 

* Panther (jukebox): A jukebox with 
easy access front door, blinking 
lights, 100-CD selection pager, full 
disc management, accounting, self 
diagnostics, P.A. capabilities, and 
option to promote karaoke sessions. 
A joint venture with Digital Disc. 

* Also shown (on the first day): Mag- 
ical Touch countertop or cabaret 
model with multigame system and 
variety of games from Solitaire to 
Hangman and Sex Trivia to Dia- 
monds 11. The countertop is a com- 
pletely new cabinet design. 


Midway 


* Mortal Kombat 3 (video): This kit 
features new characters, new 
moves, tons of different artwork, 
and a unique finale. 

* WWE WrestleMania (video): This 
game offers eight wrestling stars 
digitized for realistic graphics, su- 
perstar finishing moves, authentic 
federation music and announcers, 
and realistic wrestling entertain- 
ment. 

* Cruis’n USA (video): Players enjoy 
a 3-D driving experience in twin 
deluxe sit-down, deluxe sit-down, or 
full-motion simulator. 

* Open Ice (video): This hockey- 
themed video challenges up to four 
players to non-stop action on the 
ice. Features all 26 NHL teams 
from both conferences with de- 
tailed, realistic sounds. Legendary 
NHL announcer Pat Foley calls the 
game. 
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Mission Crane Service 


* Santa Fe (crane): Furniture-quality 
crane in a bleached oak finish. Fea- 
tures include modular components, 
stained and beveled glass graphics 
with the option of custom artwork 
or logo, weathered patina, and cash 
boxes housed inside the unit. Trim 
and lights are teal green. Available 
in 36” or 42” widths. 

* Also shown: Additional models, all 
with the same features but different 
finishes—Colonial (cherrywood), 
Fairmont (mahogony), Frontier 
(knotty pine), Oakmont (traditional 
oak), and Premier (black). Wood- 
grain cabinets offer green trim and 
lights; black cabinets offer either 
red or blue trim and lights. 


* Alpine Racer (video): This skiing 
simulator features Namco’s Super 
System 22 hardware and realistic 3- 
D polygon graphics. It has a 50” 
monitor, sophisticated set of con- 
trols, and a choice of three courses. 
Players stand on two moving ski 
steps and hold two stationary ski 
poles for balance. The skier on the 
screen mimics the movement of the 
ski steps as the player swings left 
and right. 

¢ Tekken 2 (video): Features include 
new selectable characters, sub-boss- 
es, and hidden characters with dif- 
ferent fighting styles and unique 
moves. An interesting innovation is 
the character time release element. 
One month after being installed in a 
location, the game will start intro- 
ducing new selectable sub-boss 
characters once a week. Three 
weeks after the last sub-boss is re- 
leased, the main boss—Kazuya—will 
become selectable. 

* Speed Racer (video): Based on the 
animated hit television series that 
debuted in the United States in 
1967. Players can enjoy the sounds 
and action of the show using Nam- 
co’s award-winning driving game 
technology. Race through three dif- 
ferent environments, each with hor- 


OCTOBER 1995 


TOKENS « ToKEne + TOKENS «Ti . =. 


oes 
yg 


re maioneee nt — ie 
Bs 


At Van Brook of Lexington, Mayoni Enterprises’ 
new sales manager Julie Hart, jokes with the to- 
ken company’s Jack Spence (I) and Virgil Vance. 





Looking at the new line of Mission Cranes are (I- 
r): Misson’s Steve Soto, Shelly Lewis, Mike 
Lewis, and Great Western’s Janice Beckett, Tim 
Beckett and baby Danny. 





Fun Merchants’ Neal Rosenberg (c) shows off the 
Watch Crane to Galatronic’s Marcello Periales (1) 
and Jose Osuch. 











Rhode Island Novelty is the place to seadeaig tick- 
ets! Little Jodi Pearson (parents with Wallace 
Distributing) with Rhode Island Novelty’s Mark 
Jakubiak (I), Dan Highcove (c) and Len Sormanti. 


Great American Billiard’s Robert Palumbo (1) and 
David Celani watch over a hottly contested game 
on their new mini air hockey table. 


Looking over the new JVL Concorde 1 countertop 
(from I-r): Music Vend’s Marv and Charlie 
Galante, JVL’s Mort Ansky, and Video Vend’s 
Denny Myasato. 





Hoffman & Hoffman’s Mike Hoffman (r) shows off 
his new 30mm coin to Scan Coin’s Per Lundin. 





“Here’s an eerie air hockey table” says Colorado 
Game & Vending’s Rich and Bev Babich in cos- 
tume with Dynamo’s Damon Paramore (I) and 
Mark Struhs. 


Froth left) Srive Distributing” s Kent Larsen, 
Fabtek’s Jeanne Petit Ballouz, and Struve’s Jack- 
ie and Stan Larsen. 





A host of prospects check the route management 
program of Coin ConneXion with the company’s 
David Jensen (1) explaining it all. 


PLAY METER 


JCM’s president Mr. Aki Isui (c) poses with the 
company’s Tommy Talbot (I) and American dis- 


Roger Williams Mint’s Shelia Dellacona explains 
tokens to Shane Romig of Hong Kong’s Luen 
Thai. tributor Denny Nicholson of James Industries. 
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rendous obstacles. The goal is to 
cross the finish line first. 

* Cyber Cycles (video): Namco’s mo- 
torcycle racing to the extreme uses 
the Super System 22 and features 
3-D texture-mapped graphics. 

¢ Air Combat 22 (video): A realistic 
flight simulator, the air warfare is 
created utilizing texture-mapped 
polygon graphics on a 45” rear pro- 
jection TV. The authentic cockpit 
has a back-lit instrumentation pan- 
el, throttle, and control stick. 

- Dino Bonk (redemption): Players 
grab a club and give the sneaky di- 
nosaurs a whack as they peek out of 
their caves. The object is to bonk as 
many dinosaurs as possible in the 
time allowed. The cabinet is a knock 
out with colorful back-lit marquee 
and rich side panel graphics. 

¢ Rave Racer (video): Features 3-D 
polygon graphics, view changes, re- 
alistic steering, and eight-player 
competitive game play. Available as 
a one-player dedicated or conver- 
sion kit for both Ridge Racer games. 
* Belly-Bomber (redemption): De- 
signed for players of all ages who 
are challenged to roll balls toward a 
cute character who moves back and 
forth trying to dodge the shot. 


Noel Industries 


- Lax (rotary): Four-player rotary 
with mirrored playfield, music, and 
sound effects. A conversion kit is 
available that makes this unit more 
suitable for dispensing milkcaps. 

* Also shown: Lax Jr. one-player rotary. 


NSM-America 


¢ Digital Thunder (jukebox): A floor 
model with a strong personality. It 
has an impressive bank of speakers 
peering out from behind contoured 
grilles and graphics. Its forceful, ag- 
gressive appearance matches the 
powerful and clean sound it pro- 
duces. Looking a little closer there’s 
also a visible mechanism sporting 
an entirely new changer, one that is 
so fast there is hardly a perceptible 
delay between tunes. The changer 
PLAY METER 





is more compact than before, as are 
the other electronic components, 
and its two 50-CD magazines now 
have locking handles for convenient 
storage. 

¢ Digital Thunder Wall (jukebox): 
The jukebox comes equipped with 
the same kind of graphics, the same 
NSM HyperBeam sound system, 
and the same intriguing visible 
mechanism contained in the Digital 
Thunder. While the size of this unit 
is just a little larger than that of a 
pay telephone, there are no limita- 
tions to the sound quality this juke- 
box delivers nor to the music inven- 
tory capacity of approximately 
2,000 titles. 

¢ Performer Grand 2000 (jukebox): 
This floor model has all the magic 
of its predecessors, the Performer 
Grand and the Performer Grand II. 
Inside features include the new 
rapid-fire single player changer that 
produces more paid-for plays com- 
pressed into less time. The Per- 
former Grand 2000 comes with 
protective CD handling and storage 
components and a modular archi- 
tecture for components and elec- 
tronics that accommodates updates 
and servicing. 

¢ Performer Wall (jukebox): Incor- 
porates all of the features of the 
Performer Grand 2000 in a wall 
unit. Features include the NSM 
HyperBeam system, producing the 
same powerful sound that it does 
in all NSM jukeboxes, and the siz- 
able library capacity of 2000 song 
titles. 

* Emerald Ice (jukebox): This new 
Jukebox shimmers through facets of 
silver, aqua marines, and greens, 
providing a visually active and fas- 
cinating display on the location 
wall. Coupling this with the sound 
quality produced by the Hyper- 
Beam system makes Emerald Ice 
truly unforgettable. 


¢ Soft modular play equipment in a 
choice of configurations or custom 
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designed units. The selection of fun 
play components includes the Rock- 
ing Tube and Tumbler. Flexible and 
creative layouts are available, all 
featuring a broad range of vivid 
colors. 


Peninsula Vending 


¢ Sticker Mania (vending): Sticker 
vendors available in a choice of 
four-column or six-column units, 
which can be combined with bulk 
candy or gum vending units below. 
¢ Also shown: Dura Stand three-unit 
bulk vending center. 


P & E Technology 


¢ Platoon (video): Combat-themed 
laser disc update kit for any Ameri- 
can Laser Games laser disc titles. It 
is a rescue mission with six levels; 
players can gain new power and 
abilities along the way. 

- Vendgames (novelty): Low-cost 
games in ergonomically-designed 
cabinets, targeted to the four- to 12- 
year-old market. Catch-N-Win asks 
players to catch plastic balls drop- 
ping through a maze of pins. It can 
be set to dispense a prize every time 
and tickets or a prize only. Whack 
‘N Win asks players to hit lighted 
buttons with dinosaur faces to re- 
ceive points. It can be set for a prize 
only mode or redemption mode 
with optional ticket dispenser. The 
prize section holds gumballs, candy, 
jawbreakers, or capsules. 


Photovend International 


* Instant Hot Shots Camera (special- 
ty): Compact photo unit that prints 
a 3”x4” color Polaroid photo. Easy 
to use, 180-degree turning radius 
and five tilt levels, modular compo- 
nents, and bill acceptor for $1/$5. 
* 3-D Photo Booth (specialty): De- 
livers a 3”x4” color Polaroid photo 
in a card holder complete with 3-D 
glasses. The same features as the 
Hot Shot unit in the traditional pho- 
to booth style. 
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Chicago Lock’s Glen Adkins (1) talks security with 
U-Vend’s George Pond. 


Debit cards are the specialty of XCP, explains the 
company’s Michael J. Machael (1) and Darrell 
Rademacher. 





The Great Lakes Dart crew (I-r): Justin Voder, 
Marilyn Hempel, Jay Wendelberger, and Nick Vo- 
den. 
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Play Meter’s Steve White takes a practice shot at 


e eee 
The kings of pinball: Broadway Arcade’s Steve 
Epstein (1) and Williams’ Roger Sharpe. 


Hanahoo Games’ Debbie Gonzales shows Ghost- 
busterto Southgate Distributing’s John Gatens. 
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Cute plush at the Laramie Interest booth is shown 
to Rose and Del Guerrini (Frank Guerrini Ma- 
chine), by Laramie’s Dan Silberman (r). 


Play Meter’s publisher Carol Lally with Omni’s 
“big boy” and Doug Felder (I). 





Checking the latest compilation CDs are (I-r): 
Hot Hits’ Sue and John Sturdivant, Nancy Swain, 
and Top Notch’s Jerry Carathers, and John 
Rourke. 


Proud of their new model (I-r): Seeburg’s Dave 
Loethen, Shuja Haque and Jack Kapala. 
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Fun Tunnel FEC’s Bill Stone (I) looks over Bay 





Incoming AMOA president Randy Chilton (I) of 
Tek’s Clown Rolldown, with Bay-Tek’s Larry Chilton Vending with Mike McWilliams and Phil 
Treankler and Lisa Basten. Cornick (r) of P & E. 
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GAMES AT A GLANCE 
Planet Earth 


* Grand Treasure Falls (novelty): 
New twist on Treasure Falls. Here a 
giant cobra in the dividing wall be- 
tween two games becomes a special 
jackpot target. Gain points by flip- 
ping coins into his mouth, on his 
head, or down his tail. Hit all the 
teeth so the jackpot jaw full of coins 
falls down. 

- Ticket Snatcher (novelty): Players 
try to catch tickets with a basket as 
they spin through the air. It also ac- 
commodates baseball cards, gift 
certificates, and other items. Fea- 
tures include an auto-load system, 
all-steel and glass cabinet with high- 
security locking system, and option- 
al neon light kit and winner sign. 

¢ Also shown: Treasure Falls (avail- 
able in early 1996); Dinoscore and 
Dinowin novelty games; and Super 
64 Selection self-contained re- 
demption center. 


Premier Technology 


* Strikes & Spares (novelty): Housed 
in a pinball-style cabinet, but aimed 
at the redemption market. Three 
ways to play: 1) Redemption—gain 
tickets for strikes, win 50 tickets for 
three strikes, only bowl the 10th 
frame; 2) Novelty—players choose 
from Regulation, Flash, or Strike 
90; 3) Tournament Play—put in $3 
($1.50 for pool, $1.50 for three 
games), scores are recorded and 
prizes awarded after a set period of 
time determined by the operator 
and location. No attendants needed. 
¢ Waterworld (pinball): Licensed ti- 
tle from the big-screen movie of the 
same name. Players must shoot for 
the wave to attack the revolving 
Atoll/Deez. The playfield is true to 
the scenes in the movie and the 
backglass features the likeness of 
star Kevin Costner. 


Quartermaster 


* The company displayed only 

posters of its Magical Odds, Skill 

Chance, Gold Mine, and Cherry 
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Master games that can fit into the 
company’s line of all-metal or wood 
cabinets (countertop, upright, slant- 
top). 


Rainbow Cranes 


¢ Treasure House (crane): New de- 
sign with an oak cabinet, directed to 
the restaurant market. Features in- 
clude a tamper-resistant game me- 
ter, adjustable pricing and play 
time, joystick or button controls, 
and easy-access components with a 
single computer board design. 
Choose from 42” or 60” wide units. 
Also available in Classic, Contempo- 
rary, or Neon Series. 

¢ Fun House (crane): A 24” wide 
crane that accommodates candy, 
toys, or small novelty items includ- 
ing plush. Features include a dual 
drop chute with infrared reader to 
handle items larger than regular 
candy cranes. 

* Also shown: Animal House and 
Toy House models in 42” and 60” 
widths. 


Red Baron Amusements 


* Mad Donna (video): A two-player 
kit from Tuning that features car- 
toon characters in a maze game of 
60 rounds. Two versions are avail- 
able: with or without nudes. 

* Also shown: Coinstepper novelty 
countertop unit where a coin must 
travel down a spiral staircase in the 
center of a tube of bubbling water. 


Rock-Ola/Antique Apparatus 


* Anniversary Legend (jukebox) A 
new model to commemorate 60 
years of Rock-Ola jukeboxes, it holds 
100 CDs, shows 16 album jackets at 
one time, has an infinity lighted 
crown on the top, and a visible CD 
display mechanism. Colors are green 
and cream. Other features include a 
28-watt amplifier, two separate 
graphic equalizers, lighted push-but- 
tons, and chrome T-molding. 

* Rocket II (jukebox): This stylish 
model has illuminated push-but- 
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tons, colorful graphics, a slender 
profile, and built-in audio distribu- 
tion package for external speakers 
and 280-watts of power. 
* Also shown: Nostalgia models 
(Coca-Cola and Gazelle). 


Rosemary Coin Machines 


- Five Player Blackjack (video): The 
game plays blackjack with Vegas 
rules in which players can bet up to 
$100 per hand at each of its five 
stations. Features include a 39” col- 
or monitor, black or green with 
chrome trim cabinet, stainless-steel 
player controls with easy touch but- 
tons, adjustable credit value from 
$.05 to $1 per credit, receipt print- 
er, dual speakers, and adjustable 
timer settings. 


Rowe International 


* MM-2 (jukebox): With a dramatic 
title display designed to merchan- 
dise music, the MM-2 showcases 
eight full-size CD jackets next to 
easy-to-read title strips. Equipped 
with a Rowe bill acceptor, the juke- 
box can take $1 and $5 bills and is 
available with a 500 or optional 
1,000 bill stacker. An optional 
printer kit provides full MIS reports 
that include cash totals, selection 
frequency, and the condition of 
every disc. 

* Also shown: LaserStar Eagle, 
LaserStar Nostalgia, and LaserStar 
Diamante: The Ruby. 


Sega USA 


* Indy 500 (deluxe video): Simulat- 
ed 250 mph speeds are a highlight 
of this driving game with real-time, 
texture-mapped graphics. There are 
four visual perspectives, three dif- 
ferent courses, and sound effects 
that duplicate the action on the leg- 
endary raceway. 
* Print Club (specialty): Take your 
own photo after choosing a back- 
ground and quickly receive a post- 
card-size sheet with 16 stickers 
bearing your likeness. The cabinet 
OCTOBER 1995 






Operators Josephine and Victor Arvizo (r) look at 
PhotoVends 3-D unit with Mark Trotter (c) of Pho- 
toVend . 


Operators Bruce Allred (1) and Mike Kenneally 
pose with Mickie Priess and Terri Hernandez (r) 
of Prizes! 





Williams Service Department, from left: Lucy 
Varela, Greg McKay, and Tom Cahill. 





Dave Sanderson (r) of NANI explains how it works 
to research technicians Peter Mann (c) and 
Darell Hicks. 
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Gerald (1) and Phyllis O’Reilly of Allouette 


Amusements, and Jerry Reda (r) of Just Kiddie Operators David Jackson (1) and Raymond Picard 
Rides are proud to announce Allouette is the (r) talk with Incredible Technologies’ Elaine Dit- 
Canadian distributor for Just Kiddie Rides. ton. 


LE PROFIT with the 
REVOLUTION 


EST COA@#eMFG. INC. 


Pew Guly FDA 
Gumbo 





Olivier Sigoignet (1) of Playmat Distributing in the 
Caribbean and Danny Wollmann of West Coast 
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look at West Coast’s new unit with divided gum Mike Paziora (1) and Bill Ray (r) of Competitive 
supply and dual mechanisms. Products pose with Frank Becker of State Sales. 





Michael Maresca (I), George Ritacco, and David Sweet smiling Jeremy Etienne drives a car at the 
Katz (r) of Bonita Marie talk with Corrine Carousel booth as Tom Collins of Carousel and 
McGlamery of C & S Amusement. Don Sonia of Boomtown talk business. 
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Cute little red headed Jennifer Overman enjoyed 
Judy Harzer watches Christina and Robert enjoy driving Batman’s car in the Just Kiddie Rides 
Nesse at EMT. booth. 
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GAMES AT A GLANCE 


is all-metal with bright graphics. 

¢ Rail Chase 2 (video): Limited edi- 
tion shooting game and motion ride 
in one with 3-D polygon graphics. 
The mission is to rescue the world’s 
most famous captive scientist and 
get him out before the roof blows. 

* Redemption Trio: Bermuda Trian- 
gle—players fire a ceramic ball 
across the playfield to stop a roving 
light on one of three corners of the 
triangle; Cut the Cheese—Heroes 
Jack and Kurt roll coins in a zany 
trip to a motorized potty; Sega 
Sports—A coin roll with a chance to 
slam dunk, slapshot a goal, and 
even win the super sports jackpot. 

¢ Sega Rally (video): Interactive dri- 
ving excitement for up to four play- 
ers. Features include multiperspec- 
tives, texture-mapped graphics, and 
automatic transmission or four- 
speed mode. Available in three cab- 
inet configurations: upright, sit- 
down, and deluxe. 

¢ Speed Attack (sports game): Beach 
volleyball action where players 
serve balls as they pop up, aiming 
them at the goal and a pair of de- 
fending hands. 

¢ Sport Fishing 2 (video): Simulated 
fishing with an authentic rod and 
reel connected to a 29” video mon- 
itor. Deluxe cabinet, 16 fishing loca- 
tions, bait selection, 24 types of fish, 
and levels for beginner, advanced, 
and expert. 

¢ Titan System: A response to the 
needs of street operations, it fea- 
tures a modular cabinet of practical- 
ly indestructible polyurethane with 
standard 19” monitor (larger moni- 
tors are available). Game boards 
can be swapped quickly; new titles 
will include software, graphics, and 
a new control panel if needed. 

¢ Virtua Fighter Remix (video): Call 
it Virtua Fighter 1-1/2. The next 
step in this popular fighting game 
now has more moves, improved tex- 
ture-mapped graphics, and chang- 
ing 3-D perspectives that keep the 
action fresh. Available now on the 
Titan System. 

¢ Virtua Striker (video): The first 3- 
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D soccer simulation game that 
recreates the World Cup atmos- 
phere with sound effects, realistic 
backgrounds, polygon-based graph- 
ics, and NSL license for real teams, 
players, and stadiums. Head-to- 
head action for one or two players. 
¢ Virtua Cop 2 (video): 3-D shooting 
action that’s twice as fast as the origi- 
nal with new characters and high- 
speed car chases. Three missions in- 
clude The Big Chase, Save the 
Mayor, and Railine Shootout. A sec- 
ond player can join in at any time. 
Choose upright or 50” deluxe model. 
* Also shown: Fighting Vipers 
video, Silver Queen coin pusher, 
Gimme 5 coin-pitch game, and Su- 
per Sonic Jackpot accessory for Son- 
ic the Hedgehog coin drop game. 


Sega Pinball 


¢ Batman Forever (pinball): Batman 

and Robin take to the pinball play- 
field against ‘Two-Face and The Rid- 
dler. Look for the two-way ramp, 
Batcave Ball Lock, Batwing Armed, 
new doubles mode, and new six- 
player game. 


Selectra 


¢ Selectron (vending): Vends decals 
and stickers, shown in four-column 
and six-column models. 

¢ Also shown: NFL, Spanish reli- 
gious, and Halloween stickers and 
Looney Tunes tattoos. 


Skee-Ball 


¢ SkeeBall Too! (redemption): This 
roll up game has all the fun and ex- 
citement of its predecessors, Skee- 
Ball and Skee-Ball Lightning. It fea- 
tures bright colors and new 
graphics. Double Flash, an optional 
game-play feature, adds another di- 
mension. 
¢ Super Shot (basketball): Features 
linkability option, a moving back- 
board, and basketball sound effects. 
¢ Skee-Daddle (redemption): A new 
version of Skee-Toss B.C. designed 
for younger kids. 
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¢ Sittin’ Ducks (redemption): A 
game of skill for all ages. This coin 
shooter challenges players to hit an 
assortment of spinning, knockdown, 
and rotating targets. Tickets are 
won with each target hit and it in- 
cludes a Super Jackpot Tickets 
Bonus. 

¢ Car Toon Racin’ (redemption): A 
one or two player redemption race 
game where players pit their pinball 
skills against one another to race 
hot rod cars down an illuminated 
roadway. 

« Also shown: Skee-Ball Classic with 
a progressive jackpot, Circus High 
Rise, Super Shot Deluxe with pro- 
gressive jackpot, UB QB, and High- 
tops kiddie basketball. 


Smart Industries 


« New Clean Sweep 60” (crane): New 
graphics and a woodgrain finish with 
stained glass marquee highlight this 
new take on the Clean Sweep crane 
line. Also available with a neon pack- 
age. Features include chaser lights, 
joystick control, bill acceptor and two 
coin mechs, credit timer, readout 
and action sounds. 
¢ Turf Wars (coin flip): A 30-second 
game where players flip coins into 
targets with yardage and gain tick- 
ets that match the yardage. There 
are gas plasma display graphics; a 
football moves up the field as the 
game progresses. 
¢ Prize Center (specialty): Now you 
can link up to four redemption 
games with no tickets involved. 
Ticket credits are transferred direct- 
ly to the prize center to eliminate 
time in ticket counting and disposal. 
¢ Smart Redemption Center (spe- 
cialty): Move into the redemption 
scene with this self-contained unit 
that vends merchandise from re- 
deemed tickets. Features include a 
bar code reader, double coin 
mechs, receipt printer, voice mes- 
saging sound system, rope lights, 
and ticket shredders. 
¢ Smart Ticket Center (specialty): A 
unit that accepts, counts, separates, 
OCTOBER 1995 
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Dave Goudeaux plays Waterworld at the Mondial 
booth. 


I ae k A | 
The Bromley staff, (I-r): Joey Bundra, Denise 


Stern, Lauren Bromley, and Martin Bromley by 
Colorama. 





From left: Ed Yaffe of Firestone Financial, Jerry 
Gordon of Rowe, Rick Kirby of New England Coin- 
Op, Jack Kerner of Melo-Tone Vending, and Gene 
Urso of Madison Coin. 





From left: Craig Johnson of TATAKA, Steve 
Koenigsberg of State Sales, and Marilyn and Joel 
Friedman of Rowe. 
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THE FIRST CHOICE IN 


“SCAN COIN tocwors 


SYSTEMS 





From left: Pat Cuming of Imonex, Frank Becker of 
State Sales, Todd Erickerson of Summit Amuse- 
ments, with Butch Bruner and Zak Hull of Imonex. 


From left: Larry Baird, Mike Scally and Per 
Lundin of Scan Coin, with operators Scott and 
Lynn Hubbar. 








Expo goers show a strong interest in Grandview’s 
Pachinkco machines. 


Ric Stephan (I) and Bill Hughes of US Amusement 
Auctions talk with Manuel Sosa of Star Time. 





Front row, (I-r): Linda Price and Sue Loughner. 
Back row, (I-r): Kenny Price, Lee Wesson, and 
Jim Hayes. 


After the NANI seminar, (I-r): Jason Robar of Mi- 
crosoft, Ron Helwer of TVphone, Phil Elum of 
Elum Music, and Jim Hayes of Gem Music. 
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At the AMOA member welcome reception, (I-r): 


Gene and Nancy Urso and Diane and Clyde 
Knupp. 


At the incoming president’s reception, (I-r): Stan 
Chilton, Deanna Rather, Randy Chilton, and Judy 
Chilton. 
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and shreds tickets, then issues re- 
ceipts to customers to take to the re- 
demption counter. 

* Also shown: Big Bertha novelty, 
Shoot to Win! and Chuckles the 
Clown basketball games, Rags to 
Riches coin pusher, Candy Crane, 
and Smart Ball alley bowler. 


SNK 


- King of Fighters ‘95 (video): De- 
signed for the Neo-Geo system. The 
world’s toughest combatants team 
up for the supreme competition 
along with terrifying new chal- 
lenges. 

¢ Kabuki Klash (video): Designed 
for the Neo-Geo system. Far east of 
Eden, the Fire Clan comes bran- 
dishing swords and magic. 

* Carnival Special (crane): SNK is 
testing the market for this crane 
which will come in three styles: sin- 
gle, double, and a candy crane. A 
special button fluffs the merchan- 
dise making the crane look fresh 
each time. 

* Pulstar (video): For the Neo-Geo 
system. This is a futuristic shooting 
game available now. 

- Aerofighters 3 (video): For the 
Neo-Geo system, it’s a vertical 
shooter available now. 

* Voltage Fighter: Gowcaiser 
(video): For the Neo-Geo system, it’s 
a futuristic fighter available now. 

¢ Stakes Winner (video): For the 
Neo-Geo system, it’s a horse racing 
game perfect for the tavern market. 
It’s available now. 

* Coming soon: Goal, Goal, Goal 
(a soccer-theme), Puzzle De Pon 
(a puzzle game: the name may 
change), World Tour Golf (golf 
theme), and Neo Mr. Do! (a Neo- 
Geo adaptation of the arcade clas- 
sic). 


Spectra 


¢ Carnival Fun (redemption): De- 
signed for smaller kids. Players roll 
balls down lanes into large holes 
while passing three clown targets. 

- Lightning Line Up (redemption): 
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Players attempt to line up one of 
three moving arrows with their col- 
or light for double value tickets. Af- 
ter line up is successful, the player 
enters the lightning mode where a 
second line up runs the progressive 
jackpot. 

- Rock and Roll Baseball (redemp- 
tion): Players shoot a ball into holes 
for basehits, doubles, triples, and 
homeruns. Then hit base runners in 
for extra tickets. Hit a homerun and 
get the progressive jackpot. 

* Crazy Craters (redemption): Play- 
ers try to sink balls into targets on 
the 3-D moving playfield. A chance 
for the progressive jackpot and all 
ticket values are operator ad- 
justable. 


Taito-America 


* Bobby’s World (novelty): The 
voice of Howie Mandell highlights 
this coin roll game with rotating tar- 
get slots. The octagonal-shaped cab- 
inet is hot pink with graphics from 
the Bobby’s World cable TV pro- 
gram of the same name. 
* Bust-A-Move Again (video): A new 
version of the popular Bust-A- 
Move, the puzzle game featuring 
bubbles and balls, it has an addi- 
tional one-player competitive mode. 
- Dangerous Curves (deluxe video): 
A driving game with a five-stage 
digital speedway, it features a mo- 
torcycle or cockpit seat for players. 
The view is from the driver's per- 
spective on a 25” screen; a dash- 
board appears at the bottom of the 
roadway. Players select either an 
automatic transmission or six-speed 
manual. 
¢ Pierrot World (novelty): Available 
in three units or two units, with a 
variety of challenging games involv- 
ing shooting balls at targets. Games 
talk to the players, saying “Hold on 
to your hats” and “Here we go!” 
* Victory Goal (redemption): A soc- 
cer-based redemption game that in- 
volves shooting the soccer ball past 
a goalie and a moving defender. 
¢ Also shown: Monster Castle novel- 
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ty game, Lucky Carnival three-play- 
er shooting gallery that can dis- 
pense a prize, Hat Trick Hero ‘95 
video, La Cucaracha novelty game 
and Teatro 50 deluxe cabinet with 
50” screen. 


Tekbilt 


¢ Discount Phone Card Dispenser 
(vendor): Customers choose from 
$10 or $20 amounts. Features in- 
clude high-intensity attract lights, 
LED displays, flashing lighted push 
buttons, and eye catching durable 
Lexan laminated decals. Comes in 
pedestal stands or floor models in 
two two-tone color options: blue 
and white or black and gold. 


Theisen Vending 


* Jolly Roger Kiddie Rides: The 
rides come with an all-steel chassis 
and belt-driven mechanism for reli- 
ability and smooth, quiet running. 
They also come with a fully ad- 
justable micro-processor controlled 
electronic timer adjustable from 45 
seconds to one minute and 45 sec- 
onds incorporating realistic sound 
effects with adjustable volume con- 
trol. They also feature a switchable 
coin stepper to accept one to four 
coins fitted as standard, or multiple 
denomination electronic coin val- 
idator with multiple credit accumu- 
lation available. 


Tornado Table Games 


¢ Tornado Aire (air hockey): This 
table is durable, attractive, and 
priced right. 

¢ Also shown: Tornado’s foosball 
tables. 


TWI 


¢ Area 51 (video): This gun game 
takes place in a cyberworld of haz- 
ardous waste and incorporates stop 
motion technology and cinematic 
effects. It comes in multiple configu- 
rations to satisfy a wide variety of 
location. The game utilizes the Ac- 
cuAim optical system for reliable 
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A view of the Play Meter party at Mike Anderson’s 
from Bourbon Street (no one fell off of the bal- 
cony!). 


Bus in the Kiddie Ride USA booth. 





Jerry Spiegelman (c) and Steven Toranto (r) of 
Birmingham Vending relax at the Play Meter 
party. 


Chris Caire (r) stops in for a visit with his former 
boss Carol Lally at Play Meter’s party. 


we en 


Julie LeBell (1) and Katie Montelaro play their 
show favorite, Orbatak, at the American Laser 
Games booth. 





Henderson and her son Daniel play games on the 
AMOA show floor. 
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A happy crew enjoys the balcony at Play Meter’s 
party. From left: Ed Seidel of Seidel Amusement, 
with Dan, Tom, and Mike Riquier of T & M Dis- 


tributing, Phyllis Seidel of Seidel Amusement, Garrard White (r) to Valerie Cognevich at Play 
and Jack Spence of Van Brook. Meter’s party. 
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Play Meter’s Steve White (I) intro 


Kristin Claire Lally Durand driving Bozo’s School 
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At the Play Meter party Mary Henderson (produc- 
tion assistant)and Jane Nisbet (art director) 
share some funny stories with Gary Cantrell (1) 
and Barry McCullers (r), representatives from our 
printing company. 





Play Meter’s Renee Pierson takes a break from 
the booth to play Williams Jack-Bot. 








= : + oe : : 7 mena asa 
Our production department women double team 
our printer reps to make sure they stay out of 
trouble. From left: Mary Henderson, Barry Mc- 
Cullers, Jane Nisbet, and Gary Cantrell 
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performance, and features six levels 
of action and hidden bonus scoring 
features. 

- Hoop It Up (redemption): Players 
are challenged to make basketball 
shots by striking a_basketball- 
shaped button that launches the 
game balls to three levels of baskets. 
Head-to-head competition is show- 
cased in this two-player game. Tick- 
et payout, basket value, and difficul- 
ty level is operator adjustable. The 
game comes with two ticket dis- 
pensers and LED scoreboard dis- 


play. 


U.S Games 


¢ Countertop Champion 2 (counter- 
top): Features a fast response touch 
screen with over 70 games and 40 
different categories of trivia. Fea- 
tures superior sound effects, high- 
impact animations, and 256-color 
graphics. 


Valley Recreation 


- Cougar IQ (darts): This new game, 
which will be ready in November, 
has been designed to meet all the 
NANI requirements. It is equipped 
with a card reader for debit cards 
and is fax modem capable for trans- 
ferring league statistics and rosters. 
New league software for a Win- 
dows environments is also on the 
way. 

- Also shown: Cougar HB, Cougar 
GD6 pool table, and the Image Se- 
ries pool table line. 


Victory Vending 


- Fresh Pop (vendor): Customers 
can have a fresh popped bag of hot 
air popped popcorn in seconds from 
this vending machine. Includes but- 
ter topping and salt shaker. Unit is 
22” wide, 16” deep, 63.5” high and 
weighs 50 pounds. 


Virtuality 
- Zone Hunter (virtual reality 
video): This features the Series 
2.000 hardware. Zone Hunter takes 
PLAY METER 


you into the role of a 21st century 
urban warrior in a deadly search- 
and-destroy mission. Time is against 
you as you attempt to master state- 
of-the-art fire power to survive 
mean city streets, alien infested 
sewers, and other hazardous zones 
in this life or death mission. 

- Buggy Ball (virtual reality video): 
Also for the Series 2000 hardware. 
This fast moving, high speed game 
puts you in the driver's seat to test 
your nerves as you get revved up 
and ready in your chosen wheels. 
Players score goals by hitting a giant 
beach ball and knocking it out of 
the arena. There are four levels: 
easy, medium, hard, and crazy. 

¢ Shoot for Loot (virtual reality 
video): A fully immersive, 360-de- 
gree game challenging players to 
seven levels of play. Up to four play- 
ers can be linked from separate sys- 
tems. Clive O’Denton, the fast talk- 
ing host, leads players as they race 
at high speeds through a maze of 
corridors and open areas. 


VLC 


¢ Video Gaming Machines: Coming 
in two different models, the VLC 
terminals have 19” high-resolution, 
anti-glare color video monitors, 
multicolor graphics, and ergonomi- 
cally designed cabinets. The games 
also have full on-screen accounting, 
audit, diagnostic, and game statis- 
tics, and they come battery backed 
memory to preserve game integrity 
during power outages. 


West Coast Mig. 


¢ Gumball Machine (bulk vending): 
Heavy-duty bases support a choice 
of small and large globe gumball 
machines with a spiral in the base. 
Both single and double spirals are 
available. 


Williams 


¢ Jack-Bot (pinball): Features a com- 

bination of two classic pinball char- 

acters, Pinbot and his bride. Players 
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join the two for gambling excite- 
ment at the Mighty Space Casino. 

¢ Johnny Mnemonic (pinball): Based 
on William Gibson’s acclaimed 
short story and the hot new movie 
starring Keanu Reeves. 


Wurlitzer 


¢ The Rainbow (jukebox): Attrac- 
tive, colorful graphics in a rainbow 
of colors highlight this latest CD 
jukebox. It includes a new program- 
mable 120-disc CD changer; pro- 
gram book that features eight CDs 
at a glance; and multifunctional dis- 
play. Options include a bill acceptor, 
infrared remote, microphone pag- 
ing kit, and bookkeeping printer. 

¢ Casino Display (slot machines): 
IGT licensed the rights to use Wurl- 
itzer’s name and design on a slot 
machine carousel. Players play for 
the One More Time jukebox promi- 
nently displayed over the bank of 
slot machines designed to look like 
the jukebox. 

¢ Also shown: One More Time (nos- 
talgic) and Casino (Las Vegas 
graphics). 


Zamperla 


- Air National Guard Sky Fox (kid- 
die ride): Copter with silver fiber- 
glass speckle-finish, lights, and both 
back and forth and side to side 
movement. 

- Bugmobile (kiddie ride): Gold 
fiberglass speckle-finish VW beetle 
with a working speed pedal and 
horn built in. 

- Flying Carpet (kiddie ride): Join a 
boy and a genie on a flying carpet 
ride, complete with a golden lamp 
and a chest of gold. 

- Santa’s Sleigh Ride (kiddie ride): 
Santa (or a polar bear) 

sit in the back and lead a pair of 
moving reindeer as the sleigh 
moves back and forth. 

¢ Also shown: Super Shovel ball- 
scooper; Rockosauraus, Helicopter, 
and Fire Engine kiddie rides. & 
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Michal Seiben 
(age 12) 
1. Indy 500 
2. Desert War 
3. Tekken 2 
4. Chicken Dash 
5. Strikes & Spares 





Dante Pierson 
(age 14) 
1. Alpine Racer 
2. Crypt Killers 
3. Speed Racer 
4. WWF WrestleMania 
5. Street Fighter Alpha 





Jason Craig 
(age 13) 
1. Tekken 2 
2. Virtuality 
3. WWF WrestleMania 
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Chad Fink 
(age 13) 
1. Tekken 2 
2. Cruis’n USA 


3. WWF WrestleMania 


2. GN 
i LVAlils 





Greg Theard 
(age 13) 

1. Air Combat 22 
2. Mortal Kombat 3 
3. Alpine Racer 
4. Cruis’n USA 
9. Virtua Cop Il 





Jeff Freid 
(age 14) 
1. Street Fighter Alpha 
2. Cruis’n USA 
3. Crypt Killers 
4. Speed Racer 
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Jason Lapene 
(age 13) 
1. Mortal Kombat 3 
2. Orbatak 
3. WWF WrestleMania 
4. Open Ice 
5. Street Fighter Alpha 





Julie LeBell 
(age 13) 
1. Orbatak 
2. Virtuality 
3. Batman Forever 
4. Virtua Fighter Remix 
0. Pharoah’s Fantasy 





Jason Lynn 
(age 17) 
1. Area 51 
2. Pinball Magic 
3. Virtuality 
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Dave Goudeau Leah Seiben Dave Dodson Colin Gildersleeve 


(age 13) (age 15) (age 17) (age 15) 
1. Mortal Kombat 3 1. Desert War 1. Tekken 2 1. Orbatak 
2. WWF WrestleMania 2. Orbatak 2. Area 51 2. Cruis’n USA 
3. Cruis’n USA 3. Area 51 3. Speed Racer 3. Air Hockey 
4. Open Ice 4. Virtua Cop 2 4. Crypt Killers 
5. Area 51 5. Alpine Racer 





Nick Cognevich T.J. Talbot Daniel Henderson 
(age 15) (age 8) (age 9) 
1. Virtuality 1. Chicken Dash 1. X-Men 
2. Air Combat 22 2. Virtuality 2. Swamp Stomp 
3. Area 51 3. Air Hockey 3. Ice Ball 
4. Orbatak 4. Spider Stomp 


5. Crypt Killers 





Katie Montelaro Tom Haulard Phillip LeBell 


(age 13) (age 17) (age 17) 
1. Orbatak 1. Alpine Racer 1. Alpine Racer 
2. Virtuality 2. Pinball Magic 2. Tekken 2 
3. Treasure Falls 3. Area 51 3. Batman Forever 
4. Virtua Fighter Remix 4. Speed Racer 4. Johnny Mnemonic 
5. Swamp Stomp 5. Virtuality 
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Give Kids the World founder Henri Landwirth is honored for his efforts by incoming AMOA president 


forum for inspiration 


ncoming AMOA president Randy 
Chilton studied his notes carefully in 
preparing to address the association 
business meeting on the second day 
of the trade show. But when it came 
his time to speak, the Wichita, Kan., 
native said the weighty issues he in- 
tended to address didn’t seem as seri- 


Randy Chilton (1) and outgoing association head Tami Norberg-Paulsen. 
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ous as they had before, and the crowd 
in attendance appeared to agree. 
That fact was largely due to the 
previous speaker, businessman Henri 
Landwirth, who founded Give Kids 
the World in Kissimmee, Fla., and 
stole the show at AMOA ‘95 when he 
was presented with an award of ap- 
preciation by the association. Give 
Kids the World offers terminally ill 
children a chance to live out their 
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Business meeting provides 





dream of visiting Disney World by 
providing lodging and passes to all the 
related attractions. AMOA supports 
the facility and its game room. 

“Many of the children who come to 
see us never see their next birthday,” 
Landwirth told the crowd in a moving 
speech. “Your involvement with us is 
extremely important. Seventy-five 
percent of the children who come to 
us want to see Mickey Mouse. One 
hundred percent of the children who 
come to see us want to see video 
games.” 

Also on the business meeting agen- 
da was a report from government af- 
fairs manager Laura Olson, who in- 
formed members that a provision of 
the House of Representatives budget 
plan authorizing a new dollar coin in 
place of the paper currency had been 
removed by both houses of Congress. 

“Basically it was removed when 
they were positive they didn’t have 
the votes,” she explained. “They 
would rather remove it than loose a 
vote in committee.” 

On a more upbeat note, AMOA 
board member Bill Beckham of Red 
Baron Amusements in Toledo, Ohio, 
gave an overview of recent negotia- 
tions with manufacturers in which the 
issue of parallel games was put to rest 
when the factory representatives 
agreed to sell games in universal for- 
mats around the world. A law which 
allowed the use of parallel games was 
set to expire next month. 

“To get the law extended was go- 
ing to be very difficult,” Beckham 
said. “The decision was made to sit 
down with AAMA. Now, we’re not 
going to have to buy dedicated 
games if they’re available as kits 
anywhere else. If the agreements 
are lived by we’ve just averted a po- 
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A family portrait: 
From left standing: Tim Norberg, Harlow Norberg, Bryan Paulsen, Bob Lund, and Jim Graham. From 
left seated: Marilyn Norberg, Marlene Norberg, Tami Norberg-Paulsen, Sheri Norberg-Lund, and Dr. 
Shani Norberg-Graham. 





tentially huge and very devisive is- 
sue.” 

In looking toward his future year as 
president, Chilton of Chilton Vending 
Co. said he does not intend to intro- 
duce a whole new set of goals for the 
trade association. “When you start 
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looking at all the projects going on, 
half the full board is working full force 
on one project or another,” he said. 
“Our plate is pretty full. I don’t take 
for granted the projects that are going 
on. My goal is to be there to support 
your tasks.” 
98C 


The coin-op business as a whole, 
Chilton said, will be largely driven by 
innovations in technology in the fu- 
ture, both on the financial and enter- 
tainment end of the industry. “The 
motivation is to face the challenge 
and remain in this industry. What re- 
ally gets in your blood is just to sur- 
vive in this business.” 

At the conclusion of the meeting, 
motivational speaker Pat Williams, 
who is the president and general man- 
ager of the Orlando Magic, gave a talk 
largely based on his book about Walt 
Disney. He detailed the qualities that 
contributed to the entertainment 
magnate’s success, including his pen- 
chant for making the most of his time. 

“Make today pay off with divi- 
dends tomorrow,” he told the audi- 
ence. “Suck the marrow out of the 
bones of today.” 

Other AMOA members taking of- 
fice were Jerry Derrick of Derrick Mu- 
sic Co. in Charleston, W.Va., as first 
vice president; Don Hesch of A.H. En- 
tertainers in Rolling Meadows, IIl., as 
treasurer; and Gene Winstead of 
American Amusement Arcades in 
Minneapolis as secretary. 

Three vice presidents serving 
three-year terms were named by the 
association. They are Terry Davis of 
TD Rowe Corp. in Houston; Chris 
Warren of Capital Music in Helena, 
Mont.; and Lee Wesson of Peachtree 
Music & Amusements in Keyser, 
W.Va. 

New members named to the 
AMOA board of directors were Ray 
Bynum of Bunky the Jukebox Man in 
North Carolina; Phil Elum of Elum 
Music Co. in Ohio; John Estridge Jr. of 
Southern Games in Tennessee; Randy 
Flowe of Greenwood Music Co. in 
South Carolina; Manley Lawson of 
Lawson Music Co. in Florida; Mark 
Levine of Melo-Tone Vending in Mass- 
achusetts; John Newberry of Venco 
Amusement Co. in Virginia; Marion 
Paul of Fannie Farkle’s in Tennessee; 
David Waylander of Yellowstone Mu- 
sic Co. in Wyoming; and Dwight 
Wrangham of North Dakota. & 
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One of the most anticipated events at the AMOA Expo 
is the annual awards show and banquet, this year high- 
lighted by a stellar stage show featuring Tanya Tucker. 

It's a black tie event for AMOA officers and board 
members, who are formally introduced at the beginning 
of the evening. In addition to music, game, and display 
awards, the show was also the occasion to present Chuck 
Milhem of Valley Recreation Products the AMOA Merit 
Award, and Steve Koenigsberg of State Sales and Service 
the AMOA Distributor of the Year Award. 

Alpine Racer by Namco was selected the 1995 Best 
New Equipment, while Best Display awards were given 
to Mission Crane Service for small booth, Plush Appeal 
for medium booth, and Capcom Coin-Op for large booth. 

There were a few surprises in the game awards, which 


PLAY METER 


Awards show and banquet 
is a Star-Spangled night 








Top left: AMOA past presidents join 
Merit Award honoree, (I-r): Gene Urso, 
Tami Norberg-Paulsen, Chuck and 
Florence Milhem, Jim Trucano, Jack 
Kerner, and R.A. Green Ill. 


Bottom left:Tami Norberg-Paulsen and 
AMOA’s John Schumacher (r) present 
Steve Koenigsberg with the Distributor 
of the Year Award. 


Bottom center:Tami Norberg-Paulsen 
and John Schumacher (I) present the 
award for Most Played Redemption 
Game to Tom Kane and Reggie 
Moultrie of Skee-Ball. 


Bottom right: Representatives of Hootie 
& The Blowfish join John Schumacher 
on stage for one of their two awards. 


turned out this way: 

Most Played Video Game (dedicated): Cruis’n by Mid- 
way; Most Played Pinball Game: The Addams Family by 
Bally, for a record-breaking fourth consecutive year; Most 
Played Conversion Kit: Mortal Kombat 3 by Midway; 
Most Innovative New Technology: Mega Touch II by Mer- 
it; Most Played Dart Game: Galaxy by Arachnid; Most 
Played Pool Table: Cougar by Valley; Most Played Juke- 
box: LaserStar CD- 100 by Rowe; Most Played Redemp- 
tion Game: Skee-Ball by Skee-Ball; and Most Popular Oth- 
er Game: Air Hockey by Dynamo. 

Jukebox awards covered a wide variety of categories: 

JB Pop Single of the Year: Sheryl Crow (“All I Want To 
Do Is Have Some Fun,”); JB Country Single of the Year 
The Tractors (“Baby Likes To Rock It”); JB R&B Single of 
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Tanya Tucker takes control of the 
stage. 


the Year: Boyz II Men (“I'll 
Make Love To You”); JB 
Pop CD of the Year: Hootie 
& The Blowfish (“Cracked 
Rear View”); JB Country 
CD of the Year: Garth 
Brooks (“The Hits”); JB 
R&B CD of the Year: Boyz 
II Men (“II” Motown); JB 
Latin CD of the Year; 
Amor Prohibido, Selena 
(EMI/Capitol); Rising Star 
Award (male): David Ball 
(Warner Bros.); Rising Star 
Award (female): Brandy 
(Atlantic); Rising Star 
Award (group): Hootie & 
the Blowfish (Atlantic). 
Elton John was inducted 
into the Jukebox Living 
Legend Hall of Fame; Jimi 
Hendrix was inducted into 





the Jukebox Legend of the Past Hall of Fame. 

Jukebox songwriter awards were: 

Mark Bryan, Everett Felber, Darius Rucker, and James 
Sonefeld (designated by ASCAP) for co-writing “Hold My 
Hand” and “Let Her Cry;” Selena and A.B. Quintanilla IT] 


Bill Rickett (1) of Dynamo takes home the award for Most Played Other 
Game from Tami Norberg-Paulsen and John Schumacher. 
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From left: Rowe’s Joel Friedman, AMOA’s Tami Norberg-Paulsen and John 
Schumacher, and Rowe’s Jerry Gordon. Rowe’s LaserStar CD-100 won 
Most Played Jukebox. 





Kevin Hayes of Namco accepts the award for Best New Equipment (Alpine 
Racer) from Tami Norberg-Paulsen. 


(designated by BMI) for co-writing “Bidi Bidi Bom Bom;” 
and Karen Taylor-Good (designated by SESAC) for “How 
Can I Help You Say Goodbye.” 

The winner of the Cigarette Vending Machine Promo- 
tion Award was R.J.R. Sales of Winston-Salem, N.C. 

Game, music, and cigarette vending promotion awards 
were determined by members of AMOA; songwriter 
winners were determined by the performing rights 
societies. A 
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Century Club: 








From left: Eddie Adium, Marty Bromley, Steve Kordek, Lauran Bromley, 
and Valerie Cognevich. 


eeeticnad 


Zav Hovsepian tells a few stories about the industry of days gone by. 


steve Kordek receives 
deserved recognition 








a 


Father and daughter, Marty and Lauran Bromley, listening to Steve remi- 
nisce about the industry. 





Stan Jarocki (Il) chats with Steve Kordek. 





The Century Club’s 15th meeting was devoted to 
Williams’ Steve Kordek, who has been a force in the 
coin machine industry for 58 years. He started at Gen- 
co and although he had never seen a pin game, was put 
on the production line. 

Steve remembers well the first games he worked on: 
Rollover and Wizard. Soon after that he moved to the 
engineering department where he was involved with 
Silver Flash and Sky High. Steve fondly remembers that 
Bill O’Donnell at Bally was willing to hire him even af- 
ter finding out it was a package deal with three other 
engineers. Steve always admired and respected Bill af- 
ter that. A year and a half later Steve was offered a job 
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at Williams, where he has been ever since. 

Over 50 industry members joined Steve at the lun- 
cheon hosted by Marty and Lauran Bromley. “Steve is 
one of the originals,” Marty said. 

Zav Hovsepian, who was attending for the first time, 
said “Life is nothing but a succession of memories” and 
then talked about a few of his industry stories. 

As Steve accepted a plaque from Marty, he said, “It 
is an unbelievable pleasure to accept an award for 
years of doing something I[ have loved. It’s also a plea- 
sure knowing such fine people who have made this in- 
dustry what it is today.” A 
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FEC Focus Steve White 


T.. young fan is three, maybe four- 
years-old at the outset. But her eyes 
sparkle behind the blonde bangs, enrap- 
tured by the band that is making its way 
through a lineup of country standards, 
songs like “Rocky Top.” 

Members of the band include a banjo- 
strumming primate and a lion who can 
play a mean guitar lick; they are electronic 
creations. But that fact matters not to their 
young admirer; it probably hasn’t even oc- 
curred to her. 

At the end of the set, she claps heartily. 
“Play more, play more!” she exclaims. 
When they don't, she lingers, clinging to 
the front edge of a stage she can barely see 
over. Waiting, hoping for more. 

This scene took place recently at a fami- 
ly entertainment center in southeast 
Louisiana, but the young fan’s experience 
is universal. What is it about such charac- 
ters that so attracts the young, as well as 
the young at heart? What is it that makes 
them the perfect business emissaries? 

Our culture is filled with examples of 
corporate characters, Mickey Mouse and 
Ronald McDonald being the most notable, 
that have been able to successfully stamp 
themselves into the collective imaginations 
of millions of potential customers. 

“It seems that businesses targeting children are especially prone to developing animated or 
costume characters,” suggested Thomas Zaken, president of 21st 
Century Robotics. “Perhaps this is because kids have imagina- 
tions that allow them to readily accept and identify with fun, fan- 
tasy characters as representatives of a business.” 

Zaken’s company is one of six we profile in this month’s “FEC 
Focus” in an attempt to look at what is available in both anima- 
tronic and costume characters for the FEC market, and how they 
can both improve the quality of entertainment and serve as an 
effective marketing tool. Also on the roster are two costume com- 
panies, two animatronic manufacturers, and a company that pro- 
vides sound for costume characters. A 
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Just stopped 

to say hello. 

This costume 
character is 
equipped with a 
ChatterBox voice 
processing unit 
which allows it 
to converse in 

a unique voice. 
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ChatterBox gives voice 
to entertainment needs 


When sound came to the movies a number of Hollywood’s most prominent 
stars and filmmakers, including Charlie Chaplin and D. W. Griffith, fell from the 
public’s proverbial grace. It was a lesson learned the hard way, but that same mis- 
take need not be repeated by modern-day entertainment providers, according to 
the New Mexico-based ChatterBox company. 

ChatterBox specializes in making costume characters and mascots talk through 
the use of its voice processing system. It’s like the difference between a rock and 
Rock & Roll, say company officials. 

A distinct character voice, according to ChatterBox, helps businesses market 
themselves in ways not previously possible. Can you imagine a silent costume 
character being asked to speak on a radio show or introduce a guest of honor 
at a celebrity roast? 

The system has been designed with 
ease of operation in mind. Switches 
and input jacks have been kept to a 
minimum and labelled in large, distinct 
lettering. Nylon pouches hold the com- 
ponents with Velcro, securely fastening 
them to an adjustable waist belt. And 
the entire weight of the system has 
been kept under six pounds. 

Included in the system is a voice 
processor/amplifier, quality headset 
microphone, heavy-duty speaker, 
rechargeable power pack, automatic 
power pack charger, and pouches 
and belts. Options include a C-cell 
power pack, custom installations, 
dual miniature speakers, and an ex- 
tended warranty. 

The system, which can provide for an 
endless variety of entertaining voices 
and sounds, comes with a 90-day war- 
ranty and service support from the 
company. 

Customers have given ChatterBox 
rave reviews. Here are comments from 
a couple of them: 

“We use the ChatterBox system 16 
hours a day, five days a week, and 
eight hours a day on weekends,” said 
Carla Kempton of Family Kingdom 
Amusement Park in Myrtle Beach, S.C. “It’s durable, reliable, and without it, our 
King Arthur character wouldn’t be near the attraction it is.” 

“When we first got our costume, we thought it was totally unique and original, 
but when we put the ChatterBox in it we couldn’t believe we had ever considered 
keeping the costume quiet,” recalled Joe Guzzardi of Coca-Cola Bottling Co. in 
Albuquerque, N.M. “There’s no comparison.” 

For more information, contact ChatterBox Inc., 400 San Felipe NW, Suite 4, 
Albuquerque, NM 87104; (505) 842-5521; fax (505) 842-5462. & 
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Turning dreams into profits 


A giant condor with rolling eyes, a genie that appears out of a cave to tell 
his story; it’s the stuff dreams are made of, right. No, to be more precise, it’s 
the stuff made by Dreamation. 

The company is located in Huntington Beach, Calif., 
where it was founded by president and chief designer 
Mike Earnest in 1988. And while the company head may 
be in the business of fun, he definitely understands the im- 
portance of being earnest when it comes to business. “My 
goal is to not only design shows that are innovative and 
exciting for the audience, but that quantify success on the 
bottom line for the client,” he said. 

Dreamation has created animatronic attractions and 
themed environments for the likes of MGM Grand, Dis- 
ney, Knott’s Berry Farm, and Circus Circus. The company 
is also the approved supplier for the Bullwinkle restaurant 
and family entertainment center chain on the West Coast, 
and late last year it completed a show that includes Rocky 
and Bullwinkle, as well as Boris and Natasha, singing and 
telling jokes for the grand opening of the newest location 
in Wilsonville, Ore. The project also included a whole new 
animatronic control system. 

“In designing a new control system for our animatronics, 
he (Earnest) showed us how it could be further utilized to 
market and advertise our locations and attractions,” said 
Paul Kramer, president of Bullwinkle International. 

Another recent project was the creation of lifelike tou- 
cans, macaws, and cockatoos that gracefully canopy a new 
bank of progressive slot machines in the Las Vegas Tropi- 
cana Resort/Casino. 

“The birds not only sing, tell jokes, and provide informa- 
tion about the resort, but they are smart and react with 
cheers when a guest hits a jackpot,” said resort vice presi- 
dent Ralph Margolis. “The show increased play 150 per- 
cent immediately.” 

Earnest says these are the kinds of personalized touches 
that make animatronics work for entertainment locations. 
“Our desire was to take animatronics to a more personal 
level for the audience,” he said. “Instead of just watching 
robotic characters perform a preprogrammed show, we 
wanted to have the character reach out to the viewer in a 

Above: very personal way, a way to bridge the gap between make-believe and reality. 
California-based Dreamation Having the character respond to the viewers’ actions accomplishes this.” 
custom designs animatronic figures The company founder became interested in 
forawiderangeof animatronics at an early age, often using radio 
entertainment venues. controlled characters in home movies he made 
as a child. His resume also includes stints with 
the research and development division of Chuck 
Right: EE. Cheese and as a designer and programmer for 
Dreamation founder and president = Alchemy II Inc., a manufacturer of animatronic 
Mike Earnest believes that animatronics —_figures for theme parks. 

should be custom designed for Among other product, the company also 
each location to generate) §=manufacturers themed costumes, which can be 
the greatest return. customized, as well as shooting galleries com- 

plete with an animatronic barker. 
For more information, contact Dreamation, 
5901 Warner Ave., Suite 1, Huntington Beach, 
CA 92649; (714) 848-9818; fax (714) 848- 

1914.4 
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a TICKET To RIDE 


TO SUCCESS AND PROFIT? 





Bob’s Space Racers has been the 
redemption ticket to ride since 1970. 
With Bob’s you know that you are get- 
ting games that are in tune with today’s 
game players — true redemption games 
and proven money makers. Operations 
of all sizes have come to depend on 
Bob’s because of their decades of suc- 
cess, quality construction and legendary 
service. Bob’s also offers more than just 
games, they can provide time-tested 
operating methods and complete facili- 
ties design services. Call for complete 
information on games and services. 


N 427 15th Street | T 
Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 


© Bob’s Space Racers, 1993 Sidewinder A Patented Game of Bob's Space Racers Designers and manufacturers of games since 1970 
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21st Century Robotics, 
which has been produc- 
ing promotional robots 
since 1978, entered the 
FEC market several years 
ago and shortly thereafter 
developed Z-Bop (r) 

for Discovery Zone. 


Robots are messengers 
of fun for 21st Century 


Communication theorist Marshall McCluhan laid down his famous maxim “the 
medium is the message” several decades ago, and one company that has been 
demonstrating that since 1978 is Norcross, Ga.,-based 21st Century Robotics. 

21st Century, the high-tech division of Creative Systems Group Inc., has produced 
over 700 promotional and educational robots for customers around the world. Its 
clients are a who’s who of corporate America and include Coca-Cola, IBM, Ralston 
Purina, and Federal Express, to name a few. 

The company also pioneered the concept of using robotic celebrities as an effec- 
tive tool to communicate serious safety messages. Over 190 law enforcement agen- 
cies in the United States and Canada are using one or more of the company’s ARES 
(Auxiliary Robotic Educational System) robots as an integral part of their drug 
awareness, community safety, and crime 
prevention programs. 

In recent years the company has also 
turned its sights on the growing family 
entertainment center market, according 
to company president Thomas Zaken. 

“Our initial introduction was made by 
attending the first Fun Expo, held in At- 
lanta, where we had the good fortune of 
meeting the founder of Discovery Zone,” 
Zaken said. “Two months later we intro- 
duced the first Z-Bop robot, Discovery 
Zone’s new goodwill ambassadroid.” 

So how did they convince Discovery 
Zone that a robotic spokesperson was 
the way to go? “Our sales pitch was sim- 
ple,” Zaken said. “Many businesses have 
benefited from having a mascot or char- 
acter. McDonald’s has Ronald, Disney 
has Mickey, Kellog’s has Tony, Pillsbury 
has the Doughboy, and the list goes on. 

“The benefits to the business of having 
a nationally recognized character are nu- 
merous: increased awareness, publicity, 
greater promotional impact, merchandis- 
ing and so on.” 

Zaken explained that the younger generation, having grown up in the computer 
era, have no trouble relating to a robotic figure. And the appeal of a robot, he added, 
lies in its high-tech nature with bright flashing lights, moveable parts, and the ability 
to carry on conversation. 

These electronic pied pipers have been extremely effective in getting the word 
out for Discovery Zone, according to Zaken, who believes they should be able to in- 
crease traffic in most any FEC. 

Typical features and functions of a promotional robot from 21st Century include: 
remote control, colorful illuminated buttons, bright eye lights, life-like head move- 
ments, a moveable right arm that shakes hands, a two-way wireless communication 
system, built-in voice synthesizer, and a Vantec variable speed controller. Other op- 
tions available are a chest-mounted TV/VCR, automatic ticket dispenser, video cam- 
corder, built-in bill exchanger and token dispenser, and a digital message board. 

Zaken said 21st Century will continue to pursue the FEC market and plans to in- 
troduce several new products at Fun Expo ‘95. 

For more information, contact 21st Century Robotics, 3042 Adriatic Court, Nor- 
cross, GA 30071; (404) 448-6348; fax (404) 446-6295. A 
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WITH NATIONAL TICKET! 


Count on National Ticket Company for machine-issued tickets for all 
of your redemption games. Stock “1 COUPON” tickets are available 


for immediate shipping. We can also design a ticket just for you with 
your logo and exclusive copy. You’ll always win with National tickets! 


The Ticket Eater”! 
Don’t forget to ask about 
Ticket Eater, our ticket 
counter/shredder. Counts and 
shreds 13 tickets per second. 


TICKET 








National 
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Home Office 

National Ticket Company 

P.O. Box 547 

Shamokin, PA 17872 

ORDER DEPARTMENT 
1-800-829-0829 

TOLL-FREE FAX 
1-800-829-0888 

Other Information 1-717-672-2900 
Int'l Fax 1-717-672-2999 
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It’s always showtime 
at magical Sally Corp. 


When the folks at Sally Corp. say they’ve been creating their own special 
brand of magic for family fun centers and other attractions since 1977, they 
are not just whistling “Dixie.” 

In fact, the company’s first animatronic animal band, and 
still one of its most popular attractions, was Daniel and the 
Dixie Diggers. The show, which comes with either three or 
five characters, is built around a New Orleans riverboat 
theme and features Dixieland jazz. 

But that’s just one of the company’s many animatronic mu- 
sic shows. There is also Bubba Bear and the Badland Band, 
delivering country and western music, as well as Billie Joe 
and the Bluegrass Bears and Ursula and the Oompapas, to 
name just a few. 

Other available attractions from Sally include a five-piece 
show featuring exotic birds which descend from the ceiling, 
Mr. Beaks and the Tropical Tweeters, and a three-piece coun- 
try music show with critters so realistic they could have just 
walked out of the woods. There are also single characters 
with great audience appeal which come with complete musi- 
cal shows. They include country singer Hank Winter, Dix- 
ieland wizard Colonel Beau, and another country boy, Jethro 
P. Hogg. Re-programmable, interactive greeter characters are 
also available. 

In addition to a wide variety of ready-to-go designs, Sally 
offers complete custom design services for anything from a 
single human character or a cartoon animal band to com- 
plete family entertainment centers and dark rides created to 
fit an existing structure. The company also specializes in 
bringing new life and excitement to old attractions through 
inside and outside renovations. 

Other services offered by the company include developing 
creative concepts, design, production of scripts, original 

Above: soundtracks, props, costuming, sets, curtains and rigging, lighting, control sys- 

Reachingupevery tems, and a wide selection of special effects ranging from ghosts to scents. 

, eee need Sally recently completed work on the Dinosaur Discovery Trail, an exciting 

pirate “slips” down, ; ; i 

Sally's Mr.Croc 22d informational attraction at Ocean Park in Hong Kong; installed a down- 
creates quite astirin home” bluegrass show at Smokey Mountains Knifeworks in Tennessee; and 
Myrtle Beach, S.C.,at_ added a whole new dimension to Jurassic Golf and Captain Hook’s Golf, both in 

Captain Hook's Golf. ~~ \iyrtle Beach, S.C., with animation, au- 

Right: dio, and special effects. Visitors to the 
Daniel andthe GM Grand in Las Vegas are also en- 
Dixieland Diggers § tertained by a variety of Sally charac- 
were the firstanimal = ters, including animatronic versions of 
band created by Sally. = overall Wizard of Oz characters, the 
MGM lion, and a Fred Astaire-type 

singer/dancer. 
For more information, contact Sally 
Corp., 803 Price St., Jacksonville, FL pier a = 
Boe 100. (904) 353-5051; fax Te a_i ncie_- pee ar 
(904) 353-4489. & @ Diraurs . , ' 
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Costumes from Cowan 
bring party to life 


How would you like your business to be the life of the party at community 
events such as grand openings, parades, fund-raisers, and charity events? No 
problem, if your representative is a mascot or costume character, according to 
Texas-based Cowan Costumes. 

“Owning a mascot is not only fun and entertaining but the marketing po- 
tential is unlimited,” says company president Karen Cowan. “A Cowan Walk- 
Around Character will represent your business as your number one goodwill 
ambassador no matter where or what the event.” 

Cowan is a leader in the costume manufacturing industry, specializing in 
custom-designed characters. The company has also introduced a line of stock 
characters. With a full-service studio, it offers everything from character de- 
sign and creation to refurbishment. Clients include Showbiz Pizza and Frito- 
Lay. In addition, Fantastic Sam’s Family Haircutters contracted Cowan to pro- 
duce 75 Fantastic Fuzzy promotional characters for locations in the United 
States and Canada. 

“Our characters are custom, made-to-order, fitting the needs and desires of 
each individual client,” Cowan said. “Therefore, a costume character will be 

Remember Shag? He designed only for that business and will remain unique to it.” 

was the friendly ambas- The crew at Cowan are flexible, working with clients to create both single 
sador of goodwillthat = and mass production characters. Production time usually runs approximately 
Cowan Costumes 8. 1() weeks, varying according to needs, availability of materials, and the com- 
Te ws spt peli ae plexity of the design. 
a For more information, contact Cowan Costumes Inc., 108 S. Caddo St., Cle- 
burne, TX 76031; (817) 641-3126; (817) 641-3149. A 





Marketing fun with Marylen 


All dressed up and no place to go? In fact, it doesn’t have to be Easter or the 
New Year for a costume to further your goals. 

Companies from a wide range of industries have discovered the marketing po- 
tential that a mascot or costume character can deliver, and the business of fun is 
no different. 

“We attended the Fun Expo in Las Vegas last year and received a big response 
from buyers in the family entertainment business,” said Linda Braden with 
Marylen Costume Design & Mfg. Inc. 

Marylen, based in Medford, Ore., specializes in animal character costumes, 
mascots, Easter bunnies, Christmas characters, and novelty costumes. “We have 
been in business for over 35 years and have over 1,500 designs to choose from; 
we also do custom designs,” said Braden. 

The costumes are fully lined and padded in order to give the necessary sculp- 
tured effect, and characters that are “dressed” in clothing are made in two pieces 
to give a full, chubby appearance without extra bulk. Costume hands have a set- 
in thumb for greater dexterity, and the foot spats can be worn over shoes. 

Fur-covered character heads are fabricated from lightweight papier mache 
and have adjustable headgear, screened eyes, and are individually painted by a 
team of expert artists. 

All suits are made with velcro closures for quick removal, and most costumes 
are available in three sizes. Marylen recently produced a 92-page color catalog _‘ Marylen has been in the 
that features its complete line of products. business of making cos- 





For more information, contact Marylen Costume Design & Mfg. Inc., 5 Corn- seme tale or 
ing Court, Medford, OR 97504; (503) 779-1998; fax (503) 734-0025. & which to choose. 
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Jane Adkins 
Take Ten Corp. 





Randy White 
White Hutchinson Group 
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FEC trade show theme is 


“Survival of the Funnest” 


ive years ago the term “family enter- 
tainment center” was rarely heard. To- 
day it dominates conversation in the 
amusement industry thanks in large 
part to the success of the Fun Expo, the 
trade show that targets family fun cen- 
ters and miniature golf. 

Time is drawing near for the Oct. 7- 
10 event at the Orange County Con- 
vention Center in Orlando, Fla., where 
a record-setting number of seminars 
(over 50) await attendees interested in 
either entering this growing field or 
seeking to enhance their facilities. 

The theme for ‘95 is “Survival of 
the Funnest,” an indication that the 
heart of the matter is providing whole- 
some entertainment for the entire fam- 
ily. Fun Expo is the official trade show 
of the International Family Entertain- 
ment Center Association. 

In addition to the impressive semi- 
nar schedule, the show boasts 900 
booths showcasing everything from re- 
demption games and merchandise to 
go-karts and party supplies. 

Special activities and social events 
round out the agenda, including a fun 
center developers’ luncheon, a trip to 
Disney’s Pleasure Island, a luncheon 
for facilities under 10,000 square feet, 
and the IFECA Awards Reception 
(members only). 

The silent auction is back by popu- 
lar demand and will feature a host of 
prizes donated by exhibiting compa- 
nies. A spouse program offers an air- 
boat adventure and a visit to the 
Kennedy Space Center. 

Educational sessions are divided 
into three categories: start up, veteran, 
and general interest. Following is the 
schedule by level: 

Start Up 

Saturday, Oct. 7: FEC Develop- 
ment for Long-Term Success Part I and 
II—Development Breakout Session I: 
Children’s Entertainment Centers, 
Products and Programs—Fun Food 
101: Food Service Strategies from 
Soup to Nuts—Development Breakout 
Session II: Placement and Pricing that 
Maximixe Attraction Profits. 


110 


Sunday, Oct. 8: Outdoor Fun Cen- 
ter Development—How to Develop 
Miniature Golf into a Giant Success— 
Successful Go-Kart Development I and 
IL. 

Monday, Oct. 9: Redemption for 
Rookies—Amusement and _ Party 
Rental I—Developing Your Marketing 
Plan—Real Estate Lease Negotiations 
for FEC Development—Business Plans 
and Budgets: Your Financial Blueprint 
for Success. 

Veteran 

Saturday, Oct. 7: Safety Manage- 
ment: Soft Modular Play and Crisis 
Management I and II. 

Sunday, Oct. 8: Year Two and Be- 
yond: When the Honeymoon’s Over— 
Marketing Roundtable: Group Sales— 
Marketing Roundtable: Employee 
Policies—High-Tech Forum: Laser Tag 
Programming. 

Monday, Oct. 9: Being a Great 
General Manager—Amusement and 
Party Rental [I—The Future of the 
Amusement Rental Business I and II. 

Tuesday, Oct. 10: Redemption as a 
Retail Profit Center— Roller Skating 
Association Family Entertainment Fo- 
rum and Meeting. 

General Interest 

Saturday, Oct. 7: Do It Yourself 
Market Research—Creative Sponsor- 
ships: Tap Your Local Market for Great 
Joint Promotions—Alternative Financ- 
ing: Giving Investors What They 
Want. 

Sunday, Oct. 8: Train and Motivate 
Employees to Give Great Customer 
Service Part I and II—Make Food Ser- 
vice Profitable for Parties and Other 
Group Business—Go-Kart Repair Certi- 
fication Course A and B—The Printed 
Word: Brochures, Ads, Flyers, and 
Coupons—Randy Fromm’s — Tech 
School: Video Game and Pinball Trou- 
bleshooting and Ticket Dispenser Re- 
pairs. 

Monday, Oct. 9: Visitor Itinerary 
Programming: Give Customers What 
They Want—New Themed Entertain- 
ment Destinations—New Opportunities 
for Operators: Beyond Video into the 
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HE OPERATES OVER 
5500 MACHINES IN 
1800 LOCATIONS 


THROUGHOUT 
22 STATES. 
ov 
Qe 
$ 
e os ane 
ew e 
sed Vs 
or" 
xem 
Zo Ss 
poe 
ne™ e@ owe 
rior Gs 
i MIP os8 Rs 
Au AG 2 oO 
P= Com yor Ge Taya _ger 8 
COIN Cain gor” yi eSohanet e Pie S 
xs? \Or'~, 0 ce 
CONNEXION sont a 
S edb gn? 
IS THE PERFECT scot et 
KO .- 
wN 
CHOICE FOR YOUR oe 
OPERATION TOO! S “rte 
\d 
Go 
axe 


Coin ConneXion 

The Gold Standard ™ 

in Route-Management 
Call or write for more information: 

1821 W. 12th Street, Suite 204 
Sioux Falls, SD 57104-4025 

The Gold Standard In Route-Management Phone: 605-331-5575 
Fax: 605-331-5574 





Fun Expo 





Arnold Kaminkow 
Benchmark Entertainment 


21st Century—From Alternative Golf 
Facility to Family Sports Complex— 
FEC Strategies for Bowling Centers— 
Randy Fromm’s Tech School: Redemp- 
tion Game Troubleshooting [| and IL. 
Tuesday, Oct. 10: Party Marketing: 
Getting the Competitive Edge with 


See Us at 
Fun Expo 


Parents—Identifying the Best Location 
for Your FEC—Fight for Your Insur- 
ance Rights: Affordable Liability and 
Workers’ Compensation. 

Seminar speakers come from the 
ranks of consultants, FEC owner/oper- 
ators, marketing experts, real estate 
developers, attorneys, and operations 
specialists, among others. 

Notable panelists include Jane Ad- 
kins, Take Ten Corp.; David Bishop, 
Namco  Cybertainment; Valerie 
Cognevich, Play Meter magazine; 
Michael Getlan, Amusement Consul- 
tants; Arnold Kaminkow, Benchmark 
Entertainment; George McAuliffe, Edi- 
son Brothers Entertainment; Jack 
Pentes, Pentes Play Inc.; Frank Senin- 
sky, Alpha Omega Amusements; Su- 
san Snyder, Roller Skating Associa- 
tions; Joe Tunney, — Coastal 
Amusements; and Randy White, 
White Hutchinson Entertainment 
Group. 

Registration opens Friday, Oct. 6 
(2:00-4:00 p.m.) and continues Sat- 
urday through Tuesday (7:45 a.m.- 
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Over 25 Years of experience working for you! ¢ Call today 1-800-323-6498 





Michael Getlan 
Amusement Consultants 


5:00 p.m.). Seminars begin Saturday, 
Oct. 7 (8:30 a.m.). Exhibit hours are 
Sunday, Oct. 8 (12:15 p.m.-6:00 
p.m.); Monday, Oct. 9 (11:00 a.m.- 
6:00 p.m.); and Tuesday, Oct. 10 
(11:00 a.m.-3:00 p.m.). A 


Comparitor 


COIN MECHANISMS INC. The Name in Validation Systems 


400 Regency Drive, Glendale Heights, IL 60139 * 708/924-7070 * FAX 708/924-7088 
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When you need a new or 

replacement module for your pinball or redemption 
machine, rely on Dale® Electronics to provide you 
with a graphic display that meets your needs: 


Y Bright, Highly Visible Graphics / High Contrast 


a nc ¥ Full Field Graphic Matrix / Segmented (available) 
Y Durable Construction / Long Life 
/Y High Quality and Reliability /Y Low DC Consumption 


e ege 
f eliability ¥ Variety of Interfaces / Competitive Price 
Y Custom Displays and Engineering VW Thin Profile 


For information contact: Dale Electronics, Inc., 1122 23rd Street, 
Columbus, Nebraska 68601. 
Phone (402) 563-6308. Fax (402) 563-6418. 


— 






VISHAY ELECTRONIC COMPONENTS, U.S.: DALE®, ROEDERSTEIN, SPRAGUE®, VISHAY RESISTIVE SYSTEMS, VITRAMON® 


VIEGATO 


VIDEO GANIES 


*Based on actual operator testemonial. 
For moze information, call Merit Industries’ Sales Department. 
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21st Century Robotics 715 
(404) 448-6348 

Promotional robotic characters and 
custom products. New for 1995: 


Rain Room and Wall of Balls. 


A&A Co./Parkway 
(410) 252-1020 
Bulk vending machines, toys, empty 
or filled capsules and eggs, gum, can- 
dy, nuts, and redemption toys. 

A-1 Industries 
(910) 457-0588 
Will feature the new security system 
over/under. 


Ace/Acme 
(213) 626-0500 
Redemption prizes and plush pre- 
packs. New items include Looney 
Tunes, Warner Bros. Animaniacs, 
and official Olympics plush and nov- 
elties. 


Action Lighting 


320 
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ihe Best 


Exhibitor list 


(406) 586-5105 
Flexible lighting, chaser lights, bulbs, 
and design assistance. 


Activities Unlimited 
(504) 837-5615 
Look for activities for toddlers used 
in nurseries, game rooms, waiting ar- 
eas, party rooms, and restaurants. 

Advanced Games & Engineering 1414 
(305) 527-0907 
See the winner-every-time candy 
and toy cranes. 


Adventure Golf Services 
(616) 922-8166 
Planning, designing, and construc- 
tion of low-cost, prefabricated mini- 
golf systems. New for 1995: golf sys- 
tem design eliminates the use of 
concrete. 


Adventure Quest 
(701) 277-1332 
The M-4 motion simulator featuring 


412 


1315 


1048 





360-degree movement and new pro- 
grams for it. 
AGR/Mohawk 
(404) 951-6212 
A complete line of synthetic turf sur- 
faces, range mats, and carpet and 


1309 


logo rugs. 

AIMS Int’! 242 
(708) 516-0800 
Trade association. 

Airspace USA 1639 


(704) 258-1319 

Design and provision of soft play 
centers. See the new themed modu- 
lar play equipment. 


Allied Specialty Insurance 1237 
(813) 367-6900 
Insurance for FECs. 

Alter Enterprises 1401 


(201) 616-1111 
Remote-control cars, boats, and su- 
per trucks along with Splash Guns, 





m the Business! 
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Suu Expe GS 


Fireball 2, Crank N’Roll, and other 

kiddie rides. 
AACE 

(201) 625-2266 

Trade association (American Acade- 

my of Children’s Entertainment). 
AAMA 

(708) 290-9088 

Trade association (American Amuse- 

ment Machine Association) 


1702 


1115 


American Changer 1231 
(305) 772-5363 
See 12 models of changers. 
American Game Adventures 1042 


(702) 253-6794 
[M-Striker and shooting galleries that 
shoot back. 
American Locker 
Security Systems 
(716) 664-9600 
Coin-operated lockers for temporary 
storage of guests’ belongings. 
American Miniature Golf 
& Go-Kart Track Construction 
(317) 240-5402 


1140 


1248 


Design and build upscale miniature 
golf courses, go-kart tracks, and bat- 
ting cages. 
American Sammy 
(708)364-9787 
Redemption and video games. 
AMOA 144 
(800) 937-2662 
Trade association (Amusement and 
Music Operators Association). 


Amusement Business 
(615) 321-4250 
‘Trade publication. 


Amusement Equipment Exchange 1619 
(309) 788-0135 
Check out the large selection of used, 
refurbished, and new amusement 
equipment. 

Amusement Products 4, 
(615) 892-7264 
Pacer go-karts, batting cages, bumper 
boats, and small FEC design. New: 
Tidalwave bumper boat and Super 
Plus two adult-seater go-kart. 


Anchor Industries 608 


1230 


1311 





(812) 867-2421 
Tent and shade structures and the 
new golf pavilion. 


Aquatic Design & Solutions 
(315) 369-2642 
Design, construction, project man- 
agement, site evaluation, and engi- 
neering for FECs and the water 
amusement industry. 

ARMS 
(908) 262-9776 
Redemption management system, 
point of sale systems, ticket and to- 
ken counting scales, and ticket shred- 
ders. 

Ascension Productions 
(403) 496-9058 
The Lazer Runner System, a laser 
battle game played in a large inflat- 
able arena. New updated inflatable 
and electronics. 

Asheville Ornamental 

Cast/Renaissance Glass 
(704) 683-1479 
A new cast alligator for lawn or wa- 
ter displays. 


1510 


1109 


1337 


We know how hard it is to make money on the street. On top of 

the outdated 50/50 split, you have payroll, vehicles, insurance - ry 
plus other operating expenses. You have to earn at least 2 1/2 
times the cost of equipment (plus tax & freight) before you earn 
“dime one”. We know this - that’s why we build to  ) 
be the best Return On Investment of any tavern video available. 


- available from your authorized distributor. 


* Available in Countertop, 19" Upright and Cabaret, 


“INDUSTRIES, Inc. 1-800-523-2760 ¢ 215-639-4700 ¢ FAX 215-639-5346 
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Astro Putt 
(706) 695-1060 
A complete line of carpet. 


At The Park Magazine 
(312) 465-4880 
Trade publication. 


ATEC 
(702) 352-2800 
Baseball and softball pitching ma- 
chines. 

Atlas Pen & Pencil 
(305) 920-4444 
Ad specialties, imprinted products, 
and a free catalog. 

Autograph Foliages 
(216) 696-6151 
Trees, plants, flowers, grass and oth- 
er landscaping and display items for 
indoor and outdoor use. 

Automated Batting Cages / ABC 
(503) 390-5714 
Baseball and softball batting equip- 
ment and construction services. 


128 


1329 


1241 


1204 


606 


230 


B. Thystrup U.S. 942 
(219)834-2554 
Line of paddleboats including the 
new Bird model. 

Baker Leisure 1242 


(407)351-0425 

Visit this booth to discuss operation, 

business planning, feasibility studies, 

and management. 
Ball Pit Services 

(201) 256-5550 

Complete service and supply source 

for soft interactive playgrounds. 
Bankshot Basketball 

(301) 309-0260 

An interactive game described as 

mini-golf with basketball. 
Bay Tek 

(414) 822-3951 

Rolldown redemption skill games. 
Beach Products 

(616) 349-2626 

The company offers party goods in- 

cluding the new Pull Pinatas. 
Beckman Insurance Agency 

(414) 797-8160 

Insurance for small amusement 

parks, especially go-kart tracks. 
Belshaw Brothers 

(206) 322-5474 

Donut production equipment. 
Benchmark Ent. 

(305) 781-8080 

Interactive skill redemption games 

including the new Roll For Gold, 


1625 
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Golden Goose, and Boomer. 


Best Locker Service 
(202) 333-8580 
Coin-op lockers at no cost to man- 
agement. 

Betson/Imperial 
(201) 438-1300 
Coin-op amusement, redemption, 
and novelty games including the new 


926 


300 


Top Choice Jumbo Crane. 

Big Top Candy Co. 1348 
(410) 922-0714 
Cotton candy. 

Birmingham Vending 737 


(205) 324-7526 
Coin-operated equipment distributor, 
specializing in developing new re- 
demption. 

Bob’s Space Racers 
(904) 677-0761 
See the latest amusement redemp- 
tion games from this 25-year-old 
company. 

Bob-Cap Industries 
(305) 557-5982 
Licensed headwear including sports 
and Looney Tunes. 


409 


328 


Boley Corp. 1433 
(213) 688-8802 
Toys, novelties, souvenirs. 

Bonita Marie Int’! 1330 


(908) 349-1994 
Merchandise for cranes and redemp- 
tion and the new Rainbow Rotary 
kit. 

Bullock, Smith & Partners 
(615) 546-5772 
See the latest designs in indoor and 
outdoor themed FECs. 


Bullwinkle’s Int’! 
(714) 768-8111 
They'll demonstrate how a family- 
style restaurant can combine popular 
menu items and entertainment for 
family fun. 

Bzicus 
(908) 832-9315 

Cages Mfg. 

(905) 731-2243 

Fully automated batting cages. 
Canyon Mfg. 

(512) 295-4160 

Inflatable products and accessories 

including the new bumper boat 

tubes. 


1021 
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1346 
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Capcom Coin-Op 
(708) 797-6209 
Coin-op games (redemption, pinball, 
and video). 


Carnival News 1701 
(402) 392-1644 
Trade publication. 

Carousel Int’l 704 


(314) 392-7122 

Line of children’s amusement equip- 
ment including the latest kiddie 
rides. 


Cash Box Int'l 110 
(61) 02-545-0010 
Trade publication. 

Castle Golf 324 


(602) 464-5525 
Design, construction, and manage- 
ment of golf courses and FECs. 
Century Sales 
(708) 968-5800 
Redemption merchandise. 
Challenger Industries 107 
(706) 278-7707 
Mini-golf and arcade carpet; sand- 
filled putting greens; and the new 
spike-proof carpet. 
Chance Rides 
(316) 942-7411 
This ride consultant will feature 
carousels, miniature trains, and 
amusement rides. 
Classic Inc. 
(908) 286-1120 
Skill cranes, plush, and Penny Press 
machines. 


Classic Software 
(816) 795-8386 
Point of sale systems, soft play man- 
agement, and the new dash open 
phone system. 

Cleveland Coin Machine Exchange 943 
(216) 692-0960 
See its new redemption merchandise 
program. Also full consulting, design, 
and arcade leasing services. 


Coastal Amusements 931 
(908) 905-6662 
A complete line of redemption 
games and kiddie rides. 

Coherency Software 647 
(818) 761-3212 
Software package designed to super- 
impose a person’s face onto the 
dream body of their choice. 
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Straight from the 
aviv ott el TTC 


© Flexible ticket reward and payout levels 


2 a — 
© Custom speech and sound 
® Separate ticket and coin meter 
e “THE MASK” roll-in head shot 
e Designed and built in the USA li 
© Low ticket warning light 0 
© Eye-catching graphics ' 
e 6,001 ticket capacity : 
Hit 


atitiena ns Gan cae novelty game comes to 
your areade! |! 








No unsightly coins left laying on 
the playfield that discourage play. so8 


Roll the coin 
into a pocket, 
over the topor — 
into 
“The Mask” 
for 
» mega- 
ticket 
payouts! 


DATA| 


a eee 
"= #£=Data€East USA, Inc. 
260 Stanley Street 
Elk Grove Village, 
iL 60007 
Phone 708-290-0070 
Fax 708-290-0491 


©1995 Data East, Inc. 


Sg) NEW LINE CINEMA 


©1994 New Line Productions, Inc. 
All Rights Reserved. 


THE MASK, a novelty game so hot It’s SSSMOKIN’! 
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Coin Concepts 600 
(908) 390-9009 
Redemption games including the 
new Arrruption. 


Coin Journal 1703 
(81) 6-354-9891 (Japan) 
Trade publication. 

Coin Mechanism 1215 


(708) 924-7070 

See the latest coin handling equip- 
ment including the new Microcoin 
Multicoin mechanisms. 


Coin-Op Trader 1704 
(602) 939-1000 
Trade publication. 

The Colorado Game & 

Vending Exchange 1213 


(303) 893-4300 
Sales and service of coin-op equip- 
ment. 


The Costume Factory 
(707) 253-1592 
Inflatable promotional characters. 


Cost of Wisconsin 216 
(414) 255-4220 
Specializes in design and construc- 
tion of FECs, sports complexes, 
miniature golf courses, etc. 
Coulter Consulting Group 
(614) 363-9715 
Provides professional services in loss 
prevention, safety, maintenance, and 
operation evaluation. 


Cowan Costumes 231 
(817) 641-3126 
Costume character manufacturer; 
designing and refurbishing. 
Data East USA 929 
(408) 286-7080 
Manufacturer of coin-op equipment. 
Deltronic Labs 1336 
(215) 997-8616 
Ticket counters, shredders, dis- 
pensers. 
Design Decorators 
(215) 634-8300 
Giant inflatables. 
Designs Int’! 
(214) 634-2900 
Family rides including the new 
Thunder Atr. 
Dixieland Fun Machines 
(404) 461-9941 
Doron Precision Systems 601 
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(607) 772-0982 
See these affordable simulators plus 
new programs for the capsule and 
Precision Theater systems. 

Doyle Int’l. 915 
(914) 371-6144 
Line of coin-op redemption games 
including the new Game Prize Dis- 
penser. 


Durkan Pattern Carpets 605 
(706) 278-7037 
Commercial carpet in custom de- 
signs. 

Duzall Toys 132 
(619) 452-TOYS 
Complete line of redemption items. 
See the new custom slammers and 
milk caps. 

Eastern Golf Corp. 
(717) 689-0560 
Golf equipment for miniature golf, 
driving ranges, FECs. Also do de- 
sign/architect work for FECs. 


Edison Brothers Ent. 812 
(314)331-6031 
One of the largest FEC operators 
now offers management services and 
advice. 

Elite Play 621 
(407) 253-3300 
Manufacture and design of soft mod- 
ular play systems. 

EMT-America 820 
(708) 860-5100 
See the complete line of interactive 
coin-op kiddie rides. 

Entertainment & Leisure USA 315 
(407) 293-3040 
Interactive entertainment including 
the new Triangleball. 

Events Business News 645 
(609) 488-5255 
Corporate liaison to special events 
network will feature a directory of 
special events. 

Explorations Franchise Group 243 
(407)998-3435 
Children’s fitness and entertainment 
center. 


1404 


Fabricon Carousel 1350 
(718) 326-7999 
Designer and builder of unique 
carousels. 

Falgus USA 650 


(305) 471-0476 


118 


Coin-op kiddie rides and amusement 
equipment. 

Fawn Vendors 
(800) 548-1982 
See the new glassfront 35-select 
snack merchandiser. 


Ferris Productions 641 
(602) 470-1177 
High quality and upgradable virtual 
reality entertainment systems. See 
the new Cyber Unit XLR8 system. 


Festivities Publications 046 
(904) 634-1902 
Trade publication for the party, 
florist industry. 

FlagHouse 111 
(914) 699-1900 
Supplier of recreation balls and 
games, soft play, and rhythmic activi- 
ties. 

Flags Unlimited 
(813)684-1782 
Stock and custom-made flags and 
banners. See the new concession, 
FEC, and go-kart flags. 

Flagship Carpets 416 
(706) 695-4055 
Carpet with custom print and logos; 
mats, designer rugs, wall carpet, and 
murals. 

Formula K Raceways 750 
(616) 668-4574 
Supplier of go-karts, kiddie cars, 
Grand Prix cars, and Sprint cars; 
parts and tires for all go-karts. 


Foster Mfg. 450 
(414) 633-7073 


Frederiksen Industries 141 
(813) 628-4545 
See the new Kiddie Fun Slide. 


Fun Center Software 329 
(914) 897-3025 
See a demonstration of the Fun Cen- 
ter Manager point of sale system. 


Fun Equipment Sales 142 
(210) 822-4386 
See its line of inflatable play systems 
including the new Haunted House 
and Ball Blast. 

Fun Industries 041 
(309) 755-5021 
Redemption games including Cash 
Cube, Kick ‘N Catch, and the new 
Steer Crazy. 


Fun Merchants 300 


1344 


1310 
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For 
South America 
EAPORT Central America 
to Caribbean 
Europe & Eastern Europe 
ASia - China, etc. 
Or Anywhere EIse 


CAN DO FOR YOU WHAT 


BEANE 


DOES FOR vou!!! 


New & Used Videos 

New & Used Pinballs 

New & Used Simulators 

New & Used Driving Games 
New & Used Fighting Games 
New & Used Kiddie Rides 

New & Used Redemption Machines 

Kits & PCBs, Spare Parts, Joysticks, 
Power Supplies, Monitors 19”, 25”, 33”, 
etc -etc. ete. 


CALL US...BE CONVINCED - 
BELAM WILL WORK WITH YOU! 
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R. Hi. BELAM COMPANY. INC. 


Nassau Plaza, 1 Fulton Ave., Hempstead, NY 11550 


CALL | WEL: 516/292-2670 


Or . 


FAX FAX: 516-486-0957 
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(201) 438-1300 
Coin-op amusements including the 
new Top Choice Jumbo Crane. 


Funmaker 
(214) 398-5150 
Go-karts, sprinters, and kiddie karts. 
See the new Stock Kar Body. 
FunTec 
800) 845-2830 
Inflatables in many sizes and designs. 
FunTecnic 308 
(305)592-5932 
Interactive rides and games for kids. 
See the new vehicular kiddie rides. 


Funtime Playgrounds 1301 
(704) 982-0972 


G.W. & Associates 
(405) 843-7920 
Insurance for FECs and skating 
rinks. 
GaMCO Int’! 
(813) 366-1133 
Coin-op skill redemption games. See 
the new Clown Dancers. 
Games & Parks Industry 
(049) 876-2922 
Trade publications for the leisure in- 
dustry. 
Games to Go 
(218) 236-6828 
Stationary and portable games, bat- 
ting cages, and golf courses. 
Gametime 
(817) 284-3499 
Coin-op shuffleboard and redemp- 
tion games. See the new Minimax 
digging game. 
Gaming Central 
(607) 775-3984 
Entertainment simulation software. 


Glenmore Village 
[= hae em eS ee 
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| SHUFFLEBOARD 


f 
| Shuffleboards 


are back... 
land making 
| money!!! 


| © PLAYFAIR® SHUFFLEBOARD CO., INC. 
i FAX: 219-747-0470 1-800-541-3743 
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(501) 362-2354 
Spin and bumper cars. 

Globe’Ticket & Label 
(404) 762-9711 
Features a complete line of tickets, 
wristbands, and other admission 
products. See the new thermal wrist 
tickets. 

Gold Medal Products 
(513) 381-1313 
Concession equipment and supplies. 
See the new ice shaver, carts, and 


fryers. 


215 


609 


Good Clean Fun 711 
(800) 463-6423 
Ball washer. 

The Gotham Group 247 


(609) 645-2211 

Creative designs and decor for FECs. 

New for 1995: Party room chairs, 

coloring walls, and play panels. 
Great American Toy Co. 

(516) 767-3400 

Toys and novelties for redemption 

centers including the new white, 

plush Jester Bear. 


Haas & Wilkerson Insurance 
(913) 432-4400 
Complete insurance programs for 
FECs, amusements parks, and spe- 
cial events. 

Hamilton Mfg. 
(419) 867-4858 
Changers, validators, dispensers, and 
tokens. 

Hands On Toys 
(617) 932-8774 
Toobers & Zots for product-driven 
promotions. 


Happ Controls 
(708) 593-6130 


Siriaie 


309 
708 


627 
806 
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Dimensions: i 
Playing Surface 
i 20°8"* long x 20°" wide i 


ss Cabinet 22° long x 27°" wide 
—_ ( 


FEATURES: | 


e 3°* Solid Maple Playing Surface | 
with Silk-Screened Graphics 

¢ Microprocessor Controlled i 

¢ Over-under Cash Box Doors 

© Also available: 10-1/2°, 13-1/2°, i 
16° and 18° 

¢ Barrier Control Available 

e Available without coin doors for 
time rental play or home use 


| 
| 
7021 Bluffton Road { 
i 
dl 









Fort Wayne, IN 46819 
(219) 747-7288 
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Parts and accessories for coin-op 

amusement equipment. See the new 

universal game cabinets. 
Harris Miniature Golf Courses 

(609) 522-4200 

Design and construction of mini-golf 

courses. 


314 


Hawaiian Julep 348 
(214)641-1220 
Heads Up Technologies 926 


(214) 407-1131 
LaserTrek laser tag equipment. See 
the new Arena special effects. 


High-Lite Corp. 646 
(803) 848-3674 
See the line-up of rides. 

HMS Monaco 206 


(212) 691-9000 

Distinctive costume jewelry, novel- 

ties, plush, and other merchandise 

for redemption operations. 
Hollrock Engineering 

(800) 487-2643 

Golfball cleaning machines. See the 

new fun ball washer. 


IAAPA 
(703) 836-4800 
Trade association (International As- 
sociation of Amusement Parks and 
Attractions). 
Imagination Leisure 
(516) 842-4242 
A complete line of table games. 
Imonex 
(713) 391-4704 
Coin acceptors 


Inflate-A-Cage 
(612) 828-1929 
Portable, inflatable sports cages. See 
the new inflatable batting cage. 

Innovative Computer Systems 
(612) 949-2507 
A complete point of sale manage- 
ment system. See the new Touch 
Screen Tot Tracker system. 

Innovative Concepts in 

Entertainment 
(716) 833-0481 
Coin-operated amusement games. 
See the Flintstones kiddie pinball, Cy- 
clone, and ICE-Balll. 

IFECA 
(914) 993-9297 
Trade association (Int'l Family Enter- 
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ALL NEW! 
#0) OL) 5 BLO) id DID 
MULTI-GAME 
COUNTERTOP 
SYSTEM 
pa 
Ee 
Micro Manufacturing, Ine. 


909 Old Nashville Hwy. LaVergne, WX.37086 
(615) 795-5510 Fax (615)793-5512 1-800-277-6136 
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tainment Center Association) 


Intercard 93/7 
(314) 275-8066 
Prepaid debit card system. 

Intergroup Systems/HWE 327 


(818) 760-1801 

Computerized massage chair. 
Intermark/Power-Can 

(505) 281-2971 

Shooting systems for outdoors. 


Int'l Recreational Go-Kart 228 
(210) 824-1923 
Trade association for go-karts and 
FECs. 

Intertech Corp. 333 
(910) 621-1891 
Ballpen balls, ball washers, ball con- 
veyance systems. 


InVideo Systems 
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Cool Stuff for Kids 843 
(914) 736-3600 

lrata 449 
(713) 785-4433 
Video photo booth. 


J & J Amusements 236 
(503) 363-7533 

Complete selection of go-kart and 
bumper boat supplies. Track devel- 


opment services. 


J & J Snack Foods 550 
(609) 665-9533 
Frozen soft pretzels, funnel cakes, 
CLC. 


Joissu Products 
(407) 648-8746 
Wholesale distributor for toys, novel- 
ties, and gifts. 

Just Kiddie Rides 146 
(516) 293-8129 
Kiddie rides including the Flintstones 
and Jetsons 

K & K Insurance Group 
(800) 648-6406 
Insurance for the FEC industry. 

Kartworld FKL Go-Karts 101 
(416) 683-9700 
Go-karts, kiddie rides, and bumper 
boats. Also parts and track design. 

KDI Services 224 
(813) 547-4373 
See the new gum removal tool to get 
gum out of carpet and concrete. 

Kiddie Rides USA 
(303) 399-7191 
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See the company’s line of over 90 

models of kiddie rides and battery- 
operated go-karts. New for ‘95 are 
the Bozo Car and Bozo Bus. 


Klopp Coin Counters 507 
(813) 855-6789 
Coin sorters and counters including 
the new Model KK. 


Koala Corp. 
(612)490-1535 
Baby changing stations. See the new 
Booster Buddy. 


L.A.1. Group 437 
(714) 373-2993 
Gumball machines and coin and bill 
counting equipment. Also a complete 
line of security locks and hardware. 
Laramie Interests 1314 
(800) 237-5874 
Redemption merchandise and pre- 
paks. See the new licensed novelties. 


Laser Star Tech. 821 
(305) 981-1208 
Laser tag equipment including the 
new targeting system. 

Laser Storm 400 
(303) 751-8545 
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Laser tag games. See the new inflat- 
able arenas and themed games. 


LaserForce/Kelly Brothers Games 1406 
(61) 7-3891-1031 (Australia) 
Laserforce laser tag system for up to 
56 players. 

Lazergate Systems 
(813) 725-0882 
Computerized ticketing, concessions, 
and access control systems. 
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Lasertron 1533 
(716) 833-8819 
Laser tag game. 

Lazer-Tron 1220 


(510) 460-0873 
Ticket redemption games and other 
coin-op equipment. 

LCC Family Entertainment Centers 1420 
(301) 924-2669 
Consultants and developers for 
FECs, golf, and go-kart tracks, etc. 


Leisure Activities Unlimited 1601 
(905) 727-6945 
Air Lite activity inflatables including 
the new Caterpillar Adventure. 


Leisure and Recreation Concepts 227 
(214) 942-4474 
Research, planning, design, etc., for 
entertainment projects. 

Little Putt Mini Golf 

Course Construction 
(616) 651-1848 
Miniature golf course design and 
construction. 


The Little Tykes Co. 920 
(216) 650-3253 
Preschool toys, playground equip- 
ment, and furniture. New for 1995: 
PlayCenter, Wagons, and Houses. 


Mac Lee Products 1340 
(316)321-1153 
Plastic and tyvek wrist tickets for 
controlling admissions. 


Mahoning Valley Mfg. 620 
(216) 537-4492 
Commercial strollers and wagons for 
kids. 

Markel Insurance Co. 208 
(804) 527-7539 
Insurance for indoor recreational fa- 
cilities. 
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Marty Miller Marketing 1657 
(516) 864-3799 
Mask U.S. 210 
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It's Here 
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ELECTRONIC VOUCHER SYSTEM 


A solution to tracking game data and credit data 


DISPLAY READER | 





Various keys are available to access 
other features of the system 


Components for games are easily installed 


without direct connection 
to the main Gaming Computer Board 


Software, Player Tracking, and other versions of 
the system are available. 





Customer Key 


Downloads credits, machine number and 
transaction numbers into player key 


Stores up to 10 transactions (Route Version) 
with 20 years memory (no batteries needed) 


Unlimited transaction for 
Casino Networked Systems 


Display Reader 


Stand alone unit that transfers data from the 
Key to the Reader 


Accumulates four separate totals 


Reader shows corresponding totals for each 
type of Key 


Converts credits of any denomination to dollars 


(no wiring or batteries needed) 


Call 618-485-2724 For More Details 


Not for sale in states or municipalities where prohibited by law 


ACTION |! 1 
TRACKER 





agi; COMPANY 


426 E. Main, P.O. Box 276 « Ashley, Illinois 62808 
For More Information Call: 618-485-2724 ¢ Fax: 618-485-6618 
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(619) 476-9041 
Promotional characters. 


Mason Corp. 
(615) 373-8787 
Soft modular play units. See the new 
Roller Playce designs. 

Master Pitching Machine 936 
(816) 452-0228 
Fully automatic batting cages. 
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Maxson/Sunshine City 1661 
(314) 968-2062 
Toys and novelties. 

McFadden Systems 1240 


(310) 948-4414 
Motion simulator, hardware and soft- 
ware. 


Mee Industries 
(818) 350-4180 
Fog machine that simulates smoke 
without chemicals. 

Meltec 321 
(503) 643-8312 
Coin-op ticket redemption games. 

Muncie Novelty Co. 342 
(317) 288-8301 
Redemption and roll tickets. 


Nat’! Real Estate 
Investor Magazine 
(404) 618-0233 
Trade publication for real estate. 
National Sports Games 
A division of Skee-Ball 421 
(602) 470-1490 
Coin-op redemption games. 
Nat’! Ticket Company 
(717) 672-2900 
All types of tickets, admission sys- 
tems, cash boxes. 


Naturlce 138 
(407) 292-9404 
All natural fruit-based slush. Sales 
and service on granita machines. 
Naughton Insurance 312 
(401) 433-4000 
Insurance for the amusement indus- 
try. 
New Braunfels General Stores 309 
(210) 620-4000 
Park design and a full line of prod- 
ucts including soft play systems. 
Noel Industries 
(813) 785-7630 
Rotary games and merchandise. 
Off the Boards Basketball 
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1500 
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(804) 978-3532 
See the new Off the Boards basketball 
game. 


Olympus Flag & Banner 134 
(414) 355-2010 
Custom and stock flags, banners, cos- 
tumes, and mascots. Includes design 
and refurbishing services. 

Omni 921 
(818) 443-1877 
Standard and custom children’s play 
equipment. 

One Stop Toy Co. 
(800) 562-2002 
Redemption merchandise. See the 
new Three Stooges and Wheel of 
Fortune. 


Oola Candy Co. 125 
(203) 975-8600 
Acrylic bulk candy dispensing sys- 
tems. 

Oriental Trading 920 
(800) 228-8884 
Redemption merchandise. See the 
new Animaniacs, Tiny Toons, and 
HappySacks! 


1675 


SPECIAL NOTICE! 


Purchase your used Equipment 
from: 


New Orleans 
Novelty Co. 


e In business for 60 Years 


¢ International reputation for 
selling the finest used 
videos, flippers & amuse- 
ment games available any 
where. 


e Each and every game 
beautifully refinished like new. 


¢ Get on our mailing list for our 
latest price bulletins or call 
Celie or Mark for latest 
prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX: (504) 888-3506 
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P & E Technologies 440 
(908) 872-9800 
Coin-op redemption and amusement 
games. See the new Catch-N-Win, 
Wack-N-Win, and Platoon. 


P & H Company 1049 
(305) 946-0420 
Flexible, non-neon viny] lighting. 
Pageantry World 1151 


(714) 373-1996 
Custom and standard flags and ban- 
ners. 

Paris Playground Equipment 404 
(519) 992-6331 
Soft modular indoor playgrounds. 


Park World Magazine 349 
(061) 624-3686 (England) 
Trade publication. 

Pentes Design 801 
(704) 552-2428 
Soft modular play. See the new Ball 
Fall. 

Pepsi-Cola 
(203) 355-3388 
New for ‘95: All sport Ocean Spray, 
frozen carbonated beverages. 


1101 


Perky’s Foodservice 1306 
(813) 626-6675 
Concession center programs. 

Peter F. Olesen & Assoc. 1407 


(708) 253-1515 
Site evaluation, feasibility studies, 
concept development, design, and 
construction for FECs. 

Photo Vend Int’! 345 
(914) 433-0761 
Polaroid instant photo vending ma- 
chines. See the new 3-D photo 
booth. 


Pierre Frozen Foods 448 
(513) 874-8741 
Hot microwave sandwiches and 
snacks. New double char broils and 
pizza. 

Pizazz Playsystems 751 
(800) 264-6429 
Inflatable play systems. See the new 
“Add As You Grow” component. 

Planet Earth Entertainment 
(818) 295-2857 
Redemption equipment including 
Dinoscore. 

Play Ball! Cards & Novelties 441 
(612) 551-2565 
Sports and entertainment cards, 
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The 
most beautiful 
coin-op table 

ever made. 


Beauty that isn’t just laminate deep. 





To really appreciate our pool tables, you have to look a 
little deeper. Yes, there are now other tables that look 
almost identical. But only from the outside. 


The “inside” story. 


Peel away the decorative laminate on a Valley table and 
youll find all “Marine Tech - Ultra Core” plywood 
behind it, a high grade fir plywood. And you'll see that 
the laminate itself is .050" thick. 


Take the cloth off the cushion rails and you'll find hard- 
wood Poplar. Same with the top rails, corner bracing, 
and other structural components where extra strength 
is important. 


Look inside the cash door and you'll find soft 
Banak wood door stops, designed to 
break away for a determined 

vandal ... minimizing damage 
to the table itself. 


© Copyright 1994, Valley Recreation Products, Inc. « Bay City, MI ¢ Sycamore, IL « Shakopee, MN 


Put simply, we use just the right wood for the job. 


Look a little deeper yet. 


You'll find things like 5-pound die-cast corners with 
a triple plating of copper, nickel and chrome ... and 
compression-molded fiberglass legs that can with- 
stand just about anything patrons or an operator’s 
moving crew can give them. 


Precision-measure our slate and you'll find that it’s 
“professional play” flat ... no more than 10/1,000ths 
of an inch difference anyplace on the playing surface. 
We know because we check and flat-grind them 
ourselves. 


We haven't even begun to tell you about all the 
quality features unique to our tables. But here’s the 
biggest. 


We know they work. 


Because we've studied each and every feature for 
going on 40 years now. We know what stands up and 
what doesn’t. What’ll require service and what won't. 


A Valley table may cost a little more up front but, as 
the years pass, you'll find that it really cost you a lot 
less. Why not give your Valley Distributor a chance to 
show you how “deeply” beautiful our tables are. 
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Commitment To Excellence 
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333 Morton Street e P.O. Box 656 ¢ Bay City, MI 48707 
Phone: (517) 892-4536 ¢ Toll Free: 1-800-248-2837 
FAX: (517) 892-6513 
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sports memorabilia, and redemption 
merchandise. 


Play Meter Magazine 1208 
(504) 488-7003 
Trade publication for the coin-op en- 
tertainment industry. 

Play/Space Services 726 
(407) 847-2313 
Playground services. 

Playland Services Int’! 637 
(706) 865-0737 
Custom designed soft modular play- 
lands for indoors or outdoors. 


Playpal 833 
(407) 635-8008 
Soft-type play spaces. 

Playsafe 1415 


(214) 422-1301 
Design and develop soft modular 
play systems. 

Play Smart 1511 
(816) 829-0523 
Designs and installs soft playground 
systems and large stuffed animals. 
See the new High Visibility play- 
ground. 
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PrizeTrak Systems 136 
(805) 965-7726 
Develop computer systems and soft- 
ware for the go-kart industry. 
ProSlide Tech. 1429 
(613) 526-5522 
Fiberglass water, inner tube, river 
raft, and ice rides. 
Q-Zar Franchising 100 
(214) 741-1376 
Laser tag system. 


QNC/Quik n’ Crispy 728 
(214) 669-8993 
Greaseless fryer. 

Quality Products/Fundways 1537 
(708) 543-5430 
Portable miniature golf course. 

R.E. Enterprises 948 
(801) 635-0709 
Go-karts in 11 body styles. See the 
new Outlaw Racer sprint car. 

R. Humes Enterprises 1410 
(610) 258-0387 
Cash control systems. 

R.M.K. Sales 330 
(516) 887-0600 


Now there's a high 
security TUBAR® 
brand lock in the 


compact size 
required for limited 
installation space. 


This new 11/16" length lock is 
virtually indestructible against 
most forms of forced entry. 


Over 5 million key combinations 
1 offer the maximum in key control 
and security. 


LIBAN 


| RAT A SES ERI SOT ETE 
(708)359-5424 © Fax (708)359-5489 


TUBAR SECURITY PRODUCTS IS A DIVISION 
OF CHICAGO LOCK COMPANY 


SECURITY CABINET: “KENCRAFT BY KENNEDY." 
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Plush, novelties, redemption, and gift 
items. 


Raceway USA 337 
(219) 784-2207 
Bumper cars, go-karts, and related 
equipment. 

Rebecca's 744 
(817) 545-2745 
Novelties and birthday party sup- 
plies. 

Recreativos Copava 237 
(34) 76-505018 (Spain) 
Kiddie rides. See the new Big Foot 
and The Buggie. 


Rhode Island Novelty 011 
(401) 274-1818 
Redemption merchandise and novel- 
ties. 

Ride Development Co. 221 
(503) 371-9490 
Bumper cars, parts, service, and ac- 
cessories. 


Rides Unlimited 851 
(201) 983-1296 
Kiddie and family rides customized 
for FECs. 

Robert McGuffey, 

Entertainment Architecture 340 
(317) 257-3334 
See the new site and building plans 
for 1995. 


The Robot Factory 1047 
(719) 447-0331 
Remote-controlled and self-operated 
robots. 


Roger Williams Mint 027 
(508) 226-3310 
Tokens, keyed security tokens, coin 
acceptors, and medallions. 

Royal Rides 547 
(540) 635-6367 
‘Trackless train rides and the new 
Royal Ranger Fire Truck. 


S & § Sports 1051 
(801) 752-1939 
The Trampoline Thing and Bungee 
Bouncer. 

Safe-Stride of the Ozarks 241 
(417) 886-7298 
A solution for slippery floors. 

Satori 901 
(39) 429-800222 (Italy) 
Amusement and kiddie rides. 


Seidel Amusement Machines 220 
(505) 821-6878 
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The Merit innovation* 
~ Easy to play! A challenge fc 


It's a race from 0 to 321 points. The fun starts . ne player ZAPS _— SCORPION 9000 
another by matching their score exactly. The =D Friciia starts over ; EXCLUSIVE! 
at zero, ready to come back and ZAP the other _ Here's: the fi 3 
twist - overshoot 321 and the excess points are subtracted, an . 
ro) o} ele) aatialia Mm com =). \@@4-\a-lame)*)elelal-laim eo) me-liaallaremaniimels the rek 
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The unique features are clearly displayed on the new “9000” over 
eliminating t the work and making 321 ZAP fun, fun, fun! 


onan PLAYER THROWING eENERGIZE YOUR ROUTE 


POINT SPREAD TO ZAP THIS PLAYER with Merit's powerful 
PLAYER IS BEHIND THROWER - CAN'T BE ZAPPED promotions - posters, 
PLAYER IS AHEAD BY MORE THAN 100 






table tents, decals, 
T-shirts and more! 


eRUN 321 ZAP LEAGUES! 
321 ZAP includes ateam / 
option. 


TEMP —”_—SssSCSSCOORXPIONN am 9000» 
SCORE 


GM 1. cco [Gee 
VA 3 143 2:4 


TEAM A TEAM B 


een OF 2 & Os .S es 






] __ The new “9000” also includes 
BURMA ROAD , CRAZY CRICKET , WILD & CRAZY OPTIONS , plus, plus, plus! 


START ZAPPING TODAY - IT WILL PAY! 


3 ~~ 
See your Scorpiomgggg> distributor. 

—- 
For more information 


Call 1-800-523-2760 


215-639-4700 FAX 215-639-5346 


5 


* Patent pending 


‘aq Merit Industries, fate 
ase 2525 State Road ¢ Bensalem, PA 190 ee 
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Redemption games including the 
new Smokin’ Token. 


Sellner Manufacturing 
(507) 334-5584 
Family amusement rides including 
the new Windjammer. 


Sesame Amusement & Toy Co. 
(61) 7-841-3845 (Australia) 
Redemption merchandise. 

SGD Company 201 
(216) 239-2828 
Equipment for miniature golf, bat- 
ting cages, golf ranges, go-kart tracks. 
Design and consulting services. 
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Shaller Enjuneering 1305 
(409) 743-3892 
Go-karts. 

Sherman Specialty Toy Co. 225 


(516)546-7400 
Redemption toys featuring the new 
Meal Boxes and Meal Pails. 


Shopping Center World Magazine 1501 
(404) 618-0235 
Trade publication for shopping cen- 
ters and malls. 


Signs & Scenes by 


Frank the Painter 115 









¢ Sparkling Jewelry 
¢ Watch Crane Kits 
¢ Plush Pre-packs 

¢ Licensed Products 






Merchants Crane 
Team(y. * Sports Caps 
} e Halloween 
MITA WOMBAT Merchandise 
MERCHANDISE e Christmas 







Call for our Color Catalog 


1-800-777-0901 
HMS MONACO 


PLAY METER 


HMS MONACO 


IS YOUR ONE STOP SHOP FOR: 
ALL YOUR REDEMPTION NEEDS 


¢ Redemption Prizes 
¢ Unique Novelties 
e Jackpot Rotary Mdse. 
e Crane Capsule Kits 


¢ Gift Box Kits 
for “New” Fun 


Merchandise 


135 W. 20th St. « New York City, NY 10011 
FAX ORDERS: 212-727-1382 


(813) 654-0538 
Custom signage, scenery, photo 
props. 
Signs & Shapes Int’! 
(402) 331-3181 
Manufacture, rent, and sell giant in- 
flatable walkaround costumes. 
Skee-Ball 421 
(215) 997-8900 
Coin-op redemption games including 


1526 


the original Skee-Ball. 

Sky Fun 1 1025 
(303) 678-9803 
Skycoaster amusement ride. 

Slush Puppie Corp. 1143 


(513) 244-2400 
Slush Puppie brand of frozen bever- 
ages. 

Smart Industries 
(515) 265-9900 
Redemption games including Clean 
Sweep cranes, Big Bertha, and Buddy 
Bear. 

Soft Play 613 
(704) 875-6550 
Soft play system. 


Somerville Plastics 


1120 
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oC 302 
oC 303 
9C 312 
90313 
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(818) 448-9644 
Flashing signboards, flapper toys, 
and novelties. 

Space Walk Sales Co. 
(504) 464-6026 
Inflatable rides. See the new Jupiter 
Jump, Giant Bowling, Fun Cube, Kid 
Wash, and Sea of Balls. 

Spaceball (Trampoline) Ltd. 
(319) 365-3426 
A game that is a cross between vol- 
leyball and basketball played on a re- 
bound court. New for 1995: soft toy 
items and lease program. 

Spectra Products 122 
(708) 616-9778 
Redemption games and kiddie rides. 
See the new Line Em Up and Crazy 
Craters. 

Sportexe 451 
(905) 892-6000 
Miniature golf surfacing, supplier of 
omnigrass. 

Stagecraft 
(513) 541-7150 
Custom designed character cos- 
tumes. See the new Robot costume. 


4a4 
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009 


Coin Counters for 
The Coin-Op snail 


=) SCAN COIN 
800-336-3311 
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: Dynamo’ S Tinasinmieo? Soleuaice. is “the? idustey” S first 
~coin- ppetates ure(aoy game with tournament feature built 


Bentere(en 
~ points accumulated for all five games. Players with the SoBe 


All revratieveteyers for Tournament Solitaire Pine Bi sine 


All Games Feature: 


PATENT PENDING 
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This seustiuemare new scent lets. playiers Relaet a single 
game format of Saljiaire. or tHe: excHNg, new ACUI AAMC HE 
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three scores are tournament winners. 
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e High ‘teSolution Ben monitors a 


‘Operator adjustable credit values 
$1 and $5 bill acceptors | 
Interactive voice 

12 different screen colors: 5, 


25 RHivoconta card 
deck | gr aphics 


The Power of Quality 


2525 Handley Ederville Rd. * Richland Hills, TX 76118 
(817) 284-0114 * (800) 527-6054 * FAX (817)284-7606 
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Standard Change-Makers 528 
(317) 899-6966 
Bill changers, token dispensers, and 
ticket dispensers. 


Sun Ports Int’! 
(214) 905-9500 
Modular shade structure systems in- 
cluding the new golf driving range 
shade system. 


344 


Sweet City Int’ 229 
(804) 422-3061 
Confectionary display. 

Taito America 1001 


(708) 520-9280 
Coin-operated video and redemption 
games. 

Taiwan Slot Int’! 240 
(886) 2-760-7407 (Taiwan) 
Trade publication 

Taylor & Assoc. 937 
(904) 237-7666 
Indoor/outdoor seating, modular 
flooring, other site amenities. 


Tenderfun Soft Playgrounds 350 
(214) 349-0000 
Soft play systems. 

Theisen Vending 640 


(612) 827-5588 
Kiddie rides, bulk vending equip- 
ment, and merchandise. 
Themed Entertainment 
Association 
(818) 767-8925 
Trade association. 
Toy Marketing Int’! 
(212) 206-8080 
Specialty balls. 
Tradeshows Int’! 
(19) 05-61-32-56 (England) 
Trak-Air 
(303) 779-9888 
Countertop equipment for fries, piz- 
za, hot dogs, etc. 
Twister Display 443 
(216) 386-1270 
Dunking tanks, interactive games, 
and the new Golf Challenge Chip- 
ping game. 
Ultrazone 
(702) 734-3617 
Laser adventure system. Franchises 
available. 
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Universal Container Corp. 1145 
(813) 376-0036 

Small novelty drinking containers, 
sand art bottles. See the new thread- 


ed screw-on cap. 

Universal Lighting 626 
(800) 758-2253 
Flexible vinyl lighting and acces- 
sories. 

Upkeeper Corp. 
(704) 545-7040 
Portable or wheel-based cleaning 
systems. 


Urban Land Institute 
(202) 624-7000 


US Amusement Auction Co. 029 
(812) 333-9939 
Amusement brochures and coin-op 
equipment auctions. 

Value King 817 
(310) 407-0877 
Wholesale redemption toys, rack 
toys, and quality dollar items. 


Van Brook of Lexington 
(606) 231-7100 
Tokens, acceptors, dispensers, and 
token supplies. 

Vending Times 
(212) 302-4700 
Trade publication for the vending in- 
dustry. 

VeQtor USA 
(619) 420-6236 
Fixed or mobile laser tag systems 
and ModPod inflatable building. 


Virtual Concepts 
(317) 549-9290 
Entertainment consulting firm. New 
for 1995: laser tag arenas. 

Virtual Images 942 
(614)799-1100 
Virtual reality including the new Cy- 
berDome and CyberDiner center. 

Water Tech. 1247 
(414) 887-7375 
Designers and engineers of water- 
parks, pools, etc. 

Water Wars 205 
(218) 568-4099 
A court game where participants 
launch water balloons at each other. 

Wave Loch 1514 
(619) 273-0307 
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Will feature the FlowRider simulated 
surfing attraction. Also see the new 
RetroRider. 


Wax Fun 
(713) 356-4356 
See this wax hand unit for dipping 
customer’s hands in wax. Can be 
used for other objects. 
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West Coast Mfg. 1611 
(305) 753-4206 

What’s New for 

Family Fun Centers 1105 


(612) 342-2121 
Trade publication featuring informa- 
tion on products. 
Whirley Industries 226 
(814) 723-7600 
Custom imprinting on plastic bever- 
age containers. 
Whitewater West 808 
(703) 391-2175 
Water park equipment. See the new 
Black Cobra ride. 
William L. Haralson & Assc. 
(214) 385-9542 
Market and feasibility studies. 
Williams Bally/Midway 
(312) 961-1000 
Coin-op amusement games. 
Wisdom Amusement Rides 
(907) 522-7515 
Family fun rides and roller coasters. 
Wittek Golf Co. 1107 
(312) 463-2636 
Driving range equipment and minia- 
ture golf supplies. 
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World Waterpark Association 1427 
(913) 599-0300 
Trade association. 

XCP 1328 


(913) 599-0300 
Admission and vending access debit 
card system. 

Zamperla 701 
(201) 334-8133 
Kiddie rides, strength testing ma- 
chines, and other coin-op games. A 
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She had foresight. And probably a limited 


Did your mother ever ™* 


The only bad part was that the clothes didn’t fit 
so well for a while. 


DUY VOU Clothes ——ox'sicm.ra consi 


same. Except we eliminated the having to grow 
into it part. Our 100-CD HyperBeam™ sound 


th at OU could system gives you most every income-enhancing 
feature you could possibly use today — no com- 
promises — yet all but infinite flexibility so it 


® 
rOW into 9 can likely adapt to new digital technology as it 
e comes. 


Here’s how we didn’t do it. 















We didn’t just adapt our old 45RPM system to 
handle CD’s. They’re entirely different sound 
reproduction technologies. And we couldn't hope 
to be flexible by just modifying our old system. 


Here’s how we did do it. 


With components ... compact, high-efficiency 
components that simply plug in. For example, 

our HyperBeam’s high-speed CD changer is 
asimple 8° x 18° component that can be 
removed and re-installed in minutes. 


Then we made components within the 

components. Our CD changer component 

has two 50-CD magazine “components” 
that simply snap in & out. And within the 
magazine component, we made individual 
tray “components” that are just as easy to 
take in and out. 


All said, when something changes in 
technology, something can likely be 
changed in our HyperBeam system ... 
and just some thing. 


This is just a snapshot. 
The full picture is yours for the asking. 


Att ee Ask for a copy of our new booklet, “Technology 
Stet Se that works. And keeps on working.” 
And find out how our new 
HyperBeam system — standard 
in all NSM jukeboxes — can fit 
your music operation perfectly. 
Both today and for years to come. 


Mom’s would love it. 





NSM 


—~ a NSM-America 
1158 Tower Lane 
™HyperBeam is a trademark of NSM - Bingen, Germany ¢ Bensenville, Illinois Bensenville, IL 60106 


© Copyright 1994, NSM - Bingen, Germany ¢ Bensenville, Illinois Phone: (708) 860-5100 FAX: 5144 


Williams finds the special 
ingredients for success 





In the ever changing coin-op uni- 
verse, manufacturing companies find 
themselves on a perpetual quest for 
the Holy Grail of the amusement 
game business, that intangible quality 
that finds favor with the playing pub- 
lic and brings prosperity to all levels 
of the industry. 

One company that has found that 
elixir, scoring a string of successes in 
both video and pinball over the years, 
is Chicago-based industry stalwart 
Williams Bally/Midway. In discussing 
the company’s achievements, vice 
president of sales Joe Dillon talks a 
good deal about the “special ingredi- 
ents” that go into the company’s prod- 
uct. Those ingredients, he says, find 
their source in Williams’ talent pool of 
creative designers. 


“The designers and engineers at Williams really are 
treated in a very special way,” he explained. “They are 
considered an integral part of the success of the company. 
They are given a lot of freedom to express themselves. I 
think the key thing here is the designer is really put on a 
pedestal. It makes a tremendous difference.” 

This attitude helps produce a melting pot of creative in- 
put which the respective design teams are able to use in re- 
fining or honing rough concepts into a finished product 


that radiates like a diamond. 


So who are the designers that bring to life these objects 


of player worship and economic re- 
ward? They are the best and the 
brightest to come out of engineering 
schools, of course. However, first and 
foremost, they are avid players who 
bring a love of games to their profes- 
sional work. 

Director of licensing Roger Sharpe 
explained that bringing talented young 
designers into a company with such 
rich history helps continue the tradi- 
tion of excellence that has been found- 
ed by Williams. 

“Rather than dictate to designers, 
which I know is fairly prevalent in a lot 
of different companies, the designers 
here are really the ones who come up 
with the concepts and make presenta- 
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Cover Story 





Williams’ vice president Joe Dillon heads up 
the company’s sales. 








tions to management and sales,” said 
Sharpe. It’s really from their imagina- 
tion that everything starts. 

“This has been part of the Williams 
heritage from day one; it’s really a 
legacy,” he continued. “This is 
throughout pinball and video and 
everything else we do here.” 

An example of that process working 
at its best, according to both Sharpe 
and Dillon, is the successful Mortal 
Kombat series, which is currently on its 
third incarnation. The key, they say, is 
the designers’ ability to stay on top of 
trends, taking concepts with proven 
track records and making them better 
and more original through their own 
personal vision. 

“With Mortal Kombat, the designers 


went out and studied the market,” explained Sharpe. 


“These guys really don’t work in a vacuum. They are very 
sensible about staying close to distributors and operators 
and more importantly staying in touch with the players out 
in the real world. Joe, over the years has talked about 
those special ingredients that go into the making of any of 
our games. It really is something you can’t quantify; you 
just know it when you see it.” 

Adds Dillon: “For us to say fighting games are in and 
have a guy do a whole MK genre and create this whole sto- 


ry is kind of frightening. But these guys have the ability to 


Sales manager Rachel Davies. 
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do that. It’s a little general direction from sales, and then 


these guys pick it up and run with it.” 

The company recently unveiled 
what it hopes will be another example 
of this kind of success, the licensed 
video WrestleMania, which showcases 
digitized graphics of real-life World 
Wrestling Federation stars. ‘Their 
moves have been incorporated into a 
sophisticated web of gameplay giving 
players head-to-head and team compe- 
tition options. 

“What you have is that polished pre- 
sentation when all is said and done to 
bring in players, and not just the first 
time,” said Sharpe. “Anybody can do a 
game that brings in players the first 
time. It’s a question of how do you 
build something that has that longevity 
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With Midway's 
WRESTLEMANIA®, 
players can reach 

for wrestling’s biggest 
stars... and slam 

them to the mat! 
Featuring the World 
Wrestling Federation's 
biggest, baddest 
grapplers, captured on 
video at Midway Studios 
and digitized for real 
wrestling action. 
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so the operator knows this is a key- 
stone investment.” 


Product development 

Another benefit derived from the 
talent pool of designers at Williams is 
the presence of an in-house laboratory 
that does much to complement the ex- |yiRwrs 
tensive on-site testing of new games. e 

“The fact is in our building we 
have the best players in the world; we 
have the creme de la creme of play- 
ers and critics in our own building,” 
said Dillon. 

Their presence, according to Dillon, 
goes a long way in aiding the site test- 
ing managed by Michael Gottlieb, who 
maintains 30 to 35 pieces on site at 
any one time. The company has the 
ability to communicate with games via 
telephone and also installs cameras in 
game monitors to view audience reaction. Dillon said they 
like to get a new game out early, usually on a weekend, 
testing first for reliability, not earnings. This is followed by 
a solid week of testing that also involves interviewing 
players. 

“This is where you're going to learn things in quantum 
leaps, things that you didn’t think about in a lab situation,” 
he explained. “Now you’re on-site and a guy is talking to 
you about a rule he doesn’t like and suddenly the light 
turns on and you say, ‘Hey, this guy is right.’ We like to 
have a game out eight weeks before we even start to think 
about making any kind of releases or going to the market.” 

However, Dillon also concedes that once a game has 
been designed there is only so much wiggle room avail- 
able to make changes. “That’s part of the investment that 
goes into a video game,” he said. “You really don’t know 
it’s soup until you're finished and you really can’t change 
a lot at that point.” 


eee 


Roger Sharpe. 


Something old, 


something new 

While pundits publicly 
yearn for original game 
themes and decry an industry 
culture of copycat products, 
the team at Williams has been 
able to strike a balance be- 
tween the familiar and the in- 
novative. With each new sea- 
son, the company makes a 
conscious effort to introduce a 
good mix of original product 
along with games based on 
the current trends. 

“When you get something 
that’s successful you really 
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Director of licensing and avid pinball player 


Indy 500 pinballs on the production line. 





stay with it,” Dillon said. “The fighting 
themes and the sports themes and the 
driving games are supported by a large 
group of players. But you can’t just run 
a company on that kind of thing. We 
are always experimenting with differ- 
ent themes and ideas. But the minute 
you say that and go out and make that 
investment, here comes another fight- 
ing game. So although we continue to 
design outside of the box, the games 
that seem more successful are the 
fighting, sports, and driving themes.” 
The goal for Williams is to try to see 
both the forest and the trees, explained 
Roger Sharpe. “We've had great suc- 
cess not only with licensed themes but 
also original themes,” he said. “If there 
is legitimacy in moving forward with a 
concept, and there doesn’t happen to 
be a movie or something else at that 
particular time that we can tie into, then we will say let’s go 
ahead and do the concept. When it makes sense we'll do li- 
censes, but when it doesn’t we are very comfortable know- 
ing that the creative talent here will take us somewhere we 
want to be.” 

Again, Mortal Kombat can be used to demonstrate this 
process that leads to success, according to Dillon. “The 
people here are very creative and sometimes if they have a 
brainchild like Mortal Kombat they would rather go ahead 
with that theme than license a Van Damme.” 

But it doesn’t stop with the creation of a game. So 
Williams has stepped forward with a revolutionary plan to 
increase a game’s longevity through the use of promotions, 
such as movies, live-action tours, and gameplay updates to 
keep ahead of the home market. A picture taken at the 
ACME show MK3 unveiling of Williams’ executives along 
with several distributors and the leadership of AMOA, Dil- 
lon said, typifies how the process should work. 

“We have the whole channel of distribution working on 
something,” he said. “We 
can take away the fear of 
the home business inter- 
fering with the coin-oper- 
ated business. Like any 
other product, you've got 
to get off your fanny and 
start to promote. But we 
can't do it alone. It takes 
the operator, distributor, 
and manufacturer working 
together to promote a 
product. Without that kind 
of effort it will not work.” 
Learning from its own suc- 
cess with MK3, Williams 
has followed a very similar 
path with the video 
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WrestleMania. Through the World 
Wrestling Federation license, the com- 
pany will be able to cross promote its 
product in places and ways not seen in 
the traditional coin-op world. Opportu- 
nities range from promotion of the 
game at wrestling events to arcade 
tournaments offering WWF tickets or 
related items as prizes. 

“Tt really is the way to go with some 
of these properties,” Dillon said. “If 
you do this and extend the effort it’s 
great success for the product.” 

“Once you've got a solid game and 
you can build on that with value 
added, you’ve got a home run,” added 
Sharpe. “That’s what we're looking at, 
trying to make sure the operator is 
making the best possible investment 
when he buys a Williams Bally/Mid- 
way product.” 

After AMOA last month Williams 
made available the new updates to the 
coin-op version of MK3 just as it was 
also putting out the game for the home market. The up- 
date contains moves and characters not available for the 
home systems, fulfilling the company’s long-standing com- 
mitment to the coin-op market. And company officials say 
there is no change in that attitude on the horizon. 

“The Blockbusters and home movies and VCRs have 
not stopped people from going to the movies,” Dillon not- 
ed. “The theater experience is something people enjoy, get- 
ting out of the house. We feel there are two different mar- 
kets. There’s no question that players cross over, but we're 
not convinced that one hurts the other. It may in fact be 
that they are both promoting each other.” 

“There’s no question technology will drive this busi- 
ness and there may be different for- 
mats and different arrangements in 
how the ultimate product is delivered 
to the public,” he continued. “But 
again, it’s like the motion picture or 
fashion industry; it’s a little difficult 
to do long-term planning. Every day 
we have to stay ahead of the game 
and on top. We probably invest more 
in research and development than 
other companies.” 

Thus, no matter how far afield tech- 
nology ranges in developing game 
platforms, operators and distributors 
can still count on Williams Bally/Mid- 
way as a source for the purest essence 
of what can be created and presented 
to players in the form of coin-op 
games. 

“Take Cruis’n USA for instance,” 
said Sharpe. “There’s just something 
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The Indy 500 design team, (I-r): Craig Sylla, 
Dennis Nordman, Mike Boon, and Mark 





The minds behind JackBot, (I-r): Jim Patla, 
John Hey, Larry DeMar, and Louis Koziarz. 
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about going to the arcade to play it, 
the electricity and socialization in- 
volved, that will not be eliminated.” 


Redemption and pinball 

Even as the company forges ahead in 
the video market, Williams is also 
looking at simultaneously expanding 
its redemption game production. 

“We've kept our toe in the water and 
had success with Addams Family Val- 
ues, Double Cheese, and Screamin’ 
Slopes,” said Dillon. “Now we've taken 
a more serious stance with Marty Glaz- 
man coming back to Williams to head 
up a whole redemption division. 

“So we’ve taken redemption by the 
teeth. It’s a big part of the market and 
it’s a growing part of the market. We 
want to be the leader and we want to 
dedicate the resources necessary to do 
that. I think people were pleasantly 
surprised at the AMOA when we intro- 
duced several new games.” 

It is also impossible to talk about the company without a 
serious look at today’s pinball market. Williams Bally/Mid- 
way has long been seen as the dominant force ur the pin- 
ball business. 

The company introduced two new pin games before 
AMOA ‘95, and more innovative new product was seen 
at the show. (See show coverage in this issue for all of 
the company’s newest offerings.) The two new games 
were JackBot under the Williams label and /ndy 500 
from Bally. These games represent the way in which 
Williams has achieved diversity, mixing games for the 
more general player like JackBot with others geared for 
the aficionado, such as /ndy. 

“Tt gives us flexibility having the 
Williams and Bally trade styles,” Dillon 
explained. “We can put before the cus- 
tomers two pins that are going to best 
fit any number of locations. With Jack- 
Bot for instance, we used a very easy 
to understand playfield. All you have 
to do is shoot up the middle. But for 
the sophisticate, you get to cheat and 
set the rules to your own advantage.” 
Sharpe, who in addition to heading up 
licensing is also the author of a book 
on pinball, says achieving that range 
and meeting the needs of different lev- 
els of players and locations is “the real 
challenge in pinball today.” 

“There is a soft market now for pin- 
ball and basically I think it has to do 
with the level and quality of the prod- 
uct that is out there,” added Dillon. 
“As the pipeline fills with better and 
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Special Color Odds * Hi/Lo Double Up Game * Superb Graphics And Sound 
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The Undertaker 





Look out for these guys, (I-r): company president Neil Nicastro, Joe Cirillo of Betson Enterprises, Williams’ Joe Dillon, WWF wrestler Bam Bam Bigelow, 
Steve Geyger of Geyger Music, and Ira Bettelman of C.A. Robinson with WrestleMania. 


better product, there’s more pressure to put even better 
product in front of the player. I assure you that our pinball 
group will continue to produce some outstanding prod- 
ucts that fill the cash box.” 


Looking ahead 

All of this, taken together, puts Williams at the top of 
the present coin-op heap, looking to the future for answers 
that will bring prosperity not only to itself but the industry 
as a whole. 

One nagging problem that may not go away, accord- 
ing to Dillon, is a devalued price for play in many loca- 
tions that makes it difficult for operators to afford new 
equipment. 

“It’s a pure economic equation; other operators around 
the world have been able to attack this problem out of ne- 
cessity because of the freight and duties they have to 
pay,” he said. “They pass that on to the customer. What 
really compounds the problem is if you are on a low price 
per play which you cannot increase, and then you give a 
50/50 split, you are virtually writing your own epitaph by 
the time you take depreciation into consideration. 

“If you can’t raise the price per play, then you have to 
lower the commission to the location. The operator does a 
lot of damn work and adds a lot of value and he should get 
paid.” 

One possible solution that, in fact, seems more viable in 
today’s political climate is the introduction of an exclusive 
dollar coin. Dillon said the introduction of such a coin in 
Canada has allowed a number of operators to stay in busi- 
ness that wouldn't have otherwise. “It makes it so much 
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easier and eliminates a big barrier,” he said. “A guy reach- 
es in his pocket for coins and it has a different connotation 
than reaching in your wallet for a bill.” 

Beyond that, success for the coin-op world in gener- 
al and Williams in particular will likely be found where 
many other entertainment providers have sought to 
further their products’ value, in the marketing of those 
products. 

“We have to get busy promoting and adding value,” Dil- 
lon reiterated. ‘If a guy knew he could win ringside seats at 
the next Wrestle Fest, for instance, he may be more in- 
clined to put 50 cents in a game rather than a quarter. 
When there’s promotion involved and the ability to win 
something, it’s always a little bit easier.” 

As a manufacturer, Williams is also faced with the diffi- 
culties of trying to provide more in a tightening market, 
and the recent explosion of trade shows and exposition 
venues makes it all the more difficult for the company to 
stretch those marketing and sales resources. 

“You have two choices: either you don’t go to some of 
the shows or you have to reduce the way you go,” Dillon 
explained. “There are just too many shows and too many 
things happening. 

“T understand at the last AMOA (in San Antonio), we 
were considered to be too opulent because we had so 
much space, etc. Well, that was a decision we made be- 
cause it was the first time we were introducing Cruis’n and 
we were introducing Killer Instinct, projects in which we 
were partners with Nintendo. Each manufacturer has to 
choose what venue and how he wants to go, but I can as- 
sure you that every manufacturer is going to be choosing 
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more carefully in the future.” 

Another change on the horizon for 
Williams is a planned expansion of its 
customer service department. Service 
for the company is a number one prior- 
ity, and general manager Ken Fedesna 
has laid down the law: getting advance 
replacements to a customer always 
takes precedence. 

“By and large we have good service 
and maintain a lot of assets,” said Dil- 
lon. “Every once in a while it falls 
down and we get behind the 8-ball in 
certain parts. But we're on track to be- 
come the best. I think you will see us 
expanding our customer service de- 
partment and it may also be a question 
of us going into some on-line Internet 
services So operators can come in and 
make inquiries. Technology will work 
in our favor.” 

Williams is also faced with the challenge of being an 
American-based manufacturer. “One of the difficulties we 
have is dollar fluctuation,” Dillon commented. “We al- 
ways have to watch that, being an American corporation 
with a lot of our product going to Europe. When the Eu- 
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Don't take chances! Dependable 
performance, on time delivery, and 


meet our unscheduled needs.” 
Jack Mendes, Jr. Bob's Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 
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A factory worker puts some of the finishing 
touches on a pinball game. 
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ropean currencies devaluate we have 
a hard time exporting. However, we 
have a leg up in terms of the Asian 
companies where the yen is so much 
lower than the dollar. That gives us a 
competitive advantage because their 
prices are very high. 

“In addition, being an American 
company allows us to make American 
games. It’s something that other man- 
ufacturers are still trying to find the 
secret to.” 

So what does this all add up to for 
the largest manufacturer of coin-op 
amusement games? Where will the 
company be in five or 10 years down 
the line? 

“Company president Neil Nicastro 
has good vision for the future,” Dillon 
concluded. “We will be a high-tech 
company providing high-tech enter- 
tainment in some form or fashion 10 years from now, five 
years from now. We will be on the leading edge. We are 
here for the long haul. We’ve made the commitment in 
equipment, plant, and people, and I guarantee we'll be 
there.” A 
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PLAY VEGAS STYLE BLACKJACK WITH VEGAS RULES 
CAN BET UP TO $100.00 PER HAND PER STATION 
BLACKJACK CAN SPLIT / DOUBLE DOWN 
INSURANCE PAYS: 2 TO 1 

MULTIPLE DECKS: 1 TO 8 DECKS 


MONITOR CABINET AND HEADER: 
HEIGHT: 84” 
WIDTH: 60” 
DEPTH: 30” 


INDIVIDUAL PLAYER CONSOLES: 


HEIGHT 43” 
WIDTH: 21” 
DEPTH.22° 
OCCUPIED FLOOR SPACE (ASSEMBLED) 120” X 76” 
‘EATURES 
39” COLOR MONITOR 
* CABINET COLORS - BLACK OR GREEN WITH CHROME TRIM 
C V U HIGH SECURITY BILL ACCEPTORS W/STACKERS $1, 5, 10, 20, 50, 100 
‘ STAINLESS STEEL PLAYER CONTROL PANELS WITH EASY TOUCH BUTTONS 
ADJUSTABLE CREDIT VALUE FROM .05 TO $1 PER CREDIT 
* RECEIPT PRINTER 
DUAL SPEAKERS 
VOLUME CONTROL - AUDIO PROMPTS 
* ADJUSTABLE TIMER SETTINGS 
PROGRAMMABLE DATE, TIME, AND LOCATION 


SECURITY 

* LOCKED STACKERS ON BILL ACCEPTORS 

‘ INTERNAL BOOKKEEPING - FOR AUDITS ON EACH STATION WITH TOTAL INS AND OUTS. 
* BACKUP HARD METERING 

* DUPLICATE COPIES OF ALL PRINTOUTS 


BATTERY BACKUP - GAME WILL RUN FOR 10 MINUTES WITH NO POWER - ELIMINATES ALL 
SURGES OR BROWN OUTS. 
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This game was built by a family with over 40 years of experience in the coin-op 
business. Now, you can purchase this fine machine for your own. 


Green Com Machine Distributing, Inc. 
2961 Drywall Drive + Myrtle Beach, South Carolina 29577 + (800) 232-6467 


Offered for sale in legal jurisdictions only. 
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Don’s trucks sport colorful signs promoting the tournaments. 
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Who wouldn’t want to participate in the tournament with these “Daytoni Girls” cheering you on? 


: Daytona USA Racing 


FeaturRINg - TOURNAMENTS 


Scoring Success 





hris Vecchione, general manager of 
Mondial Distributing in Philadelphia, 
Pa., sent us this note along with these 
photos. Here’s what he had to say about 
his customer Don Markel: 

I’ve been less than enthused about 


my customers’ stories of 
doom and gloom on the 
streets. Although excellent 
product is harder to find in 
today’s market, there are 
many other ways to make 
money within our industry 
that only a handful of ven- 
dors seem to have realized. 
Primarily, entertainment is 
our focus, and although it’s 
been written in nearly 
every industry publication 
the message is clearly not 
being received. If I hear 
that “darts won’t work in 
my locations” one more 
time, I think I'll scream. 
Plugging a game into the 
wall outlet and returning to 
collect the cash box is no longer a viable 
way to run a business. Frankly, it never 
was, but good times allowed for it to 
happen. Progressive vendors run their 
businesses differently in 1995 and their 
success depends on their promotion of 
entertainment. I’d like to share one of 
my vendor’s success stories with you. 
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Don’s Amusements promotes 
new tournament idea 


Don Markel of Don’s Amusements, a 
small rural Pennsylvania game operator, 
saw and played the Daytona USA racing 
game while on vacation at the New Jer- 
sey shore. An admitted NASCAR freak, 
Don spent nearly $200 playing the 
game and wondered how this game 
could fit into his route. 

Since collecting 50 percent of the 
cash box surely wouldn't offset the price 
tag of this game, Don went around to 
taverns and other locations in his area 
and presented them with a Daytona 
tournament idea. It would run for one 
month in each location for a fee. When 
he had six months of tournaments pre- 
booked, Don ordered the game from 
me. 

The excitement his tournaments cre- 
ated swept through his very rural sec- 
tion of the state—the entertainment he 
provided was better than the usual alter- 
natives like local bands and DJs. Beer 
companies and other sponsors jumped 
on board with free promotional item 
giveaways and one beer company even 
sent in models to hand out the NASCAR 
jackets and other promo items. The 
models attracted an even larger amount 
of male customers to the host locations 
and soon Don decided to create his own 
personal fleet of “Daytoni Girls.” 

Two of the girls are his daughters 
and, needless to say, their presence at 
the tournaments even further guaran- 
teed success. Before long, the number of 
locations desiring Don’s tournaments 
exceeded his capability to provide the 
game, so he bought another. When Don 
runs a tournament, the volume on the 
game is turned up loud, so even the 
spectators can feel the whiz of the cars 
going by. The contestants are becoming 
almost fanatical; they are living out 
NASCAR dreams. 

By constantly changing the difficulty 
settings on the games, Don is able to al- 
ways offer a fair race. The tournament 
program has been so successful that 
there is now a point system in place, 
much like the NASCAR circuit that au- 
tomatically ranks the top tournament 
drivers leading up to the Grand Finals. 
The Finals, to be held in Wiconisco, Pa., 
on February 10, are expected to attract 
between 300 and 400 contestants. A 


OCTOBER 1995 





o% 
ORs 








Mason Corp. 


Self-propelled children’s play Vechicle. 
5 ROLLER RACERS @ ($100EA.) 
FISHER PRICE ADJ. GYM ($249) 
F.P. SUPER SAND CASTLE ($249) 


Coin Concepts, Inc. 


Cowboy-themed bouncing ball game 
where players try to match wild west items 


to win tickets. 
BOUNCING BANDIT ($2,900) 


Classic Software 


Credit toward the purchase of Amusement 


Business Software System. 
SOFTWARE ($2,500) 


Adventure Quest 


Appropriate Trailer for transporting 
the M-4 Motion Simulator you buy 
at Fun Expo. 
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.».. The International Family Entertainment Center Association’s 


SECOND ANNUAL SILENT AUCTION 


taking place at: 


FUN EXPO ‘95 October 8-10, Orlando, FL 
For details call: (914) 993-9297 


Company 


Ace/Acme 

AIMS Int'l Ltd. 
Amusement Business 
Amusement Conslits. 
Arms 

Astro Putt, Inc. 

At the Park Magazine 
Ball Pit Services 

Bay Tek 

Benree Designs 
Betson 

Bob’s Space Racers 
Bonita Marie Int’. 
Century Sales 
Deltronics 

Fable Toys 

Fabrison Carousel 
Flagship Carpets 
Good Clean Fun 
Happ Controls 

HMS Monaco 
Hollrock Engineering 
Laramie/Play-by-Play 
Maxon, Inc. 

Meltec 

National Ticket 

Noel 

Northeast Import 
Pentes 

Peter F. Olesen & Assoc. 
Play Meter Magazine 
Quality Prod./Fund Ways 
Rake Coin Machine 
Rebecca's 

Rhode Island Novelty 
Signs & Shapes Intl. 
Sippers by Design 
Slush Puppy Corp. 
SOS Goodstuff 
Tenderfun 

Vending Times 


Marketing Visions 


2 full days of on-site marketing 


consulting. 
CONSULTING ($2,400) 


Donation 


Assorted Plush 

Safety Seminar Tuition 

1-Yr. Subscription & More 
Police Force Pinball Machine 
2 Game Stools w/Footrest 
Contemporary Rug 

Full Page B/W Ad 

3 Cases of Playground Balls 
Credit Toward Purchase 
Round Puzzle Table 

Home Model Soccer Table 
Credit Toward Purchase 
MoodRack Display 

B/W TV with AM/FM Radio 
Ticket Eater 

Plush Redemption Kit 

Kid Size Carousel Horse 
Game Pattern Rug 

Tunnel Duster 

25% Off Parts Order 

2 Plush Pre-packs 

Disc. on Purch. of Pit B.0.S.S. 
Candy Crane Mix 

Music Bears 

50 Balls for Shooting Games 
2 Broadway Tickets/2 doz. Golf Balls 
Clown Wheel 

Dallas Cowboy Jacket (Leather) 
Balls 

4 Hours of Consulting 

2- 1 Year Subscriptions 
Miniature Golf Game 

Gumball Machine 

Field Radio 

Gift Certificate (Red Merchandise) 
50% Off 2-3 Day Retail Rental 
Novelty-Themed Drink Containers 
2 Beach Umbrellas 

2 Ranger Tickets 

4x8 Baby Ball Pool 

3-Yr. Subscription 





SOFTWARE ($2,000) 


IFECA thanks its many generous donors and encourages FUN EXPO attendees to 
bid on and win these and other great Silent Auction prizes. The monies raised go 
toward furthering IFECA’s educational and market research goals. 





Flex-A-Lite 


10 brilliant colors, all voltages- Light doors, 


highlight buildings and signs. 
FLEX-A-LITE- 300 ft. ($1,425) 


OOOOH EEE HEHEHE EEE EEE EEE E HEHEHE EEE EE EE EEE HEHE EEE EEE 


Innovative Concepts in 
Entertainment (ICE) 
Coin-op Ice Hockey- themed 


amusement game. 
SUPERCHEXX ($2,500) 


SERRE EERE RHEE EEE HEHEHE EEE EE EEE EEE EEE EEEE EEE EEE EEEEEEEEEEE EEE EEES 


Ascension Products, Inc. 


Credit toward the purchase of a 
Lazer Runner. 


LAZER RUNNER ($10,000) 


FREE EEE REET HEHEHE HEE EEE HEHEHE EEE EEE EEE EEE EEE EEE EEE EEE EE EEE EEE EEE EEEE EEE EEE EEE EE EEE EEE EEE EEE EEEEEEEEEEEEEEEEEEEEEEEEEEEEEE EEE EEE EEE E EEE EEEEE EEE EEE EEE EEE EEE EEE EEE EE EEE EEE EE EEE EE EEE EEE EE EEE EEE EEE EE EE EEE EEE EEEE EEE EEEE EEE EEEEE EEE EEE EEE EERE EES 


Innovative Computer Systems 


Credit toward POS/Mgt.System for 
Wristbands, Admissions, Party 
Reservations, Concessions & More. 


FunTime Playground 


4x6 Ball Pool with 1,500 
multi-colored balls and ball targets- 
for ages 2 to 4. 


KIDDIE POOL ($2,995) 







State Show 


Ohio focuses its 
attention on NANI 


There was a purpose when opera- 
tors converged on Columbus, Ohio, 
for the Ohio Coin Machine Associa- 
tion’s annual trade show in late Au- 
gust. That purpose was to discuss the 
National Amusement Network Inc. 

The reason NANI is such a hot 
topic in Ohio is because it is one of 
only two states chosen to participate 
in the crucial test of the system. 
About 50 machines have been in- 
stalled in locations throughout Ohio 
: a and Kansas and NANI officials have 

a ° been working diligently to eliminate 
AMOA president Tami Paulsen with NANI’s John Klayh (1) and Dave Sanderson. the bugs that were inevitable. 

AMOA president Tami Paulsen, 
who has seen tremendous potential 
in the AMOA-sponsored program, 
talked with Ohio operators about it. 
“Ohio has progressive operators who 
are willing to go with new ideas and 
technology. I have never been more 
convinced that those operators not 
willing to try new things will not be 
around five years from now,” she 
warned. 

John Klayh of TVphone, who has 
a) me ">| been instrumental in setting up 
compact ise AMY | NANI addressed operators about 








N SSL. 4 NANT’s potential. “We began work- 

Shaffer’s Bruce Homier (r) discusses the industry with two customers, Melvin Fletcher and David ing on this program over 10 years 
g He PEOn y 

Evans. ago, but it was not popular. We start- 


ed out at the tail end of the video 
boom when operators had other 
things on their minds,” he explained. 

He continued, “Our purpose is to 
increase the entertainment segment 
of the business. For example, the 
gaming industry generates $40 bil- 
lion in revenue. We think that with 
NANI we can get a percentage of 
those dollars. Gambling is not a 
product that will benefit the world, 
NANI is.” 

John then addressed the concern 
that the industry will become large 
operators taking over the small ones. 
“Not so,” he said. “Look at the lot- 
Schulz of Rock-Ola. tery, for example. It works because 
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...lurn down the 


: 2? 
Wurlitzer! 
“Hey, don’t get me wrong. I like having the 


Wurlitzer! Customers love the big, low-distor- 


tion sound. I have a couple of back rooms 


jukebox is not in a play-for-pay mode, the back- 
where I cater parties. The Wurlitzer’s 500-watt 


ground music mode kicks in at a lower sound 
peak-power amp pushes the music all the way 
back there where I have some exter- 





level. Music is always going and I don’t need 


(=| 


a separate tuner. Though I pay the operator a 


small guarantee, it’s well worth it because of 
the reliability. Never any down time. 
nal speakers. I used to need an extra Wu RLIIZ E R And when a jukebox goes down, 
amp. No more. Just an on/off switch with a sep- 
arate volume control does the trick. When the 


people start to leave. Wurlitzer makes sure that 


my customers don’t leave.” 





t was a family affair for Rod Stebelton. Here he is 
with his wife, Pam, and their children. 





Phil and Tom Elum get a demonstration of Silent 
Partner’s software from Len Smikun. 





Goeller (1) and Sandy Sabulsky of Harvey’s 
Music. 


of the small mom and pop places 
where you can buy your tickets. If 
people had to drive 15 miles to a 
large location to buy the tickets, the 
lottery would not survive. The same 
with NANI. The success of the pro- 
gram will lie with all types of opera- 
tors, not just the large arcades. The 
secret will be widespread distribu- 
tion. We intend to make this a $40 
billion industry!” 
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From Coin Systems Co. Lowell (I) and Don 
Wessels. 


rom left at the Wurlitzer booth: Jerry Reeves, Rod 
Stebelton, Andy Anderson, and Bettie Anderson. 





Digital Disc and Seeburg jukeboxes. He is joined 
by Jukebox USA’s David Loethen. 


While NANI has been in the 
works for some time, not much pro- 
motion has been attached to it. How- 
ever, that is about to change. NANI 
recently hired Dave Sanderson, for- 
merly with Coca-Cola, to head up 
marketing efforts. He explained the 
game plan: “We haven't concentrat- 
ed on promotions yet, but we will be 
building promotional programs that 
will generate new players and bring 
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James Padjen of Van Lock (r) with Bill Wester- 
haus of Pioneer Vending. 


Coin Concepts’ Mike Pszcola (r)chats with Larry 
and John Van Brackel. 





OCMA president Mike Zappa (r) praised retiring 
Jim Newlander (TWI/Atari) for his undying sup- 
port of the industry. OCMA’s Paul Corey (c) and 
Judith Martin look on. 


back the old ones. We knew going 
into this that the games would have 
bugs to work out before they were 
ready for the real world. However, 
once the test has been completed we 
will be relentless in promoting this 
concept.” 

In other business during the 
show, Tami gave Ohio operators a 
rundown on what AMOA is doing. 
She stressed that operators all over 
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American Changer Corporation introduces: 


MORE CAPACITY THAN YOU 





WILL EVER NEED.......... 


AT THE LOWEST PRICE YOU 
EVER PAY!!TTIIiit! 





WILL 





Standard Features 


¢ Two Coinco validators 
which keeps the $1bills 
separated from the $5, 
$10, $20’s 


¢ The second validator 
also will act as a spare 
validator if one would 
have to be serviced 


¢ Over 10,000 coin/token 
Capacity 


¢ 126 Bonus options for 
token payout 


¢ Measures 53” high x 
28” wide x 24” deep 









Shown with optional quarter acceptor 


$2995.” 











OPTIONAL FEATURES 


¢ Quarter/Token 
acceptor 


¢ Second hopper for 2 
different value coin 
payouts 


¢ “Change” or “Token” 
scratch resistant Lexan 
fronts 


¢ Phone line hook-up for 
immediate notification of 
low coins, service 
problems or breach of 
security 


¢ Alarm System 


1-800-741-9840 


CALL FOR YOUR LOCAL DISTRIBUTOR 


Strate Show 











Randy Fromm’s Service School 


A highlight of the Ohio Coin Machine Association’s trade show was a day-long 
seminar presented by Randy Fromm. Randy has been a respected technical writer for 
Play Meter for its 20-year history and has recently appeared in other publications. 

His Ohio school was well attended and operators were thrilled to be able to 
take advantage of Randy’s vast experience. 


the country have the same prob- 
lems, concerns, and struggles and 
AMOA is there to help. “Everyone is 
concerned about gaming. It will be a 
hot issue so we must stay strong as a 
unit,” she noted. 


“Our purpose is to 
increase the 


entertainment 
segment of the 
business.” 





“Another extremely important 1s- 
sue concerning us all is anti-tobacco 
legislation,” she added. “It is now a 
federal issue and President Clinton 
wants a total ban of cigarette vend- 
ing. We don’t want to be the sacrifi- 
cial lamb in this issue. AMOA has 
developed some plans to counteract 
the negative impact this legislation 
will have on our members.” 

She then noted that the ban on 
cigarette vending machines has a 
common thread with other unfair 
tax increases in the coin machine in- 
dustry. “That common thread is that 
government intervention can get out 
of control,” she explained. “AMOA‘s 
top priority is government relations 
and to keep our members in- 
formed.” 

Paul Corey, OCMA’s executive di- 
rector, added that cigarette vending 
accounts for a mere three percent of 
the tobacco companies’ income. He 
is very concerned that the tobacco 
companies will sell operators down 
the river as a concession to President 
Clinton’s plan. He urged operators to 
contact their representatives and let 
them know how they feel. A 
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State Shaw 


NANI in the field 








Colorful graphics promoting NANI adorn Big City 
Game Room’s windows. 


Let’s face it, we can hear and read 
about the National Amusement Net- 
work Inc. until we want to throw up 
our hands and say, “Enough al- 
ready.” 

But it’s not until you enter the 
world of NANI and those who are 
giving it a try that you truly under- 
stand what its impact could be. 

NANI has been up and running in 
Ohio and Kansas in an extensive test 
involving about 50 games. While at- 
tending the Ohio Coin Machine As- 
sociation state show, I visited some 
locations that are participating in the 
test. It was an eye-opening experi- 
ence I'd like to share with our read- 
ers. 

First, ’'d like to point out that 
everyone I talked with admitted 
there have been some problems, but 
all were in the installation and com- 
munications. Problems range from 
being off-line for a time, and then 
being bombarded with information 
when back on-line, to having prob- 
lems with the phone lines. All, I'd 
like to add, were considered no sur- 
prise, and no one was unduly dis- 
tressed about it. 

I'd like to take you on a visit to 
Big City Game Room in Columbus 
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where NBA JAM Tournament Edi- 
tion with the NANI capabilities is at- 
tracting customers. Manager David 
Simpson is very excited about NANI 
and spoke to me quite candidly. I 
soon discovered that David is an 
avid player who cut his teeth playing 
games at the arcade he now man- 
ages. He obviously knows a lot 
about playing and his viewpoints 
came from the heart of the player he 
is. 

“This concept is the future,” he 
eagerly pronounced. “It’s a positive 
move for players who are very tech- 
nologically aware. I just hope that 
the NANI people don’t get discour- 
aged about anything to do with this 
test period and decide to quit the 
project.” 

David went on to say that he has 
been impressed with the participa- 
tion, citing about 40 players who 
have signed up. “Of course NBA 
JAM Tournament Edition is not the 
hottest game right now,” he pointed 
out. “If this was on a popular game 
like Killer Instinct it would get even 
more attention.” 

David was not aware that NANI 
has been in the planning stages for 
about two years and NBA JAM Tour- 
nament Edition was the hot game at 
that time. I explained that to him, 
and he said he was anxious to see 
other games hooked up. David is 
certain that NANI will attract play- 
ers and he’s looking forward to the 
future with it. 

One of the owners of Big City, 
Don Rizek, is looking at the test from 
perhaps a different view. However, 
the bottom line was the same. “This 
is something I simply could not af- 
ford NOT to try,” he said. “Once the 
bugs have been worked out and 
everyone's ready to jump on the 
bandwagon, I will already be way 
ahead of the pack while they are still 
learning. My father always told my 
brothers and me that you have to be 
willing to give new things a try. If 
you don’t you'll be left behind.” 
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Big City is not the largest game 
room you'll ever visit, but Don and 
his brothers, John and Ron, can only 
be described as progressive opera- 
tors. Their games are kept spotless, 
the redemption display is better than 





From left: Sam Weaver, Don Rizek, Ron Rizek, 
Lou Cenname, and David Simpson. All are con- 
vinced that NANI could be the future of game 


playing. 


average even when compared to 


those seen in much larger family en- 
tertainment centers, and they are 
constantly on their toes to make im- 
provements or changes when neces- 
sary. In fact, Don mentioned that 
they are ready to embark on a major 
renovation although the location 
looked pretty good already. 

As far as NANI is concerned, you 
don’t have to be a huge operator to 
make it work for you. Large and 
small operators alike will be the key 
to its success. NANI has recently 
hired Dave Sanderson, a marketing 
professional most recently with 
Coca-Cola. When asked why he left 
a company like that to join a fledg- 
ling organization like NANI, he 
doesn’t’ hesitate to explain that the 
potential is tremendous. “It’s fun 
watching small companies grow. 
Some people may wonder why we 
haven't done much marketing on 
NANI so far. It’s like having a baby: 
no one really wants to see the birth. 
They want to see a cute and 
adorable baby. We’re just now giv- 
ing birth to NANI and we knew no 
one would want to see delivery 
room photos. But it won’t be long 
before we have that cute, adorable 
toddler! Then our marketing pro- 
grams will be available.” 

~ VC. 
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“Jouruaments & Leagues 





The sound of money falling from 
slot machines was complemented by 
that of cheering crowds of pool enthu- 
siasts when the Riviera Hotel & Casino 
in Las Vegas hosted the first Dynamo 
9-Ball National Team Championship. 

A total of 58 top teams earned pas- 
sage to the national level and the op- 
portunity to shoot for $50,000 in 
prize money. The event was conduct- 
ed and produced by the American 
Poolplayers Association, the nation’s 
largest amateur pool organization, and 
sponsored by pool table manufacturer 
Dynamo Ltd. 

The 72 Dynamo pool tables used for 
the event were provided by Mountain 
Coin of Las Vegas; set-up and on-site 
servicing was handled by A-1 Billiards. 

After many grueling rounds of play, 
the field narrowed to two teams: 9-Ball 
Express from Honey’s in New Orleans, 
La., and My Brother’s Pub II of Levi- 
town, Pa. The latter ultimately won the 
match, taking home $10,000. Mem- 
bers of My Brothers Pub II celebrated 
their victory the following day by at- 
tending the wedding of teammate Tim 
Warner. 

Second place finisher 9-Ball Ex- 
press won $5,000. Third place finish- 
ers won $3,000, and fifth place 
winners received $1,250. The Sports- 
manship Award also went to 9-Ball Ex- 
press. “Having them get this award 
means more than first place,” said 9- 
Ball Express APA league operator Karl 
Koster. 

In addition to weekly league play, 
every player in the event used the APA 
handicap system known as the Equal- 
izer, the association’s copyrighted 
handicapping service that allows play- 
ers of different skill levels to compete. 
Handicaps are updated during tourna- 
ment play. 

During the event, the APA also set 
up an exhibit area known as the Pool 
Emporium, for vendors to display and 
sell their latest wares to the APA con- 
sumer base. Other popular attractions 
included ongoing Camel Mini-Shot- 
Out tournaments, conducted on Dy- 
namo Top Brass tables, and the APA 
shirt contest, which was won by Fire 
and Ice from Georgetown, Ill. 
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First Dynamo 9-Balt 
event scores success 





Hailing from New Orleans, La., the team 9-Ball Express came in second. 





Participation is expected to increase 
dramatically at next year’s event to be 
held in Las Vegas Aug. 3-5, and the 
APA is planning to increase the purse 
from $50,000 to $100,000. The Dy- 
namo 9-Ball League is played only on 
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operator-owned pool tables, and the 
coin operators of America profit by 
having their product in league host lo- 
cations. For more information, contact 
the APA at (800) 372-2536. & 
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Why Gamble on Your 
Route-Management 
Software? 


Remember: All that glit- 
ters is not gold. 

Others may spend more on 
dressing up their software with 
fancy screens and glossy pack- 
aging, but why gamble on un- 
proven, untested software 
when you could buy from the 
industry’s proven leader in 
route-management software? 

With more than 1100 
programs in use through- 
out the United States, 
Canada and the world, Si- 
lent Partner offers the most 
widespread, most tested and 
most versatile software in 
the industry. 

We’ve sold more software 
than all our competitors com- 
bined. And we’ve continued 
to update our product by lis- 
tening to our customer, refin- 
ing Silent Partner to fit the 
changing needs of the indus- 
try. Try our latest version and 
you'll see there’s no reason 
to gamble on cheaper software 
in more expensive packages. 





Silent Partner, Inc. 


2509 Country Club Drive © Springfield, Illinois 62704 
LZ’ Ff « F B JF = @ 2 3 2 
FAX 217-787-4293 


New Price Structure! Prices Starting At $1195! 





The atmosphere crackled with an- 
ticipation for the sound of crashing 
pool balls at this year’s Bud Light 8- 
Ball National Team Championship 
Tournament held at the Riviera Hotel 
& Casino in Las Vegas. 

Over 3,500 pool players from 
across the United States and Canada 
flocked to the 15th anniversary event 
to compete for a total of $273,950 in 
prize money and bragging rights as 
the best of the best. Play was conduct- 
ed on 72 Dynamo tables. 

Opening ceremonies featured APA 
founder Terry Bell welcoming all to 
the competition and APA staffer Deb- 
orah Kopacz singing moving rendi- 
tions of the United States and Canadi- 
an national anthems. 

The Ladies’ Division final match 
came down to a challenge of skill be- 
tween two Illinois teams: the De-Ter- 
minators of Monticello and the Main 
Ladies II of Lemont. The former ulti- 
mately prevailed 3-2, winning 
$5,000 in cash and the coveted 
champion’s title. 

In the Open Division finals match, 
the Marietta, Ga., team Syndicate 
came from third place to the champi- 
onship bracket to challenge and de- 
feat Kimothy’s Place II of Townsend, 
Del. 

The winners made it to the final 
round as a result of a ruling by the 
APA Handicap Review Committee. 
Every player in the tournament uti- 
lizes the handicap system known as 
the Equalizer, the APA’s handicap- 
ping service that allows everyone to 
compete regardless of their ability. 
Handicaps are updated as tourna- 
ment play progresses to eliminate 
sandbagging. 

APA’s Sportsmanship Award went 
to the team of Mr. Bigs 1 from Kens- 
ington, Conn., for overall spirit and 
sportsmanlike behavior. And the APA 
also held an 8-on-the-Break charity 
event that raised $4,337 for the 
southern Nevada chapter of the Mus- 
cular Dystrophy Association. 

At the conclusion of the event, the 
APA announced that enhanced par- 
ticipation has prompted an increase 
in the prize money for the 1996 Bud 
Light 8-Ball National Team Champi- 
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“Tournaments & Leagues 


APA holds 15th annual 
Bud Light championship 


onship. Up for grabs when the tourna- For more information on joining 
ment is held next Aug. 5-10 in Las the Bud Light Pool League contact 
Vegas will be $500,000 in prize — the APA at (800) 372-2536. & 
money. 











The team Syndicate of Marietta, Ga., were the winners in the Open Division after moving up from third 
place. 
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Soft-tip singles winner Mary Molthan of Kansas City, 
Mo., celebrates her victory. 


The American Darters Association 
(ADA) hosted the world’s first international 
fiber optic darts match at the 4th Bud Light 
Dart League National Championship. The 
contest was held simultaneously at the 
O’Hare Clarion in Chicago and the Sport- 
tempel in the German village of Gersthofen. 

United States champion Dave Kelley 
defeated England’s five-time world cham- 
pion Eric Bristow 6-2. The electronic soft- 
tip dart scores were instantly transmitted 
from the dart boards on both sides of the 
Atlantic through the use of custom soft- 
ware developed by the sports marketing 
company Harlekin Inc. Spectators from 
both sides witnessed the live action from 
10-foot video screens and heard the 
sounds of the darts and cheers on ampli- 
fied speakers at both locations. 

In the regular competition more than 
600 ADA members from across the Unit- 
ed States played for $40,000 in cash prizes 
in the Men’s, Women’s, and Mixed cate- 
gories of both soft- and steel-tip events. 

After four days of team competition, 
Brian’s Bad Boyz from Joliet, Ill., were the 
soft-tip national league champions, and the 
Heavy Horses from Akron, Ohio, were 
crowned the steel-tip league champions. 

In the soft-tip category, Dale Perot of 
Dallas, Texas, was selected the men’s most 
valuable player. Diane Williams of Kansas 
City, Mo., won most valuable player on the 
ladies side. 

Gary Clarke of Rockville, Md., and 
Cindy Klinger of Elizabethtown, Pa., were 
the men’s and women’s respective MVPs in 
the steel-tip division. 

During the regular competition soft-tip 
ADA members were introduced to the new 
Valley Cougar HB machines that included 
the ADA’s Neutralizer system. The Neutral- 
izer is a copyrighted formula that equalizes 
play among all members regardless of their 
playing ability. Members simply input their 
averages and the HB machine displays the 
proper handicapped starting scores. 

The Bud Light Dart League is currently 
operating in 35 states. For more informa- 
tion, contact the ADA at 1000 Lake St. 
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Louis Blvd., Lake St. Louis, Mo. 63367; 
(314) 625-8621; fax (314) 625-2975. 

Here is a look at the full results: 

Draw Doubles Soft-Tip: 1st—Carl 
Pifer of Joliet, Ill., and Dale Perot of Dallas, 
Texas; 2nd—Gary Hickman of Canton, 
Ohio, and Ron Larson of Memphis, ‘Tenn. 

Draw Doubles Steel-Tip: 1st—Annika 
Edinge of Dallas, Texas, and Glenn In- 
gebritsen of Rolling Meadows, Ill.; 2nd— 
Thomas Volchko of Buffalo Grove, IIl., and 
Doug Manual of Bladensburg, Md. 

Men’s Doubles Soft-Tip: 1st—Brian 
Clemens and Joe Pelletieri, both of Chica- 
go, Ill.; 2nd—Ken Smith and Jim Houchins, 
both of Monee, Ill. 

Men’s Doubles Steel-Tip: 1st—Frank 
Gonzales of San Antonio, Texas, and David 
Meleizen of Lancaster, Pa.; 2nd—Dan Sutton 
and Robert Sullivan, both of Rockville, Md. 

Women’s Doubles Soft-Tip: 1st— 
Becky Redell and Anna Bellamy, both of 
Blue Springs, Mo.; 2nd—Rita Smith and Pat 
Sather, both of Dallas, Texas. 

Women’s Doubles Steel-Tip: 1st— 
Kim Coleman and Julie DeGraffenreid, 
both of Lewisville, Texas; 2nd—Tammy 
Zeller of Dallas, Texas, and Dale Perot of 
Dallas, Texas. 

Mixed Doubles Soft-Tip: 1st—Kris 
Kempf and Mark Williams, both of St. 
Louis, Mo.; 2nd—Lisa Summers of Kansas 
City, Mo., and Dale Perot of Dallas, ‘Texas. 

Mixed Doubles Steel-Tip: 1st—Gary 





Bud Light event features 
fiber optic competition 





Clarke of Rockville, Md., and Wendelle Hil- 
ley of Wheaton, Md.; 2nd—Lisa Summers 
and Peter Leicht, both of Elizabethtown, Pa. 

Men’s Singles Soft-Tip: 1st—Dale Per- 
ot of Dallas, Texas; 2nd—Chris Salas of San 
Antonio, Texas. 

Men’s Singles Steel-Tip: 1st—Thomas 
Volchko of Buffalo Grove, Ill.; 2nd—David 
Feldpusch of Massillon, Ohio. 

Women’s Singles Soft-Tip: 1st—Mary 
Molthan of Kansas City, Mo.; 2nd—Kris 
Kempf of St. Louis, Mo. 

Women’s Singles Steel-Tip: 1st—Cindy 
Klinger of Elizabethtown, Pa.; 2nd—Jennifer 
Leary of Dallas, Texas. & 





ation’s Mike Gannon show off the company’s new HB 
game featuring the ADA’s Neutralizer. 





Brian’s Bad Boyz with location owners Mary and Rob Guzzo (1) and Glenn Remick (r). The team, (I-r): Mike Crivel- 
lone, Jack Carpenter, Frank Fejtza, Jim Houchins, Scott Pflanz, and Ken Smith, all of Joliet, Ill. 
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Players 


Greg Reeves 








Diversity is the 
word that best 
describes this 
month's games, 

as the industry's 
top manufacturers 
make available a 
racing simulator, a 
sports fighter, and 
a fast-moving pin. 





Two players lean into the turns in 
Namco’s Cyber Cycles. 
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Racing and fighting 
Into the fall season 


Cyber Cycles hy Namco 

Theme: While driving games cur- 
rently dominate the arcade scene, 
Namco introduces the newest high-res- 
olution, texture-mapped simulation 
game. I believe Cyber Cycles is the first 
motorcycle racing game to get the rev- 
olutionary polygon graphics treatment. 

Three bikes, each of differing style 
and handling difficulty, can be chosen 
to race on one of two tracks sporting 
either a coastal view or a futuristic ur- 
ban locale. Completing the course in 
the allotted time, or having a winning 
position on the track, is what the play- 
er strives for. 

Graphics: As mentioned earlier, 
the visuals employ a polygon-render- 
ing capability which forms hills, val- 
leys, tunnels, and turns in response to 
the player’s movement. This produces 
a perfect 3-D effect to simulate true 
riding conditions. Covering the track 
and scenery features is the stunning 


texture-mapping process that provides 
a feel to asphalt, rock, water, or grass. 
The rural course is a believable vi- 
sual scene, taking players along a 
beach, a grassy field, and a hill that 
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leads back to the coast. The city track, 
in stark contrast, weaves players 
through man-made canyons of build- 
ings, tunnels, and highways in a futur- 
istic metropolis at night. 

Just like the scenery, the motorcy- 
cles receive texture characteristic of 
their vintage, such as the Wild Hog’s 
chrome and the Anthias’ hard plastic. 
The on-screen biker reacts to the 
movement of the player by tilting or 
extending a leg in turns. By what 
seems to be a standard feature of sim- 
ulators, the player can switch among 
three views of the biker, all seen from 
third-person perspective. 

Controls: The large, linkable cabi- 
net sports two side-by-side mountable 
bike frames, each with a screen. The 
frames tilt sideways to mimic true rid- 
ing maneuvers and to control the 
screen's sprites. The right handlebar 
has a rotating accelerator trip and 
brake to control speed, and the multi- 
view button is in the center console. A 
large marquee and bike position dis- 
play complete the package. 

Game Play: After inserting several 
credits ($1 at my location), the player 
chooses from three bikes: the Anthias, 
a future model with beginner han- 
dling; the NVR 750, a modern- day 
racing model of intermediate difficul- 
ty; and the Wild Hog, a classic roadster 
with hard maneuvering controls. 
Course selection follows, allowing a 
choice of the coastal Green Hills or the 
urban Neo Yokohama. 

Both tracks contain sharp banks 
and turns, resulting in spectacular 
crashes if not maneuvered correctly. 
Restarting after a crash is instanta- 
neous, allowing the players to possibly 
keep their previous race position. 
Checkpoints are added to extend track 
time in order to complete the course or 
pass the competition. 

Overall: With a look and feel akin 
to both Ridge Racer games, Cyber Cy- 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


‘It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”. . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 


If you want to take more of these \ “« 
to the Bank every week... 


Just Push the Right Buttons. 


Token Tech™ #2000 


High Security Token Dispenser 


© Control, Accuracy, Security & Dependability. 


@ Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis . . . or Anytime. 


@ Changeable Display Signs. (Stock or Custom) 


@ Ideal for Amusement, Vending, Carwash, Casinos, 
... or Anywhere Tokens or Coins are used. 


Full Refund 
$ 00 
on 30 Day Trial... 1299 


FOB LEXINGTON 


4 Phone or Fax for 
Free Brochure 


LARGE HOPPER CAPACITY 
Token Size Capacity Token Size Capacity 


Specify Size 
of Coin or Token 
When Ordering 








US Quarter Brazilian 20 Cruzados 
Canadian 25¢.......... 8,000 Venezuela 1 Bolivar....... 5,000 : = 
Australian 20¢ Chile 1 Peso ; SS Sooo cal 


Canadian Dollar........ 6,000 We Ship Worldwide 


VAN BROOK OF LEXINGTON, INC. 


P.O. BOX 5044 ¢ LEXINGTON, KY 40555 « U.S.A. 
PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


7a TOLL FREE 1-800-553-3134 


Call Us and Talk to Real People — Not a Machine 
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Many Stock Signs available. Custom Signs (black & white or color) designed to order. 
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Bam Bam Bigelow and Razor Ramon are among the characters in Midway’s WWF WrestleMania. 


cles represents the most advanced bik- 
er racing simulator to date, surpassing 
the long game list of this genre’s histo- 
ry. [The game play is top-notch, and 
even more fun with multiple players. 
The only downside is that this simula- 
tor is a big boy, requiring much arcade 
space. 


WWF WrestleMania by Midway 


Theme: Professional wrestling is 
the subject of Midway’s newest video, 
which pits eight of the most popular 
World Wrestling Federation stars 
against each other in single or multiple 
competition. If there is any doubt of 
the sport being simply a faked show, it 
is not evident in this game. 

Each of the stars uses special vio- 
lent moves characteristic of his name- 
sake, such as Razor Ramon’s energy 
blades or Yokozuna’s volcano attack. A 
single player can choose between two 
modes of difficulty, or team up with 
another player for a cooperative chal- 
lenge. Winning each match moves the 
player closer to the final WWF Cham- 
pionship. 

Graphics: Midway’s realistic digiti- 
zation process, popularized in the Mor- 
tal Kombat series, has been used to ani- 
mate the screen characters and 
crowds. The problems with fluidity of 
movement inherent in using these 
graphics is seemingly overcome, evi- 
dent in the believability of WWF 
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WrestleMania’s screen sprites. Digitiza- 
tion was truly the way to go for the vi- 
suals when considering the perfect 
likenesses of the wrestlers on the char- 
acter selection screen, their patented 
moves in the ring, and the faces of the 
cheering crowd. 

Controls: The two-player panel 
makes use of dual sets of joysticks for 
multidirectional ring movement, and 
five action buttons. The center button 
is used for defense against an oppo- 
nent’s attacks, while four others cause 
two degrees of punching and kicking 
power respectively. 

Controls mimic that of the Mortal 


sion. For a single gamer, the Interconti- 
nental Championship represents a be- 
ginner’s difficulty; the WWF Champi- 
onship is designed for experts. 

The former level requires that two 
out of three matches be won to 
progress (using only two competitors), 
while the latter mode is a three-man 
battle calling for twice the effort to 
win. A two-player game is chosen as 
single head-to-head matches or as an 
entertaining cooperative mode in the 
tag-team tradition. 

Each character has a life meter that 
decreases when he is struck, the 
amount of which depends on the cho- 
sen offense. Other than the four stan- 
dard attacks, each character has a ros- 
ter of special moves to cause more 
damage to the opponent. A head hold 
can be performed to initiate multihit 
combos, but must be quick enough to 
prevent a reversal. In this manner the 
player moves to the pin and the end of 
the match. 

Overall: A pro wrestling game is an 
unexpected release to follow MK3. 
Nevertheless, it is quite good, and 
sports game fans should enjoy it. 


Indianapolis 500 by Bally 
Theme: Bally honors the best 
known raceway in the world and the 
past and present Formula cars that 
have competed on it. The game in- 
cludes authentic speedway sounds, 
several alleys and ramps to negotiate, 


“Visuals employ a polygon-render- 
Ing capability which forms hills, 
valleys, tunnels, and turns in re- 
sponse to the player’s movement.” 


Kombat games, though running is 
achieved by pressing two of the attack 
buttons rather than by using a sixth 
button. Special moves are also ac- 
cessed by joystick and button combi- 
nations. 

Game Play: Players first choose 
from among a roster of eight WWF 
stars, followed by a play mode deci- 
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pit stop lanes, and matchbox-like mini- 
cars on the playfield. The player can 
collect Indy souvenirs that celebrate 
the track’s history and complete play 
modes until reaching the final goal of 
the game—winning the /ndianapolis 
500 itself. 

Features: The pin backglass dis- 
plays a head-on view of the Formula 
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FEATURES: 1 or 2 Player ¢ Vertical * Continuation 


For Your Adult & Bar Locations 


> Excellent Earnings > Male Models Too, Appeals to Female Players 
> Low Cost=Excellent R.O.I. > Super-Sharp Graphics 
> Beautiful Models > Distributor Inquiries Welcome 


Contact Your Local Distributor or Call 


i BULLDOG AMUSEMENTS INC. % Hi-rmaye 


18338 Redmond Way, Redmond, WA 98052 821 S. Vermont Ave., Los Angeles, CA 90005 
Tel. (206) 869-6400 ¢ Fax (206) 869-6401 Tel. (213) 427-6700 ¢ Fax (213) 427-6705 





Player's Perwpective 





cars from on the track, and the dot-ma- 
trix screen below it is framed by draw- 
ings of past racing car models. The 
field features two winding and curving 
ramps, enclosed by a looping alley 
dubbed “the speedway.” A diverter al- 
lows the ball to complete the loop, or 
drops it into the pit stop lanes. Above 
this sits a circular platform with a 
matchbox car that spins to simulate 
high-speed races. A chute nearby fires 
the ball into the turbo spinner, a de- 
vice resembling the spinning doors of 
a hotel or department store, in order to 
lock balls or fire them into play. 
Besides three flippers, the remain- 
ing field features are the standard 
bumper jets, lateral targets that spell I- 
N-D-Y, and the floor play mode display 
shaped like a race track on the center 
of the field. The cabinet’s controls are 
two flipper buttons, a start button, an 
extra ball buy-in button, and the 
plunger-replaced ball firing button. 
Overall: The game is as sturdy and 
trouble-free as one would expect from 
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Bally’s Indianapolis 500 honors the greatest raceway of them all. 


a Bally pin. The theme has promise, 
but the features are essentially generic. 
And, consistent with the game’s 
premise of speed, so is the rate of play. 


Indianapolis 500 seems easier than 
most current pins to lose the ball 
quickly. Otherwise, the game play is 
engaging if not overly original. A 


balon 


LOCK & HARDWARE 


BATON CAN FUT 
TOGETHER THE 
PIECES OF YOUR 
DEFENSE AGAINST 
THIEVES, VANDALS 


& OTHER CREEPS 


14275 COMMERCE DRIVE 
GARDEN GROVE CA 92643 
TEL: 714-265-3636 
wae 714-265-3630 


Reliable Locks ¥* Reasonable Prices 
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Randy Fromm 








Coin-op trade shows are interna- 
tional affairs full of exciting new prod- 
ucts and developments. It’s all there 
for you to see, complete with all the 
bells and whistles. In our industry, the 
products literally jump out and scream 
at you with flashing lights and eye- 
catching displays. 

But I’m more interested in the hard- 
ware that goes into the games. Things 
like controllers, actuators, power sup- 
plies, and monitors hold special inter- 
est for me because they’re the things 
that are the most likely to need servic- 
ing. So when a new monitor manufac- 
turer shows up, I usually take a special 
interest. 

I had first seen the Pentranic booth 
at a trade show a few years ago, but it 
wasn’t until last year’s SALEX show in 
Brazil that I got a chance to really take 
the time to talk to two of Pentranic’s 
principles, Mark ‘Trojanowski and 
Richard Gromadzki. Originally from 
Poland, these two Canadians really 
opened my eyes to the world of moni- 
tor manufacturing and, especially, how 
the magnetic field of the earth inter- 
acts with monitor purity and color. 

I made arrangements to visit the 
Pentranic monitor factory in Indi- 
anapolis, Ind., as a stopover on my way 
to a two-day technical seminar at the 
Ohio Coin Machine Association’s an- 
nual convention in August. 

What I saw really impressed me. 
Upon entering the lobby, I was greet- 
ed by an imposing video wall made 
of sixteen monitors that said “Pen- 
tranic welcomes Randy Fromm.” 
Okay, so you’ve got my attention! 
What impressed me more was the ar- 
ray of sample monitors on display. 
They had everything from a 13” all 
the way up to a 38” VGA monitor. 
The big monitor was very impressive. 
For display purposes, it was connect- 
ed to a laptop computer and Win- 
dow’s ubiquitous solitaire game. The 
display looked great with a picture as 
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Who is Pentranic? 





Mark Trojanowski and Richard Gromadzki 


big as my desk at home! 

So who are these guys? Pentranic 
was established in 1987 in Canada. 
With a 30,000-square-foot plant in In- 
dianapolis, Ind., and the same size 
plant in Canada, Pentranic boasts a 
combined total of 60,000 square feet 
of manufacturing space. This is a no 
small potatoes outfit but a large, well- 
equipped monitor plant. 

“The primary business of Pentranic 
has been the picture tube business,” 
according to vice-president and gener- 
al manager Mark Trojanowski. “This 
includes buying picture tubes, modify- 
ing picture tubes, ‘yamming’ picture 
tubes, and selling them to monitor 
manufacturers.” 

Modifying the tubes includes re- 
placing the deflection yokes and 
adding or modifying the mounting 
brackets. Yamming a picture tube 
refers to the process of installing the 
deflection yoke and the purity and 
convergence ring assembly and adjust- 
ing them to align all three electron 
guns. More on that later. 

“Our picture tubes were used main- 
ly in the Far East and South America, 
either by manufacturers of video 
games or by manufacturers of televi- 
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World-wide supplier 
with the international staff 











sions,’ said Trojanowski. “But our 
main idea is to go with the higher-end 
monitors that can accept higher reso- 
lution like EGA or VGA.” 

To date, Pentranic has found its 
most impressive success in Australia. 
Chief engineer Richard Gromadzki at- 
tributes this to the fact that Pentranic 
has paid special attention to the 
Earth’s magnetic field and its effect on 
monitors. 

The Earth’s magnetic field varies 
substantially in different regions. For ex- 
ample, in the northern hemisphere, the 
magnetic field is positive while below 
the equator (and there’s even a “mag- 
netic equator” as well) the field is nega- 
tive. A monitor that has been yammed 
or set up properly in North America 
may not look good at all if operated in 
Mexico, Singapore, or Australia. 

To combat this problem, Pentranic 
has set up a special area called a 
Hemholtz chamber. It’s an open cube 
with magnetic coils contained in all the 
edges. Specific amounts of Direct Cur- 
rent are passed through the coils, cre- 
ating a magnetic field that exactly sim- 
ulates that of the geographical area 
where the monitor is going to be oper- 
ated. Each monitor is adjusted for pu- 
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Fast, low-cost 
dependable service to 
accompany our superior 
quality tokens. 

Call Roger Williams Mint 
today. Because poor service is 
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79 Walton Street, P.O. Box 2350 
Attleboro, MA 02703-0350 
Toll-Free 1-800-225-2734 
In Massachusetts call (508) 226-3310 
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A photo inside the Pentranic facility. 


rity and convergence inside the 
Hemholtz chamber. 

During my visit to Pentranic, I trav- 
eled from Scotland to Australia and 
back to Indiana without stepping foot 
outside the Hemholtz chamber! It was 
amazing to see the difference it made 
in the color purity. It also explained 
why I had so much trouble in the past 
getting monitors to look good in other 
countries. During a recent school in 
Mexico City, I brought in a monitor 
(not Pentranic) for demonstration pur- 
poses. I know the monitor worked per- 
fectly when I left home because I had 
tested it. It looked perfect! 

When I set up the monitor for my 
demonstration, the colors in the cor- 
ners of the picture were not good. I 
tried using a degaussing coil but noth- 
ing worked to restore the color at the 
corners of the tube. I assumed at the 
time that the picture tube had been 
somehow damaged in transit between 
San Diego (where I live) and Mexico 
City. There is a screen that sits behind 
the glass front of a CRT called the 
shadow mask. If it warps, you'll see this 
kind of color distortion. 

However, when I brought the moni- 
tor back home it worked perfectly! I 
figured that it must have something to 
do with the local magnetic field. [ did- 
n't realize how correct I was until 
Richard showed me a chart of the 
Earth and its magnetic field. There is 
an amazing difference in the field 
strength and polarity across the face of 
the Earth. By using the Hemholtz 
chamber, Pentranic is able to compen- 
sate for these differences and offer a 
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monitor that is exactly tuned for its fi- 
nal destination. This has made Pen- 
tranic an attractive OEM supplier of 
picture tubes and monitors world- 
wide. 

Of course, price is always one of the 
most important considerations when 
you're looking for a monitor supplier. 
By putting their expertise in picture 
tubes to work for them, Pentranic is 
able to offer a wide range of monitors 
of different sizes, quality and, it fol- 
lows, price. They offer a 19” monitor 
for as little as $135, a 25” for $225 
and a giant 38” for just $775. This 
38” monster has been put to good use 
in states where locations have been 
limited by new regulations to just five 
machines per location. The Pentranic 
38” monitor is being used in a five-sta- 
tion game where a single (video) deal- 
er deals to up to five players at once, 
all standing around a single machine. 
The 38” monitor is large enough for 
everyone to see the action and pro- 
vides a real draw (no pun intended) to 
the game. 

Pentranic does not use a distributor 
network. In fact, its slogan as seen on a 
recent advertising flyer is “Why pay a 
mark-up when you can buy direct 
from the factory?” For further informa- 
tion, or to order “direct from the facto- 
ry” contact: Pentranic (U.S.A.) Inc., 
1350-F Brookville Way, Indianapolis, 
IN 46239; (317) 322-2345; fax (317) 
322-2347 or 293 Clements Road 
West, Ajax, Ontario, Canada L1S 
3W7; (905) 428-7020 or (800) 207- 
4090; fax (905) 428-7023. A 
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GETDOT with battery cover removed. 


No, the title of this month’s column 
is not a typo, or some kind of secret 
code. It’s an acronym for Game Emu- 
lator, Ticket Dispenser, Opto Tester. 
The GETDOT is just what its name im- 
plies, and I will show you how to build 
and use one. 

This neat little device came into ex- 
istence since there was no way to test a 
ticket dispenser on your bench, or in 
the game without the logic board 
working, or both. Sure you could get a 
power supply and use a logic probe or 
meter to locate the problem with the 
ticket board, but you also need a mo- 
tor or a complete dispenser on your 
bench to completely test it. But why go 
through all the hassle? The GETDOT 
was designed to test the Deltronic Labs 
DL-1275 ticket dispenser. However, 
because all the industry standard dis- 
pensers operate the same way, the 
GETDOT will test all of them. The 
only consideration would be a con- 
necting pigtail harness that is easily 
made. In fact, I separate pigtail har- 
nesses to test the DL-4SS and the DL- 
APS ticket dispenser, a trackball/steer- 
ing wheel sensor, and a Dinoscore 
sensor. More about pigtail harnesses 
later. 


“Ticket Vic” Fortenbach 
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The GETDOT 


What the GETDOT will do 

The GETDOT is a universal work- 
bench top tester. It will not only test 
ticket dispensers, but also almost any 
game sensor out there. Since it’s bat- 
tery-operated it can be used almost 
anywhere out there, and the GETDOT 
will test the notch output transistor 
and the motor drive circuits of any 
ticket dispenser. 

There are two connectors on the 
top of the GETDOT labeled Game In 
and Ticket Dispenser Out. You can 
connect the GETDOT in-between the 
game and the ticket dispenser to see 
the signals the game and the dispenser 
are producing, or the lack of them, 
hence the Game In connector. The 
Ticket Dispenser Out connector is just 
that; at this connector are the signals to 
operate the ticket dispenser you con- 
nect to and control by the buttons on 
the GETDOT. 

This is the same connector you 
would use for other ticket dispensers 
and testing of other optos. Both con- 
nectors are industry standard four-pin 
Molex male and female connectors. 
The Game In connector is a four-male- 
pin with a female housing, the same as 


a ticket-dispensing board. The Ticket 
Dispenser Out connector is a four-fe- 
male-pin with a male housing, just like 
the connector in a redemption game. 
On the GETDOT are two toggle 
DPDT (Double Pole Double Throw) 
switches and a single push-button 
switch. One toggle switch is for the mo- 
tor and the other is for the notch. The 
push-button switch is for actuating the 
dispenser motor. The toggle switches 
are labelled Test Board and Test Game 
if you are testing a ticket dispenser or 
opto sensor on your workbench; both 
switches should be moved to the Test 
Board position. 

If you have plugged the GETDOT 
in line or in-between the game and the 
ticket dispenser, both toggle switches 
should be moved to the Test Game po- 
sition. The motor push-button will only 
work when the toggle switches are in 
the Test Board position. Two light- 
emitting diodes (LED) are included on 
the GETDOT. One of the LEDs is a vi- 
sual indication that the motor output 
to the ticket dispenser is working. The 
other is for the ticket dispenser notch 
visual output indication. 

For workbench troubleshooting, the 





Three pigtail harnesses, from top: harness for DL-4PS and DL-4SS, Dinoscore harness, and 
trackball/steering wheel harness. 
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GETDOT operates from a nine-volt 
transistor battery. The specifications 
for the DL-1275 dispenser note that 
the minimum operating voltage for the 
motor supply is 11 volts. The motor on 
the dispenser will turn slowly at nine 
volts, but that’s just fine for testing pur- 
poses. 

You can build a GETDOT from 
parts available at Radio Shack. I used 
no circuit board since the circuit is just 
point-to-point wiring and very simple. 
Just review the schematic and go for it. 
My prototype GETDOT took three 
hours to conceive and make. But be- 
cause I have done the hard part in fig- 
uring out the parts needed and the 
schematic, you should be able to have 
a working GETDOT in less than one 
hour. If you are short on time and 
don’t want to go to Radio Shack, you 
can order one ready-made. There are 
two ways to get one: order all the parts 
from Vicco Electronics and assemble it 
yourself, or order the completed and 
tested GETDOT. 


Using the GETDOT 


To test an industry standard ticket 
dispenser on your workbench, connect 
it to the Ticket Dispenser Out connec- 
tor and move both toggle switches to 
Test Board. Momentarily, less than one 
second, push the motor push-button. 
The ticket motor should run if the mo- 
tor and circuit is good. If you have a 
bad dispenser motor or circuitry and 
you push and hold for more than one 
second the motor push-button on the 
GETDOT, you might do more damage 
to the dispenser board than when you 
started. If the ticket dispenser motor 
moves when you push the motor push- 
button, then it’s alright to hold in the 
motor push-button for as long as you 
like, or until the battery goes dead. 

To see or test the signals from the 
game to the ticket dispenser, connect 
the ticket dispenser to the Ticket Dis- 
penser Output on the GETDOT and 
connect the game to the GETDOT 
Game In connector. To achieve this 
just unplug the dispenser from the 
game and put the GETDOT in-be- 
tween. Move both switches to the Test 
Game position, and play the game. As 
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Game IN 


Blue NOTCH 
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D.P.D.T Switches are 
Labeled "A" & "B" 


Circuit is shown in the 
Game mode 
(Test Game position) 


tickets are won the Motor On LED will 
light and the Notch On LED will also 
light each time a ticket notch passes 
the opto sensor. To activate the motor 
without the game doing so, just posi- 
tion the motor toggle switch to the test 
board position. The Notch On LED 
will continue to light for each ticket 
notch. You can move the switch to see 
the game run on the dispenser motor, 
but be cautioned. The game will create 
a ticket dispenser error message if you 
play the game and win tickets with the 
notch switch in the Test Board posi- 
tion. 

[ have used the prototype GETDOT 
to repair over 20 DL-1275 and DL- 
4SS dispenser boards. Yes, the battery 
is slowly dying. It’s down to eight volts, 
and I expect to keep it working for an- 
other two to five repairs. If you don’t 
want to use a battery, go to Radio 
Shack and purchase a battery elimina- 
tor to use instead. Of course, you will 
lose the portability of the GETDOT. 


Testing other dispensers 


and optos 

As I mentioned earlier, the GET- 
DOT will test the DL-4SS and the DL- 
PS ticket dispensers. All you will need 
is the minipigtail harness pictured. 
This harness adapts the GETDOT to 
the DL-4 series of dispensers. One 
drawback is the GETDOT will not 
plug into a game with this type of tick- 
et dispenser. 

Testing of the DL-4SS and the DL- 
4PS dispensers are the same as the 
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DL-1275 dispensors, except when the 
Motor On push-button is pushed and 
released. The motor will run for about 
two seconds with no tickets installed in 
the dispenser. The Notch On LED will 
pulse for the testing of the meter out- 
put of the board. 

To test trackball/steering wheel 
opto sensors assemble the minipigtail 
harness pictured, or order one. The 
Notch On LED will light when con- 
nected to one of the sensors, and the 
Motor On LED will light when con- 
nected to the other sensor. Block the 
light path of the sensor, and the corre- 
sponding LED will turn off or on. If the 
LED never lights or stays on, you have 
a bad sensor. Due to the resistor values 
used in the GETDOT, the notch and 
LED will not completely turn off. In- 
stead, it will dim and brighten signifi- 
cantly when you test trackball/steering 
sensors. 

To test Dinoscore opto sensors, as- 
semble the minipigtail harness pic- 
tured, or order one. The Notch On 
LED will light when connected to the 
sensor and the sensor is blocked. Since 
the GETDOT operates on a nine-volt 
battery, the red LED on the Dinoscore 
sensor board will not light. But if the 
Notch LED lights, the sensor is func- 
tional. The GETDOT will not test the 
gun sensor with this harness. If you do 
use this pigtail harness on the gun sen- 
sor you could destroy the circuit. 

With a little imagination and the 
correct pigtail harness, you can use the 
GETDOT to test any type of opto 
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switch. This includes opto joysticks, 
Wacky Gator sensors, and any other 
type of infrared sensor. 


GETDOT parts list: 


1 male 4 pin connector 

1 female 4 pin connector 
4 male pins .093 

4 female pins .093 

2 DPDT toggle switches 
2 LED lights with holders 
1 9-volt battery snap 

1 1000 ohm resistor 

1 1200 ohm resistor 

1 330 ohm resistor 

1 600 ohm resistor 

1 enclosure 

Misc.: wire, solder, glue 


DL-4PS and DL-4SS ticket dis- 
penser pigtail harness parts: 

4 pin female connector 

4 male pins .093 

1 2.2K ohm resistor 

1 3904 transistor 

1 6 pin “inline” connector 

6 male pins for above 

wire 

heat shrink tubing 
Trackball/steering wheel pigtail 
harness parts: 

4 pin female connector 

4 male pins .093 

1 7805 voltage regulator 

1 4 pin “inline” connector 

4 male pins for above 

wire 

heat shrink tubing 
Dinoscore pigtail harness parts: 

4 pin female connector 

4 male pins .093 

telephone handset cord with plug 


All the parts and information for the 
GETDOT are also available for $30 
and shipping. Pigtail harnesses for the 
DI series, trackball/steering wheel, and 
Dinoscore are $5, $7, and $9 respec- 
tively, plus shipping costs. A complete 
and tested package goes for $59. A 





If you have any questions, or would 
like to place an order, call Vicco Elec- 
tronics at (619) 322-4000; fax (619) 
322-5616. Or you can contact me at 
ticketvic@aol.com 
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4 Pin Molex 
End View 
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White 


NL 
7805 Ahad 
Regulator 


PIGTAIL HARNESS 
FOR TRACK BALL & 
STEERING WHEELS 


Telephone 
Modular 
Handset cord 


Blue Notch 
Black GND 


Modular Connectons ANN 
1=Black GND 4321 
2=Blue Notch 

3=Red +12V 

4=Not Used 


Red +12¥ 


PIGTAIL HARNESS 
FOR DINOSCORE 
SENSORS 








Candy Crane 
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Over 130 
Product Options 


Toys 








Pogs 





Premium Toppers 









Slammers Black Light 


Pog Kits 












A New Mix 
Every Month 





Seasonal Themes 


ENTERTAINMENT 


| 800-773-053 1 2639 Locust St., St. Louis, MO 63101 
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Three from Capcom 


complete kit, or a B board plug-in 
for the CPS 2 system. 

Cyberbots is a new combat game, 
which features dual special attack 
buttons with separate weapon and 
boost controls for the characters in 
this space-age drama. The game 
features six pilot styles, four robot 
classes with four cyberbots for each 
class, and special combination and 
multilevel moves. 

Features include 300 megabits 
of program and graphics, and the 
| game is available as a complete 
A/B kit or B board conversion for 
the CPS II system. 

For more information, or distrib- 
utor referral, contact Capcom Coin- 
Op Inc., 3311 N. Kennicott Road, 
Arlington Heights, IL 60004; 
(708) 797-6100; fax (708) 797- 
6208. 


: Laser tag advancements 


must also swallow swords, : 


Capcom Coin-Op introduces its first pin game, Pin- 
ball Magic, as well as two new video games, Street 
Fighter Alpha: Warriors’ Dreams and Cyberbots. 

The theme of Pinball Magic is based upon the sev- 
en masters of magic: Nostradamus, The Shaman, The 
Great Hansen, Mr. 
Mystique, Kenzo, 
Jadugar, and the 
supreme ruler of 
the realm. These 
masters challenge 
players with feats 
that must be ac- 
complished in or- 
der to join their 
ranks. 

Tricks include lev- 
itating a ball, trans- 
forming beasts in a 
morph chamber, 
bending a spoon, sI- 
lencing critics, and 
making elephants, 
snakes, and even the 
world disappear. Players 





escape from a locked 
trunk, summon a genie from its bottle, take a magic carpet 
ride, and control a color change ball. 


bleshooting, short circuit protection, brown-out compensa- 
tion, lamp warming, and visual feedback diagnostics. ‘The 
game also showcases Cap- 
com’s exclusive MB III (TM) 
Super High-Tech Sound Sys- 
tem with Multi-MPEG sound 
processing, as well as a 16 
megabit ROM dot-matrix dis- 
play. 

Street Fighter Alpha: War- 
riors’ Dreams, the latest in the 
successful series, takes place 
before Street Fighter II but af- 
ter the original game, making 
it an exciting prequel. The 
game features both new and 
old Capcom characters in a 
head-to-head fighting battle. 

There are new moves, 
new three-level super com- 
bos, new blocks, and new 
counter moves. Street Fighter Alpha’s 12 characters all have 
unique ending battles. It is available as a dedicated unit, a 
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LT Equipment Inc., man- 


3 ufacturers of LaserTron : 
. . laser tag games systems, has | 
Features include multilevel lift bracketing, automatic trou- : jntroduced several new ad- | 
 vancements to its game 


equipment. 


The first is a 900 MHz 


: radio which increases the 
' speed of communication be- | 
' tween players’ vest packs 
- and the central computer. 

- Each vest can be poled for 
- information every second 

- and immediately updated. 


Another addition to the 


- operator’s control of the 

- game is a Referee Penalty 

- Remote. If a player forgets 

- an important rule and must 
: be instructed on proper 

- gameplay, the arena referee 
- can disable the infringing 

| player's vest for periods up 

~ to 30 seconds. 


Finally, a custom one- 


| piece player vest which is 
_ more comfortable and easy 
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- to put on has been intro- 

; duced as well. The vests are 
- molded from soft foam and 

- are UV reactive, highlighting 
- each player’s scoring area. 


For more information, or 


- distributor referral, contact 

- LT Equipment Inc., P.O. Box 
666, Buffalo, NY 14226; 

- (800) 488-8766; fax (716) 
835-9510. 
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Peter Jacobsen’s Golden Tee 3D Golf 


Software developer In- 
credible Technologies and 
leading PGA golfer Peter 
Jacobsen have teamed up 
to create a sophisticated 
coin-op golf video, Peter Ja- 
cobsen's Golden Tee 3D 
Golf 

The Golden Tee series 
has been characterized by 
easy-to-understand track- 
ball control, clever and 
challenging courses, and a 
three-dimensional look, 
and the new game encom- 
passes all of these great 
game elements into a new 
package that offers all-new 
golf game features. 

One to four players can 
select from three different 
courses that are created 
and stored as 3-D environ- 
ments allowing for virtual- 
ly unlimited ball place- 
ment. Multiple tee and pin 
placements also provide 
variation and challenge on 
each hole. 

The game’s 3-D envi- 
ronments also provide ex- 
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' citing reverse angle and 

- on-the-green camera 

- views; instant replays of 

- record shots are addition- 
- ally recorded and dis- 

_ played amid an eye-catch- 
ing fanfare. 


For players taking on 


For more information, 


- or distributor referral, con- 
- tact Bulldog Amusements, 
- 18338 Redmond Way, 

: Redmond, WA 98052; 

: (206) 869-6400; fax 
(206) 869-6401. 





_ the game alone, the leader- | 
board feature compares 
- their score to the top 25 

- scores, promoting a com- 
_ petitive spirit and giving 

_ them the ability to record 
- their name on that list. 
Competing players have | 
_ the option of regulation 
- stroke play or skins compe- | 
- tition. Each hole has a skin 
_ value that is won by the 

' player who scores the best 
on that hole. The game is 

_ available as both a dedicat- 
ed unit and a kit. 


Namco-America presents Dino Bonk, the newest addi- 


| tion to the company’s redemption lineup with a dinosaur 
_ theme likely to attract children of all ages as well as those 
: young at heart. 


Players, poised with their club, wait patiently for the 


_ dinosaurs to peek out of their cave. The goal is to strike 

' as many as possible in the allotted time. Extended play is 
- rewarded to those who reach 40 points, giving players 

- incentive to really go after those dinosaurs. 


The game’s durable cabinet is reinforced to take beat- 


| ing after beating without causing problems. It is also en- 
_ hanced with a colorful, back-lit marquee and rich side 
- panel graphics. 


A single level playfield design gives young children 


_ the ability to reach each dinosaur as they come out of 

_ their cave. Two access doors also give operators easy ac- 

_ cess to both the top and bottom cabinets. Also featured is 
- alow ticket light and operator-adjustable payouts. 


For more information, or distributor referral, contact 


, Namco-America, 877 Supreme Dr., Bensenville, IL 
3 60106; (708) 238-2248; fax (708) 238-9333. 
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Three from Williams 


Williams Bally/Midway has weighed in with three 
new coin-op offerings that include two pinballs and a 


video fighting game. _ The final new game is Midway’s WWF WrestleMama, 
Under the Bally la- featuring digitized 
bel, the company has__°_ graphics of actual = 
produced Indianapolis _ World Wrestling Feder- WRESTLEMANIA . & 
500, giving pinball ' ation stars competing oy as 
players the chance to __ against one another. 
hear the enginesroar © WrestleMania offers 
and feel the excite- - players the opportuni- 
ment of the world’s ___ ty to choose one of the 
greatest auto race. ~ eight WWF stars in 





Starting player po- 
sition is based on ad- 
justable difficulty, 
and the game’s Tur- 
bo Lock Unit saves 
balls in its rotating 
chamber and fires 
them onto the play- 
field for two- to four- 
ball multiball action. 


model Indy racecar 
speeds around the 


increasing with con- 


- head-to-head or two- 

_ player team competi- 

- tion, as well as the 

- one-player option. 

- Combinations can 

- range from one-on-one 
- matches to two-on- 

- eight competition 
- against the entire line- 
- up. There are two 
During gameplay, the | 
~ tal or WWF Champi- 
on, to get to the final 
minitrack, its velocity | 


modes, Intercontinen- 


belt. Wrestlers include 


- Bam Bam Bigelow, 


and go for more against the clock. Dimensions are 76” 
| high x 29” wide x 55” deep. 





secutive ramp shots so players actually feel the rum- Bret Hart, Lex Luger, Shawn Michaels, The Undertak- 


ble of its high-powered engine. 

Other features include genuine 
track-side sound effects, the voices of 
ABC announcers Paul Page and Bob- 
by Unser, and the official voice of the 
Indy 500, Tom Carnegie. Dimensions 
are 76” high x 29” wide x 55” deep. 

The second pin is JackBot: A Pin- 
Bot Adventure, being released under 
the Williams name. This game com- 
bines the lure of gambling with two 
popular pinball characters from pre- 
vious games, PinBot and The 
Machine. 

Players can instantly strike it rich 
by hitting JackBots or shooting the 
game saucer to win millions at keno, 
dice, slots, and poker; cheating is al- 
lowed and even encouraged. The 
game’s DCS sound system, featuring 
PinBot's robotic voice and his bride’s 
seductive laugh, urges players on to 
the Casino Run bonus round in 
which they can press their winnings 


~ 
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_ er, Doink, Razor Ramon, and Yokozuna, and their sig- 
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nature moves have been incorpo- 
rated into gameplay. 

The game’s DCS sound system de- 
livers each wrestler’s theme song, as 
well as live-action sound effects and 
the WWE ringside announcer’s 
voice. Another unique addition to 
the game is a grab feature on the 
control panel that will take play ac- 
tion to a whole new dimension. 

With four times the moves of most 
fighting games, Williams’ designers 
say WrestleMania combines accessi- 
ble game play with considerable 
depth for initiated gamers. And deep 
stats built into the game make it pos- 
sible for players to post their name 
based on several different criteria. 

For more information, or distribu- 
tor referral, contact Williams Bal- 
ly/Midway, 3401 N. California Ave., 
Chicago, IL 60618; (312) 267- 
2240; fax (312) 267-8435. 
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Emerald Ice : 


pi 
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duces its newest wall- 
box, Emerald Ice, 
which combines the 
newest in technology 
with a stylish, artistic 
appearance. 

The jukebox’s look 
is accomplished with 
transluscent forms 
and changing illumi- 
nation intensity be- 
hind layered silk- 
screened glass. Silver, 


mer in varying de- 
grees to create a dis- 
play of emerald 
facets. 

On the inside there 
is NSM’s unequaled 
HyperBeam sound 


system with its faster 100-CD single changer, averaging 2.2 
seconds between selections. The jukebox also features pro- 
tective CD handling and storage technology. 

For more information, or distributor referral, contact 
NSM-America, 1158 Tower Lane, Bensenville, IL 60106; 
(708) 860-5100; fax (708) 860-5144. 


; ing, Orbatak, a unique 
_ fighting video. 





Bromley announces the 
release of its newest offer- 
ing, Colorama, a fast play 
four-player game. 

Players choose between 
one and five colors, and 
when the ball falls in the 
color the player has 
picked, tickets are reward- 
ed. Should the ball fall in 
another color, an opera- 
tor-adjustable feature is- 
sues raincheck tickets. 

The game also show- 
cases quality sound and 
graphics to complement 
the fast-paced action. 

For more information, 
or distributor referral, con- 
tact Bromley Inc., 6 Bri- 
dlewood Road, North- 
brook, IL 60062; (708) 509-0240; fax (708) 509-0242. 
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American Laser Games 
is bringing back the track- 
ball with its newest offer- 


Players select one of six 


_ characters which morph 

' into different colored 

- balls, and face off in an 

- arena trying to smash op- 
- ponents or force them off 
_ the edge. Spheres can be 
- renewed at an energizer 

- spot which materializes 

- when an orb is smashed. 


Four different arenas 


- vary the challenge, and 

- game characters reflect 

- their colors as orbs. Win- 
- ning characters get to 
show off with special vic- 
- tory animations. 


Orbatak is a one- or 
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Orbatak 


: two-player game. Two 

_ players can select the diffi- 
- culty level for the overall 

- game and can also opt for 
an enclosed arena where 

; the goal is strictly to 

; Squish opponents. 


The game is based on 


_ 32-bit/600 megabyte CD- 
~ ROM technology and is 

3 available in a dedicated 

: 25” screen cabinet, as a 
hardware/software OEM 

: kit, or as a conversion for 

: ALG’s CD-ROM system. 


For more information, 


: or distributor referral, con- 
- tact American Laser 

' Games, 4801 Lincoln 

» Road NE, Albuquerque, 

: NM 87109; (505) 880- 

: 1718; fax (505) 880-1557. 
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SNK presents its two newest videos, the sword-on- 


sword fighter Kabuki Klash: Far East of Eden and the one- | 


on-one action game 
The King of Fighters 
WO 


Fe 

Ne 

em 2 
- 2 
- 


KAKU TANT +). 


In the spirit of 
Samurai Shodown 
and Samurai 
Shodown IT, the char- 
acters in Kabuki 
Klash wield lethal 
weapons and have 
fearless animals at 
their command. 
Eight warriors are on 


) 


\ \s‘s | a) 
A a wk Ng ZED through 11 stages of 
) fierce fighting includ- 
ing the dramatic last 


boss nemesis. With 


- tabletop-style 
sports game 

' series, Ultra 

- Sports, and the 
redemption 

- game Chicken 
» Dash. 


- the Ultra Sports 
- are two fast- 

- paced, competi- 
_ tive games, Five 
- A Side Soccer and Ultra 
Hockey. The action on 

- the screen, which is 
' housed in a cocktail , 
 table-type cabinet, is con- | 
trolled by trackballs. 


the roster; they travel : 


Konami pre- 
sents a new 


Debuting for 


Kabuki Klash, The King of Fighters ‘95 Ultra Sports, Chicken Dash 





- oncoming cars that make 
_ the game fun and chal- 
- lenging. 


For more information, 
or distributor referral, 


- contact Konami Inc., 900 


' Deerfield Parkway, Buffa- 
- lo Grove, IL 60089- 

~ 1510; (708) 215-5100; 

| fax (708) 215-5122. & 


Chicken Dash is a coin 
- rolldown game based on 
- the old concept of the 
_ chicken trying to cross 
: the street while avoiding 


each of the charac- 
ters featuring an indi- ; 
vidual ending, play- 
ers will play again 
and again to see all 
of them. 


There are a multi- 





that can be incorpo- 
rated into standard 
and custom combos. Also featured is a magic gauge that 
give players a completely different and more ferocious 
set of moves to use in their combos and game strategies. 
Software for the game was developed by Hudson Soft. 
The King of Fighters ‘95 showcases warriors from 
SNK’s most popular games including Fatal Fury Special, 
Art of Fighting 2, Ikari Warriors, and Psycho Soldier. 
There are 24 total characters, and players have the op- 


tion to mix and match teams. Over 2,000 team combina- | 


tions are possible. 


Features include new pugilists, improved graphics, big- 


ger characters, better animation, and additional special 
and secret moves. 

For more information, or distributor referral, contact 
SNK Corp. of America, 20603 Earl St., Torrance, CA 
90503; (310) 371-8555; fax (310) 371-7380. 
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agazine 


Have your own copy of Play Meter Magazine 
delivered to your home or office. Call (504) 488- 
7003 or FAX (504) 488-7083 to start your subscrip- 
tion today. 


PLAY METER MAGAZINE ¢ P.O. BOX 24970 ¢« NEW ORLEANS, LA 70184-9988 


Yes! | want to receive every issue of Play Meter. Please enter my 
subscription as shown below: 


(} Mr.CJ Ms. Name 

street 

City 

Zip Telephone 

Signature 

Title 

Company 

[} Payment Enclosed [} Billme 


Charge my: () Visa [} MasterCard 
Card No. Card Exp. Date 


USA *Canada *Foreign 
(] New $60.00 $60.00 $150.00 
(] Renewal 110.00 110.00 

150.00 *Payable in U.S. currency only 


Check One: 


(} Manufacturer (] Route Operator [} Support & Supply 
(} Distributor (} Arcade Operator (} Technician 


(J Other 


Please Specify: 





CLASS 





FIED 


Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support 
and supply firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. 
The deadline is usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send 
ad orders to Play Meter Magazine / P.O. Box 24970 / New Orleans, LA 70184 or FAX: (504) 488-7083. 

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all 


complaints. 


REVOLUTIONARY 
NEW PATENT TOOL! 


David Pressman’s 


cc] PATENT IT 
M4 YOURSELF 


: SOFTWARE 
“1 Developed by Nolo Press & EDS 


Everything you need to 
prepare and file a legal 
rl S. patent application without a lawyer. 
Full stand-alone program. 
All forms you need with step-by-step 
instructions. 
Fully searchable version of 
David Pressman’s bestselling book, 
Patent It Yourself. 
Context-sensitive, online legal 
and program help. 
SITE LICENSES AVAILABLE. 
To order or for more information: 


219-256-1138 





READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 


phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
anti Geen olan about. 


PLAY METER 
MAGAZINE 


“We ship coin- op locks 
and accessories fast. 


M@ integrated production and assembly 
LAI's Locks can be ordered to 
operate on your current key Codes 
since, LAl's Locks are compatible 


with most High security, as well as, 












i: 
KLOPP KONVERTIBLE © 


COMBINATION 
Mf .ecTRIC/ MANUAL 
PORTABLE 
COIN COUNTER 
mavenusa _ WRAPPER-BAGGER 


Operate it ELECTRICALLY! 
Operate it MANUALLY! 

Operate it ANYWHERE! 
Because it’s a CONVERTIBLE! 


LOPP (813) 855-6789 









Panel Guard 


Tubular type system, ie: Baton, ESD, 
KD, Ace, etc. 

Choice of custom locks, common key 
systems or restricted key styles 
Manufacturer of a complete line of 
coin-op security accessories. 
Manufacturer of security products 
for laundry; also, bill and coin 
counting equipment. 


High Security Padlock 
inside Protective Shield 











For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


7251 Garden Grove Blivd., Suite M 
Garden Grove, California 92641 
Phone: (714) 373-2993 

FAX: (714) 373-2998 


Full Metal Jacket 
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THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 
VIDEOS PINBALL 


_ BALLY = Indianapolis 500 
NAMCO = Tekken II PREMIER = Waterworld 


NAMCO = Cyber Cycle Twin SEGA = Apollo 13 

SEGA = Indy 500 Twin WILLIAMS = Jack Bot 

SEGA = Rally Twin 

SEGA = Virtua Cop II REDEMPTION 

SEGA = Virtua Striker BROMLEY = Colorama 

SEGA = Virtua Fighter ReMix es aaa dels Sod 

eo arses : = i r Ri 

WILLIAMS = Cruisin’ USA SEGA =Sonic the Hedactiod 
WILLIAMS = WrestleMania SEIDEL = Smolen Token 
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Want PROFITS out of this WORLD 








Enterprises 1s one 
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ae *s are-available incwood.or. casing 
metal games backed by a one year limited ‘warranty 
immediate advanced replacement, so you “#@*never: 
down and out. We are proud to introduce to you our 
new three and five player VIDEO BLACKJACK. It has 
fantastic income and complies with all of your 
BB ilacee Call or write today for a brochure. 


inner with us. 


“lg erey x 























Kevin Sharp Enterprises 
2338 South Park Dr. ~ Murfreesboro, TN 37129 ~ ( 


toate 


ate Sn oh aaa Whe N + eligi Fo BNO 








BLACKJACK 


GAME FEATURES 
Vegas rules blackjack~Just like the tables~Double down, split, insurance pay 2-1 
BLACKJACK pays 3-2. 


STANDARD EQUIPMENT 

Mars VFM5L1D6C dollar bill validato 

35" VGA monitor for superior graphics 

Digital 16 bit sound with voice prompts 

High security locks 

Complete accounting 

Ticket and journal printer 

Modular design for further expansion 

Battery back-up for protection against black outs and power surges 


WARRANTY 


Every K.S.E. game is backed by a ONE YEAR warranty against failures and 
manufacturing defects accompanied with a rapid advanced replacement policy. 


We also carry a complete line of Mars bill validators, Wells Gardner Monitors, 
as well as complete line of redemption supplies. 


We have the largest selection of 8-line and poker games. Having a hard time finding a game? 
Then call us, if it is still made we can find it. 


We keep completed games in stock with same 
day shipping on most games. 


SO IF YOU NEED IT NOW 
THEN CALL K.S.E. 





1-800-624-3779 








G.T.M. DISTRIBUTORS 


P.O. Box 257 © 1051 Tower View, Bldg. B * Greenville, Wisconsin 54942 













thts October Specials: 
CUSTOMERS: Complete 8-Line Games . : sf ate Leslie Bae Sd Gh deracetee eee means $925 


Our cabinet shop will 3-in-1 Black/Jack, Cherry Master Joker Poker.................005- 275 
build your cabinets to 9-in-1 Poker Masters 


suit your needs. Big, Small, Widicqa Ut) ae rrr rere 125 
CU ey mmm «Cherry Angel Complete ......... 0.0... 00 cece eee eee eee 240 
| have the 13” mini & 19” Gitar ry Master W/StOD ccs ties te kelwee rena cage ceeereereda's 130 


brown walnut cabinets Super Cherry Master WStOD<viscvesdecnuis deena tewn tarees ies 300 
PETE N IT: Chey BONUS (WWSIOD icincueertaeebers nes dueaeeeaees eames Leo 


2 Cherry Games: 


Complete line of Cherry Programs available. Magical Odds, Tonic, 
UC SOA dace = (Dynasty, Treasure. 


° Dollar Bill Acceptors: | 
FREE Delivery Available Mars VFM-5, Mars VFM-GL5, JCM Black Stallion, HSV-300. 


Call: 414-757-8818 Used Equipment Available: 


Pokers, pool tables, pinballs, darts, videos and jukeboxes. Full warranty 
on all new equipment. 
FAX: 414-757-8819 | appreciate your business, Rudy Aguirre. 





Middle Tennessee Games, Inc. 


1-800-848-0236 


New 8-Lines starting at $995 Delivered 
Large Selection of New & Used Games 


Our Selection Can’t Be Beat! 


Low Overhead 
Low Prices 
Quality Service 
Satisfaction Guaranteed! 





In-house Tech Donald Powell for all your video & part repairs 


PINBALLS ¢ JUKEBOXES ¢ VIDEOS « POOL TABLES 
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M & P AMUSEMENT 


(Phil) 


se Habla Espanol 
658 West Market St. - 
e-mail: tlong @yrkpa.kias.com 


York. PA 17404 


(Terry) 
(Mike) 


(717) 848-1846 Fax (717) 854-6801 


$100.00 prepays freight on any video game in continental United States 


NOW ACCEPTING VISA & MASTER CARD 


Pinballs For Sale 


Addams Family .........cccccccecccececeeeeeeceees 1995 
Back tO FUtUFE ...0.. o.oo cece ceccccceccecceees 895 
BIG) GU sce sass ceeesscsevenvsaviviosevsnckentinvactee 695 
Bride OF PINDOCE icccicsecescszcccdacocescssevoeeves: 995 
CV CIO voicsicciccsshesendsncuiesteraceiiaccsawesesecsdes 795 
DEMOIICION MAI ..ccacecesccss0<.cceeeseceeeeeee. 1995 
VACUA ics pccoers cachvanise'ndtncnaciiesscntos 1395 
EartihsSnakef ....................ccccccccscccecccecceee 895 
PUSHY TAI OS socicscsccs asccensecsesveivuigeadoistsocent 1250 
FIINTSTONES....o ooo e cece cecccccceccccceeceeeceee 1995 
GETAWAY a voces sociscaisescecdesessisscasnececeeucises 1250 
OOM chien tcc eoneuainaced 1150 
JOR ON Loa cess. ocssicsecsscoiatoovseidevesrsdceesoness?: 695 
JUTPASSICS PA vvvsccseveccceseiscsinccdcbcaccwescccsodssc 1450 
Lethal MUO OOID casacvevhdvdsvecseixsecvetcdévcevseds 995 
INOUE eacdacccdtaGdicesdesweiciccuntsaucewocevduceeess 2995 
Party a 9 | |= eo ARNE ee eee ee 1295 
POO! SHANKS x fccsiccsciesivecesavsvitesivscsseccsacte 695 
SHAG OW oiciedacc2stsisvckeevaisseesnevcccccnsecs 2550 
SHAG ROCA ivicseccivcsisiascsctesvassdlecceccens 2195 
SWOPE SE scscccosie:idcacacsiasecacissadleosccoceeroceseds 1095 
SAC] STATION vevcssecsacsscadecnsccastivessesavensves 795 
TE | 2 |: | - a tree 2195 
Star Trek (Data EaSt) ........ccccccccccceceeees 1150 
Star TTEK N.G.......ccccccccccccsccecesccsscececcsoeee 2295 
SEAE WANG gsc cesectarsciesevssteresvcconcecerciceniehe 1250 
Street Fighter Il ..........c.cccccccccccccsesese0e 4250 
SUDEP MarlO BIOS wcccswcsicecccececccestieesseancce 895 
TErMinatOr PIN.......cccccccccccsccceceeseseeeees 1500 
Theatre of 5612 | (Cae cree ee ee 2995 
TWIlIQNt ZONE oo... eececcccecececcsceceeceeeceees 4450 
WNUPIWING 0.0. ccc cececececececcecscececeeceeseeeeeee. 895 
World CUD SO CCS iccoscpaciveovecddcsaxsictecs 2295 
Redemption Eq. Specials 
BIG WOU aisccsisiccécesesconsosesctadveccedecesoice 2500 
Bozo Basketball ........................0..00.000- 1995 
COSITIO GANG iosicceiicdissibvseassisvoscceesevecees: 4595 
Crane SMS SINGIE ..........cccccccceccecececeeeeees 795 
Full Court PrENZV W/TY cccccsccccasvesccsces 1995 
KNOCK DOWN (LIKE N@W)......cccccceceeeees 1995 
POD A Ball .......cccccecccceceseccecececeesececeesecees 2250 
Push and POG css inssvevecdenodccsueuesvcevseuss 3595 
ROCKIN BOWL .........cccccccccececececcseseseseeeee. 2495 
ROOSTS: SMOOGEN wesessctscsaoreeiedsacvewesscsace 2500 
SHOE CLOCK 24 ccc oseccesccsasessocovesvocceesence 3395 
SkEO@-Ball 10 ........c.cccccccccseccscsceseceseeeeees 1795 
Skee-Ball 13” MOCEIH .......ccccccccceceeeeee 1295 
SHIGEO SE ooo eee hcecaainsck eoiecysceat nics 1095 
SMS POKE? ROI .......ccccceccccccecescececeeeececees 795 
SR OU secee. nce ccshbsccustnedaseetetitte cence: 995 
SUDEP Ba lEiscissccécicsssescascocasdetiexsatsoc: 2500 
1/21 || Raa ane ete an en 1395 
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Container Special: 


Filla container from the 
container special section. 


Free freight to any place in the 
world. Call or fax for details. 


720 Degrees 
Afterburner u/r 
Assault 


Big Run 
Blasteroid 
Carrier Air Wing 


1 9 FL, 8 ner ee a 995 


Cyberball 
Double Dragon 
Dragon Spirit 
Final Fight 
Golden Axe 


Magic Sword 
Mech Attack 


Op. Thunderbolt 
Operation Wolf 
Out Run 


St. Fighter 
Street Fighter II 
Super Sprint 
Toobin 


Pinballs: 
Back to Future 


Lethal Weapon 
Pool Sharks 
Star Wars 
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Sit Down Games 


BOWS S/O riesssencteapeice tA neteneras 1095 
CISCO TCA ccancuncnecatsiecsarseestivrcdexsees 3495 
DOUDIE AXE S/O cc ccosccseccssctinsceseietoess 3995 
FIV VAW CAO wcovecsusscacsensarsannvarvoasencooinnvics 2950 
OC serch ccent cietotcucatiinsts nexduuaeeoaneces 2995 
POPC: DEW GP aise csccxacedseseastasazacecswans 2495 
Mare DIV W/SCaD a cccctesiessceiees 1750 
ACG DIVING Po ssiccactccrasscscussncacncctantcs 2750 
RACE DFIVIN W/SEAaL ......ccccsccssssssccocaes 1995 
RIDGE RACEP S/G ois:..eccsiccescssenssncssssozes 7750 
RIGOE- ROCCE TW cocsscxecceseceoteacodaccens 11750 
SEAN BIDS S70 iissicFcwcstincsceersnevasetocanees 3995 
ECS! TALON escecesoeiraecniaereie 2495 
SUDESF FANG Ol asi cccesscscicovsvsesnevvsnenedss 1495 
SUBDEr MONACO GP avssceceisccerseccccctannccs 2995 
WHIMEN SHG ipscecccescacspsasceszavsassesaammmanest 5995 
PRUNGESR BIAS SG sccccvcsesssncsteciwviars 1295 
TUPDO QUE xc:cnecinicancwcwion 2995 
VIFCUA RACING (2 PL) ccccccscsvcsssczssseneeees 6500 
Virtua Racing (4 Pl.) W/Tower ....... 14000 
Videos in 25” Cab 
Dedicated 
Cae. FIMGIMICA, s:scctssizeccpetevesnelesievanscentee 645 
Capt. COMMANGG ccvccssccceserecvcssccensssss 645 
CAETION AIF WING aiccsuiseccccsisnntstssvcasndsicns 645 
EaSt COASt KIL Cab csi veccistetccavecerseeess 695 
GCA BOS vectecstsesaststiincsccpeonapincereioeiads 645 
PIGO NACE Ma sctiesnstiecceiersenconssmmente 645 
PESO NG CA scecacicctuceaccensenipaesacsssutiduence 695 
Waa DOG 27” MONITON scicccesscedetsveccaces 2295 
PHB 9 cai daaanteesteseesd caved yessntourscisvuiae tonsa: 645 
POOPY WWAUKCD eniccesncsaddssivceshevebecianeisions 645 
MOM Val ROMA E lhe oczcvcsisecevatecenstvatinccnre 645 
MOFEal KOMIDAE Ih scececescicecdeveevsceasetse ane 1095 
PAT OW Sespicsaeahoienocacaniavtevvessoneccereds 995 
IMA TOU ss ain cdsiceascasacceteeendnuenecnasanssoces 1095 
ONE ROA iccsscveticendvassivesecraiecancnaaes 595 
Pi PIGICCT oioeciccrceaiayeacniadadorsinant 645 
1/4 1) 29 |g eee ec on 645 
SIAN UV ade vadecieiecleoieeamabivawan 645 
SE PIQMECE TUEDO vases cccsexcsatssaneixnitancias 645 
TECRDOWIZ TV GAM scsisvczscsinsciersccscss 645 
TOPMINGEOR GUI ois. ceseecpacsesesiccotviesas 1500 
TINTS RINGS i cacesisectertinesmsenaoueotactn 645 
OVI cece tcueeusenitecndecaseincccocenssasnestavantinees 645 


(717) 848-1846. Fax (717) 854-6801 


OCTOBER 1995 





» YOU Can't Top 50th State Coin-Op!" 


: Pinball 















Complete Video 


Alien vs. Predator (dedicated) $1,495 
Crime Patrol II (50") $6,895 
Final Lap (2 player / sit down) $2,695 
Final Lap Il (2 player / sit down) $4,595 
Laser Ghost (3 player dedicated) $1,595 
Lethal Enforcers (dedicated) $1,195 
Race Drivin’ (sit down) §2,495 
Revolution X (2 player / guns) $1,995 
Ridge Racer (1 player sit down) §9,195 
Run and Gun (dedicated 2 monitors) $1,995 
Street Fighter the Movie (25") Call 
Terminator Il (2 player / guns) $1,195 
Under Fire (2 player / guns) $1,995 
Virtua Fighters (dedicated) $1,995 
WGP (Deluxe motorcycle) $995 
X-Men-6 (dedicated 2 monitors) $795 





















Demolition Man 
Judge Dred 
Jurassic Park 


CASS 


\ 


Popeye 
Star Trek Next Generation 





Miscellaneous 


Arachnid Galaxy Darts (New) $1695 
Automated Pizza Factory $19,995 
Jr. Basketball $795 
Simple Simon $2,695 
Turbo Pusher $3,895 
UB/QB $1,695 
Virtuality 1000 (2 units) $42,495 
X Men Atom (B board or full kit) Call 
Call for NEO GEO Cartridge Specials 





All games are arcade pieces on location throughout the USA! 


Internet E-mail Address: 50coinop@aloha.com , 
sites. 


err 
Get aaah 
Sh SE 








4% Surcharge 
Price does not include shipping & handling 


Seal Soth State Coin-Op 1-800-424-5050 or Fax 1-808-682-4789 


TIP ALARM SYSTEMS 


EFFECTIVE & INEXPENSIVE 
INSTANTLY ALARMS WHEN THE PROTECTED EQUIPMENT IS TILTED BEYOND THE DEGREE (10°, 15, 25° OR 45°) 
INDICATED ON THE TIP MODULE. THE SIREN WILL STOP WHEN THE EQUIPMENT IS RETURNED TO A LEVEL POSITION. 








CRANE VENDING COIN AMUSEMENT BULK VENDING 
MACHINES MACHINES AND VIDEO GAMES MACHINES 










MIN] TIP SYSTEM INCLUDES: MAXI TIP SYSTEM INCLUDES: 
* TIP MODULE * TIP MODULE 
(10°, 15°, 25° OR 45°) (10°, 15°, 25° OR 45°) 
* QV BATTERY HOLDER * 12V BATTERY PACK 
* MINI PIEZO SIREN * 115 Db HORN SIREN 


(OPTIONAL SIX—TONE 
PROGRAMMABLE 120 Db 


BRW control systems Inc. SIREN AVAILABLE) 
1747 E. Ave Q, Ste D-6, Palmdale, Ca. 93550 
(800) 235-6740 ¢805> 947-8800 FAX (805) 947-8859 





PLAY METER 178 OCTOBER 1995 





MICRO MANUFACTURING, INC 








Touchscreen Countertop Multi-Game System 


PC Based Board System Upgradeable For Years! 


Current Games Include 
Trivia, Diamond 11’s, Joker Poker, Squish, Go-4-21, Hangman, 
Sex Trivia, Solitaire, Poker Scramble And Blackjack 


UAGICAL,. ODEN 
A a ae * 


EEA be | 
« BA) oa 
Z i 
{ ~n rv 
; Petty 
es 
? ; 

















5 Card Draw 


Special Color Odds, 
Turbo | Also Available 


Special Color Odds, 
Number Fever, Pair Chance 


Joker Fever, Red Joker Bonus 





MAJOR POKER CHERRY POKER SUPER MAX 
5 Card Draw Poker 8 Line And Poker Game 5 Card Draw Poker 
Superb Graphics And Souund All In One! Super Bonus Multiplier 
GAMES ARE AVAILABLE IN 


Kits * 9" and 13" Countertop Units * 19" Upright Cabinets (two styles to choose from) * 19" Sit Down Cabinet * 13" Mini Cabinet * Casino Style Metal Cabinet 


MUST BUY PRODUCTS 
MICRO MUSTANG POOL TABLE High Quality * Low Price 
PANTHER CD JUKEBOX 100 Selection Title Pager * 200 Watt Amplifier 
GRIPPIT CRANE Available With Advanced Lighting And Sound 
UNIVERSAL VIDEO GAME CABINETS Jamma Style Cabinet * 25" Monitor * Kit Ready 











MICRO MANUFACTURING, INCORPORATED 

535 Old Nashville Highway LaVergne, TN 37086 

800-277-6136 (615)793-5510 Fax: (615)793-5512 
INTERNET - Http://w3.thegroup.net/~aim/micro.html 





ie 800- 306-4263 


= BLACKJACK 


Vegas Style Blackjack 
with Vegas Rules 


e 3 and 5 player models e Dual Speakers with 

e Attractive design audio prompts 

© Qn wheels to ease movement © Battery back-up game runs 
@ 39" VGA color monitor 10 minutes with no power 
¢ Multiple Decks Printer, ticket or hopper 

e Buttons flash to assist play configuration 

© Progressive option available © Built-in security with alarms 
e Secure cash box areas Internal book keeping with 


| \ individual station audits 
G \ee" | Programmable date time 


and location 


Offered for sale 
in legal jurisdictions only. 


Total dimensions: 7' w x 7'd x 8'6"h 


Vaanteannent at ant ot 





Best Amusement, Inc. 
1642 Piedmont Hwy. ¢ Piedmont, SC 29673 
803-422-0250 « 1-800-306-4263 ¢ FAX 803-422-8903 


accents 
509 4 570 


1-800-306-4263 





Sales and Technical Support 
BOARDS 
CHERRY MASTER ........ 135 
CHERRY BONUS III ....... 185 
ri a ares reese 250 
SUPER CHERRY MASTER . .450 
DYNASTY 3s. p2gisocanss 495 
W-15 LUCKY BELLS ....... 575 
MAGICAL ODDS .......... 735 
LUCKY GIkh..ccvci ceases 695 
OMEGA POKER .......... 425 
FOXTRONIC POKER....... 425 


TICKET DISPENSERS 
MONITORS 


PROGRESSIVES 
AND MUCH MORE 





aAacs 





% 


Quality 
You Can 


e Be il (a © ae 
CHERRY MASTER 


wxeee ree 
weer § 
a vee de 


Ditssibosane 
Whitin 


ea Eee Moe 


FOR AMUSEMENT ONLY 


curost 
eed 


ACOtP rs 
rT) ae 
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BR EFS TLO 
LOCATION READY 
COMPLETE GAMES 
19° MONITORS 
CHERRY MASTER W/HSV 300 ............ 1095 
DYNASTY W/HSV300.................... 1350 
CHERRY BONUS III W/HSV 300 .......... 1145 
SUPER CHERRY MASTER W/HSV 300 ..... 1395 
SUPER 2 IN 1 W/HSV 300 ................ 1195 
DYNAMO SUPER POKER W/JCM ......... 1995 
TURBO II POKER W/JCM ................ 1595 


MANY OTHER GAMES AVAILABLE! 


CHERRY MASTER COUNTERTOP $1275.00 
13” OR 9” W/VFM 5 400 BILL STACKER 


13” OMEGA POKER W/MARS GL5 $1795.00 


Best Amusement, Inc. 
1642 Piedmont Hwy. * Piedmont, SC 29673 
803-422-0250 ¢ 1-800-306-4263 ° FAX 803-422-8903 


Count On! 





HIGH 
SECURITY 


KEY KOP™ 


LOCKED KEY RING 


Available with 
Ace-Medeco-Duo 
Key Ways 


MONARCH 
1-800-462-9460 


EPROMS -* 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-2$6-1144 


@ Top Quality 

@ Insist on the best 
© Give us a Call 

@ Patent #5,227 226 


(/ roducts * = ae 7 ‘ 


eg te 800-81 8-1932 
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| Hidden Hinge 





[Over Under Doors ; 
See them at Fun Expo Booth #1508 
Hasp For Regular Padlock...... 27.98 


Hasp With Padlock Cover....... 29.98 
Hasp With Disc Lock Cover.... 29.98 


8264 River Road SE ; 
Southport, NC 2846129768 


weer Phone or F4x: 1-800-849-7763 


ASK FOR THE PUCK STOPS HERE sy nave 


The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE » fee RS AND AUSTRALIA 


e ARCADE TESTED —— CURRENTLY IN USE AT 
© DOESN'T AFFECT TABLE PLAY cs cum 2AM. PUTTPUTT. GOLF 'N GANES 


e [INSTALLS IN 15 MINUTES WITH ¢ MALIBU CASTLE © GREAT AMERICA 
ONLY A SCREWDRIVER e FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE »* DYNAMO x _ U.S. BILLIARDS 


Increased player appeal! ¢ Ask your distributor for ‘*THE PUCK STOPS 
Demand the 9-inch shields with the angle! HERE” by name! 

Made from virtually indestructible space age ¢ Insist on the original or call direct and save the 
material! sales tax! 

Increase Revenue ... Decrease lost pucks and ¢ When your customers’ safety and your liability 
expense from downtime! are at stake... specify the quality product! 


PLASTITECH PRODUCTS, INC. 
(903) 757-0543 —iongview 1x 75608 1-800-933-0145 


GoldMine 


The World’s Most Dynamic Contact Manager! 


GoldMine 


CONTAINS THESE ESSENTIAL 
TOOLS for the BUSINESS 
PROFESSIONAL 
DAY & TIME PLANNING, ACTIVITY 
SCHEDULING, LETTER WRITING, SALES 
FORECASTING, CONTACT TRACKING, = 
GROUP SCHEDULING, MAIL LIST MAN- SSes5" 
AGEMENT, FAX/MAIL MERGE, REPORT 
GENERATION. 
Replace your rolodex now! 
your GoldMine Dealer is: == oe eae 
C & P Distributing 2500 Miracle Lane, Suite D, Mishawaka, IN 46545 219-256-1138 . 219-256-1144 fax 
contact us via E-mail at: CPDIST@aol.com 
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Pinballs (NEW) 


Frank Thomas’ 

Big Hurt ............cccccseseeeee HHCALL 
Batman Forever ............ $$CALL 
Waterworld ..........ccccccceee PHCALL 
Stargate ...cccosccscssessssessescescsvss 2400 


Pinballs (used) 






Addams Fanniily ............sssscssssssssssesseeees $1,950 
PEAY WAGED so scsccedaccsccasercaardavecedaveercssctasnestes 2,350 
COR VEIIE: sicssesisatederissisriGstadevemicsenaets 2,700 
Cae Ball Wizard sosssctacccssccecsscascctiscnneseess 1,375 
Demolition Mann .........cccccssssccccssssssceeeeees 2,150 
MUMNON so sasassceescdgvicetacoeassieesecvadncusscsaseuesieuees 1,000 
DDE. VV NO iviasaaviccavesdotiseiencnesasietaveuckedseses 1,395 
MCOOY aicinicesdecacdaddedvaciscsesasnanconsoudsevoaceanexs 1,695 
USCA OS ucccceveccssskacuiececensactansecrneabaseixceess 1,275 
PU OUSE: is ssvacesscsncansincsassceesseebbonsscsecesens 1,100 
CSAC SOW wecsescscicduacecescscctecesccsdeescencssces 11D 
Gounis N ROSES svcisisccsccscccsssscsevesceeesssscceves 1,850 
PRUE TICANG voids ociccnssveccssiciansenivatennietaees 1225 
NeR TATA: FOMES: csssssescecssacscssdcsvesceescssceerssss 1,895 
JUASE DCU sicsssccsensesseciansiarevasssecseiersenss 1,595 
ePASSIC: PANN cosassisissdscscsesscseccenscsteiasieces 1,550 
DVPARV OTIC. sitscesevacasetcstesaniocisesavteasecreusnseess 1,950 
Musi’ Around .......cccccsssscsccccccecccesccccees 795 
RRESCUC DUT vcissscsincevcacsccesccssnsssecisavevessssese 1,625 
Riverboat Gambler ...........cccccccssssssscceeees 925 
AG A COAG svescsvsacsdccsescevccdncassuescéiesenecenees 2,250 
RU BTOS ba cissncctesccknnetecsancessecuscsisssseceusssancens 1,195 
SEAL VV AES cadoessssnsdecasdeiissecteacsacavaresarvessoans 1,195 
meear’ Tele NG sossssccecensaisscicactscsssecseneoee’ 2,250 
eZ ase ceazeasyaiaeasdswssncenaceniacebeteiaesusverdasesentaas 1,400 
Tales: Frond Cry Pt sisecscssscsccsssssccessancessesss 1,895 
DHE: WEACIIMNG iessisssiccascsccdscecessacconnctesesicsouss 995 
ROWDY SSectacssnswiasiedcessosesecenacsnsnvanvisvouseueees 1,725 
TWIG ZOKG -kccssescccscsvssscossecdescecsesososeens 1,650 
WV BTW SING gicecscascoccasinccessccecdedevessentsanescoses 895 
WICC W Atel ccaisccccsacsssenscedssnpiecscsvaceontocns 1,675 
WIDG CUE sessiccccccscccesccaccnsscvetacccsvestestevensss 1,525 
WV VS Ul wsosuesuextaeeonesucesiosncsacketysbeabavoisusvavesiee 1,525 
Pool Tables (used) 
Dynamo BIOnde..............ccccsscssccssssccceoes 1,000 
Dynamd: Wali iscsssccsiscccecsecsasesdsssinccseses 1,175 
Dynamo Victorian Cherry ..............0000 1,400 
Valley models ZD-5 & older ......... $$CALL 


All Tables with New Cloth & Balls 


NEW!!! 
5S PLAYER 


153 By-N Os .@ PN Oi °< 
Designed especially for S.C. 
Call Royce 800-232-6467 
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SSCOHSSHSSSSHSSSHSSSSSSSSSHSSSSSSSSOSSESESOSOEEE 


Bouncing Bandit .............cccsssssssssssssseeees 
Bozo Basketball .............ccccccccssssssscceceeees 


SSCOSHOSOSSSSSSSSSHOSHSSSHSHOHSSSSSSHSSSSSSSHSSOSESOSOESEE 


Dump Che VAD sscisscscsvscssesesscovvvesessevacvscs 

Ghost Town Gun q.........ccccssssssssssssssssseces 750 
Home Run Hitter ..............sccccssseeees $$CALL 
PRU SY ERG sssssscisssnsvssacessssvstacesrseennede 2,250 
SUZ PPG BE PONIZY sicoscussivactercccssassantvesveievece 2,250 
PGC A BRN EOD 5 ps cissicacencccunssanrvcnstninscacteseoases 1,650 
PEMD DIE RACHID sscsccescstescassanesiséesssecotercoscesss 4,850 
IRGOR IN BROW bess cascccaciesspetcossssecGesessendssvaee 1,750 
Roll for the Gold ...........ssssscccccssssees $$CALL 
Simple SUMOM .<csccosessscosccesessssessosssesscess 2,250 
Skee Balls 10’ & 13’ used ...........4. $$CALL 
Skee Ball Tic Tac Toe 2 player ............. 2,950 
Skee Ball Tic Tac Toe 3 player ............. 3,950 
RCE LOSS BC scscisccceadissesecascecsisctocwencesets 1,195 
Smart Balls 10’ & 13’ starting @ ........ 1,295 
GSS: BGM ssncccvavosswateccovsevasaeeesvcessvatassieesins 1,375 
UBOR Dele sccscsscsscrcccassssiansescscessnditesss 2,600 
Whac a Mole 2 Player .................cccseeeee 2,350 
Wheel Ban Ii. ssssssscccssssssscssosssssosscssssccosees 2,675 
LOOKS DER cs cnicetisnsssuincbercesesussteiediecbivovce 3,450 


Hi Balls 13' 


You Pick Up 


Mule Tie 
Video (used) 





CV GRSIED scssscsisciatssisaestenrcincsdieancausticeeees 5,950 
Bamba Doeaph UD ccsccsasiescvesencscivcncinisesssvsecsveces 3,650 
Hard Driviti: U8 sscsssssesescssascsesscccseccecesens 1,950 
Hard Deivink SIG ciissiscsssescsscccscccscscensvocene 2,500 
Lethal Enforcer II ............ccccccssssccssssceees 2,400 
Martial Champion ...............ccccccssssssssseees 975 
Racin Force: U9 ccssccssessessssccsscccoscccsscoeess 1,750 
Run N Gum Single. .....cccccccccoccsvescssssessees 1,485 
Streetfighter Alpha 25" woo... eee eeeee 2,850 
Vin bila Pi Glter ccscccesecssocccessscacsssceveeeceesess 2,250 
Wing Wars twit S/d. ...........scccccsssseesees 12,500 
A Wien: COA 2a scnccccsiessdocsdeastoecsstdevescs 2,500 
MB VEC 6 DIAVER sscsvssscsscessecessescdscossssveenee 1,350 
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MACHINE 
DISTRIBUTORS 
INC. 


a 


2961 Drywall Drive 
Myrtle Beach, SC 29577 
(803) 626-1900 ¢ FAX 448-9899 
PX @ (matt) [H-) 


xe 


2560 Overton Crossing 


Memphis, TN 38127 
(901) 353-1000 FAX 353-1155 
Ask for Jan 


Ww 


3701 1-55 South 
Jackson, MS 39212 
(601) 371-1000 FAX 371-1259 
Ask for Jay 


CUSTOMER APPRECIATION DAY 


MEMPHIS OFFICE 
SATURDAY, OCTOBER 14TH 
FACTORY REPS ON HAND 


<0] @) .¢ 0) O71 6) 4151 0). Go: (010) 5 
ENTERTAINMENT 


PLEASE COME SPEND THE DAY WITH US! 
(CALL JAN OR DOT FOR DETAILS) 
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0) od Ay 
HOUSE 


Memphis Office 
Oct. 14, 1995 


OCTOBER 1995 






COINS or BILLS 
Count/Sort/ Wrap 


ae 
RE 


PARTS—REPAIRS 








8524 Fifth St. - Frisco, TX 75034 


P.C.B.’s 
* 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 





10,000 BOARDS 
CALL FOR LIST 






———_—— --} — 





ONE 
COUPON 


FOR ONLY 


a> 


OF THESE 


| 
Cw? 


OR LESS 
MUNCIE NOVELTY CO. 


Mer e _ PH: 800-428-8640 
ovelty FAX: 317-288-3434 


PLAY METER 


ABC COIN (214)3'77-7100 









WISA MasterCard | 
aes ee as 











Compare Our Prices S-LINE 
Call POKER 


1-800-955-9681 BOARDS 


Pokers and 8-Lines 300 966 9873 
Quartermaster soot 


. (Mixed Colored Tops with Clear Bottoms) 
Chatham, Ontario Filled oc Emipsty 


N7M 5K4 


ACTIONMATIC Ltp Vauir SOUrCE TOF. 
P.O. Box 326 - 1.3” Capsules 


, 2.9” Round 
1 1/8” Round 2.3” Round Clear Capsule 


Clear Capsule Clear Capsule Both Halves 
Both Halves Same Both Halves S 
ame 
For Rolidown Same 


TALKING VENDOR® Gum Machines 
Records in 3 languages 
7 - English 5- French 5 - Spanish 
Vends 
1.3” Capsules or Large Gum 
1” Items 
Small Bulk Items 
Coinage Size - Up to 1.25” (32 mm) * Mixes For All Capsules 
Machine Size - Height 25” (63.5 cm), * Low Price Slammers 
Width 8” (20.3 cm), Depth 8” (20.3 cm) ¢ Milk Caps 
Custom Sounds - Can have your own record ¢ Rings in Holders 
made to say anything for 5 seconds. Up to 4 : ; 
different sayings on each side. Canadian Dist. for Beaver Vendors 
Talking Vendor (Reg) Trade Mark satelite 
(VEND) 
Canada No. 266520 Phone: (519) 351-2181 Fax: (519) 351-7304 
U.S.A. No. 1221 491 





Money Handling Equipment 
and Supplies 


New & Used Available 


Coin & Token Sorting/Counting/Wrapping 
Currency & Banknote Counters 

Counterfeit Detectors 

Paper/Ticket Shredders 

Bill Changers for Coins, Tokens and Tickets 
Parts & Service 










Quality and Integrity Since 1925 
Dealer Inquiries Invited 







i (800) 762-7057 
G73 bunde-Ordway (744) 957-1311 
a W Warner Ave. ¢ Santa Ana, CA 92704 FAX (71 4) 433-21 66 
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Operators & Distributors--Coin Machine Consignment 





¢ JUKEBOXES ¢e FLIPPERS 
¢e VIDEOS ¢ PINBALLS 
¢BINGOS ¢CRANES 

¢ POOL TABLES e ARCADE 

¢ REDEMPTION ¢ AND MORE 









WINSTON-SALEM, NORTH CAROLINA 


SAT., NOVEMBER 11, 1995 at 10:00 a.m. 
Dixie Classic Fairgrounds ¢ Ph: 910/727-2236 
* MOTEL RESERVATIONS -- Holiday Inn North, (910) 723-2911 
* Mention Auction Game Sales for $48.00 rate! -- NC Lic.#6043 









(over 1200 games in May) 


KN OXVILLE, TENNESSEE 


SAT., DECEMBER 2, 1995 at 10:00 a.m. 
Knoxville Convention Center 

525 Henley St. ¢ Ph: 615/544-5371 

* MOTEL RESERVATIONS -- World's Fair Holiday Inn, (615) 522-2800 
* Mention Auction Game Sales for $62.00 rate! -- TN Lic.#1623 


KNOXVILLE, TENNESSEE 


SAT., JANUARY 13, 1996 at 10:00 a.m. 
Knoxville Convention Center 

525 Henley St. ¢ Ph: 615/544-5371 

* MOTEL RESERVATIONS -- World's Fair Holiday Inn, (615) 522-2800 
* Mention Auction Game Sales for $62.00 rate! -- TN Lic.#1623 








* TERMS: full payment day of auction -- Cash, Cashier’s Check or company Check with bank letter of guarantee (no exceptions). 

* EQUIPMENT MAY BE CHECKED IN: Friday--Noon until 9 p.m. or Saturday--8 a.m. until 10 a.m. 

* SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax 
permit. 

* CONSIGNMENTS LIMITED. P.LEASE CALL TO CONFIRM CONSIGNMENTS. 


OTHER AUCTION DATES & LOCATIONS PENDING 


AUCTION GAME SALES 


Rick Parsons, Owner & Auctioneer 


TO BE ADDED TO OUR MAILING LIST, CALL TOLL FREE: 





1-800-551-0660 


FAX: 615-685-1126 
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LIGHTING SPECIALISTS 
SLOT MACHINE 


WANTED 


GAMING 
ACQUISITIONS 


Manufacturers of Chase Channel, 


Halogen Tape Light & Architectural BOARS REPAI RR 


Lighting. Direct Importers: Rope Lights, 


Belt Lighting, 24V Tapelight, Bendable A&B AMUSEMENT 


N -Like Products-Solid State & 
hiechenies| ohecere culke Sipe 5238 S. COUNTY RD. E. 
Quick Service with dependable continuing SO. RANGE, WI 54874 


interest in our Customers. 


uchtinenc. | | 7 har ya5308-8970- 
800-248-0076 FAX 71 5-398-3970 


BY PRIVATE INVESTOR 


Call Fred Collins 
($03) 268-11'79 



















Excellent 
Technical 
Support 








Quality and 
Service are 
never 
sacrificed 





eo 





go rg NEW EQUIPMENT 
ee es Rowe/Seeburg/NSM 
NBA Jams 


Cooper Pool Tables 
Motherlode Pushers 


Mortal Kombat Il 
Killer Instinct 





Terminator 2 Video a ean ll 
Terminator 2 Pin We solicit to valley Darts/Poo! 
Jurassic Park Pin Omega Poker 
Pistol Poker Pin operators only -- hharie Poker 

Demo. Man Pin a ° -Lj 
Guns n Roses Pin not locations ee 
Rowe CD100C/100A 





Rowe R-93 Combo 
valley Pool Tables DYNAMO TOURNAMENT 
Dynamo 22 Ft. 
Shuffleboard - te SOLITAIRE 
Drew’s Tiger Paw Crane | 
Turbo II Pokers 










WING] @®eeaeeeoeese eee eeeeee0e0 
STAD 


Draw 80s players win cash 
Merit Riviera or prizes legally! 
Pushers 
olus more!! (call for info) 


Call for Update 


WHOLESALE GAMES INC. 


Shelbyville, TN 37160 


1-800-526-4723 Toll Free 
615-684-2209 Fax: 615-685-0144 
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CLEVELAND COIN MACHINE EXCHANGE 


1700 South Waterloo Road ¢ Cleveland, Ohio 44110 


1-300-776-6699 ¢ phone: 216-692-0960 « Fax: 216-692-0085 





IT’S SOCCER SEASON 


Electronic Arts 


Score to Win Soccer 
Manufactured by Atari 
Regular Price 


Williams 


HOT SHOT 
BASKETBALL 













$3995.00 
NOW Amusement New 

Version 

$1795.00 Amusement 

Redemption Version 
Version 

with ticket $1795.00 

dispenser 







Redemption 
Version with 
Ticket 
Dispenser 


$1995.00 


$1995.00 





CAPCOM X THE BALL 


NEW - CLOSEOUT 


Video Redemption 


NOW $995.00 


LATE MODEL USED PINS 


Williams Indiana Jones (1998) .......... 0.0... cee ee ec eee eens WOW! $1825.00 
Datla MSs JUPISCIOC POM OUG! 2625. e094. d dnd cousins ve hehe a ReSen tee. WOW! 1425.00 
WHIMS KOGO SHOWTOO4E) 966 ovxy. Ge vas no ee eens Boe EDA See ER ORS KS 2695.00 
VENI PAGINA (TD) ¢ cee ob 6 he ea ko ee ohh oe BE ER Sah oa ned he eae wes 1495.00 
Day DIGG ROSCIIOO’). spin pie ko RSS aig ee RGB. ISHED ESE SARS R aH) 1495.00 
Williams Demolition Man (1994) ...........0 00.00... eee eee eee 2295.00 
Wilhams Star irek: The Next Generation (1993) ..4<4.5 6 vak4 os wd onwv sa vas ee ewaes 2995.00 
UY FODCVORE IO: 6c CAS be OE NAW HEE PESOS Das OS Ri Swe ORE Beaeek 1395.00 
Premier Freddy: A Nightmare on Elm Street (1994) ............. 0... .00. 000 eee 2095.00 
PrCUer 200 O98) cis ate hd ot eh bs ae ca eet ie atk dea oe Led Pe aoe 6 1545.00 
Wihams fermmnaOrs (TOOU os oxo owes ot ee Wee ROWS sage eRe aM eens Rhos 1495.00 
Dally CORVEIIC Choa). <ykad exe be RON Gs 4 ook hee eee 6 eee eee REE) AE wA NEW 
Premier WIPE OMI G9S) cibu oes ceau hes Ns oe eel a we eo ww 2 be es 
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BC-9 Conversion Kit 
SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 
¢ $1/$5 Acceptance 
¢ Solid state, self-diagnosing computer 
¢ Installs in minutes 


To Order Call: 
616-245-8235 


ELECTRONIC 
SERVICE 


Tech--Must be willing to travel 
entire U.S.A. Requires 
electronics, electrical or 
appliance service exp. New 
vehicle, salary & expenses. 
Call 1-800-325-3353 or fax 
resume 1-314-392-7073 


FOR SALE 


U.S. Games 
Video Lottery Terminals 


Video Pull Tab Program 
Upright 13” Monitors & DBAs 


Mint Condition--Best Offer 
800-341-5366 


ofoh Morel, mol eta si olit ce) tea ty om 


132-10 Jamaica Ave. e Richmond Hill, NY 11418 
Office & Sales: (718) 291-5757 ¢ Parts/Service (718) 526-8383 ¢ Fax: (718) 739-3805 
Welcome Export Customers...Se Habla Espanol 


1-800-576-2646 


UPRIGHTS: 


Killer Instinct 
Virtua Fighters II 
Primal Rage 25” ded. .......... 1495 
Virtua Fighters | 
Mortal Kombat II 
Revolution X 3 PI. 
Revolution X 2 PI. 
Terminator II u/r 
Lethal Enforcer u/r 
NBA Jam u/r 
NBA Jam Tourn u/r 
Dragons’ Lair Cabinet 25” 


NEW KITS 


Killer Instinct 

Tekken II 

Capcom Street Fighter Alpha ... 
Street Fighter the Movie 
Capcom X-Men 

Krazy Bowl 

Eagle Shot Golf 


Great 1,000 Mile Rally 

Mortal Kombat | 

Mortal Kombat II 

Primal Rage 

DarkStalkers “B” Board 

Alien vs. Predator “B” Board 
Dungeons & Dragons “B” Board . .200 
Punisher 


NBA Jam 

NBA Jam Tournament 
Lethal Enforcer w/Guns 
Lord of Gun 


MONTHLY SPECIALS 


e Smart Candy Cranes 

e Street Fighter: Movie (used Kit) .Call 
e Premier Stargate pin (New) Reduced 
e New 25” Cabinets 

with 25” monitor, Sliding drawer, 
JAMMA Harness, Power Supply, 

(4-player panel available 
add $100) 


Primal Rage 25” (ded.) 

Rescue 911 

Lucky and Wild s/d 

Race Drivin Cockpit 

Ridge Racer 33” Single 

Complete ALG kit 

w/either Drug Wars, Crime Patrol 
Good For Any 25”-33”-50” Cabinet 


$100 Pre-pays Freight on any 
game in USA 
(Except Deluxe Videos) 


Spend $10,000 or more, get free 
freight within USA 
(Excluding Daytona) 


MISCELLANEOUS 


Full Court Frenzy w/monitor 
Used New Image Street Game C’top .1095 
Used Grayhound Basketball w/DBA . .595 
New & Used Pool Tables 
Air Hockeys & Shuffle Alleys 


PINBALLS 


Stargate 

Road Show 
Corvette 

Star Trek NiGy «6s 6s dso wc e eee 2395 
Guns N Roses 
Freddy Kruger 
Addams Family 
Tales from the Crypt 
Whitewater 
Jurassic Park 

Last Action Hero 
Cue Ball Wizard 


Rescue 911 
Fish Tales 
Alvin G. World Tour 


SITDOWNS 
Daytona 


Lucky & Wild 

Race Drivin 

X-Men 6 PI. 

Line of Fire 

Starblade 

Out Runners 

Ridge Racer 33” Single 
Moto Frenzy 


ROCK-OLA BLOWOUT!! 
e 4000 Trilogy - $2495 * 
* 5000-X - $2695 * 
Pioneer CJV-55 2 pl 
Used Rowe CD-100 
Used Rowe AMI 
Combo & Vinyl 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 


PLAY METER 
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PPS DEN + FETE Gg. 6 GES OS Oe 


WY? ONO» tee be VES! Os BE +r eee er oe 
- 





California Games, Inc. 


Manufacturing & Distributing Coin Operated Games 


1235 E. Francis St., Suites A, B, C e Ontario, CA 91761 USA 
Tel (909) 930-5828 Fax (909) 930-5824 


1-800-336-GAME 


BEST BUY THIS MONTH!!! - NEW! 33” Tekken I1I....CALL 





FINANCE OFFER 


New! 33” Deluxe 


Tekken II 
& 
53” Deluxe 
MK3 


onl¥Y $392.74 


Per Month 
24 Mos. O.A.C. 


New! 





33” Complete Video Games 
(NEW) 


Tekken ............... $2795 
Killer Instinct ........... CALL 
Mortal Kombat Ill ....... CALL 
Lethal Enforcer2........ 2690 
Neo Geo/Bust-A-Move .. .2000 
Palen s:..c0neaasdewke 2195 
Neo Geo/Aero Fighter 2 . .1945 
X-Men2 ............... 2395 
Super SF Alpha/Zero ... .CALL 
Street Fighter Movie ..... 2190 
Mortal Kombat .......... 1395 


AND MANY MORE... 
CALL TODAY! 





Turbo Cabinets in 
13”, 19” 27", 33” 


COMPLETE 25" TURBO 
SYSTEM CABINET SPECIALS 


$959. 


THE ABSOLUTE 
BRIGHTEST 
COLOR & BEST 
PICTURE 
AROUND!!! 
New 4-Player 
Cabinet - $995 


Available In: 
Red, Black, 
Blue, Gray 

1 YR. PARTS 
& LABOR 


The “CGI TURBO” Cabinet 


AFTER YOU'VE TRIED THE OTHER 
CABINETS, GET A REAL CABINET! 
BUY A CGI-TURBO TODAY!! 


CALL FOR OUR 


CATALOG 


Featuring: 
Our New Line of 


Cranes & Cabinets 





CGI-TURBO SYSTEM CABINETS 
CGI-25 25" 2-PLAYER .......... $959 
CGI-25 25” DELUXE ............ CALL 
CGI-33 33” SYSTEM CABINET ...CALL 
CGI-38 38” PEDESTAL CABINET. .CALL 
CGI-CT 19” COCKTAIL TABLE ....CALL 
CGI-MC 25” MINI CABINET ...... CALL 
CGI-BT13” BARTOP ........... CALL 





NEO GEO SYSTEMS 
1SLOU 5.4 iw enews od ees $440.00 
2-SLOTIAIMT: isiacews- daw SG 795.00 
ASLO 64.055534 550 Ga 799.00 

W/GRAPHICS ADD...... 30.00 
COMBO DEALS 
1-SLOT/KING OF FIGHTER 95 ..... CALL 
1-SLOT/Bust-A-Move/Puzzle Bobble .$650.00 
1-SLOT/KABUKI KLASH ........... CALL 
1-SLOT/SUPER SIDEKICKS 3...... CALL 


NEO GEO CARTRIDGES 
Bust-A-Move/Puzzle 


BOUDIC gi.0k a> & ee Bows $230 
Samurai Shodownll...... 200 
Samurai Shodown ........ 90 
King of Fighters 94 ...... 180 
Aero Fighters2.......... 180 
Super Sidekicks Ill....... 295 
TOP TAUMIEP ».3°s-5.5 5 0.8 ie ees 165 
Wind Jammer........... 170 
World Heroes Jet ........ 170 
Karnovs Revenge ....... 150 
Top Players Goll: -: ose sau: 140 
RIGING TACIO™ 2. goa bares 130 
Power Spikes ll ......... 230 
Galaxy FIGht . 3.65. 06.8 4: 150 
Double Dragon.......... 275 
Nifija COMPAL i. ic ca cen cd 20 
Alt OT PIQNUAG . o.62%% aX8 4 es 20 
Petar ok fy ek be Bee a 20 
Fete 2 isH5 Sia ed oR Bees 20 
3 COUNT BOUL «4:40 a4 0.4% a e- 20 
DUMING PIG 320 6255 dead 20 
World Heroes............ 30 


100’s of Games in Stock 


SELL ¢ SERVICE ¢- TRADE 





ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY 
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A MUST!! 
Quartermaster Spcuimie tw saison $S-LINE 


enter, Arcade, Theme Park? 
1-800-955-9681 | y “""EORSALE POKER 


Bob Space Racers: 


| 
0 Plaver Roll Down 
See Our Color Ad | te reoine BOARDS 
ill acce /O or Trade--CALL = = 
On Page 49 Berean e 200-966-9873 





“SPOOKTACULAR’ DEALS 
AT GAMES OF TENNESSEE 


1-800-456-6882 


~/, 
~ 
‘ ofe8 
. s 
.* ive 
. , 
re ae e . . ad 
; ° i 
“. 4 





p OL TABLES Motherloge Ne 
Wey 31/2% Pot 0'sj ad 
vam 372% sive Nw 
A/2%7 a =! 
Le /7x7 New! A ¥Sed Pushers (Various 
one 4/27 New! a Klondike 
veooper 3 New!! il RELIABIL 
enone 
OOE New 
Owe 
DARTS - plusil SD 100C/100, 
arachinid SUPeT ae 6 R Rowe R-g9 
arachinid SuPer WE R-92 Combo 
plus Layee roa 20 Combo 
-Ne Festi 
sn tee gine S OCk- Oa 49g 
wee Mo €ebur 
nnid older 9 SCD-4 
Seeburg Merit 
Distributor Distributor 


Dynamo Tourn. Solitaire - New 


GAMES OF TENNESSEE 


1220 West Jackson Street « Shelbyville, TN 37160 
615-684-0100 * 615-685-0144 
TOLL FREE: 800-456-6882 
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ALPHA-OMEGA AMUSEMENTS & SALES, INC. 
Hg 12 Elkins Road ¢ East Brunswick, NJ 08816 






Fully refurbished to “LIKE NEW” condition!!! 






Best reconditioning in the industry!!! 






Call for references!!! 


CALL: (908) 254-3773 or FAX: (908) 254-6223 
EXPORT AND DOMESTIC SALES @ FINANCING AVAILABLE 









Frank “The Crank” 


SUPER SUMMER SIT-DOWN SPECIALS 


Afterburner s/d ....... 2099 Hard Drivin’s/d........ 1799 Ridge Racer s/d (twin) .13,699 
Cisco Heat s/d (twin) ...2099 Lucky &Wilds/d ....... $799 ‘ROaG RIOUS/O 2.2.26 cees 2499 
Cisco Heat s/d (del.) ...2599 Moto Frenzy s/d (twin) 2699 StadiumCrosss/d ..... 7799 
Cybersied S/d ......... 9199 Moto Frenzy s/d (del.) .2399 SteelTalonss/d........ 1699 
Drivers Edge s/d....... 1799 Outruns/d (std) ....... 26099 SUZUKA S S/O ies erawsez 8799 
Final Lap lls/d ......... 5199 Outrunners/d......... S999 TOP LANGING ci esiccns 699 
GP Riders/d ........... 3099 RaceDrivings/d....... 2199 Turbo Outrun s/d (del.) .3799 
Grand Prix Stars/d..... $099 Radmobiles/d ........ 3899 VirtuaRacings/d...... 7299 





















LIKE NEW REDEMPTON NEW REDEMPTION- VIDEO GAMES PINBALLS 
Air Hockey Brown ...... 1799 Call for Discounts 1000 Mile Rally ........ 1799 Corvette ............. 2199 
AnimalLand .......... 1999 Big Bertha/Buddy Bear DarkStalker........... 1999 Creature Blk. Lagoon ...1799 





























Ban lt. o 6x2 ww 6 4 edie 1399 Chuckles The Clown Lethal Enforcer ........ 1799 CueBallWizard ....... 1399 
Barney Kiddie Ride ..... 1999 Coin Circus Jr. Lethal Enforcer II 2399 Demolition Man........ 1999 
Big Bertha ............ 2299 a Flintstones (Wms.) ..... 1999 
g Colorama Mad Dog McCree 27 2799 
BINGO PODS: 2.6. 6.id bacco 1399 Cyclone Mortal bat (ded _ 799 Frankenstein .......... 2299 
Boogie Man........... 14 ortal Kombat (ded.) .... Freddy Krueger........ 1699 
g 99 Dinoscore 
Mortal Kombat II (ded.) ..1799 Getaway ............. 1199 
Bozo Basketball 1 pl. ...1699 Home Run Hitter NBA J died 
Can Alley (Bobs S.Rac.) 3999 Ice Ball am ( e€ ) ee ee eee 899 Gladiator «6.355 dreds ened 899 
‘ oe NBA Tourney Ed. (ded.) .1499 Judge Dredd .......... 1299 
Cat N Mouse So Jes i eee id 899 Mini Dunxx : 
; Neo Geo2pl. ......... 1099 LastActionHero ....... 1499 
Chase the Rainbow...... 799 Rage in the Cage 
FPIGGIOSUM «635-505 eke es 1999 Ribbit Racing Neo Geo 4 pl./6 pl. cee 1799 pier aa a eee Be 
Full Court Frenzy ...... 2099 Roll For Gold Outre Gls. ielks wetieace S 1699 idea ieg PN ee Eee 1499 
Perfect Landing......... 599 Skee-Ball/Lightning Punisher (ded.) ......... 999 RoadShow ...........2499 
Pitch Hitter ........... 2599 Smart Candy Crane R-Shark RD ee Se ae eat hh 1499 Shadow .............. 2499 
POD:A BAM guy scieea. aaa 1799 Smokin Token Rad Mobile u/r......... 1399 ShaqAttaq............ 2199 
Powerhouse i abit toed 799 Speed Ball Rally Revolution X .......... 2999 Star Trek Next Gen. ....2499 
Quartermile i.e ein 799 P.C.B. BOARDS Rowe BC 25MC ....... 1799 TerminatorIl .......... 1499 
See ey ‘ ; Galt ene ne HarkStaikerB Board... 499 RoweBC35 .......... 2399 a : pian d : ates bie 
oot Out (Meltec) ..... or allenge Soccer . 
Pe Mortal Kombat........... gg SpaceGun ............ 999 
ee ee eee ribs MoMalKemmbsEH loca, 199 SpaceLords .......... 1199 World Cup Soccer(WMS) .2799 
Simple Simon .........2799 Relief Pitcher .......... 199 Steel Gunner .......... 1199 AUXILIARY PRODUCTS 
Skee-Ball’6’........... 4899 Samurai Shodown........ 99 St. FighterAlpha....... 3299 Coin Counters/Sorters/Wrappers 
Skee-Ball 13’. ......... 1799 Samurai Shodown Il ...... Ba) Se beng SHOE TOPE) eee, ONCE ernest te 0 ai 
Skee-Toss ............ 1299: ‘Smash TV osc divuayee das gg Super Chase .......... SS eS eaeetera it Sea 
Super Chexx .......... 1399 St. Fighterll ............ gg Terminator Il(v)........ 1799 esa —— Jes iia 
Super Pro Quarterback ..1299 St. Fighter ICE Turbo ...199 Title Fight ............ 1999 eae ee ae 
Treasure Island ........ 1299 Super St. Fight. II ONGGIIC «citi eee ts WOIE: ~) eda -Ordivad ). c CALL 
her y way ........ 
WPM: Aas tera: Ba atten te acs 2099 Turbo B Board ......... 199 Virtua Fighting ose fe Ste ee 1999 Ticket Eaters ........... 749 
Turbo Pusher ......... 3099 SurvivalArts ........... 199 X-Men (Capcom)....... 2799 Ticket Scales........... 525 
UBOB.  s.cadenetsaaee ads 2999 TimeKiller.............. 99 X-Men4pl............. 499 Tickets/Tokens........ CALL 






"© © © © © © © we 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS-CALL FOR COMPLETE LIST 
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FOR SALE 





Dudley's Kiddie Rides 


Safe--Sound--Secure 








Remanufactured American Made “In The Deep South” 
Changers Not U/L Listed but We are Trying! 
$1-$5 Acceptance IN BUSINESS SINCE 1964 
Bulk Load 
90 Day Warranty 
e Kowe 
e National | 
FOnICS KIDDIE AMUSEMENTS 
@ P.O. Box 939 « Florence, MS 39073-0939 






Sales 800-647-6460 
Gossip 601-845-7501 
FAX 601-845-8338 


1-800-254-2125 


FAX (616) 452-3319 
3400 Jefferson Ave. SE 
Grand Rapids, MI 49548 


sTAR TIME ENTERPRISEs 


4830 N.W. 167 STREET MIAMI, FLORIDA 33014 
PHONE: (305) 623-8797 FAX: 628-1482 

































1! ATTENTION !!! 









11! WANTED !!! 
CD JUKEBOXES S. FLORIDA OPERATORS & EXPORTERS 
WILL BUY ALL PIONEER. COMPLETE SERVICE CENTER AND 


PARTS DEPARTMENT. 
THIS MONTH SPECIAL: 
CONVERSIONS $99.00 


ROCK-OLA, ROWE YOU 
HAVE IN STOCK. 
NEW OR USED 









WE BUY SELL ALL TYPES OF 
PINBALLS, VIDEO GAMES (UPRIGHT 
OR SIT DOWN) REDEMPTION GAMES, 
KIDDIE RIDES, POP-CORN 
MACHINES, POKER BOARDS, 
CHERRY MASTER, UPGRADE KITS 





SOFT PLAY PLAYGROUNDS 
2-LEVELS 24 X 24 
FORM: $9,999.00 

(RECONDITIONED) 
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CIRCUIT BOARD SALES 
AND MORE! 


(615) 256-7748 « 1-800-535-8981 ° Fax: 615-256-7523 


WE ACCEPT 
VISA & 
MASTERCARD 

















8-Line NE W 
Games Draw 80 Poker 
00 
as low as 51995 
Sundash 18 Bulb 
$1500” ea. 
Board Only Prices: Pool Tables 
Super Cherry Master .........ccccccecc0ee. $475.00 New & Used All Brands 
CHENEY MASCER O27 cis ocdscrezdsvdesnustetsea: $450.00 6--Like New Dynamo 
Cherry Master ..............ccccccecceceececeee $135.00 R 00 
Cherry Bonus Ill (w/satellite)......... $185.00 1300 
Cherry Bonus Ill (w/o satellite)......$185.00 20--Used 
CAGERY DENGQINE gcse ctsecorroiscocepuaienssare $135.00 Valley & Dynamo 
Cherry ANGel ..............ccceccecceccecceeceee $240.00 CALL 
MOK GE 21a wince sSnsesecnedesieessicnbascasecdeca $300.00 
Accessories & Parts 2in 1 Pokermastef...........c.ccecceseeee: $240.00 
7 A _ 3in 1/Blackjack, C. Master 
Ticket Dispensers & Yogi .. . .$29500 . 
Joker POKEP 2002... cece cece ecceceeceececeeee $250.00 
Ticket Printers & Interface ..... $650.00 Rife r a ooocccccoooooeeeeeeeooceesecceccceen... $875.00 Dollar Bill Acceptor 
19" Wells-Gardner Monitor ..... $235.00 FOXOPOMIC 5 ssid ieisecsedncd hdderactekee ant $500.00 Prices 
13" Wells-Gardner Monitor .....$225.00 Turbo Poker I cecccsssssssescseeeeeeveeese $450.00  MarsVFM-4................. $325.00 
19" Sharp Monitors ............ $195.00 Blackjack & Super 6 Card................ $395.00 arc VEM-5 $340.00 
13" Sharp Monitors ............ $185.00 905 PIXEL ooo ooo eee cece ceceeeeeeecccee ‘65000. |... ee 
15 AMP Power Supply .......... $32.95 905 DOUDIC UP oeceeccceoceeoceecseeeceeeecceee $650.00  MarsGL-5................... $399.00 
150 Watt Computer Power 903 DOUDIE UP ...eecceccccecececeececececeeeee. $550.00 | Mars VFM-4w/up stacker ...$399.00 
SUDDIY. o.cacnenwsisbewsene ows $55.00 SMS DraW 80 ooo... scecececcccecssssssssseseee $1025.00 | Mars VFM-5 w/stacker ...... $440.00 
Wiring Harness & Buttons ...... $65.00 Top DraW ceceececcecceccesccsceseeseececeeseeseee $475.00 CBV $1-5-10-20-50-100....... $299.00 
PICMG: cecum cee letatiwpsournteyess $30.00 —_ JCM $260.00 
Progrssive Kits................ $325.00 Reconditioned PCBs ie ee 
Empty Cabinets............... $225.00 starting at $75.00 BV-35 .......... ones = $299.00 
New & Used Pool Tables .......... CALL Call...Call...Call Cash Code “Amazing Plus” ..$275.00 
New & Used Jukeboxes .......... CALL HSW=300 sg diced end be ec dbeehex $185.00 


Ask About ...Quantity Prices 
...Advance Replacement Warranty 
... FREE Delivery! (4 Game Min.) 


335 Hill Avenue « Nashville, fennessee 37210 
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Eldorado Games 


Flat-Rate 
Board Exchanges 


e Videos--from Space Invaders 
to Champions 


e Pinballs--All Bally, Stern, and 
early Williams 


e Hard-to-Find parts available 
including manuals & 
schematics 


Low Rates 
Fast Service 
Pore || Bre). 
fo) Co ime (Tle t= 


714-555-3500 
(**new address**) 
911 South East St. 

Anaheim, CA 92805 


FALL 
SPECIALS! 


VIDEOS 
Space Pirates 
Steel Talons Sitdown . .1499 
X-men (6player) 


REDEMPTION 


Clown Around 
Cosmo Gangs 


Perfect Landings 
Super Shifter(4P) 
Wedges/Ledges (2P) .2999 


The Game Exchange 
1590 Alum Creek Dr. 
P.O. Box 09598 
Columbus OH 43209 
(614) 258-2933 





PLAY METER 


For Sale 
Used 2 Seasons 





e All Types 
e Rebuilt 
e Financing 
Amusement Equipment 
Manufacturers Ltd. 


1-800-525-3364 


Ask for Steve, Mike or Tommy 










6 Boat Kiddie Bumper Boats 
2 Sets of Batteries & Charger 
Includes Pool & Filter 
$10,500 
Contact Julie Mahler 
Treasure Cove-Golf-N-Games 


208-734-8231 


LA Slot Machine Company 


Worldwide Gaming Equipment Distributors 
2663 Manhattan Beach Blvd. * Redondo Beach, CA 90278 
(310) 297-2600 
fax 310-297-2609 


SALES - SERVICE 
WORLD'S LARGEST 
IN-STOCK PARTS INVENTORY! 


SPECIALIZING IN: 
BALLY, IGT, TDC & SUMMIT CONVERSIONS 


Highest quality reconditioned and remanufactured equipment. 
Over 3,000 new & used games in stock. 
e CASINO DEVELOPMENT 
e SUPPORT SERVICES 
e OVERSEAS CASINO SPECIALIST 
¢ CUSTOM PROGRAMMING AND BOARD MODIFICATIONS AVAILABLE 


| 


WE ONLY SELL TO LEGALAREAS, CALIFORNIA ORDERS FOR PARTS OR 
EQUIPMENT NEWER THAN 25 YEARS MUST BE ACCOMPANIED BY A 
VALID DEPARTMENT OF JUSTICE REGISTRATION. ($25 HANDLING 
CHARGE FOR ORDERS UNDER $100). 


PACHI-SLO 


SKILL-STOP SLOT MACHINES 


e LASLOT MACHINE COMPANY, The ORIGINAL importers of 
Pachi-Slo machines, will BEAT any competitor’s price on 
comparable machines currently on the market. 
¢ We offer the LARGEST inventory, lowest price and best 
service in the industry. 
As Low ~° All our machines are fully cleaned and tested, with NEW 
24-Volt A/C transformers. All machines come with a 90 day 
As limited warranty. Ask our competitors if they warranty their 
$4795, machines. 
¢ We offer service after the sale and are capable of repairing all 
ed. major machine components (including the main computer 
board). Our competitors can’t do that! 


BUY FROM THE ORIGINATORS, NOT THE IMITATORS! 
DEALERS: Call now for the BEST PRICES IN THE INDUSTRY! 
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Serving the world’s 
coin-op & billiards needs 
for over GO years 


Avs representatives of all major manufacturers, we can accommodate 
all your needs for coin-op amusement equipment (new and used), spare 
parts,..vending equipment, billiard.supplies, and.a full. Jine.of redemption 
products. We maintain over 30,000 square feet of used equipment and 
offer reconditioning that is unparalleled in the industry. 


Call or fax Carlos Molina, Lou Rudolph, George Montalvo, or Javier de la Uz 
for more information. 





ann <4 


THIS MONTHS FEATURES 


NEW - THEATER OF MAGIC/IINDY SOO - PINBALL, TEKKEN Il, 
VIRTUA FIGHTER Il, NO FEAR, CYBER CYCLE, DAYTONA 


USED - KILLER INSTINCT - VIDEO, OUTRUNNER, 
VIR-EUOAL-RAGER, DYINAM® - AlR: HOGKEY:.W/X<, 
FeEkKenN i = VIDEO) ROWE CO 100 & 


AND A COMPLETE LINE OF REDEMPTION EQUIPMENT 


BETSON / IMPERIAL EXPORT 

303 PATERSON PLANK ROAD CARLOS MOLINA - (Ext. 373) 
CARLSTADT, N.J. U.S.A. 07072-2307 JAVIER de la UZ - Beeper #904-285-5911 
Phone (201) 438-1300 Fax (201) 438-1811 LOU RUDOLPH - (817) 431-6060 


IMPERIAL INTERNATIONAL (Parts Division) 

621 WEST ROUTE 46 

HASBROUCK HEIGHTS, N.J. U.S.A. 07604 | 
Phone (201)288-9199 Fax (201)288-8990 GEORGE MONTALVO - (Ext. 28) 


Ze Ge sae es 
CORPORATION. _INC. 





Trey line) - LUCKY EGGS = GOOD MONEY! 


GET WELL KITS 


SAVES TIME AND MONEY 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with 
ON MONITOR REPAIRS! 


Warranty--Like New 
e Prize-Filled Egg Capsules with Same Day Shipping--Phone for Quote. 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brighness problems, poor 
regulation, jail bars, vertical shrinking, 
etc. Call for free technical help with your 
monitor problems. All kits come with in- 
structions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome G07-CBO 
19” color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome G0O7-FBO 
13” color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 

Kit #203: For Wells-Gardner K4800 Se- 
ries color monitors. 15 parts. $7.95 
each. 

Kit #204: For Wells Gardner 13”, 19”, 
25” K7000 Series Color Monitor. 15 
parts. $6.95 ea. Wico #36-0249 

Kit #206: For Wells Gardner 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 
30 parts. $14.95 ea. 

Kit #301: For Nintento Sanyo 19” color 
monitor. 15 parts. $6.95 ea. Wico #36- 
0245 

Kit # 401: for Atari Disco 19” color mon- 
itor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 
Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 
parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic- 
ture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
Se Mele Koyam-)-lolan <i mm ule)al-\\m es-le1 4 
guarantee. We pay S&H. 


Electrohome GO7CBO) Replacement 
Chassis (NEW) 

Electrohome 19” Flyback 
#A29951-B 


2SC3039 ..$1.39 2S8D1138 ...1.22 
2SD1398 ...3.59 STR38123 ...6.26 
ZINST 10 55 0. au 1.95 STR3130 ...6.26 
ONST92 «i:.65: 1.95 STR30130 . .5.29 


ZANEN ELECTRONICS 


806-795-6337 
FAX 806-793-9136 


800-344-7467 


FAX (417) 358-1849 





INNOVATIVE 
INDUSTRIES, 
INCORPORATED 


2605 Grand Ave. ¢ Carthage, MO 64836 


“Really Killer Systems” 
106 Kenwood Rd. « Fayetteville, GA 30214 


Specialty Products For Redemption And Games 


TICKBAS 


Ticket Dispenser Controller 


¢ Convert most video pokers, 8-Line 
style games or just about any game to 
ticket output. 
Pre-harnessed for Deltronics DL-1275 
or the Coinco CDT-10 ticket 
dis-pensers. 
Programmable pulses per ticket or 
tickets per pulse. 


e Auto ticket reload-remembers tickets 
owed if dispenser runs empty 

e 3" x3" PCB mounts almost anywhere. 

e Market proven for over 3 years. 

¢ Low priced - high reliability 


(Best Board On the Market) 


CMASTER 


Add Credit Programability/ 
Accumulation to Almost 

Any Machine 

¢ Input for coin switch and DBA 

e Inhibit line for systems with lockout coil 

¢ Compatible with Williams “WPC” 

system 
¢ Simple Installation 
(Change Those Older WPS Games to 

1 Coin/1 Credit) 


TINY TICK 


Ticket Accumulator 


° 1 to 64 tickets/pulse 

¢ Stores up to 255 pulses 

e Ticket meter and ticket out drivers 
e 2" x2 1/2” board 

¢ 12VDC operation 


(Great For Redemption Games) 


CMASTER 2 


Add Credit Programability/ 
Division to Almost Any Machine 


¢ Input for coin switch and DBA 
e Inhibit line for systems with lockout coil 
¢ Simple Installation 


(Increase Prices on Equipment with 
Limited Programability- i.e. Cranes 
With Increased Merchandise Value) 


INWY 1 


Video Inverter For Nintendo 
Monitors 


¢ Converts signals to Proper Polarity 
¢ Pinout for direct connection 
¢ Operates on 10-24 VDC from monitor or 
power supply 
¢ Simple one knob adjustment 
(Use Those Nintendo Cabinets for 
Conversion Kits) 
ALL BOARDS COPYRIGHTED 





L INFO 770-460-0872 ORDERS 800-360-1960 


Livy. 
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The Nation’s Leading Auctioneers OI: 
. IS Auction 287 Video Games ¢ Pinball Machines 


Juke Boxes Kiddie Rides Darts 
Pool Tables « Redemption Games 
- 1995 - : 








[ot nn nn 


7 | sthuio _14. 22 @B&2se 


Clementon, NJ | FUN Expo’95 Dallas, TX Tampa,FL =_—_—Chiicago, IL 
October (East of Philadelphia) Route 30 Mart |} | Big Town Mall, I-30 and U.S. 80 | Florida State Fairgrounds Ramada Inn - O’Hare 

| 1-295 Exit 29 to Route 30 East 6 miles |: Orlando, FL || Take Big Town Blvd. Exit off I-30 Special Events Building ee ee eta 

aaa lied “Not An Auction* — | fedvder fone ial-S02-551-1866 | Celllar’813-625-7026 ctlranasesieiadatar bier eee 


oe ; Attendance info. Contact: Rob Berk at 1-800-323-3547 
Visit Us At Booth Reorder Tone Dial: 502-551-1866 A 10% Buyers Premium will be applied. 


bee eee eee ee ee we we en ow ewe nen nen n nd 


4 11 


Columbus,OH Kansas City,KA  Indianapolis,IN Des Moines, IA 











| | 

| November | Lausche Building Wyondott County Fairgrounds Our Land Pavilion lowa State Fairgrounds 

| Ohio State Fairgrounds 1405 North 98th Street Indiana State Fairgrounds Universtiy and East 30th Street 

| 17th Avenue at I-71, Exit 111 | For information call Tom Rhoades 1202 East 38th Street For information call Tom Rhoades 
| Cellular: 614-271-7626 515-774-8424 Cellular: 317-432-7626 | 515-774-8424 
| Reorder Tone Dial: 502-551-1866 | Reorder Tone Dial: 502-551-1866 
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y) 9 
December Clementon, NJ 


Cedar Rapids, IA| Columbus, OH 





























All Auctions 


- 1996 - 
| 27 ~S Begin At 


January indianapolis, in = 10:00 a.m. 


| 15 thru 17 24 —S __, LocalTime 


| Orlando, FL 


i | _ 
| 

| 

} 

| 

- 






































. 2 16 pi 50 | 
March Columbus, OH | Indianapolis, IN | Des Moines,IA Clementon, NJ | 
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13 20 27 
Columbus, OH Tampa, FL Indianapolis, IN 


11 18 
Clementon, NJ | Columbus, OH 


3 
June Indianapolis, IN 









April 































Auction Information For further information contact: 


e All auctions begin at 10 am local time. e Please, no cigarette machines or candy ‘ ao 

¢ To consign games for sale: bring to machines older than two years. Auctioneer: Bill Hughes, P.O. Box 4819 Louisville, KY 40204 — Phone: 502-451-1265 
the Auction site on the Friday before ¢ Phone numbers listed for Licensed by Div. of Licensing, Ohio Dept. of Commerce and bonded in favor 
the auction between 9 am and 9 pm. auctions are for Friday and 

¢ Inspection: day of sale 9-10 am. Saturday only. of State of Ohio, OH/IA4065, OH/AC2208; in Florida, FL/AU882, 

¢ Removal of all equipment by ¢ Contact Ric Stephen 812-333-9939 in Kentucky, KY/P1597; in Indiana, IN AU08700280; 
midnight day of sale. for special hotel rates. 


baa in California, A-2586; and in Texas, TX10171. 
Terms & Conditions 


Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or Company 
Check with Irrevocable Bank Letter of Guarantee, Visa, MasterCard or Discover. 

4% Buyers Premium 

4% Discount for payments in Cash, Cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee. 

Applicable state and local sales taxes must be collected unless you provide a current copy 
of your Sales & Use Tax Permit. 


Sales Manager: Jeff Schwartz 
502-456-1600 
24 hr. Fax: 502-897-7771 


Advertising Manager: Ric Stephen 
812-333-9939 


4) American Lock Company 


5/8" Camlock Series H10 
As Low As $ 3.01 As Low As $ 13.17 
7/8" Camlock < 


\\ 
As Low As $ 3.22 S ie Series 2000 
ee 





BELITA II 


PORTABLE t 
COIN COUNTER 35. 


ee a 
7 q ETE Wa 5 
Cae ae 
ws el 7) 






Electric or 






1-1/8" Camlock OE S As Low As $ 17.97 


\\\ 
As Low As $ 3.43 We 
1-1/2" Camlock 
As Low As $ 3.64 

















American Solid Steel Body 


[\ 
Inner Cylinder Lock = As Low As $ 6.85 


As Low As $ 5.39 












e cneae stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

e Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 
1 Fulton Ave. e Hempstead, NY 11550 
Tel.: (516) 292-2670 
Fax: (516) 486-0957 






Series 700 Padlock 
As Low As $ 13.34 





Security Bar Hasp 
4-1/2" As Low As $ 1.27 







No.1 As Low As $ 6.25 
No.3 As LowAs $5.36 Wii 
No.5 As Low As $ 7.87 @Qy= 
No.7 As Low As $ 4.46 3/ 















~ 99% OF ALL AMERICAN ORDERS ARE 
SHIPPED WITHIN 24 HOURS 


SEND US A KEY - WE CAN KEY ANY *© 
PADLOCK OR CAMLOCK TO YOUR # 










800-621-4418 
708-442-3907 fax 


PATT CORPORATION 
708-442-3901 





WEST COAST MANUFACTURING, INC. 


Presents 
Rem aM Cadelieley;miviclarti i) <a 


: EPR OMS ie The only FDA approved food grade material for the upper and lower bases. 
Advanced Features: —_— 


¢ BEAVER Coin Mechanism reinforced 
with heavy duty steel brackets 
e Upper & Lower Polyethylene Bases, 
rotational molded - virtually indestructible 
¢ 23” Lower Base with weighted steel floor 
¢ 18” “Lexan” Globe with security lock top __ = 
e Molded $1200 Cash Box 
¢ Capacity: 3400 gumballs/850 count 
¢ Height: 60 inches 
¢ Weight: 50 Ibs./UPS Shipped 
¢ Colors: Black, Red, Yellow, Blue, Pink or Purple 
e Factory Warranty 


Options: Light, Casters & 20” Globe 


We Ship Internationally ‘se 


NATIONAL SALES CALL TOLL FREE 


1-800-240-5256 


OFF. (954) 725-8314 © FAX (954) 725-8414 


phone 219-256-1138 
Fax 219-2$6-1144 


PROGRAMER 
AVAILABLE 


195 
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PLATINUM PLUS 
15 AMP 
POWER SUPPLY 


No METER REQUIRED TO 
ADJUST THIS POWER SUPPLY 





RED L.E.D. LIGHT WILL TURN GREEN 
WHEN +5 VOLT IS SET PROPERLY ! 


“FEATURING 1 Full Year aay 


+5 V...15 Amp 
+12V...3Amp 
5V...1Amp 
Computer Quality - Low Noise 
Dual AC inputs 115/230 AC 

(selectable) 
* COMPLETE overload protection 
* Short Circuit protection 
Built-in EMI line filter 
100% Burn-in tested : 
Slim Line, Compact, Light Weight | 

Stk. No. 30920 - U.S.A. 15 Amp Power Supply 


1 Year Warranty Dimensions: 7" x 41/4" x 1 "/i6" 
Weight: 1.84 Lbs. 


+ + ** * & 





+ + + & 


Patent Pending 


Huntingdon Valley Industrial Center 


BIL T inc 3983 Mann Road 


Huntingdon Valley, PA 19006 
Quality Products (215) 322-3232 (FAX) 215-322-3238 


pias a ee 1-800-666-7776 





WE'RE BLASTING PRICES ON THE 


PENTIUM 90 


&MG./ 850HD / 14"MONITOR 
DOS & WINDOWS 


SEE US AT THE FUN IX 
EXPO BOOTH #1208 





PRICES START AT: 


$1,799.00 


, oneal 
TO CUSTOMIZED YOUR SYSTEM, ADD TO ABOVE PRICES: MID -CITY DIS TRIBUTING 
ea 100 ie HE MOOEM 290 New VALLEY 317 No. 16th Street, Omaha, NE 68102 
15” MONITOR 17" i 
WINDOWS 95 $119 MS OFFICE PRO 4.3 $389 ZD-6 POOL TABLES MERIT MIEGATOUCH II 
WE SELL COMPUTER SYSTEMS & NETWORKS COUNTERTOPS 
COMPUTER C&P SYSTEMS rs Let us BEAT 
CALL TODAY: 219-256-1138 New TORNADO if 
) OT ON 57.0 B Fas WAN) Bon : L PRICE! 
New ROWE CD-100E CALL NOW! 
& MM-2 JUKEBOXES 


(WHEN AVAILABLE) 
Always in Stock! 





CUSTOM OPTIONS AVAILABLE / V.A.R. PRICING 





the other guy’s 





New! 19” CHERRY MASTERS 





| cone Fr starting at $895, 00 We have the 

ONE-PERSON POO! TABLE LIFT —— ™ . NEBRASKA 
ee : New! HS-8 Line 

seam aaa Program! 

, COUNTERTOP | (ieee 6 

CHERRY | eee Quantity 
eateries ricing on 

: MASTERS ne Request! 

CONVENIENTLY STORES UNDER TABLE ; 
¢ 3" Lift ¢ Heavy Duty 5" Swivel Casters start Ing at $7 95 - 00 


¢ Reduce Injury Claims # Reduce Service Calls 
¢ Use With Pool Tables, Air Hockey, Foosball, etc. 
¢ UPS Shipping Weight 65 pounds 


Order Yours Today! ; : 

2821007 = —==NORIEGH We stock all IOWA (i 

aca 8-Line & Poker FRUITS & *¥ 

Programs B EL L S 
We stock all lowa Legal |i 
JCM, Mars & S-Line Game | 
Leisure DBA’s NOW available ina (3 
chonemeciainddais CONVERSION KIT 
MORTAL KOMBAT I Large Selection of also available in 
MORTAL KOMBAT 3 Used Poker, 8-Line 9” countertop 


MAGIC SWORD 
ST. FIGHTER Ii 
ST. FIGHTER I! CH. 
MOON WALKER 
PIT FIGHTER 
CENTIPEDE 
JOUST 
ROBOTRON 
STARGATE 
DEFENDER 

MS. PACMAN 


C&P DISTRIBUTING 
TEL: 219-256-1138 


FAX: 219-256-1144 Ee Gas 
sl waaay, 





& Keno Games 


MIDWAY WE SELL ALL MAJOR BRANDS 
Mortal Kombat I OF JUKEBOXES, DARTS, 
Mortal Kombat II ; PINBALLS, VIDEO GAMES & 
Wrestle Mania CRANES - NEW & USED! 


Q2ORS>OW AN 








local: 402/341-5300 toll free: 800-341-5366 fax: 402-345-2653 
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SIMPLY THE BEST MACHINES 
IN THE BUSINESS! 


EE i. ae 


ea © ~ 
e458 Been ures 3 ~ 
a? ae iave . ¥ roi i a : 
ies ie BE Os He Ne ba sans ; ray "i CUd A ba ’ 
*s i> ee rworsuees. , aad = 
q fue 5 int Kid 4 
ny 
cy ‘ i 
. a ite 
‘ Cv beewwant: 
f 
a P d 
= 3 F > 2 
& 8 ' 
CANE OVER i & ; ye i 


i 


Ps 
3 af 


POKERS & 8-LINES 
The biggest selection and the best prices anywhere including: 
W7, W8, W11, Cherry Master, Cherry Angel, Super 2 in 1, Magical 
Odds, Cherry Bonus Ill, Gold Slot, Bank Robbery, Treausre Island and 
Treasure Island 94, High Speed Bonus. Riverboat, Jackpot Bonus, 
Mega Double, Lucky Girl, Handy Card, Poker Genius, Bingo Club, 
Go-Go Star, and many more! 













NEW WILD CAT SUPER 
The Hottest new 8-line board 
since Cherry Master! 
“adj. on screen jackpot THE INDUSTRY'S MOST POPULAR 
-bar fever COUNTERTOP IS NOW AVAILABLE 
-bell fever WITH TICKET DISPENSER 
-cat fever 
-new double up mode (win up to 
50 times original win) 
Great graphics and audio. 
Available in dedicated pcb or kit 
for Cherry Master board! 


Top notch Customer Service 
and Technical Support! 

Great prices and quick turn 

around on: 

-all poker and 8-line pcbs 

-Mars bill acceptors 

-Leisure bill acceptors 

-monitors 

-ticket dispensers 

-power supplies 

-and much more. Call today 




































CIALT? PROGRAMS 


FRUITS and BELLS: 
Approved in lowa for use according 
to lowa code 99b.10 and is also in 
compliance with the new Texas 
redemption law. 


We Now Accept: HIGH SCORE 8: 


Features separate CREDIT and 
a eee 
VISA ( ts ase 


INC. 


SCORE columns and high score 
initial entry which makes its’ game 
play parallel to all other amusement 
games. It’s legal in states where 
other games are not! 


TECHNOLOGIES 





500 CENTRAL AVENUE e ATLANTIC HIGHLANDS, NJ 07716 
PHONE: (908) 872-9800 OR (800) 979-9801 ¢ FAX: (908) 872-0003 
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Export Perfect 
Used Games 
10% to 20% of the 
Original cost 


Also Toys For 
Crane Machines 


Best Mfg. Co. 
914E. Moreland Blvd. 
Waukesha, WI 53186 
fax 414-547-0905 
Phone: 414-547-5051 
800-962-4486 


ane ANY TAM 


a gerasees 
peseiiidi 


EEE CLLE 
PARTS - SERVICE 
Bio-Rhythm Sales 


2820-A Honolulu Avenue Box-385 
Verdugo City, CA 91046 


(818) 249-2077 
FAX 818-249-6620 


U-LIFT.. 


Pool Table Mover 


800-526-0080 


United 


Recreation Equipment, Inc. 


PLAY METER 


FOR SALE 


Remanufactured Changers 
$1-$5 Acceptance Bulk Load 
90 Day Warranty 
¢ Rowe ¢ National 


LN 1-800-254-2125 
Change FAX (616) 452-3319 
[r ONICS 


3400 Jefferson Ave. SE 
Grand Rapids, MI 49548 
Attention All Route and 
Arcade Owners 


INSTANT 
CREDIT 


For New Jukeboxes 
Pool Tables 
Darts--Cranes 
Pinballs 
Video Games 
Redemption 
8-Line--Pokers 


2-3-4 Year Leases to 
Own 
Available to Anyone in 
All 50 States W.A.C. 


Mid-City Distributing Co. 


317 North 16th Street 
Omaha, Nebraska 68102 


402-341-5300 or 


800-341-5366 
Fax 402-345-2653 
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1995 


Post this Calendar 











CINNCINATTI, OHIO. = "NCP 


Sharonville Convention Center ¢ 15 minutes North of Cinncinatti on I-75 
(I-75, Hwy. 275 intersection) 


OCT. 14, 1995 





RADCLIFF/FT. KNOX, KENTUCKY 


Redmar Plaza Shopping Center off 31 W. to Redmar Blvd. Held at Auction Warehouse. 


OCT. 28, 1995 
ATLANTA, GEORGIA 


Dekalb County Armory, 3736 Durham Park Rd., Decatur, Georgia. 


NOV. 18, 1995 
ATLANTA, GEORGIA 


Dekalb county Armory, 3736 Durham Park Rd., Decatur, Georgia. 


DEC. 16, 1995 


RADCLIFF/FT. KNOX, KENTUCKY 


Redmar Plaza Shopping Center off 31 W. to Redmar Blvd. Held at Auction Warehouse. 


1-800-624-1782 
Call for a FREE Brochure 





AUCTIONEERS 


JIM BRAMBLETT CURTIS HARDIN 


= Auctioneer Amusement Specialist 


OFFICE: (502) 769-1655 * FAX (502) 765-2238 
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DRAGON'S LAIR 
SPACE ACE 
CLIFF HANGER 


REDEMPTION TICKETS 


TICKET SIZE 2 x 1 5/32 .010 TAG 
BAD LANDS 


Brive” Fie =| | SKEE-BALL 
} * rir é aie COUPON 3 ‘ONE COUPON 2 
age 1 STOCK TICKETS AS SHOWN ABOVE 


) UNDER 300,000.......$1.25m 
C&P DISTRIBUTING ’ 
Arete | OVER 300.000 81 Ong SOCK TICKETS AVAILABLE NEXT At 


my FAX: 219-286-1148 | (Z . 
= CUSTOM PRINTED 


160,000 to 480,000 $1.60 
480,000 to 1,000,000....$1.10s 


1,000,000 or More.....$1.00» 


ALL PRICES PER 1000 


cay vipeocame | || FREE FRONT SIDE PRINTING!!! 
Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 


SINGLE GAME C 
ase Weight 38 Lbs. 
PROGRESSIVE BONUS 8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 


MUNCIE NOVELTY CoO. 
QUARTERMASTER ORDER P.O. Box 823 Muncie, IN47308 Fax 
1-800-955-9681 TODAY! Ph. 800-428-8640 Nationwide 317-288-3434 


Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 
Manufacturers of Quality Tickets for Over 50 Years 
(Roll Tickets Also Available) 


COBRA COMMAND 
BEGAS BATTLE 
ASTRON BELT 
GALAXY RANGER 
INTER STELLAR 


Q2Ha=G BReade 


WILLIAMS, BALLY or DATA EAST / SEGA Pinball 


circuit board repairs. Free estimates. FAST service. 
G@) 912-447-8888 VOICE 
Two Bit Score Vas N 512-447-8895 FAX 


| e-mail to: twobit @ i0.com 
4418 Pack Saddle Pass eae ey World Wide Web tech page: 
Austin TX 78745 Sa http://www.io.com/~twobit 
COIN DOUBLER allows 25¢ play on 
TCOIN DOUBLER allows 25enlav2= | @ Ms, PACMAN STUFF: @ 
© RGB to NTSC converter to drive any | ABC kit converts your PACMAN into a 
TV set from a video game. Ms. PACMAN. Includes a new cable, 
Replaces the RGB board in Dynamo satellite board and speed-up. $100. 
wide screen cabinets. $199. Ms. PACATTACK: A plug-in kit that 
CREDIT ACCUMULATOR kit allows re-arranges the walls of all the mazes 
higher pricing on kiddie rides, in PACMAN or Ms. PACMAN _ $100. 
pinballs, anything. Replaces the SPEED-UP For PAC or Ms. PAC $25. 
mechanical coin counter unit in Control panel overlays: $20. @; 3 / $50. 
photo booths. $99. @; 3/ $269. Ms. PAC 40 pin ribbon cable: 4/$25. 
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LECTRIFYING 


PARTS & ACCESSORIES 
19” WELLS GARDNER MONITOR $209.95 










13° WELLS GARDNER MONITOR $194.95 
19" SHARP MONITOR 3 $194.95 
13° SHARP MONITOR $169.95 
19” PLEX $ 29.95 

13” PLEX $29.95 

ISAMP P/S S$ 29.95 

IZ AMP P/S $ 29.95 

6 VOLT METERS $ 5.95 

12 VOLT METERS $ 5.95 

110 VOLT METERS S$ 5.95 
RESETABLE METERS $ 34.95 
JCM DBA W/O STACKER $324.95 
JCM W/ STACKER $399.95 
MARS VFM 4OR5 

(W/O STACKER) $394.95 

MARS GL5 W/O STACKER $9 $414.95 
MARS GL5 W/ STACKER 3 $490.95 
HSV 300 $189.95 

6 BUTTON HARNESS $32.95 

9-10 BUTTON HARNESS $36.95 
OMEGA HARNESS $34.95 

‘aed AND MANY MORE ITEMS! 


LOGIC BOARDS 

CHERRY MASTER $124.95 
CHERRY BONUS III $174.95 
SUPER CHERRY MASTER $424.95 
MAGICAL ODDS $774.95 
DYNASTY $704.95 

CHERRY ANGEL $194.95 

SUPER 2-1 $240.95 

FOXTRONIC $424.95 


AND MUCH MORE IN INVENTORY! 





GAMES 

CHERRY BONUS III $875.95 
ELDORADO $809.95 
MAGICAL ODDS $935.95 
TURBO II $1200.95 
DYNASTY $1400.95 

sates AND MANY MORE TO CHOOSE FROM! 





WOOD CABINETS 

13” OMEGA W/O STAINLESS PANEL $169.95 
13” OMEGA W/ STAINLESS PANEL $234.95 
13” SLANT TOP $169.95 

19” FLAT TOP $169.95 

19” SLANT TOP $169.95 

19” SECURE CABINET 

W/ SLIDE DRAWER & FRONT PANEL $268.95 
13” OR 19” SIT DOWN $169.95 
COUNTERTOP $189.95 

PEDESTALS (VLT) $89.95 






-NEW- 
TICKET 


DISPENSERS 
AS LOW AS 


$125.00 


S.E.D. INC. 


6099 PONDERS CT. GREENVILLE, SC 29615 


(803) 234-4901 1-800-362-1187 FAX: 803-458-7688 
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our =6REDEMPTION Js since 
°.LINE OCTOBER | year) COPEPRODUCTS 1970 


S PP E C tl A L 45 Orchard Circle « Blanchester, OH 45107 
WE CARRY OVER 1000 ITEMS FROM 3¢ TO $2500 * CALL US AT 1-800-386-3383 


50 VCR CARTOON Large Jukebox Radio with Cassette ............ 00. c eee eee teen eee eee 70.00 


Median Jukebox NO GaSS6HG. occ ..cccjcccaa eae evap ene toes kedeneik saved 45.00 
MOVIES...$60.00 7 Pieces of Good Micro Cookware Set ............0cccceececeesucsecueees 30.00 
F-14 Fighter Jet Battery Operated ............. cece cece ee eee eee ees 40.00 
Child Goast RACK 45" Tall s éocanitasceawacdusdagapeaXdawsdws cde cng puke 6.00 


Hot Pursuit Police’ Gar RAMOG 6 sic aweo nd cedeeow seta ennteewod sede tea es 20.00 
Buddy L. Voice Command Crusher Gar 0... sce e in canase snes rere ener 30.00 
BePaCK OF COMUS: scien tp divwsste tina a ae aGAOURna nts eh SRE VOOR S 1.00 
7 PIGCOS' OF COOKWSNG SOL son b eic asin tanwasscuanee tata heeded eares ideas 10.00 
Leather Briefcase (retail $160.00) .......... 0... cece eee cee eee eee 45.00 
Mickey Mouse Pictures.--121n GaSe s.....0 ccisnassntesescesscevasmaceddeas 50.00 
POKOH/BIACKIAGK GANGS. <4 vce cant aaweana vor tn saw anearwaenebie ee gamedes 12.00 
Anniversary GI0CK: :.wiocccc aauveius eewesne an aieteun Saeee hae aimeeanees 20.00 
Carousel, Horses Witt GHIMOS vic 05d sid meieeeedess saa erwess overs es 12.00 
SONIG HAMler INUCKS: 2.2.5.0 Sdn Leads aa eta omiies Laeueans Meagan per atine ae 20.00 
Blue Blocker Sunglasses $16.00/doz. 
Calculator i WO08 BOX. oh 6 raking ante ries Dernp er edna cee alee hewiosae sa 6.00 
Superstar Dolis-72 In BOK= 127 Tah oo isiine sca ewe nneiemenis gown ranean 40.00 
57 Chevy AM/FM with Cassette Player .............. 0. cc cece eee e ee eee eee 60.00 
Harley DavidSON AAO’ sic cscs cascdamt nds Sep aweder we sasddsnes c Wee 40.00-90.00 
Coke Boule PHONG <3 nau caceduceatavccnavatnancsimeedey heads cide caatens 22.00 
Coker 1932 Northrop Die Cast Metal Bank ............... 0... e cece eee eee 45.00 
Oke BaSehall OCONG GIOGK. s.c0kie de nasawikleteaveda nin vehecetal eawnewes 24.00 
Pepsi Radio AM/FM with Cassette .............. cece eee cece eee en eeee 20.00 
S7 CHEVY TOLEDNONG HUG) asics oan decom ds cette ua nla tnwied eatqs'c sie wuraiaeeaa tee 35.00 
57 Chevy Police Car TElGD RONG -seies-c és. wanted asa some Mw sae Sp Spe w einen aed 40.60 
Chevy Pick-Up REG Tele DONG: isis: canwancs nad wed een cee gean sa cess swiss 35.00 
Kawasaki Motorcycle Telephone ............. 0.0: eee eee eee eee eee eeee 50.00 
Light Wall Lights Tasmanian DOWN cadscuccuntiteie aeomecmer i taseva ree wss 14.00 
Elvis Men & Women WHiStWatell miiicccccaceccaae cs disco eeGd au eawve sue ee 6.00 
Pepsi Cola Raglo Gan HOON «05.65 cokes mote bans dasaus cee sane ren aden 12.00 
Past Gola Metal PICU: sii hess ove rises acta Maanea seta kanrenreranens 6.00 
CocarGola TV POOR WAY <ovccnet skew anaassaviat deretag eesewease eee es a8 6.00 
Sial WOK TEIGDNONG: occ duieiits widrecoed ava Se ehd sees acess dehy eens 70.00 
Goca-Gola Metal Steel Banks. cick sins. cada bwees cacvee sical cd ce seaddmnwias 20.50 
Shelby Cobra 1964: Die’ Cast Metals... ds0nnsviccetae ra sadance ws cieeeaa eds 15.00 
Paps: AM/FM Cooler Bag RaglO: ois. icsc rea ease sea neg asr's mhadereelsine sees 23.00 
19ST Classic Car Rae) exicncdacd cca biol iaekn taster anes cln eb aNatwecties 9.00 
Antiatie Style: Radios ANU. iia ccGcicqwurd oaacaean staves epuewsie hates Senn Ce IGEN 15.00 
ANUEM MICrODNONG RAGIO 2.052.002 2evcatweda-oxcateeviewad ese eeeaten bbe 15.00 


CHANGTEC Give us a try & 2 Pe laos Stal Sverag co III 
G 1 6-245-82 a5 see who will Porcelain Hear Plu oe Ce ee rr necrosis ere 80¢ 
make you the Looney Tunes Tattoos. 


3725 S. Division Ave. most money! Small Did: Cast SlOGK CANS: «6 vcadiaxisswrcckeenversinnarerwnapencranace’ 1.75 
Grand Rapids, MI 49548 . We carry one of the largest REDEMPTION inventories in the country. 


We can help if you use REDEMPTION. Just give us a try and see! 
Kiddie Rides 


Prime Locations Available 


BALD EAGLE 
800-966-987 3 BALANCING ON 
THE TIP OF YOUR 
FINGER ONLY 
: ; 24 for $19.20 
Bill Validator & 
Bill Changer Repair BIKERS HAT PINS 
ON ACARD 
e Hamilton-Factory Regular $1.99 ea. 
Authorized Repairs Bone” 
e Standard System 500 BIKERS 
m Regular $.99 ea. 
Rowe Control Board 18 for $5.00 


Repairs ona card 





GIVE US A CALL AT 1-800-386-3383 
iYWSA HL9Z HNO HOS SHAINOLSND 1VAOT HNO T1V OL SHNVHL 





fea) GAA 

ae The 
Finest 
Bingo 
Made 
Today 


Magic Game Miss Nevada 


National Accounts 
Call Kiddie Rides U.S.A. 


National Accounts Division 


Service Free Operation Through High Tech Design. 
The finest casino quality Redemption Bingo made in the world. Spe- 
cial configurations include: Token/Coin Distributing, Ticket Dispenser, 

2 Flipper System, Remote Control, & Electronical Key. 


303-370-9511 


New 2 & 6 Card Machines are available for immediate delivery. 
We also carry a large stock of parts for all the machines we sell. 
Exclusive Distributors: 
Continental Pinball Inc. 
105 Floyd Ave. Bloomfield, N.J. 07003 
Tel. (201) 429-7050 Fax (201) 378-8095 
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Turnpike Amusement Distributing, Inc. 
200 Smith St., Farmingdale, N.Y. 11735 


(516) 694-0999 Fax: (516)694-1062 


1-800-229-4FUN 


Call For Pricing: Lorraine, Jay or Steve * Call for Export: Carol or Rich 


Se Habla Espanol See us at Fun Expo booth #243 Se Habla Espanol 


REDEMPTION | OK WOW sv ide wes aw eedan 400 : Rocky & Bullwinkle ........... 1095 
Bozo Basketball ............ $1699 + Clutch Hitter ...5..0<c0ccessa 799 : Theatre of Magic ............. 2995 
NG 1aG 106" occ cccin waeseaheas 2950 .:- HS Baseball cic ec ee eree cea O99.°= INO FOP. seve sknweteeanddeees 2995 
OUIK SNOE viata scot baa kes 1199 = V-Ball iccacaweae eee beese tian S99 = DOCtOr WO 616 iis edaceawewns' 1295 
ChaGky Clee cesuc quays Seeds 3299 : Mortal Kombat 1-2 Pl ......... 1000 + Flintstones «0.2 0is0c0< eceee 2299 
Hungry Hippos: <4i4.¢006040508 2250 : World SeriesSeason .......... 399 : Gilligans Island ............... 999 
BOS -siitcasenreuaneteaaees 1465 : Street Fighter2 ............... 795 : Addams Family .............. 1945 
Mini Skee-Ball ............... 1895 : Dungeons & Dragon 4Pl ...... 1200 : Game Show: 6.5.5 csncesececwas 999 
Skee-Ball 10’ or 13’ .......... CALL : Time Traveler ................. 495 : EarthShaker ................. 899 
Derby Race 12 Seat........ $25,000 = Quarterback iwiisa cies code seen G0! +. \Bad Cate eicintcverexiscan es 1295 
Big MOY fic ccc cioasawniars 1850 : Double Dragon ............... 399 } (BAtMGN ssc cccdse ces aweew eon CALL 
Wacky Gator wii sawieccancans 3095: : Bad Lands: s.atcincksiatat<re B00: | INO FGal tia kti yy a aatowwe ceiens CALL 
Great Frog Race ............. 3500: Atari Escape i.e ce dc ican iia 395 : Baywatch .....ccceneneneces CALL 
KNOCK DOWN? ses nc iione a oseee 1995 : Double Dragon3.............. 695 : Theatre ofMagic ............ CALL 
Chuckles the Clown Jr......... 1495 : AtariAll Points ................ 395: : Frankenstein .4.554<sasasiun CALL 
AINOK face cidetova tesa ekwes 895°: PAaClanG co ijiesiegicaadew nee 495 : 
Shoot to Win-2 Basket ........ 2350 : Konami Contra2Pl............ 399 : SITDOWN & SIMULATORS 
Pop-A-Ball ¢:2 ssi easea¥evasas 1899 : Fighters History2 Pl ........... 550 : Outrunners 2 Seat............ 7999 
Punch Belly sk sso cc sews sweans 3999 : FinalRound 2 Pl... ..06.....545 350 : VirtuaRacerTwonS/D ........ 6499 
Bromley Little Pro ............ 1000: Arch Rivals 2 PI wiiuic cis caine 400 : Stealth Star Fighters ......... CALL 
Swamp Stomp .............. CALE =|) AGNES 2 Pl fc iacis aie aa aie ieee 399 =: S60 (S698) ec cenie tess nes CALL 
Sonic Hedgehog............. CALL : Violence Fight2 PI ............ 399 : Virtua Racing Deluxe ......... CALL 
Big BEMtha ties Keer wncanees CALL.) HObO Cop: 35.0.0 0h-005640s0x'er 395. Cruisin USA i iccct hen enganvins CALL 
Wheel Bi visa ans cad cess CALL..: Road AUANG? os cais ci tiaseuan 399 : Rally Deluxe .............:.. CALL 
DINO WIN cca ptcaatethure dene CALL = Punch OUF <i254scs0cetewee sha 369. : Daytona sc sscai visa dsetencan CALL 
DINOSCONS sc iinsteicseiw onus CALL : Prehistoric lsle 2 PI............ 350 : Ace DrivingTwin ............ CALL 
Mint DUNK: . sie cawecaeckadeles CALL : Devastators2 PI .............. 449 *¢ V-MOK sy isk de no casaminww stews CALL 
CYCIONG ssc eck enieniaesn CALL : Crime Fighters4PI............ 365: Desert Tanks. sc csiascecwcnes CALL 
Spider Stompin .............. CAEL 5: SAYMSS: tion pened at wee aren day 300° | Star Wale o15002 00s seein sads CALL 
PIDDICMACIT ees cece edaae's CALL = Black TOG: ~ i04600545.0% ga 0ka% 345 : 
POOGGl ye ceedc te eearad nites CALL : MadDogMcCree ............ 2995 : MISCELLANEOUS 

: Gondomania2 Pl.............. 365 : Pioneer CD Jukebox 36 ....... 1350 

VIDEO GAMES : Karate Champ 2PI ............ 350 : Rowe BC-35 Changer......... 1950 
Indy Heat SPU asics ceaoec ney. 1200: AU ce neriaesiewGatirungae aks 350 : Standard BC Sys500.......... 1500 
Double Dragon 2-2 PI .......... 399 : Lethal Enforcers1............ 1350 : Last Chance Saloon ........... 495 
Bad Dudes 2 PI ............... 395 : PlayChoice-10 ............... 
Ameridatts: .06000s008ccease's 399 2 ANON GFN 50% caicnwewseeaes 
Main Event 4 Play ............. 395: Enduro Racel esisictee cite ees ens 
High Impact Football ........... 399 2. AVOOUS cs Senki cee hewectatewes 
Buster Bros.:s.. ik s0 siete eee s 399). 2 IGU FNS: sscaves ithe esaw eee SOFT PLAY EQUIPMENT 
PAN Bi Plc cc: vins oa caeeaetndgese 475 : Millipede .................00- Custom-made Soft Modular 
US Classic Golf ............... 399 : Street Fighter................. Play Equipment 
TOMS 2 PIAY cc swan cetecckeswwn 450 : Virtua Cop 19”, 26” or 50” .... ‘5 
Prisoners of War2 PI .......... 399 : VirtuaFigher................ pernmalmacitets 
Superman 2 Pl ................ 399 : Daytona UP eos esse ean eden * Install 
Sega Columns 2PI ............ 399 : PrimalRage ................ e Free Consultations 
Tecmo Bowl 4 PI .............. 425 : ° Fj i 
Golden Axe 2PI............... 495 : PINBALLS Pinang rvaliaale 
Street Smart 2 Pl .............. 350°° (Star 19eK sacaccasardewseas once Call Now For Free Catalog 
WONACG GP s..soo4bdiweeeadvda 435.  “SUMDSONS: 6 accke vated nckeaae 





We Can Supply It All ¢ Call For Close-Outs 
“New & Used Kits & Games” 
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S-LINE 
POKER 
BOARDS 
800-966-9873 


Wild Cat Super 
The Hottest New 
8-Line Board Since 
Cherry Master 

e Adj. on screen jackpot 

e Bar Fever 

¢ Bell Fever 

e Cat Fever 


e New Double up Mode 
(win up to 50 times original win) 


Mid City Dist. 
800-341-5366 















Federal Vending 


Service 


1101 Holland Dr. 
Boca Raton, FL 33487 


$3050 







CD100A 





CD100B 3150 
CD100C 3450 
NSM Performer 


Grand 2650 













JUKE BOX 
BLOWOUT 


All Equipment 
Ready to Earn 


(407) 997-8585 


PLAY METER 


BIRMINGHAM VENDING 


Your One Stop 
Shop For Coin-Op 





NOW PROUDLY 
DISTRIBUTING 
MEDALIST DARTS 
MERIT AND U.S. GAMES 
COUNTERTOPS 
NEW AND USED 
BEST SELECTION 
IN THE U.S.A. 
JUKEBOXES 
Rowe-CD-100 nice eeaweeee 2999 
Rowe-CD-100A.............. 3299 
Rowe-CD-100B ............. 3499 
Rowe-CD-100C ............. 3799 
Rowe-CD-100D ............. CALL 
ROW0-AAS7 | aise cn Gas beeen es 550 
ROWe6-AR-SS8: «cee ew dew ee wee 699 
ROoWe=R-90: 52.c5.6 224 dace see w ds 899 
ROWG-FrO2 ah ae eine etre’ ss 1099 
Rowe-R-91 Combo ........... 12/5 
Rowe-R-92 Combo ........... 1650 
Rowe-R-93 Combo ........... 1750 
REDEMPTION 

10 Ft. Skee-Ball (1992 & 

1993: MOdGIS) («0 ano eewadas 1999 
Bay Tek Fielders Choice ....... 1899 
Design Plus DbI. Bozo BBall ... .1899 
Design Plus Bozo BBall........ 1599 
Design Plus Quick Shot Jr. ..... 1199 
Skee-Ball Tic Tac Toe Two Plyr. .3799 
Meltec Big Mouth ............ 1999 
Meltec Knockdown ........... 1999 
Wacky Gator 04% eed sce Redd 3899 
Cracky Cia .924b60b eG eww dt 3499 
Hungry Hungry Hippo ......... 2499 
Coastal Trash CanAlley ....... 3199 
Amok Egg Drop Machine........ 899 
Shoot to Win Jr. Single ........ 1699 
Bob Space Race Tin Can Alley ..6000 


Quantity Discounts Available 
All Machines in First Class Condition 
Call For More Selections 


SNK NEW AND USED PAKS 


Kabuki Klas oc 680 kee ewe gis o a CALL 
King OT PIQGNGIS 9S 5. 2s wetnieacines CALL 
GUTUCIN 5-2-2) O42 Ee Re a we oes 99 
Fatal Fury Spe@Cial. -vc4.4.404 4-0o58-u0. 0% 99 
Savage Reign (New)............. 199 
Galaxy FIG cs cise ots o ea eee ae eee 99 
World Heroes Il Jet............... 99 





NEW & USED KIT SPECIALS 
TOKKOR WT cise oie eee bw de ee ee CALL 
Great Sluggers « «14.66 see ees CALL 
Eagle Shot Golf 2:4... 624.000 $799 
Kirazy¥ BOW 2c sas eeeeaws 799 
Street Fighter Alpha .......... CALL 
DarkStalker B Kit .2.....200 600005. 599 
DarkStalker AAI oi. sicx cece ecard 899 
Street FIGhter tN 5 a. s.02<:h6 ie ae 299 
Super Street Fighter ll.......... 699 
Golfing Greats Il .............. 999 
Capcom X-MenAKit ......... CALL 
Capcom X-MenB Kit ......... CALL 

PINBALLS MACHINES 
Bally Addams Family ......... $1999 
Bally Black ROS@ s+ 64.5665 eens 1599 
Bauly Di WO exci S52 enw es 1500 
Bally BIVNG bs, one cass ele ea rete 1299 
Bally Twilight Zone............ 1799 
Bally Corvette 24.4 anh twee aes 2799 
DE. Bauman | sé stadia ¥arl eae ke 1399 
DE. CHECKDOING ¢ acts ned eee ad 999 
D.E. Guns and Roses ......... 2299 
DE HOOK: ac¢24 ago dees bars 1299 
Du: JUOrASSIC:- PAIK aisiss ewes ee 1599 
DE. Star Wars ws. «cans Ace ene So 1299 
OE. To MGIN Wiccan 2 atecin ook ok ears 850 
BE TOMMY sea eid Goa 8 eee a a 1799 
Be WOW. 3 k-e.a tie wie 60 2854 1745 
Gottlieb Big Hurt (New) ........ CALL 
Premier Cue Ball Wizard ...... $1499 
Premier Freddy Krueger ....... 2199 
Premier Gladiators ........... 1499 
Premier Waterworld .......... CALL 
Premier Shag Attaq........... CALL 
Premier Stargate (New) ....... $2699 
Premier Street Fighter ......... 1099 
Premier Deadly Weapon ........ 750 
Sega Baywatch (New) ........ $2499 
Sega Batman Forever (New) ...CALL 
Sega Maverick .............. $2299 
Sega Frankenstein (New) ...... 2299 
USED DART MACHINES 
KAA C000 obscctianac eee eee ews $599 


ARA Super 6300+II w/New Target . .799 


ARA Super 6300+I1 w/Top Monitor . .899 
ARA 6349 COORS w/Top Monitor . .899 
ARA-GAAXY ~ ao.65. 6 5 oe Re ke te aK 1699 
Merit Premier Pubtime ........... 799 
Merit: PUBTING nid oe ore cee ee vs 799 
Merit Pubtime 2+2 .............. 899 
Merit SCORDION. skoda 6 8 Gees 1399 
Valley Cougar Non Fold ......... 1099 
Valley COuUgal 5.6 sie «5.424 Sie ws oe no 1499 





BIRMINGHAM VENDING CO. 


Established 1931 


General Office 
540 Second Ave. N. ¢ Birmingham, AL 35204 


(205) 324-7526 
SE-800-238-8363 


Florida Division 
4542 L.B. Mcleod Rd. « Orlando, FL 32811 


(407) 425-1505 
FL-800-330-1233 


National Toll Free 800-288-7635 « Fax (205) 322-6639 
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Consignors 
PAID SAME DAY 
of AUCTION! 
Trade In your Games 
at AUCTION. 
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SPECTACULAR AMUSEMENT AUCTIONS IN 1995 
BEST EQUIPMENT ¢ BEST SELECTION « BEST PRICES 





14 CALIFORNIA 
St. Charles Exhibition Hall 
| 21 MISSOURI | ficc'S'intPSt'Chares Mo 
28 OH IO National Guard Armory 
2825 W. Dublin Granville Rd., Columbus, OH 
Big Town Mall 
Nov | 4 TEXAS 
18_ CALIFORNIA 
Santa Clara Fairground, Gateway Hall 
Dec 2 CALIFORNIA =| 327'tiy"Hond' Sor nose oa 
National Guard Armo 
9 FLORIDA 
16 CALIFORNIA 


MANY DATES & LOCATIONS 
FOR 1996 
CALL FOR INFORMATION 


Chicago Area 
Oct 7 _ ILLINOIS 





*x CONSIGNMENTS WANTED « 


TO CONSIGN GAMES FOR SALE: Bring to Auction Site Friday before the Sale from 10 AM -9PM. All Auctions are on 
Saturday and begin at 10 AM Local Time with Inspection from 8 AM -10 AM. 
Lic# A2609, Payment in Full Day of Sale. 10% Premium to Hammer Price. 

TERMS: Cash, Cashiers Check, Company Check with Current Bank Letter of Guarantee. Industry Related Seller's Permits Required 
for Non-Taxable Purchases. All Equipment Must Be Removed by 10 PM the Day of the Sale. NO EXCEPTIONS. 
Auctions Conducted By: Robert Storment, Greg Parrott, CT Howe, ARN Malmberg 
CA#14663700753, TX#10931, FL ABO001109, AU 0001549, PA AU 002747-L, AU 01042152, SCAL #1092 
IF YOU WOULD LIKE TO SELL YOUR USED EQUIPMENT OR COMPLETE ARCADE OPERATION, 

CALL ONE OF OUR REPRESENTATIVE FOR A FREE CONFIDENTIAL CONSULTATION. 


CALL OUR 24 HOUR HOTLINES 
WEST COAST 714-535-5353 
MID WEST 214-497-1677 VISA 
EAST COAST 813-273-8155 =x<—_=z 





PLAY METER 


Advanced Technology Inc. Dist. 


§00/556-5888 
phone: 608/562-5888 @ fax: 608/562-5889 


New Pot-O-Silver (Big Money Maker) 
(Coin Pusher) w/ticket or tokens 


NEW Full Court Fever 
NEW Ice Ball 
NEW Mini Dunx 


NEW Cyclone 

NEW Chexx Hockey 

NEW Hungry Hippo 
MUSIC 


NEW Wurlitzer CDs 
USED Seeburgs 


USED Rowes 
USED Wurlitzers 
NEW Seeburg CDs Wall Boxes USED Rock-Olas 


RECONDITIONED VIDEOS 
Hard Driver s/d $2595.00 
Race Driver s/d 2695.00 
Cisco Heat u/r 1695.00 
Big Run u/r 1295.00 
Road Riot s/d 3295.00 
Terminator II u/r 1695.00 
Chase HQ 1195.00 
RECONDITIONED PINS 
Sega Maverick $2295.00 
WMS Indiana Jones 2195.00 
WMS Star Trek (Next Generation) 2995.00 
WMS Riverboat Gambler 1195.00 
Gottlieb Street Fighter || 1295.00 
Data East Jurassic Park 1695.00 
WMS Fish Tales 1595.00 


ASTRO 
DISTRIBUTING 
Brand New Hydraulic 


Kiddie Rides Sz 
$3695” Ay 


Helicopter, Space Shuttle and Airplane 
1 Year Warranty on Parts 


New Kiddie Rides for Sale for 
as Low as $1600.00 Each 


We Also Have Refurbished Rides and 
New /Used Coin-Operated 
Redemption Games 


Se Habla Espanol 
Financing available to qualified customers 


(309) 786-7066 
fax (309) 786-7067 


1-800-797-7066 
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ALL AMERICAN AMUSEMENT, INC. 
THE CUSTOMER COMMITTED COMPANY 


PINBALLS 


Addams Family . . .$1995 
Demolition Man ..$2150 


Stargate 
Hurricane 


Indiana Jones ... .$1875 
Simpsons 

Tommy 

Twilight Zone .... 


Whirlwind 


Big Bertha (One Location) . . .62295 
Cosmo Gang 

Cracky Crab (One Location) .$3250 
Hungry Hippo 

Killer T-Rex (One Location) . .$2695 
Wheel ‘Em In (One Location) $2950 
Shoot to Win 2 Hoops .. .$2350 


(One Location) 


Simple Simon 

Skee Balls (10’ & 13’ From) $1000 
Super Shifters (4&6 Pl.) .CALL 
Twin Knockdowns $3880 
Whac-A-Moles 2 PI. 
w/compressor and high 

score of the day 


USED SITDOWNS & DELUXE VIDEOS 


Final Lap II s/d 

Hang On s/d 

Lucky and Wild s/d_ . .$3550 
Hard Drivin s/d 

Race Drivin s/d 


Racin Force u/r 

Starblade s/d 

Steel Talons s/d 

Suzuka 8-Hours II s/d .$8800 
Turbo Outrun s/d ....$2400 


EQUIPMENT OF ALL KINDS 
7 Days a Week, 11:00 A.M. to 11:00 P.M. (CST) 
Purchase 4 or more games, get free delivery within 300 miles 


(405) 672-8909 Fax: 405-672-8628 


5016 S I-35 Service Rd. ¢ Oklahoma City, OK 73129 





SLOTS & POKERS 


GAMING ELECTRONICS SPECIALISTS 


Sigma B52 & 725 
Bally 5000+ $700 
IGT M+ & S+ 

Big Bertha 
Pokers 


Aristocrat Louisiana 


Bingo Machines 


$390 


Vast Parts Inventory 


Florida & NJ Arcades 
Call Us For 100% + 
Payback Slots, Pokers & Parts 
We Stock All E-2000 Parts 
703-534-4208 
703-534-4127 FAX in VA 
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| 
ARCADE, VIDEO GAME 
COIN ACCEPTOR 


Configurations available: 

¢ Undersize token 

¢ Quarter and undersize token 
¢ Quarter and oversize token 

¢ Oversize tokens 

¢ Foreign coins available - call 


for details. 


An Imonex coin acceptor means 
coin flow. Non-stop. There’s 
virtually no stopping for coin jams. 
Or routine service or adjustment. 
And Imonex continuously processes 


even damaged coins. It’s all 


Behind every Imonex is our decade- 
long reputation for quality. A full 
one year warranty. And toll free 
customer support. 

For non-stop coin flow, call today. 


Imonex, P.O. Box 519, Katy, 


sO on because our famous pro- \ y _ ya 
S Gg ® 95 : a - — 


cessing system elimi-_, SS ~ 


TX 77492-0519 USA, 
Phone (713) 391-4704, 
Also ideal for: ; 
Pinball Fax (713) 391-4239 
¢Car washes 
¢ Kiddie rides 
«And more 


nates troublesome 
electronics, rockers 


and cradles. The legend in coin flow ™ 


Call Toll Free 1-800-446-2719 


Hit the JACKPOT !! 


Become an R&J distributor today! 


Call now to learn how easily you can profit from the fast growing slot market. 
We back our distributors with a huge inventory, experienced support and competitive pricing. 


Visit our Showroom in Orange, Va 


October 27 & 28 tora special Distributor Open House 


Pick out your favorite machines from our extensive inventory and 
Receive $100 off with your first machine purchase to help pay for your trip! 


Bally's e Sigma’s e IGT's e Poker 
Top quality, reconditioned or as is condition machines and service after the sale. 


Pea ee) ae 249 Blue Ridge Dri 
EYAWALY.-Y-y R g J SLOTS Orange, VA 22960. 
| Ph (540) 672-4500 
a @ 7am Fax (540) 672-4568 
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AUTHORIZED PARTS AND 
SERVICE CENTER 















Taito Sega 

Konami Fun Merchants 

SNK Elaut 

Namco Rowe 

Merit APC 

Atari Dixie Narco/Ardac 
Crompton American Laser Games 
Bally Video Laser Disc Players 
Midway 1.5; 

Williams Arachnid 

Capcom Skeeball 






* 30 Day warranty on repaired items * 

* Average repair cost under $100 * 
Thousands of vending/game eproms and electronic parts in stock. 
Call extension 335 for a FREE listing on floppy disk. 

For fast and reliable service contact: 

BETSON ENTERPRISES 
303 Paterson Plank Road 
Carlstadt, NJ. 07072-2307 


800-524-2343 W/ 201-438-1300 
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INSURANCE 


NATIONAL 
KIDDIE RIDE 
ASSOCIATION 


For a quote call 


1-800-677-6572 


SEB eee 
BEEEEEE B&B 


“a 
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= 
ma 
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Lock In Your Profits With > 


COIN DOOR LOCK BARS 


“ Designed For Use On Most Pinball Games 
* Easy installation - All Hardware Included 
* $8.00 each per minimum order of 10 


* 100% Satisfaction Guaranteed! 











G.L. TECHNOLOGY, INC. 
1-800-346-5303 


oscar) 


ra oa 
VISA 
(aaa) 


VIRTUA RACING 


4 PLAYER WITH TOWER e MINT AT ONLY 
$15,500 


Playboy 35 
Rescue 911 


Demolition Man 
Freddy Night 
Last Action 
Lethal Weapon 3 


Street Fighter 


....61095 Super Mario 


ARTS 
SUPER SIX PLUS TWO STREET READY $775.00 


Mating Game w/$ 
Monkey Mole 


Clown Rolldown 
Fiddle Stix 


Goofy Hoops SC Skill Roll 


Sweet Licks 


CD JUKEBOXES 
CD-51A LIKE NEW - SHOPPED - $2995.00 
ROCKOLA TRILOGY CD - $1995.00 
ROCKOLA GALA CD - $2445.00 


STANSFIELD VENDING, INC. 
P.O. Box 157 * La Crosse, WI 54601 
Call Max + 608/782-7181 


OCTOBER 1995 


TECHNICAL TRAINING FOR Textbooks - Videotapes 
OPERATORS AND MECHANICS — - Llassroom Instruction - 


Randy Fromm's Big Blue Book of Really Great Technical Information —$39 95 


All-You-Need Beginning Electronics for Operators 2tapes ——$ 79.95 
Basic Videogame Troubleshooting $ 49.95 
Diodes, Transistors and Other Semiconductors 2 Tapes $ 79.95 
Easy Pinball PC Board Repair $ 49.95 
Conventional Power Supplies (usedin pinballs and monitors) — $ 49.95 
Videogame Monitor Repair Made Simple 3Tapes ————___—- $109.95 
Switching Regulator Power Supplies $ 49.95 
Videogame Conversions $ 49.95 
Using a Digital Multimeter $ 39.95 


How to Use an Oscilloscope $ 49.95 


Package Deal. All videotapes in this box plus the Big Blue Book $550.00 


Servicing Bill Acceptors ______ $49.95 RANDY FROMMS 


Servicing Video Lottery Printers Vol. 1 NCR —= $49.95 .. For o FREE into-pak 

Servicing Video Lottery Printers Vol. 2 TDC — $49.95 ARCAD call 800.484.9892 

Understanding Digital Electronics -2 Tapes ———— $79.95 : When the computer 
oo 


Microprocessor Systems and - asks for your code 
Microprocessor Troubleshooting - 2 Tapes ; press INFO (4626) 
Servicing XY Monitors —_—_—_—————————————— $39, C 

The Business Side of Redemption 95 a aces a cla siaataais e 

Servicing Rowe Bill Changers ——————._ $19. Educating “The Coin-Op Industry Since 1980 


COD orders gladly accepted. Remember to add $6.00 shipping & handling to all USA orders. 


HANDS-ON TRAINING Orlando, FL - October 2-6, 1995 


Days Inn Resort, Lake Buena Vista 


This is a five day program. It’s a practical, hands-on repair class that’s designed for 
operators, route mechanics and shop service techs who are looking for a quick and painless 
way to slash downtime by making a dramatic improvement in their repair skills. 


ieee §=You'll be amazed how interesting and easy it is to fix games. You'll learn to perform 

RandyFromm _ repairs down to the component level and you'll work on monitors and power supplies 

during the “hands-on” portions of the class. This is NOT an advanced class that will 

be over your head. This class teaches you to quickly identify the problem in a game, repair it and get on to 
your next location or repair assignment. Call today for your FREE info pack! 





Attention Operators: | strongly urge all operators get access to the Internet. Join me on-line at 
Amusement International Magazine. All the latest news, auctions and products. Plus, the Coin-Op 
Yellow Pages offering special deals not available elsewhere. http://w3.thegroup.net/~aim 






Randy Fromm’s Arcade Schoo! 1944 Falmouth Dr. El Cajon, CA 92020-2827 TEL 619.593.6131 FAX 619.593.6132 
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LOW COST e¢ HIGH RETURN 
DESK TOP COIN PHONES 







BEST WHOLESALE PRICES INTHE USS... 
WE WILLNOT BE UNDERSOLD! 






FORGET THE REST, CALL THE BEST! 


G-TEL 






1-800-884-4834 


Fax 713-550-1028 





SKYLINE 
PAN Ob) TAN a 
GAME AUCTION 


OCT. 28TH, 10:00 A.M. 
WAYNESBORO, VIRGINIA 


Pinballs, Videos, Skill Cranes, Skee-Ball, 


Darts, Shuffle Alleys, Slot Machines, 


Pokers, Bingos, Jukeboxes, Records, 
Neon signs, and more... 
Lots of older pinballs & parts machines. 
kk KK kkk kkk kk kkk 


Limited Consignments being taken 
Call for more information (540) 942-3368 
KKK KKK KKK KKK KKK 
Directions: From I-64 take Exit 96 into Waynesboro. 
At first light take a left onto Main St. (Rt. 250). Next 


light bear to the right onto Broad St. Next light take a right 


onto Charlotte Ave. Shell station on right. Auction 
is on the end of road on the left in the warehouse. 
Address is 685 N. Charlotte. 
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FACTORY 
RECONDITIONED 
VIDEO JUKEBOXES 


Replace your costly non-performing 
CD jukeboxes with a reconditioned 
video jukebox for under $2,000. 


¢ Proven to outperform traditional CD 
jukeboxes 

¢ Complete, location-ready 

¢ Bill and coin acceptor included 

¢ Dual laser disk players 

¢ 12” - 30 disk stacking system 

¢ Monthly music updates of current 
hit music 

¢ Complete ongoing factory support 


Call: 


VIDEO NETWORKS 
203-481-5540 





West Virginia Music 
& Vending Assn. 


41st Convention 
and Expo 


OT ot is 4 Oe ee A) Bo 


Huntingdon, West Virginia 


Holiday Inn--Downtown 


1-800-828-9016 


(confirm WVMVA Conv. for Rate-$52) 
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HARD DRIVES 
486 DX2/80MHZ SA-20 PROGRAMER MAXTOR 12gi¢ ff 


SYSTEM CONFIGURATION INCLUDES: MAXTOR 850m¢g 
MAXTOR 540mg... 







VESA LOCAL BUS, 3.5" FLOPPY 
DRIVE, 540MG HARD DRIVE, 2 
SERIAL PORTS, 1 PARALLEL PORT, 
14.4BPS FAX / MODEM, SMG RAM, 


486DX%2/80 SYSTEM WITH C&P DISTRIBUTING 


COMPUTER C&P SYSTEMS FAX: 219-256-1144 


CALL TODAY! 219-256-1138 


2500 Miracle Ln, suite D 219-256-1138 
Mishawaka, IN 46545 219-256-1144 fax 


Visa-MasterCard-Discover-American Express 





Amusemern & Music Operators Association 


SEPTEMBER 26-28, 1996 
DALLAS, TEXAS 


510,000 D & R/Star, Inc. 


_— has the following used 
Minute! equipment for sale. 


Coins, that is! 


The DMC-230L Electronic QI JANTITY MACHINE PRICE 


Coin Counting scale can provide 


arcades, family entertainment centers, and e 
street locations accuracy and speed when counting } U.B.QB Skee-Ball $750.00 
both coins and tokens. Counts all seven coin denom- player -football 
ares as aes oe : ihe eg lag for oe redemption 
er items (coins, tokens, chips, etc.). It can also 
piece count any item of uniform weight such as bags, Doyle Hoop Shot $750.00 
boxes, or wrappers. Using the tare function, coins or 1 player-like new 


tokens may be counted in prewrapped, boxed, or 
bagged combinations. Smart Shoot To Win $7 50.00 
1 player 


The DMC-230L features a spacious 12”x 14.5” platter Altec Basketball $600.00 
surface. The scale brightly displays net weight, 


denomination, and actual dollar value. Battery opera- 1 player 
tion is also available with a built-in optional nickel Putting Challenge $995.00 
cadmium battery. Easy to use, just press one of the 4 player 
preset coin value keys, and start counting money! 


Call 1-800-831-4175 Ext.22 *** Reasonable offers accepted. 


Te Cc ih sootinctsinainees If interested, please contact 
Somerset, NJ 08873 Doug Schmidt at 


Busi Product 
Fax (908) ape cae bac) 469-9540 (800) 562-1 ay 
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PLAY METER 


Harness of Quality 


Amusement and Industrial 


CUSTOM, JAMMA, 8-LINE 
ADAPTOR BOARDS 
QUANTITY DISCOUNTS 


Louise’s Harness Shop, Inc. 
100 Spring Street 
Tuscumbia, Alabama 35674 


1-800-365-1941 
FAX 1-205-381-6180 





GOOD NEWS! 


Now you can make 
>1"° on every long 
distance collect and 
credit card calls. 
Sign up for Dollar 
Sticker Program 


lf your desktop payphone 
looks anything like any one of 
these, you can offer long 
distance and make $1.00 on 
each and every call. 


OR 
BUY YOUR OWN 


PAYPHONE! 


) Just Plug It In 

Y Stop Unauthorized Calls 
4 1 Year Warranty 

LJ FCC Approved 

_) Line Powered 





P P | i Phone Industries 
800-332-9939 

2415 W. Amherst, Bloomington, IN 47404 

812-333-9939 Fax: 812-333-8951 


Celebrating Our 11th Year 
of Service 





216 


LATINO jukebox Top 30 
July 1995 


COMPILED FOR COMPACT DISC JUKEBOX OPERATORS 


ALBUM TITLE ARTIST NAME 


TL [erences autor enannaer 
2|2 | ‘Poramoramipuebioy Los Bukis 
3 |- | ‘wigadanortena” Los Huracanes Del Norte 
5 |-- | “tengo oue compartir” Los Releros el Norte 
63 | ‘eeiemoio Los Tigres Det Norte 
8 [10] “Yovendo unos ojos verdes’ Ezquiel Pena 
9 || ‘etMexico quesenos Fue" Juan Gabriel 
10] | “Recordando achatno"  chatin sanchez: 
“Super Exitos” Sonora Dinamita 
(ad Mian cscs 
SC ae 
” 

[7 [seeccaneee earn 
7 [ertesconee rene 
6 [5 [earemacaiesee rma 
8 [4 [aesaereionaer roma 
TO) [Fesementetaio; ohm 
[area ronetwn so 
5 [eer ec en 
‘a 
Te [rrswereator sere 
BL [esterenvner ae 
8 [| snaoteraneemstorr” wane 
FO [entre eo nara 


SAMPLING BY THE 
LATIN JUKEBOX, G. GROVE, CA 
BASED ON ACTUAL 
JUKEBOX PLAY REQUEST. 
TO ORDER CALL 1-800-LATIN CD 
1-714-895-5250 



































THIS CHART 
LAST CHART 
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VIDEO CONNECTION 


1150 INDUSTRIAL PL., #110, DIXON CA 95620 


COMPLETE FACTORY KITS 






Tekken Il (2 Pl., Polygon Fluid Motion Graphics)........ 

Street Fighter Alpha (Hottest New “B’” Kit Yet) .......... CALL 
Mortal Kombat 3 (Hottest New Piece) ...............ceee 2395 
Street Fighter the Movie (New Digitized Graphics) ......1495 
Great 1,000 Mile Rally (Driving Masterpiece) ........ 895 
Gals Panic Il (Vert. Digitized Models Strip to Buff)......850 
Raiden Il .................. 750 or Raiden DX................. 895 
Don Pachi (2 PlI., Raiden II Style Space Shooter) ..750 





Night Warriors (Capcom “B” Kit w/Exchange) ...... 695 
X-Men (2 PI., Capcom’s Best $ROI “B” Kit) ..............0... 695 
Lethal Enforcer (2 Pl., Includes 2 Pistols).............. 695 


Krazy Bowl or Eagle Shot Golf (For Taverns)......675 
Hard Yardage (NFL Football Season Special)........ 495 
Golden Tee Golf Il w/Trackball.................cccceseeeeeeeeeeeeees 450 
NBA Jam PCB & Marg....295 or NBA Tour.Ed. Chip Kit....395 
Tetris (2 Pl., Best Novelty Piece Ever!) ................. 395 
Capcom Bowling or Coors Light Bowling .......... 350 
Mortal Kombat Il (2 Pl., Excellent Digitized Warriors) ..350 


9 Ball Shootout (Excellent New Pool Game) ........ 350 
Fireshark or Super Macross (2 Pl., Shooters)................ 350 
Shuuz or American Horseshoes w/Trackball................ 350 


Quiz & Dragons (2 PI., Fantasy Cartoon Trivia Special) ....295 
Aero Fighters (2 PI., Excellent Airplane Shoot-um Up) ....295 
Warriors of Fate (2-3 Pl., Medieval Fantasy Adventure) ......295 
Konami X-Men (2-4 PI., Marvel Comic Heroes) .... 
Battletoads (2-3 PI., Cartoon Style Space Sleeper)......295 
Spiderman (2-4 PI., Marvel Comic Superhero) ...... 295 
Tournament Arkanoids (Excellent Bar or Tavern Piece) .. 
Double Wings or Dogyuun (2 PI., Raiden Il Style Shooters)... 












(2) Drivers Edge, Linked 25” Sitdowns w/Steering Wheels) . ..5895 
Mortal Kombat Ill in 25” MKI or Dynamo 
Great 1000 Mile Rally (Driver w/New 25” Monitor) .. .1795 
Neo Geo 4 Slot (Dedicated w/25” Monitor) 
New California Turbo Cabinet w/25” Monitor ...... 895 
Nintendo Super System w/3 Games in 25” Dynamo. . .795 













Any Kit Above 
can be converted to a 
NEW 25” Turbo Cabinet by our 
Expert Conversion Shop! 


ALLKITS CONTAIN: Legal P.C. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 









Bloxeed (2 PlI., An Enchanced Version of Tetris) ....250 
Total Carnage (2 PI., Cartoon Style Robotron at War) 250 
Clutch Hitter (2 Pl., Superb Baseball Action)............... 250 
Robo Cop Il (2 PI., Invincible Law Enforcer Robot) ......225 
Mortal Kombat (2 Pl., #1 Hit-Full Kit) 
Survival Arts (2 PI., Digitized MKII Look-a-Like) .......... 195 
Knuckleheads (4 PI., Good, Strong, Fighting Piece) ..195 
Earth Defense Force (2 PI., Full New Space Kit)......195 
U.S. Classic (Top Notch Golf w/trackball) .............. 195 
MVP or Major League (Excellent Baseball Action) ....195 
Street Fighter Il Champion Edition (Full Kit) ........ 175 
Super High Impact (2-4 P)).....250 or High Impact ....150 
DarkStalkers or S.F. Turbo (“B” Kit w/exchange) ....95 
Aliens vs. Predators or Dungeons /Dragons ("B’ Kit W/Ex.) ..95 
Ms. or Jr. Pac Man (table, upright, kit or PCB) .... Makes Money 
Defender, Stargate, Joust, Robotron, kits ...... Cheap 


















Neo-Geo 1, 2 or 4 Slot (with one free cartridge) Reduced 
Samurai Shodown Il...150 or King of Fighters 94...150 
Savage Reign....350 or Super Side Kicks 3 ........ 350 
King of Fighters......... 195 or Bust A Move.......... 210 
Fatal Fury 3............. 


We Will Meet or Beat Any Price!! 
EXPERT VIDEO GAME REPAIR 



























Afterburner (Ded. Flying Masterpiece).......... 
Drivers: Pole Position Il, Enduro Racer, or Assault . . . 495 
Kramer 4 in 1 Casino or 13” Color Countertop......... 395 
American Horseshoes or US Classic Golf 19”........ 395 
Clay Pigeon or Shodown (Poker) Gun Games......... 250 
Super Cobra or Stocker or VS Unisystem ............ 









We do Expert Conversions 


Call Toll Free: 


1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 ¢ Fax: (916) 678-1313 


Visa, BUY*SELL*TRADE 






























CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 





WE EXPORT WORLDWIDE 





Catleudar 


October 7-9 

5th Fun Expo, Orange County Convention Center, Orlan- 
do, Fla. Contact Bailey Beeken, (914) 993-9200; fax 
(914) 993-9210. 


October 15-17 
The National Association of Convenience Stores (NACS) 
Annual Meeting and Exposition, McCormick Place, Chica- 
go, Ill. Contact Davis Rembert, (703) 684-3600; fax 
(703) 836-4564. 


October 16-18 
World Gaming Congress & Expo, Las Vegas Convention 
Center, Las Vegas, Nev. Contact Alan Liebensohn, (212) 
594-4120; fax (212) 714-0514. 


October 18-22 
Miniature Golf Association of America Convention and 
Seminar Program, MGAA World Center and Prime Os- 
born Convention Center, Jacksonville, Fla. Contact 
MGAA, (904) 781-4653; fax (904) 781-4843. 


October 19-21 
National Automatic Merchandising Association National 
Convention and Trade Show, Dallas, Texas. Contact 
NAMA, (312) 346-0370; fax (312) 704-4140. 


October 19-21 
West Virginia Music and Vending Association Convention 
and Expo, Holiday Inn Downtown, Huntington, W. Va. 
Contact WVMVA, (304) 949-3289, fax (304) 949-3289. 


October 19-21 
World Waterpark Association Symposium and ‘Trade 
Show, Orlando, Fla. Contact Patty Miller, (913) 599- 
0300; fax (913) 599-0520. 

October 26-28 
AMOA National Dart Association Singles and Doubles In- 
ternational Championship, Orlando, Fla. Contact Mike 
Smythe, (800) 808-9884 or (317) 387-1299; fax (317) 
387-0999. 

October 26-29 
Pinball Expo/Flip-Out Tournament, Ramada Hotel, Rose- 
mont, Ill. For exhibits, contact Mike Pacak, (800) 321- 
2722 or (216) 758-0565; fax (216) 758-0885. For gen- 
eral information, contact Robert Berk, (800) 323-3547 
or (216) 369-1192; fax (216) 369-6279. 

November 2-4 
North Carolina Amusement Machine Association Con- 
vention and Trade Show, Benton Convention Center, 
Winston-Salem, N.C. Contact Jennifer Murphy, (800) 
258-6711. 

November 14-18 
International Association of Amusement Parks and At- 
tractions 77th Convention and Trade Show, New Orleans, 
La. Contact IAAPA, (703) 836-4800; fax (703) 836- 
4801. 

January 5-8, 1996 
International Winter Consumer Electronics Show (CES), 
Las Vegas Convention Center, Las Vegas, Nev. Contact 
Electronic Industries Association, Consumer Electronics 
Group, (703) 907-7600. 

February 15-17, 1996 
Leisurexpo ‘96, Orange County Convention Center, Or- 
lando, Fla. Contact Al Barry, (305) 448-7976. A 


For international events, see “International Scene.” 
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Introducing asel al ldidan C 
If you think the Rowe/AMi LaserStar series got atten- : o* 
tion in the past, wait until you see the Diamante. This @QROWE ii 


new jewel of the LaserStar line is so beautiful it will 


immediately grab center stage and never get off. This fe Hoy mills 08g; Whippany, Na UiQet Mies 
(201) 887-0400 Fax (201) 887-2851 


spectacular diamond will play and play to the tune of 
Rowe International Sales 


increased profits. Now, that's a really beautiful sound. 453 gwan Road. Hanworth. Middlesex TW13 6LL 
See your local Rowe/AMi music operator for details. Great Britain 081-893-8300 Fax: 081-893-8600 
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sh © Height: 72 inches (182 cm) Width: 29.25 inches (75 cm) Depth: 34 inches (86 cm) Weight: 350 pound: (15 


A : iItiple configurations * AccuAim optical system for _ A must buy for; 
to sa needs — reliable performance ail 

e Stop aire) ( — 
incredible cine! 


___ # Six pulse-pounding levels of action 
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